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Introduction

A major issue today in consumerism is the lack of education among

consumers. Without adequate information, consumers face enormous problems

in efficient and satisfying marketplace decision-making. Unfortunately,

the results of poor decision-making are evident. Fraudulent schemes cost

California consumers and legitimate businesses millions of dollars each

year.
1

National consumer debt totals 180.5 billion dollars; personal

bankruptcies from the overextended use of credit numbered 155,643 in the

year 1973.
2

The latest 1974 Nielsen Report states that 10% of the U.S.

population qualifies for bankruptcy,
3
at a time when the predicted 1975

midyear unemployment rate will be 71 to 8%. Many people nearing and

declaring bankruptcy are victims of their own lack of knowledge of wise

buying practices and responsible credit use. There is a need to develop

an awareness of various consumer alternatives in order to obtain maximum

benefit and satisfaction from available resources and this marketplace

awareness includes not only economic considerations, but also those of a

social, political and moral nature.

The President's Committee on Consumer Interest described the purposes

of consumer education.

"The purposes of consumer education are to help each
student evolve -lids own value system, develop a -sound

decision-making procedure based upon his values, eval-
uate alternatives in the marketplace and get the best
buys for his money, understand his rights and respon-
sibilities as a consumer in our society, and fulfill
his role in directing a free enterprise system."4

Fewpeople question the need for consumer education. The Task Force

on Consumer Education of the Education Commission of the States strongly

supports ,consumer education in its July 1973 research report. However,

instruction is not a universally implemented part of every state's

1
Warren G. Magnuson and Jean Carper, The Dark Side of the Marketplace,
Englewood Cliffs, New Jersey: Prentice-Hall, Inc., 1968.

2
1974 Finance Facts Yearbook, National Consumer Finance Association, p.74.

3 Introductory remarks by Stan Benson, Vice President and Managerof Consumer
Credit Counselors of Los Angeles, at December 17, 1974 meeting of the
State Department of Education Task Force on Consumer Education.

4 Suggested Guidelines for Consumer Education, grades K-12", The President's
Committee on Consumer Interest, November 1970.
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'educational program. Only the two states of Illinois and Hawaii mandate

a consumer education course, Illinois requiring one semester of instruction

and Hawaii a two week "mini-course". Other states (Alabama, Arizona,

Louisiana, Nevada and Oregon) mandate a course in economics which may or

may not include consumer economics. Pennsylvania requires schools to offer

a consumer education course if there is sufficient student demand.

The increasing awareness in California for the need for consumer

education gained impetus in September 1970 with the creation of the

Department of Consumer Affairs charged with the responsibility to carry

out a variety of activities including the promotion of consumer education

within the schools. In March 1972 the department, cooperating with the

State Department of Education, held the first state -wide conference to

examine consumer problems and to outline roles of govenment and education

agencies. There was further impetus with the passage of Assembly Con-

current Resolution number 41 in the California State Legislature ib'May

1973. This resolution urged "all boards of education, all public school

administrators andall teachers of all California school districts to

place a high priority on programs in consumer education...." In June

1973, another Assembly Concurrent Resolution requested the Department of

Education and the Department of Consumer Affairs to jointly conduct a

,study of current consumer education programs offered in the public schools.

During the 1974 legislative session, Senate Bill 1599 mandated the

Superintendent of Public Instruction to develop one-semester curriculum

in consumer economics for grades seven through twelve.

The June 1973 survey of current consume/. education programs reveals

the student exposure to consumer education is very limited. Although

consumer education is not comprehensively included in all disciplines, it

has been a ;vital part of home economics curriculum for many years and well-
,

designed programs have been developed to assist students in maximizing

their consumer competencies. Seventy-five percent of the existing Consumer

education effort is taught primarily at the senior high school level and

usually in consumer-homemaking courses, followed by social studies,

industrial arts/industrial education 5nd business courses.3 The effective-

ness of these courses is limited by the student enrollment. Also, many

5 G. Allan Holmes, "Plan to Address Consumer Education in the Elementary
Schools and A Strategy for In-Service Education", Monograph from the
State Department of Education. 1974.

6



3

teachers hive been inclined to teach buymanship and practices considered to

be economical.
6

However, facts concerning best buys soon become obsolete

due to rapidly changing technology.

There is a need to expand and integrate consumer education into other

disciplines allowing all students to become knowledgeable and discriminating

consumers. An inclusive consumer. education program needs to be developed

for elementary schools. Emphasis placed on early secondary levels will

allow students who terminate their formal education before graduation to

develop skill in addressing consumer decisions and problems. Much coordinated

effort is still necessary before there will be relevent curriculum aimed

at skills, attitudes and understandings which contribute to personal and

consumer satisfactions plus social responsibility. Dr. Wilson Riles,

Superintendent of Public Instruction, California State Department of

Education, stated:

"It is our goal in consumer education to help the
individual improve his role as an allocator of
resources and as a purchaser-consumer of the world's
products -- to help him achieve a satisfying life-
style that is in harmony with his world. And that

education must begin as early as possible."7

Consumer education presents an enormous challenge for educators and

must begin now.

Helen M. Thal and Lois J. Guthrie, "Dynamics of Teaching", Journal of
Home Economics, Vol. 61, No. 10 (December 1969) pp. 35-40

7 Excerpt from the Foreward presented by Wilson Riles in "Curriculum

Design for Consumer Education, Kindergarten through Grade Fourteen,"
California State Department of Education, 1974.



Project Overview and Evaluation

The intent of this research project was the identification of discreet

ideas, topics or concepts appropriate to an interdisciplinary plan address-

ing consumer education, as well as the identification of developmentally

sequence program objectives for each discreet idea, topic or concept.

The following issues were the basis for this project.

1. Economic theory (see "American Economic System")

2. Consumer rights and responsibilities (see "Rights and

Responsibilities")

3. Money management (see "Uses of Money")

4. Fraud (see "Rights and Responsibilities")

5. Marketplace decision-making (see "Values and Life Styles")

6. Advertising (see "Influences on Producers and Consumers")

7. Buymanship of goods and services (see "Goods and Services")

8. Finance and credit (see "Credit")

The following objectives were stated for the project:

1. By December 31, 1974, there will be identified not less than
three discreet topics or concepts in consumer education from the

issue of economic theory. ("American Economic System")

This objective was met. Refer to pages 19 -28

for the idenification of topics- and program objectives,

2. By December 31, 1974, there will be identified not less than
three discreet topics or concepts in consumer education from the
issue of consumer rights and responsibilities. ("Rights and

Responsibilities")

This objective was met. Refer to pages 75-A5

gor the identification of topics and program otrjectives.

3. By December 31, 1974, there will be identified not less than
three discreet topics or concepts in consumer education from the
issue of money management. ("Uses of Money")

This objective was met. Refer to pages 29-39

for the identification of topics and program objectives.

4. By December 31, 1974, there will be identified not less than
three discreet topics or concepts in consumer education from the
issue of fraud. ("Rights and Responsibilities")

8



This objective was met. Refer to pages 75-85

for the identification of topics and program objectives.

5. By December 31, 1974, there will be identified not less than
three discreet topics or concepts in consumer education from the

issue of marketplace decision making. ("Values and Life-Styles")

This objective was met. Refer to pages 86-96

for the identification of topics and program objectives.

6. By December 31, 1274, there will be identified not less than
three discreet topics or concepts in consumer education from the
issue of advertising. ("Influences Upon Producers and Consumers")

This objective was met. Refer to pages 57-63

for the identification of topics and program objectives.
\. 4

7. By December 31, 1974, there will be ideriti:fted.not less than

three discreet topics or concepts in consumer education from the
issue of buymanship of goods and services. ("Goods and Services")

This objective was net. Refer to pages 40-56

for the Identification of topcs and program objectives.

8. By December 31, 1974, there will be identified not less than
three discreet topics or concepts in consumer education from the
issue of finance and credit. ("Credit")

This objective was met. Refer to pages 64-74

for the identification of topics and program objectives.

9
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Procedure:

6

Project research began with a literature search at the California

State Libary, Department of Consumer Affairs Resource Reference Files,

State Department of Education in Sacramento and the various libraries

(Main, Law and Agriculture Economics) available at the University of

California at Davis. Research findings came from assorted journals, law

reviews and curriculum guides. Refer to the section titled "Literature

Review" for research conclusions and the Appendix for a compilation of

consumer education curriculum goals, objectives and activities.

It was evident after initial research that project issues were not

,discrete nor harmonious with the efforts by the State Department of

Education Task Fcrce on Consumer Education. Following discussion with

supervising project personnel, the Principal Investigator submitted a letter

to Dr. Orville E. Thompson requesting approval to coordinate research efforts

with Task Force directions. (Refer to Appendix A) There was agreement from

both the State Department of Education and the University of California at

Davis, and focal issues became the same as the Task Force's determined

consumer education concepts and topics.

Project participation included attending the scheduled monthly meetings

with the State Department of Education Task Force on Consumer Education as

well as providing input to the Age-Span Objectives Committees. The Principal

Investigator met on a regular basis with the Elementary and Secondary Object-

ives Committees and supplied written input to the Adult Committee.

In order to keep the project's supervising personnel appraised of

progress, there were regular meetings with Mr. G. Allan Holmes at the State

Dep.artment of Education, Vochtional Education, as well as Dr. Orville E.

Thompson and Dr. Sylvia Lane at 'the University of California, Davis. There

were also two jointly-held interim report meetings with Mr. Holmes, Dr.

Thompson and Dr. Lane.

During the project, University resource persons supplied invaluable

ideas on program objectives, content, wording, and format. This expertise

and Task Force suggestions were the basis for the included developmental

sequences of program objectives for each consumer concept topic. The

sequencing extends beyond the Elementary, Secondary and Adult categories to

include the age spans K-3, 4-6, 7-8, 9-12 and Adult.

10
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In order to provide resource background for the concepts, topics and

program objectives, a listing of books,. booklets, pamphlets and leaflets

has been included although not designated as part of the project.

Limitations:

1. Timing. of the project was such that project research occurred

simultaneous to Task Force work. An earlier beginning date would

have allowed greater contribution to the group.

2. The project scope was limited to those concepts, topics and

program objectives identified by the Task Force.

3. Due to the prOject scope, .there is still a need to develop

instructional objectives, illustrative examples of teacher and

student activities, as well as evaluation methods.

4. Resource listings were limited to printed materials, with reading

abilities indicated whenever possible.

Recommendations:

Before a state-wide guide for an interdisciplinary infusion can be

finalized, the following recommendations need to be reviewed and considered:

1. That provision be made to develop instructional objectives

stated in behavioral terms consistent with established program

objectives.

2. That provision be made to develop illustrative teacher and

student activities appropriate for each grade span and program

objective included within this project.

3. That provision be made to develop evaluative methods appropriate

for each grade span and program objective within this project. .

4. That provision be made to update the developed resource listing

to include audio-visual media materials.

5. That provision be made to develop pre- and in-service training

for prospective consumer educators.

11



Literature Search

Interest in consumer problems has expanded greatly and is a focal

point for the consumer movement, which is acknowledged by many to he one

of the most significant social movements of this century. 1 ''Consumerism ",

a word coined treflect accumulating consumer grievances, has called

attention to product misrepresentation, product failures and a lack of

satisfaction with remedies to consumer complainte.
2

Dissatisfaction

within the marketplace is evidenced by the many consumer publications,

the numbers of active consumer organizations, the numbers of complaints

to consumer bureaus in government and industry, and the increasing wage

demands to help consumers maintaLn their "standard of living".

Knowledgeable consumers will influence marketplace accountability

and a viable consumer education program will aid in this process. Con-

trary to some fears that consumer education courses are antibusiness,

these programs are pro-consumer, placing emphasis on informed decision-

making within a competitive market. (Morse, 1972; Weissman, 1970).

Without some product information, consumers are in a vulnerable position

as they attempt to meet consumption wants and needs.

"Lack of full knowledge of product characteristics

-will normally prevent a consumer from acquiring that

combination of goods of greatest benefit to him. An

error in estimating the characteristics of a product

will lead to preference patterns with respect to goods

which do not accurately reflect preferences as to

qualities."3

However, the dissemination of knowledge of good buymanship cannot

by itself alter consumer dissatisfactions. As Thal and Guthrie (1969),

Uhl (1970) and Scherf (1972) report, many consumer education programs

have emphasized buymanship so as to improve the consumer's ability to

act as a purchaser or consumer of those products and services he deems

1 RaLph Nader, Editor. The Consumer and Corporate Accountability. New

York: Harcourt, Brace Jovanovich, Inc., 1973, p.2

2 J. M. Jurnn. "Consumerism and product Quality", Quality Progress.

3 Robert L. Birmingham. "The Consumer as King: The Economics of

Precarious Sovereignty", Case Western Reserve Law Review. 20 (February

1969) 366.

12
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most likely to enhance his well being".4 But consumer dissatisfaction

remains and thus far consumer education has been an inefficient method

of improving marketplace performance.

Consumption does not take place within a vacuum. Consumer decisions

not only affect the individual, but also upon the economy, sociev, and

environment. Broader definitions of consumer education include this

interdependency. Uhl and Armstrong (1971) define consumer education as

"educational and informational investments in the human agent's capa-

bilities for performing those consumer roles associated with directing

economic activity, satisfying public and private wants and improving

economic performance in the marketplace."5

Consumer issues now concern not only individual decisions within

the marketplace, but also the consequences of consumer decisions upon

society. Changes toward this approach increased with an awareness of

"negative consumption", a term that Givens (1972) uses to describe the

consumption of items that individuals don't want, an example of which

is the "consumption" of pollution. Negative consumption is a result of

increasing scarcities in resources, expanding demand beyond these re-

sources and accumulation of unrecycled waste products.
6 Consumer education

has a definite role of integrating consumer decision-making with social

responsibility and as Scherf (1972) describes, becomes a process of

value-sorting search behavior.

Other consumer issues and topics identified as desirable elements

of consumer education include: fraud and deceptive advertising (Fetterman

and Kabot, 1972; Morse, 1972); consumer protection (Armstrong and Uhl,

1971; Morse, 1972); quality of family life and home environment (Hurt'and

Alexander, 1969); the consumer in the economy (Armstrong and Uhl, 1971);

management and family income (Hurt and Alexander, 1969; Armitrong and

Uhl, 1971; Fetterman and Kabot, 1972); consumer welfare for low-income

families (Morse, 1972; Brown and Dimsdale, 1973); credit (Armstrong and

4 Wesley D. Seitz. "Consumer Education as the Means to Attain Efficient

Market Performance'', Journalof Consumer Affairs. 6 (Winter 1972), 199.

5 Joseph N. Uhl and Jan Armstrong. "Adult Consumer Education Programs in

6

the U.S.", Journal of Home Economics, 63 (November 1971) 591.

° Richard A. Givens. "The Future of 'Consumerism", The Record of the

Association of the Bar of the City of New York. 29 (April 1974) 385.

9



Uhl, 1971; Fetterman and Kabot, 1972); saving and investment, insurance,

taxes, food consumption, clothing and household soft goods, housing and

shelter, durables (equipment, appliances, furniture), transportation,

consumer services, leisure, education, consumer health, consumer organi-

zation, and consumer information (Armstrong and Uhl, 1971).

Despite what appears to be a comprehensive listing of consumer

,issues and topics, Morse (1971) and Davis (1974)report.thqt there is

no unanimous agreement as to what consumer education encompasses and

who is responsible for these programs. Weissman (1970), Davis (1974)

and Goetting (1974) agree that most teachers' background in consumer

education is weak and must include more than personal marketplace

experiences. A concerted effort in teacher training will strengthen

courses and expand the number of delivery subjects already identified

by Davis (1)74) as consumer-oriented; home economizes, business and

office education,, distributive education and social studies.

Few people question the need for consumer education. As Nappi

=(1973) aptly states, it is a common fallacy to think that.as children

grow, they automatically learn to functionAsconsumers. Wells (1965)

reports that by the age of five or six, children are already involved in

a consumer role, and many receive small amounts of money from an allow-

ance or gifts to spend as they choose. By the age of ten, the child is

performing in the consumer role with much independence and maturity. Thus,

according to Nappi (1973), a child's experiences can be related to

consumer education programs in the elementary grades providing assistance

when these young consumers purchase, save, read advertisements and labels,

compare prices and use goods and servLes.

It is hoped that comprehensive consumer education Airected at all

ages will enable students to gain satisfactions from the considered use

of personal and environmental resources, to achieve a fulfilling life-

style harmOnious with their world.

14
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GOAL

13

The goal of consumer education is to help the individual achieve a satisfying

life style by developing an understanding of the economic system to enable

each to make skillful, constructive consumer decisions.

Sub Goals

I. Understanding the market-
place and its relationship
to society and individuals.

II. Understanding the use of
money as a medium of

exchange.

III. Understanding the factors
to be considered when
selecting and using goods

and services.

IV. Understanding advertising
and- merchandising methods

and objectives.

V. Understanding the credit
system.

VI. Understanding the rights
and, responsibilities of
producers and consumers.

VII. Understanding the relation-
ship of life,, styles and

values to consumer planning
and decision- making.

Concerts

AMERICAN ECONOMIC
SYSTEM

USE OF MONEY

GOODS AND SERVICES

INFLUENCES ON
PRODUCERS AND

CONSUMERS

CREDIT

RIGHTS AND

RESPONSIBILITIES

VALUES AND LIFE
STYLES

17

Topics

Prpperty Rights,
Distribution of Income
The Role of Markets
The Role of Profits
The Role of Government

Purchasing

Saving

Investing
Insuring

Contributing
(donations, taxes)

Fjod

Clothing
Shelter
Household Furnishings
and Equipment

Education
Health Goods and Services

Transportation
Leisure'

Wants and Needs
Advertising
Merchandising

Types

Establishing

Uses
Cost
Problems

Legislation.
Regulation
Redress and Communication

Information
Advocacy

Decision-making
Value Clarification
Personal Coals and Life.

Styles

Plannirig and Budgeting
Environment and Quality

of Life
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e

A
m
e
r
i
c
a
n
 
e
c
o
n
o
m
i
c
 
s
y
s
t
e
m
.

S
E
C
O
N
D
A
R
Y

S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
d
e
v
e
l
o
p
 
a
n

u
n
d
e
r
s
t
a
n
d
i
n
g
 
o
f
 
p
r
i
n
c
i
p
l
e
s

o
p
e
r
a
t
i
n
g
 
w
i
t
h
i
n
 
t
h
e

A
m
e
r
i
c
a
n
 
e
c
o
n
o
m
i
c
 
s
y
s
t
e
m
.

A
D
U
L
T

S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
u
n
d
e
r
s
t
a
n
d

a
n
d
 
b
e
 
a
b
l
e
 
t
o
 
a
n
a
l
y
z
e
 
t
h
e

b
a
s
i
c
 
o
p
e
r
a
t
i
o
n
s
 
w
h
i
c
h
 
d
i
s
-

t
i
n
g
u
i
s
h
 
t
h
e
 
A
m
e
r
i
c
a
n

e
c
o
n
o
m
i
c
 
s
y
s
t
e
m
 
f
r
o
m
 
o
t
h
e
r

s
y
s
t
e
m
s
.

P
c
p
s
e
s
 
o
f
 
M
o
n
e
y

S
u
b
g
o
a
l
:

U
n
d
e
r
s
t
a
n
d
i
n
g
 
t
h
e

u
s
e
 
o
f
 
m
o
n
e
y
 
a
s
 
a
 
m
e
d
i
u
m
 
o
f

e
x
c
h
a
n
g
e
.

S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
w
a
r
e

o
f
 
t
h
e
 
t
y
p
e
s
 
o
f
 
e
x
c
h
a
n
g
e
s

t
h
a
t
 
i
n
v
o
l
v
e
 
m
o
n
e
y
 
o
r

m
o
n
e
y
 
s
u
b
s
t
i
t
u
t
e
s
.

S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
w
a
r
e

o
f
 
t
h
e
 
a
d
v
a
n
t
a
g
e
s
 
a
n
d

r
e
s
p
o
n
s
i
b
i
l
i
t
i
e
s
 
i
n
 
m
o
n
e
y

e
x
c
h
a
n
g
e
s
.

G
o
o
d
s
 
a
n
d
 
S
e
r
v
i
c
e
s

S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
u
n
d
e
r
s
t
a
n
d

a
n
d
 
e
v
a
l
u
a
t
e
 
m
o
n
e
y
 
u
s
e
s
.

S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e
 
t
o

e
v
a
l
u
a
t
e
 
t
h
e
 
r
e
l
a
t
i
o
n
s
h
i
p

b
e
t
w
e
e
n
 
t
h
e
 
a
c
q
u
i
s
i
t
i
o
n
 
o
f

r
e
s
o
u
r
c
e
s
 
a
v
a
i
l
a
b
l
e
 
f
r
o
m

p
r
o
d
u
c
t
i
v
e
 
w
o
r
k
 
o
r
 
u
s
e
 
o
f

m
o
n
e
y
 
(
s
a
v
i
n
g
s
,
i
n
v
e
s
t
o
m
e
n
t
s
,

e
t
c
.
)
 
a
n
d
 
t
h
e
 
e
x
p
e
n
d
i
t
u
r
e

o
f
 
r
e
s
o
u
r
c
e
s
.

S
u
b
g
o
a
l
:

U
n
d
e
r
s
t
a
n
d
i
n
g
 
t
h
e

S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
w
a
r
e

S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
d
e
v
e
l
o
p
 
a
n

S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
u
n
d
e
r
s
t
a
n
d

f
a
c
t
o
r
s
 
t
o
 
b
e
 
c
o
n
s
i
d
e
r
e
d

o
f
 
f
a
c
t
o
r
s
 
t
o
 
b
e
 
c
o
n
-

u
n
d
e
r
s
t
a
n
d
i
n
g
 
o
f
 
q
u
a
l
i
t
y
,

a
n
d
 
b
e
 
a
b
l
e
 
t
o
 
a
p
p
l
y
 
f
a
c
t
o
r
s

s
e
l
e
c
t
i
n
g
 
a
n
d
 
u
s
i
n
g
 
g
o
o
d
s
 
a
n
d

s
i
d
e
r
e
d
 
f
o
r
 
s
e
l
e
c
t
i
n
g

u
s
a
b
i
l
i
t
y
,
 
c
o
s
t
,
 
m
a
i
n
t
e
-

t
o
 
b
e
 
c
o
n
s
i
d
e
r
e
d
 
f
o
r

s
e
r
v
i
c
e
s
.

a
n
d
 
u
s
i
n
g
 
g
o
o
d
s
 
a
n
d

s
e
r
v
i
c
e
s
.

n
a
n
c
e
,
 
d
u
r
a
b
i
l
i
t
y
,
 
a
d
v
a
n
-

t
a
g
e
s
,
 
d
i
s
a
d
v
a
n
t
a
g
e
s
,
 
c
o
n
-

s
e
l
e
c
t
i
n
g
 
a
n
d
 
u
s
i
n
g
 
g
o
o
d
s

a
n
d
 
s
e
r
v
i
c
e
s
.

s
e
q
u
e
n
c
e
s
 
f
o
r
 
s
e
l
e
c
t
i
n
g

a
n
d
 
u
s
i
n
g
 
g
o
o
d
s
 
a
n
d
 
s
e
r
v
i
c
e
s
.

4.
>



I
n
f
l
u
e
n
c
e
s
 
o
n
 
P
r
o
d
u
c
e
r
s
 
a
n
d

C
o
n
s
u
m
e
r
s

S
u
b
g
o
a
l
:

U
n
d
e
r
s
t
a
n
d
i
n
g
 
a
d
-

v
e
r
t
i
s
i
n
g
 
a
n
d
 
m
e
r
c
h
a
n
d
i
s
i
n
g

m
e
t
h
o
d
s
 
a
n
d
 
o
b
j
e
c
t
i
v
e
s
.

E
L
E
M
E
N
T
A
R
Y

S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
d
e
v
e
l
o
p
 
a
n

a
w
a
r
e
n
e
s
s
 
o
f
 
t
h
e
 
f
a
c
t
o
r
s

w
h
i
c
h
 
i
n
f
l
u
e
n
c
e
 
p
r
o
d
u
c
e
r
s
.

S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
w
a
r
e

o
f
 
h
o
w
 
a
d
v
e
r
t
i
s
i
n
g
 
a
n
d

m
e
r
c
h
a
n
d
i
s
i
n
g
 
i
n
f
l
u
e
n
c
e

t
h
e
 
w
a
n
t
s
 
a
n
d
 
p
r
o
v
i
d
e
 
i
n
-

f
o
r
M
a
t
i
o
n
 
t
o
 
t
h
e
 
c
o
n
s
u
m
e
r
.

S
E
C
O
N
D
A
R
Y

S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
u
n
d
e
r
s
t
a
n
d

t
h
e
 
t
e
c
h
n
i
q
u
e
s
 
d
e
s
i
g
n
e
d
 
t
o

i
n
f
l
u
e
n
c
e
 
c
o
n
s
u
m
p
t
i
o
n
 
a
n
d

u
s
e
.

S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
d
e
v
e
l
o
p
 
a
n

u
n
d
e
r
s
t
a
n
d
i
n
g
 
o
f
 
m
o
t
i
v
a
-

t
i
o
n
s
 
t
o
 
p
r
o
d
u
c
t
i
o
n
.

A
D
U
L
T

S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e
 
t
o

a
n
a
l
y
z
e
 
S
o
c
i
a
l
 
a
n
d
 
b
u
s
i
n
e
s
s

t
e
c
h
n
i
q
u
e
s
 
w
h
i
c
h
 
i
n
f
l
u
e
n
c
e

p
e
r
s
o
n
a
l
 
w
a
n
t
s
 
a
n
d
 
r
e
c
o
g
-

n
i
z
e
 
t
h
o
s
e
 
w
a
n
t
s
 
a
n
d
 
n
e
e
d
s

i
n
h
e
r
e
n
t
 
i
n
 
a
 
d
e
s
i
r
e
d
 
a
n
d

s
a
t
i
s
f
y
i
n
g
 
l
i
f
e
-
s
t
y
l
e
.

C
r
e
d
i
t

S
u
b
g
o
a
l
:

U
n
d
e
r
s
t
a
n
d
i
n
g
 
t
h
e

c
r
e
d
i
t
 
s
y
s
t
e
m
.

S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
w
a
r
e

o
f
 
t
h
e
 
r
e
s
p
o
n
s
i
b
i
l
i
t
y

i
n
h
e
r
e
n
t
 
i
n
 
v
a
r
i
o
u
s
 
t
y
p
e
s

o
f
 
e
x
c
h
a
n
g
e
s
 
t
h
a
t
 
i
n
v
o
l
v
e

a
 
d
e
l
a
y
e
d
 
p
a
y
m
e
n
t
.

S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
u
n
d
e
r
s
t
a
n
d

t
h
a
t
 
t
h
e
 
u
s
e
 
o
f
 
c
r
e
d
i
t
 
i
s

a
 
r
e
s
o
u
r
c
e
 
f
o
r
.
 
o
b
t
a
i
n
i
n
g

g
o
o
d
s
 
'
a
n
d
 
s
e
r
v
i
c
e
s
 
w
h
i
c
h

i
n
v
o
l
v
e
s
 
r
e
s
p
o
n
s
,
,
i
l
i
t
i
e
s
.

S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
u
n
d
e
r
s
t
a
n
d

t
h
a
t
 
t
h
e
 
u
s
e
 
o
f
 
c
r
e
d
i
t
 
m
a
y

b
e
 
a
 
v
a
l
u
a
b
l
e
 
e
c
o
n
o
m
i
c
 
r
e
-

s
o
u
r
c
e
 
t
o
 
s
a
t
i
s
f
y
 
w
a
n
t
s
.

R
i
g
h
t
s
 
a
n
d
 
R
e
s
p
o
n
s
i
b
i
l
i
t
i
e
s

S
u
b
g
o
a
l
:

U
n
d
e
r
s
t
a
n
d
i
n
g
 
t
h
e

r
i
g
h
t
s
 
a
n
d
 
r
e
s
p
o
n
s
i
b
i
l
i
t
i
e
s

o
f
 
p
r
o
d
u
c
e
r
s
 
a
n
d
 
c
o
n
s
u
m
e
r
s
.

S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
d
e
v
e
l
o
p
 
a
n

a
w
a
r
e
n
e
s
s
 
o
f
 
t
h
e
i
r
 
r
i
g
h
t
s

a
n
d
 
r
e
s
p
o
n
s
i
b
i
l
i
t
i
e
s
 
w
i
t
h
i
n

t
h
e
 
m
a
r
k
e
t
p
l
a
c
e
.

S
t
u
d
e
n
t
s
 
s
h
o
t
:
i
d
 
u
n
d
e
r
s
t
a
n
d

a
n
d
 
e
x
e
r
c
i
s
e
 
t
h
e
i
r
 
c
o
n
s
u
m
e
r

r
i
g
h
t
s
 
a
n
d
 
a
c
c
e
p
t
 
t
h
e
 
r
e
s
p
o
n
-

s
i
b
i
l
i
t
i
e
s
 
a
s
s
o
c
i
a
t
e
d
 
w
i
t
h

t
h
o
s
e
 
r
i
g
h
t
s
.

S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e
 
t
o

u
t
i
l
i
z
e
 
t
h
e
i
r
 
c
o
n
s
u
m
e
r

r
i
g
h
t
s
 
a
n
d
 
r
e
s
p
o
n
s
i
b
i
l
i
t
i
e
s

t
o
 
p
r
o
m
o
t
e
 
c
o
n
s
u
m
e
r

i
n
t
e
r
e
s
t
s
 
w
i
t
h
i
n
 
t
h
e
 
m
a
r
k
e
t
-

p
l
a
c
e
.



V
a
l
u
e
s
 
a
n
d
 
L
i
f
e
S
t
y
l
e
s

S
u
b
g
o
a
l
:
*
 
U
n
d
e
r
s
t
a
n
d
i
n
g
 
t
h
e

r
e
l
a
t
i
o
n
s
h
i
p
 
o
f
 
l
i
f
e
-
s
t
y
l
e
s

a
n
d
 
v
a
l
u
e
s
 
t
o
 
c
o
n
s
u
m
e
r
 
p
l
a
n
-

n
i
n
g
 
a
n
d
 
d
e
c
i
s
i
o
n
-
m
a
k
i
n
g
.

E
L
E
M
E
N
T
A
R
Y

S
t
u
d
e
n
E
g
i
h
O
U
l
d
 
b
e
 
a
w
a
r
e

t
h
a
t
 
d
e
c
i
s
i
o
n
s
 
a
b
o
u
t
 
t
h
e

u
s
e
 
o
f
 
r
e
s
o
u
r
c
e
s
 
r
e
f
l
e
c
t

d
i
f
f
e
r
e
n
c
e
s
 
i
n
 
i
n
d
i
v
i
d
u
a
l

a
n
d
 
f
a
m
i
l
y
 
v
a
l
u
e
s
,
 
g
o
a
l
s

a
n
d
 
w
a
n
t
s
.

S
E
C
O
N
D
A
R
Y

S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
u
n
d
e
r
s
t
a
n
d

t
h
a
t
 
i
n
d
i
v
i
d
u
a
l
 
a
n
d
 
f
a
m
i
l
y

l
i
f
e
-
s
t
y
l
e
s
 
a
r
e
 
a
 
r
e
f
l
e
c
-

t
i
o
n
 
o
f
 
v
a
l
u
e
s
,
 
g
o
a
l
s
 
a
n
d

c
o
n
s
u
m
e
r
 
d
e
c
i
s
i
o
n
s
.

A
D
U
L
T

S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e

t
o
 
e
v
a
l
u
a
t
e
 
t
h
e
 
e
f
f
e
c
t

o
f
 
v
a
l
u
e
s
,
 
g
o
a
l
s
,
 
w
a
n
t
s

a
n
d
 
c
o
n
s
u
m
e
r
 
d
e
c
i
s
i
o
n
s

u
p
o
n
 
i
n
d
i
v
i
d
u
a
l
 
a
n
d
 
f
a
-

m
i
l
y
 
l
i
f
e
-
s
t
y
l
e
s
.
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G
o
a
l

T
h
e
 
g
o
a
l
 
o
f
 
c
o
n
s
u
m
e
r
 
e
d
u
c
a
t
i
o
n
 
i
s
 
t
o
 
h
e
l
p
 
t
h
e
 
i
n
d
i
v
i
d
u
a
l
 
a
c
h
i
e
v
e
 
a
 
s
a
t
i
s
f
y
i
n
g
 
l
i
f
e
-
s
c
y
l
e
 
b
y
d
e
v
e
l
o
p
i
n
g
 
a
n

u
n
d
e
r
s
t
a
n
d
i
n
g
 
o
f
 
t
h
e
 
e
c
o
n
o
m
i
c
 
s
y
s
t
e
m
 
t
o
 
e
n
a
b
l
e
 
e
a
c
h
 
t
o
 
m
a
k
e
 
s
k
i
l
l
f
u
l
,
 
c
o
n
s
t
r
u
c
t
i
v
e
 
c
o
n
s
u
m
e
r
 
d
e
c
i
s
i
o
n
s
.

S
u
b
g
o
a
l

U
n
d
e
r
s
t
a
n
d
i
n
g
 
t
h
e
 
m
a
r
k
e
t
p
l
a
c
e
 
a
n
d
 
i
t
s
 
r
e
l
a
t
i
o
n
s
h
i
p
 
t
o

s
o
c
i
e
t
y
 
a
n
d
 
i
n
d
i
v
i
d
u
a
l
s
.

C
o
n
c
e
p
t
:

A
M
E
R
I
C
A
N
 
E
C
O
N
O
M
I
C
 
S
Y
S
T
E
M

T
o
p
i
c
:

P
r
o
p
e
r
t
y
 
R
i
g
h
t
s

E
l
e
m
e
n
t
a
r

y
S
e
c
o
n
d
a
r
y

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
w
a
r
e
 
t
h
a
t

t
h
e
r
e
 
a
r
e
 
b
o
t
h
 
p
u
b
l
i
c
 
a
n
d
 
p
r
i
v
a
t
e

s
e
c
t
o
r
s
 
w
h
i
c
h
 
s
e
r
v
e
 
t
h
e
 
n
e
e
d
s
 
o
f

s
o
c
i
e
t
y
.

t
.
2

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
-
u
n
d
e
r
s
t
a
n
d
 
t
h
e

r
i
g
h
t
s
 
o
f
 
p
e
r
s
o
n
a
l
 
o
w
n
e
r
s
h
i
p
 
a
n
d

d
i
s
t
r
i
b
u
t
i
o
n
 
o
f
 
g
o
o
d
s
 
a
n
d

s
e
r
v
i
c
e
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
d
e
v
e
l
o
p
 
t
h
e
 
a
b
i
l
i
t
y

t
o
 
d
i
s
t
i
n
g
u
i
s
h
 
f
e
a
t
u
r
e
s
 
o
f
 
t
h
e
 
l
e
g
a
l

f
o
r
m
s
 
o
f
 
b
u
s
i
n
e
s
s
 
e
n
t
e
r
p
r
i
s
e
s
 
(
i
.
e
.
,

s
o
l
e
 
p
r
o
p
r
i
e
t
o
r
s
h
i
p
,
 
p
a
r
t
n
e
r
s
h
i
p
,

c
o
r
p
o
r
a
t
i
o
n
,
 
a
n
d
 
c
o
o
p
e
r
a
t
i
v
e
)
.

A
d
u
l
t

-
S
"
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e
 
t
o
 
a
n
a
l
y
z
e

t
h
e
 
v
a
r
i
o
u
s
 
f
o
r
m
s
 
o
f
 
o
w
n
e
r
s
h
i
p

w
i
t
h
i
n
 
t
h
e
 
p
r
i
v
a
t
e
 
a
n
d
 
p
u
b
l
i
c
 
s
e
c
t
o
r
s
.



K
 
-
 
3

4
 
-
 
6

7
 
-
 
3

9
 
-
1
2

A
d
u
l
t

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
-

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
u
n
d
e
r
-

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

c
o
m
e
 
a
w
a
r
e
 
o
f
 
t
y
p
e
s

a
w
a
r
e
 
t
h
a
t
 
t
h
e
r
e

s
t
a
n
d
 
t
h
e
 
r
i
g
h
t
s
 
o
f

d
e
v
e
l
o
p
 
t
h
e
 
a
b
i
l
i
t
y

a
b
l
e
 
t
o
 
a
n
a
l
y
z
e
 
t
h
e

o
f
 
m
a
r
k
e
t
p
l
a
c
e
s

w
i
t
h
i
n
 
t
h
e
 
c
o
m
m
u
n
-

a
r
e
 
b
o
t
h
 
p
u
b
l
i
c

a
n
d
 
p
r
i
v
a
t
e
 
s
e
c
t
o
r
s

p
e
r
s
o
n
a
l
 
o
w
n
e
r
s
h
i
p

a
n
d
 
d
i
s
t
r
i
b
u
t
i
o
n
 
o
f

t
o
 
d
i
s
t
i
n
g
u
i
s
h

f
e
a
t
u
r
e
s
 
o
f
 
t
h
e
_

v
a
r
i
o
u
s
 
f
o
r
m
s
 
o
f
 
o
w
n
e
r
-

s
h
i
p
 
w
i
t
h
i
n
 
t
h
e
 
p
r
i
v
a
t
e

i
t
y
.

w
h
i
c
h
 
s
e
r
v
e
 
t
h
e

n
e
e
d
s
 
o
f
 
s
o
c
i
e
t
y
.

g
o
o
d
s
 
a
n
d
 
s
e
r
v
i
c
e
s
.

l
e
g
a
l
 
f
o
r
m
s
 
o
f
 
b
u
s
-

i
n
e
s
s
 
e
n
t
e
r
p
r
i
s
e
s

a
n
d
 
p
u
b
l
i
c
 
s
e
c
t
o
r
s
.

(
i
.
e
.
,
 
s
o
l
e

p
r
o
p
r
i
e
t
o
r
s
h
i
p
,

p
a
r
t
n
e
r
s
h
i
p
,

c
o
r
p
o
r
a
t
i
o
n
 
a
n
d

c
o
o
p
e
r
a
t
i
v
e
)
.

4

1



G
o
a
l

T
h
e
 
g
o
a
l
 
o
f
 
c
o
n
s
u
m
e
r
 
e
d
u
c
a
t
i
o
n
 
i
s
 
t
o
 
h
e
l
p
 
t
h
e
 
i
n
d
i
v
i
d
u
a
l
 
a
c
h
i
e
v
e
 
a
 
s
a
t
i
s
f
y
i
n
g
 
l
i
f
e
-
s
t
y
l
e
 
b
y
 
d
e
v
e
l
o
p
i
n
g
 
a
n

u
n
d
e
r
s
t
a
n
d
i
n
g
 
o
f
 
t
h
e
 
e
c
o
n
o
m
i
c
 
s
y
s
t
e
m
 
t
o
 
e
n
a
b
l
e
 
e
a
c
h
 
t
o
 
m
a
k
e
 
s
k
i
l
l
f
u
l
,
 
c
o
n
s
t
r
u
c
t
i
v
e
 
c
o
n
s
u
m
e
r
 
d
e
c
i
s
i
o
n
s
.

S
u
b
g
o
a
l

U
n
d
e
r
s
t
a
n
d
i
n
g
 
t
h
e
 
m
a
r
k
e
t
p
l
a
c
e
 
a
n
d
 
i
t
s
 
r
e
l
a
t
i
o
n
s
h
i
p
 
t
o
 
s
o
c
i
e
t
y
 
a
n
d
 
i
n
d
i
v
i
d
u
a
l
s
.

C
o
n
c
e
p
t
:

A
M
E
R
I
C
A
N
 
E
C
O
N
O
M
I
C
 
S
Y
S
T
E
M

T
o
p
i
c
:

D
i
s
t
r
i
b
u
t
i
o
n
 
o
f
 
I
n
c
o
m
e

E
l
e
m
e
n
t
a
r

t
'
1

C
A
-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
w
a
r
e
 
o
f
 
t
h
o
s
e

e
l
e
m
e
n
t
s
 
w
h
i
c
h
 
a
f
f
e
c
t
 
t
h
e
 
u
n
e
v
e
n

i
n
c
o
m
e
 
d
i
s
t
r
i
b
u
t
i
o
n
 
i
n
 
t
h
e
 
U
n
i
t
e
d

S
t
a
t
e
s
.

S
e
C
o
n
d
a
r

A
d
u
l
t

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
r
e
c
o
g
n
i
z
e
 
t
h
e

d
i
s
t
r
i
b
u
t
i
o
n
s
 
o
f
 
i
n
c
o
m
e
 
i
n
 
:
h
e

U
n
i
t
e
d
 
S
t
a
t
e
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
u
n
d
e
r
s
t
a
n
d
 
t
h
e

e
c
o
n
o
m
i
c
 
s
o
u
r
c
e
s
 
o
f
 
i
n
c
o
m
e
 
f
o
r
-

t
h
e
 
p
u
b
l
i
c
 
a
n
d
 
p
r
i
v
a
t
e
 
s
e
c
t
o
r
s

w
i
t
h
i
n
 
t
h
e
 
n
a
t
i
o
n
a
l
 
e
c
o
n
o
m
y
 
(
i
.
e
.
,

w
a
g
e
s
;
-
 
i
n
t
e
r
e
s
t
s
,
 
r
e
n
t
s
 
a
n
d
 
p
r
o
f
i
t

f
o
r
 
t
h
e
 
p
r
i
v
a
t
e
 
s
e
c
t
o
r
 
a
n
d
 
t
a
x
e
s

f
o
r
'
t
h
e
 
p
u
b
l
i
c
 
s
e
c
t
o
r
)
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
r
e
c
o
g
n
i
z
e
 
p
r
o
g
r
a
m
s

a
v
a
i
l
a
b
l
e
 
f
o
r
 
d
i
s
t
r
i
b
u
t
i
n
g
 
i
n
c
o
m
e

m
o
r
e
 
e
q
u
i
t
a
b
l
y
 
w
i
t
h
i
n
 
t
h
e
 
e
c
o
n
o
m
i
c

s
y
s
t
e
m
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e
 
t
o
 
e
v
a
l
u
a
t
e

t
h
e
 
e
f
f
e
c
t
s
 
o
f
 
t
h
e
 
p
r
o
g
r
a
m
s
 
f
o
r

e
q
u
i
t
a
b
l
e
 
i
n
c
o
m
e
 
d
i
s
t
r
i
b
u
t
i
o
n
.



K
 
-
 
3

6
1
2

A
d
u
l
t

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
w
a
r
e
 
t
h
a
t
 
i
n
c
o
m
e
 
i
s

u
n
e
v
e
n
l
y
 
d
i
s
t
r
i
b
u
t
e
d
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
-

c
o
m
e
 
a
w
a
r
e
 
o
f
 
t
h
o
s
e

i
n
f
l
u
e
n
c
e
s
 
a
f
f
e
c
t
-

i
n
g
 
i
n
c
o
m
e
 
(
i
.
e
.
,

e
m
p
l
o
y
m
e
n
t
,
 
e
d
u
c
a
-

t
i
o
n
,
 
e
t
c
.
)
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

r
e
c
o
g
n
i
z
e
 
t
h
e
 
d
i
s
-

t
r
i
b
u
t
i
o
n
s
 
o
f
 
i
n
c
o
m
e
s

i
n
 
t
h
e
 
U
n
i
t
e
d
 
S
t
a
t
e
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

u
n
d
e
r
s
t
a
n
d
 
t
h
e
 
e
c
o
-

n
o
m
i
c
 
s
o
u
r
c
e
s
 
o
f

i
n
c
o
m
e
 
f
o
r
 
t
h
e
 
p
u
b
-

l
i
c
 
a
n
d
 
p
r
i
v
a
t
e

s
e
c
t
o
r
s
 
w
i
t
h
i
n
 
t
h
e

n
a
t
i
o
n
a
l
 
e
c
o
n
o
m
y

(
i
.
e
.
,
 
w
a
g
e
s
,
 
i
n
-

t
e
r
e
s
t
s
,
 
r
e
n
t
s
 
a
n
d

p
r
o
f
i
t
 
f
o
r
 
t
h
e
 
p
r
i
-

v
a
t
e
 
s
e
c
t
o
r
,
 
a
n
d

t
a
x
e
s
 
f
o
r
 
t
h
e
 
p
u
b
l
i
c

s
e
c
t
o
r
)
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

r
e
c
o
g
n
i
z
e
 
p
r
o
g
r
a
m
s

a
v
a
i
l
a
b
l
e
 
f
o
r
 
d
i
s
-

t
r
i
b
u
t
i
n
g
 
i
n
c
o
m
e

m
o
r
e
 
e
q
u
i
t
a
b
l
y
 
w
i
t
h
-

i
n
 
t
h
e
 
e
c
o
n
o
m
i
c

s
y
s
t
e
m
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
b
l
e
 
t
o
 
e
v
a
l
u
a
t
e
 
t
h
e

e
f
f
e
c
t
s
 
o
f
 
t
h
e
 
p
r
o
g
r
a
m
s

f
o
r
 
e
q
u
i
t
a
b
l
e
 
i
n
c
o
m
e

d
i
s
t
r
i
b
u
t
i
o
n
.



G
o
a
l

T
h
e
 
g
o
a
l
 
o
f
 
c
o
n
s
u
m
e
r
 
e
d
u
c
a
t
i
o
n
 
i
s
 
t
o
 
h
e
l
p
 
t
h
e
 
i
n
d
i
v
i
d
u
a
l
 
a
c
h
i
e
v
e
 
a
 
s
a
t
i
s
f
y
i
n
g
 
l
i
f
e
-
s
t
y
l
e
 
b
y
 
d
e
v
e
l
o
p
i
n
g
 
a
n

u
n
d
e
r
s
t
a
n
d
i
n
g
 
o
f
 
t
h
e
 
e
c
o
n
o
m
i
c
 
s
y
s
t
e
r
.
:
 
t
o
 
e
n
a
b
l
e
 
e
a
c
h
 
t
o
 
m
a
k
e
 
s
k
i
l
l
f
u
l
,
 
c
o
n
s
t
r
u
c
t
i
v
e
 
c
o
n
s
u
m
e
r
 
d
e
c
i
s
i
o
n
s
.

S
u
b
g
o
a
l

U
n
d
e
r
s
t
a
n
d
i
n
g
 
t
h
e
 
m
a
r
k
e
t
p
l
a
c
e
 
a
n
d
 
i
 
s
 
r
e
l
a
t
i
o
n
s
h
i
p
 
t
o
 
s
o
c
i
e
t
y
 
a
n
d
 
i
n
d
i
v
i
d
u
a
l
s
.

C
o
n
c
e
p
t
:

A
M
E
R
I
C
A
N
 
E
C
O
N
O
M
I
C
 
S
Y
S
T
E
M

T
o
p
i
c
:

T
h
e
 
R
o
l
e
 
o
f
 
M
a
r
k
e
t
s

E
l
e
m
e
n
t
a
r
y

S
e
c
o
n
d
a
r
y

A
d
u
l
t

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
c
o
m
e
 
a
w
a
r
e
 
o
f
 
t
h
e

r
e
l
a
t
i
o
n
s
h
i
p
 
a
n
d
 
i
n
t
e
r
d
e
p
e
n
d
e
n
c
e
 
o
f

p
r
o
d
u
c
e
r
s
 
a
n
d
 
c
o
n
s
u
m
e
r
s
.

t
o
.
 
-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
d
e
v
e
l
o
p
 
a
n
 
a
w
a
r
e
n
e
s
s

o
f
 
t
h
e
 
f
u
n
c
t
i
o
n
s
 
a
n
d
 
e
f
f
e
c
t
s
 
o
f

l
a
b
o
K
,
o
A
a
n
i
z
a
t
i
o
n
s
 
a
n
d
 
m
a
n
a
g
e
m
e
n
t
.

o
n
 
t
h
e
i
e
c
O
n
o
m
y
.

-
 
S
t
u
d
e
n
t
s
f
i
 
s
h
o
u
l
d
 
d
e
v
e
l
o
p
 
a
n
 
a
w
a
r
e
n
e
s
s

o
f
 
o
p
p
o
r
t
u
n
i
t
y
 
c
o
s
t
s
.

-
 
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
u
n
d
e
r
s
t
a
n
d
 
t
h
e

c
i
r
c
u
l
a
r
 
n
a
t
u
r
e
 
o
f
 
t
h
e
 
e
c
o
n
o
m
y

(
i
.
e
.
,
 
t
h
e
 
c
i
r
c
u
l
a
r
 
f
l
o
w
 
o
f

g
o
o
d
s
,
 
s
e
r
v
i
c
e
s
 
a
n
d
 
m
o
n
e
y
)
.

-
 
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
u
n
d
e
r
S
t
a
n
d
 
t
h
e

r
e
l
a
t
i
o
n
s
h
i
p
 
o
f
 
s
u
p
p
l
y
 
a
n
d
 
d
e
-

m
a
n
d
 
a
n
d
 
t
h
e
 
o
p
e
r
a
t
i
^
 
*
f

c
o
m
p
e
t
i
t
i
v
e
 
m
a
r
k
e
t
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
u
n
d
e
r
s
t
a
n
d
 
t
h
e

r
o
l
e
s
 
a
n
d
 
e
f
f
e
c
t
s
 
o
f
 
l
a
b
o
r

o
r
g
a
n
i
z
a
t
i
o
n
s
 
a
n
d
 
m
a
n
a
g
e
m
e
n
t

o
n
 
t
h
e
 
e
c
o
n
o
m
y
.

-
 
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
r
e
c
o
g
n
i
z
e
 
t
h
e

i
n
t
e
r
d
e
p
e
n
d
e
n
c
e
 
o
f
 
f
o
r
e
i
g
n
 
c
o
u
n
t
r
i
e
s

i
n
 
i
n
t
e
r
n
a
t
i
o
n
a
l
 
t
r
a
d
e
.

-
 
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e
 
t
o

a
n
a
l
y
z
e

f
l
u
c
t
u
a
t
i
o
n
s
 
i
n
 
p
r
i
c
e
s
 
a
n
d
 
t
h
e

e
f
f
e
c
t
s
 
u
p
o
n
,
 
c
o
n
s
u
m
e
r
s
 
a
n
d

p
r
o
d
u
c
e
r
s
.

-
 
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e
 
t
o
 
e
v
a
l
u
a
t
e

t
h
e
 
r
o
l
e
 
o
f
 
b
u
s
i
n
e
s
s
 
i
n
 
p
r
o
d
u
c
t
i
o
n

(
i
.
e
.
,
 
w
h
a
t
 
t
o
 
p
r
o
d
u
c
e
,
 
h
o
w
 
t
o

p
r
o
d
u
c
e
,

h
o
w
 
m
u
c
h
 
t
o
 
p
r
o
d
u
c
e
 
a
n
d

w
h
o
 
i
s
 
t
o
 
r
e
c
e
i
v
e
 
t
h
e
 
p
r
o
d
u
c
t
)
.



-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

b
e
c
o
m
e
 
a
w
a
r
e
 
o
f
 
t
h
e

r
e
l
a
t
i
o
n
s
h
i
p
 
b
e
t
w
e
e
n

p
r
o
d
u
c
e
r
s
 
a
n
d

c
o
n
s
u
m
e
r
s
.

0
0

4
-
 
6

7
 
-
 
8

9
1
2

A
d
u
l
t

-
 
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
w
a
r
e
 
o
f
 
t
h
e
 
c
i
r
-

c
u
l
a
r
 
n
a
t
u
r
e
 
o
f
 
e
x
-

c
h
a
n
g
e
s
 
m
a
d
e
 
f
o
r

g
o
o
d
s
 
a
n
d
 
s
e
r
v
i
c
e
s
.

-
 
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
w
a
r
e
 
o
f
 
t
h
e
 
e
f
f
e
c
t

o
f
 
s
u
p
p
l
y
 
a
n
d
 
d
e
-

m
a
n
d
 
o
n
 
p
r
o
d
u
c
e
r
s

a
n
d
 
c
o
n
s
u
m
e
r
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

d
e
v
e
l
o
p
 
a
w
a
r
e
n
e
s
s

o
f
 
t
h
e
 
f
u
n
c
t
i
o
n
s

a
n
d
 
e
f
f
e
c
t
s
 
o
f

l
a
b
o
r
 
o
r
g
a
n
i
z
a
t
i
o
n
s

a
n
d
 
m
a
n
a
g
e
m
e
n
t
 
o
n

t
h
e
 
e
c
o
n
o
m
y
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

d
e
v
e
l
o
p
 
a
n
 
a
w
a
r
e
-

n
e
s
s
 
o
f
 
o
p
p
o
r
t
u
n
i
t
y

c
o
s
t
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

r
e
c
o
g
n
i
z
e
 
t
h
e
 
c
i
r
-

c
u
l
a
r
 
n
a
t
u
r
e
 
o
f
 
t
h
e

e
c
o
n
o
m
y
 
(
i
.
e
.
,
 
t
h
e

c
i
r
c
u
l
a
r
 
f
l
o
w
 
o
f

g
o
o
d
s
,
 
s
e
r
v
i
c
e
s

a
n
d
 
m
o
n
e
y
.
)
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

u
n
d
e
r
s
t
a
n
d
 
t
h
e

r
e
l
a
t
i
o
n
s
h
i
p
 
o
f

s
u
p
p
l
y
 
a
n
d
 
d
e
m
a
n
d

a
n
d
 
t
h
e
 
o
p
e
r
a
t
i
o
n

o
f
 
c
o
m
p
e
t
i
t
i
V
e

m
a
r
k
e
t
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

r
e
c
o
g
n
i
z
e
 
h
o
w

s
c
a
r
c
i
t
y
 
a
f
f
e
c
t
s

t
h
e
 
u
s
e
 
a
n
d
 
d
i
s
t
r
i
-

b
u
t
i
o
n
 
o
f
 
r
e
s
o
u
r
c
e
s

a
m
o
n
g
 
m
e
m
b
e
r
s
 
o
f

s
o
c
i
e
t
y
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

u
n
d
e
r
s
t
a
n
d
 
t
h
e
 
r
e
-

l
a
t
i
o
n
s
h
i
p
 
o
f
 
t
h
e

c
i
r
c
u
l
a
r
 
n
a
t
u
r
e
 
o
f

t
h
e
 
e
c
o
n
o
m
y
 
t
o
 
p
r
i
c
-

i
n
g
 
a
n
d
 
c
o
n
s
u
m
e
r

p
u
r
c
h
a
s
i
n
g
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

u
n
d
e
r
s
t
a
n
d
 
t
h
e
 
r
o
l
e
s

a
n
d
 
e
f
f
e
c
t
s
 
o
f
 
l
a
b
o
r

o
r
g
a
n
i
z
a
t
i
o
n
 
a
n
d

m
a
n
a
g
e
m
e
n
t
 
o
n
 
t
h
e

e
c
o
n
o
m
y
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

r
e
c
o
g
n
i
z
e
 
t
h
e

i
n
t
e
r
d
e
p
e
n
d
e
n
c
e
 
o
f

f
o
r
e
i
g
n
 
c
o
u
n
t
r
i
e
s
 
i
n

i
n
t
e
r
n
a
t
i
o
n
a
l
 
t
r
a
d
e
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
b
l
e
 
t
o
 
e
v
a
l
u
a
t
e
 
t
h
e

r
o
l
e
 
o
f
 
b
u
s
i
n
e
s
s
 
i
n

p
r
o
d
u
c
t
i
o
n
 
(
i
.
e
.
,
 
w
h
a
t

t
o
 
p
r
o
d
u
c
e
,
 
h
o
w
 
t
o

p
r
o
d
u
c
e
,
 
h
o
w
 
m
u
c
h
 
t
o

p
r
o
d
i
c
e
 
a
n
d
 
w
h
o
 
i
s
 
t
o

r
e
c
e
i
v
e
 
t
h
e
 
p
r
o
d
u
c
t
)
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
u
n
d
e
r
-

s
t
a
n
d
 
t
h
e
 
b
a
s
i
s
 
f
o
r

a
l
l
o
c
a
t
i
n
g
 
g
o
o
d
s
 
a
n
d

s
e
r
v
i
c
e
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
b
l
e
 
t
o
 
e
v
a
l
u
a
t
e
 
t
h
e

e
f
f
e
c
t
 
o
f
 
l
a
b
o
r
 
a
n
d

m
a
n
a
g
e
m
e
n
t
 
g
r
o
u
p
s
 
o
n

t
h
e
 
e
c
o
n
o
m
y
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
b
l
e
 
t
o
 
e
v
a
l
u
a
t
e

o
p
p
o
r
t
u
n
i
t
y
 
c
o
s
t
s
.



0

G
o
a
l

T
h
e
 
g
o
a
l
 
o
f
 
c
o
n
s
u
m
e
r
 
e
d
u
c
a
t
i
o
n
 
i
s
 
t
o
'
h
e
l
p
 
t
h
e
 
i
n
d
i
v
i
d
u
a
l
 
a
c
h
i
e
v
e
 
a
 
s
a
t
i
s
f
y
i
n
g
 
l
i
f
e
-
s
t
y
l
e
 
b
y
 
d
e
v
e
l
o
p
i
n
g
 
a
n

u
n
d
e
r
s
t
a
n
d
i
n
g
 
o
f
 
t
h
e
 
e
c
o
n
o
m
i
c
 
s
y
s
t
e
m
 
t
o
 
m
a
b
l
e
 
e
a
c
h
 
t
o
 
m
a
k
e
 
s
k
i
l
l
f
u
l
,
 
c
o
n
s
t
r
u
c
t
i
v
e
 
c
o
n
s
u
m
e
r
 
d
e
c
i
s
i
o
n
s
.

S
u
b
g
o
a
l

U
n
d
e
r
s
t
a
n
d
i
n
g
 
t
h
e
 
m
a
r
k
e
t
p
l
a
c
e
 
a
n
d
 
i
t
s
 
r
e
l
a
t
i
o
n
s
h
i
p
 
t
o
s
o
c
i
e
t
y
 
a
n
d
 
i
n
d
i
v
i
d
u
a
l
s
.

C
o
n
c
e
p
t
:

A
M
E
R
I
C
A
N
 
E
C
O
N
O
M
I
C
 
S
Y
S
T
E
M

T
o
p
i
c
:

T
h
e
 
R
o
l
e
 
o
f
 
P
r
o
f
i
t
s

E
l
e
m
e
n
t
a
r
y

S
e
c
o
n
d
a
r
y

A
d
u
l
t

r

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
w
a
r
e
 
o
f
 
t
h
e
 
n
e
e
d

f
o
r
 
p
r
o
f
i
t
 
a
s
 
a
n
 
i
n
c
e
n
t
i
v
e
 
f
o
r
 
m
a
i
n
-

t
a
i
n
i
n
g
 
a
 
b
u
s
i
n
e
s
s
.

-
 
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
w
a
r
e
 
o
f
 
t
h
e
 
r
e
-

l
a
t
i
o
n
s
h
i
p
 
b
e
t
w
e
e
n
 
i
n
c
o
m
e
,
 
e
x
p
e
n
s
e
s

.
a
l
n
d
 
p
r
o
f
i
t
.

-
 
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
c
o
m
e
 
a
w
a
r
e
 
o
f
 
h
o
w

m
a
r
k
e
t
 
p
r
i
c
e
s
 
a
r
e
 
e
s
t
a
b
l
i
s
h
e
d
.

-
 
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
r
e
c
o
g
n
i
z
e
 
t
h
e

n
a
t
u
r
e
 
o
f
 
a
n
d
 
n
e
e
d
 
f
o
r
 
p
r
o
f
i
t

a
s
 
a
n
 
i
n
c
e
n
t
i
v
e
 
f
o
r
 
t
h
e
 
r
i
s
k
s

i
n
 
e
x
p
a
n
d
i
n
g
 
a
n
d
 
m
a
i
n
t
a
i
n
i
n
g

a
 
b
u
s
i
n
e
s
s
.

-
 
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
u
n
d
e
r
s
t
a
n
d
 
t
h
e

e
c
o
n
o
m
i
c
 
e
f
f
e
c
t
s
 
o
n
 
c
o
n
s
u
m
e
r
s

o
f
 
i
n
c
r
e
a
s
e
d
 
a
n
d
 
d
e
c
r
e
a
s
e
d

b
u
s
i
n
e
s
s
 
p
r
o
f
i
t
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
r
e
c
o
g
n
i
z
e
 
h
o
w
'

p
r
i
c
e
s
 
a
r
e
 
e
s
t
a
b
l
i
s
h
e
d
 
(
i
.
e
.
,

p
r
i
c
e
 
e
q
u
a
l
s
 
w
a
g
e
 
p
l
u
s
 
i
n
t
e
r
-

e
s
t
 
p
l
u
s
 
r
e
n
t
 
p
l
u
s
 
p
r
o
f
i
t
-
r
i
s
k

p
r
e
m
i
u
m
)
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
u
n
d
e
r
s
t
a
n
d
 
p
r
o
f
i
t

a
s
 
a
 
n
e
c
e
s
s
a
r
y
 
a
n
d
 
p
r
i
m
a
r
y
 
m
o
t
i
v
a
-

t
o
r
 
f
o
r
 
e
n
t
e
r
i
n
g
,
 
e
x
p
a
n
d
i
n
g
 
a
n
d

m
a
i
n
t
a
i
n
i
n
g
 
a
 
b
u
s
i
n
e
s
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e
 
t
o
 
e
v
a
l
u
a
t
e

t
h
e
 
e
f
f
e
c
t
s
 
o
f
 
p
r
o
f
i
t
 
u
p
o
n
 
t
h
e

c
o
n
s
u
m
e
r
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
u
n
d
e
r
s
t
a
n
d
 
h
o
w

p
r
i
c
e
s
 
a
r
e
 
e
s
t
a
b
l
i
s
h
e
d
.



K
-
 
3

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

b
e
c
o
m
e
 
a
w
a
r
e
 
o
f
 
t
h
e

n
a
t
u
r
e
 
o
f
 
"
p
r
o
f
i
t
"

i
n
 
t
e
r
m
s
 
o
f
 
i
n
c
o
m
e

a
n
d
 
e
x
p
e
n
s
e
s
.

4
 
7
6

7
 
-
 
8

9
 
-
 
1
2

I
A
d
u
l
t

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

d
e
v
e
l
o
p
 
a
n
 
a
w
a
r
e
-

n
e
s
s
 
o
f
 
t
h
e
 
n
e
e
d

f
o
r
 
p
r
o
f
i
t
 
a
s
 
a
n

i
n
c
e
n
t
i
v
e
 
f
o
r
 
m
a
i
n
-

t
a
i
n
i
n
g
 
a
 
b
u
s
i
n
e
s
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
w
a
r
e
 
o
f
 
h
o
w
 
m
a
r
k
e
t

p
r
i
c
e
s
 
a
r
e
 
e
s
t
a
b
-

l
i
s
h
e
d
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

r
e
c
o
g
n
i
z
e
 
t
h
e
 
n
a
=

t
u
r
e
 
o
f
 
a
n
d
 
n
e
e
d
 
f
o
r

p
r
o
f
i
t
 
a
s
 
a
n
 
i
n
c
e
n
-

t
i
v
e
f
o
r
 
t
h
e
 
r
i
s
k
s

i
n
 
e
x
p
a
n
d
i
n
g
 
a
n
d

m
a
i
n
t
a
i
n
i
n
g
 
a
 
b
u
s
i
-

n
e
s
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

u
n
d
e
r
s
t
a
n
d
 
t
h
e
 
e
c
o
-

n
o
m
i
c
 
e
f
f
e
c
t
s
 
o
n

c
o
n
s
u
m
e
r
s
 
o
f
 
i
n

c
r
e
a
s
e
d
 
a
n
d
 
d
e
-

c
r
e
a
s
e
d
 
b
u
s
i
n
e
s
s

p
r
o
f
i
t
.

-
 
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
\

r
e
c
o
g
n
i
z
e
'
h
o
w

p
r
i
c
e
s
 
a
r
e
 
e
s
t
a
b
l
i
s
h
-

e
d
 
(
i
.
e
.
,
 
p
r
i
c
e
s

e
q
u
a
l
 
w
a
g
e
 
+

i
n
t
e
r
e
s
t
 
-
4
-
 
r
e
n
t
 
+

p
r
o
f
i
t
-
r
i
s
k

p
r
e
m
i
u
m
)
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

u
n
d
e
r
s
t
a
n
d
 
p
r
o
f
i
t

a
s
 
a
 
n
e
c
e
s
s
a
r
y
 
a
n
d

p
r
i
m
a
r
y
 
m
o
t
i
v
a
t
o
r
 
f
o
r

e
n
t
e
r
i
n
g
,
 
e
x
p
a
n
d
i
n
g

a
n
d
 
m
a
i
n
t
a
i
n
i
n
g
 
a

b
u
s
i
n
e
s
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e

t
o
 
e
v
a
l
u
a
t
e
 
t
h
e
 
e
f
f
e
c
t
s

o
f
 
p
r
o
f
i
t
 
o
n
 
t
h
e
 
c
o
n
-

s
u
m
e
r
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e

t
o
 
u
n
d
e
r
s
t
a
n
d
 
a
n
d
 
a
n
a
l
y
z
e

f
a
c
t
o
r
s
 
w
h
i
c
h
 
c
o
n
t
r
i
b
u
t
e

t
o
 
t
h
e
 
p
r
i
c
e
 
o
f
 
a
 
p
r
o
-

d
u
c
t
 
o
r
 
s
e
r
v
i
c
e
 
(
i
.
e
.
,

l
a
n
d
,
 
l
a
b
o
r
,
 
c
a
p
i
t
a
l

a
n
d
 
e
n
t
r
e
p
r
e
n
e
u
r
s
h
i
p
;

s
t
r
u
c
t
u
r
e
 
o
f
 
i
n
d
u
s
t
r
y
;

a
n
d
 
g
o
v
e
r
n
m
e
n
t
a
l

r
e
s
t
r
i
c
t
i
o
n
s
)
 
.



G
o
a
l

T
h
e
 
g
o
a
l
 
o
f
 
c
o
n
s
u
m
e
r
 
e
d
u
c
a
t
i
o
n
 
i
s
 
t
o
 
h
e
l
p
 
t
h
e
 
i
n
d
i
v
i
d
u
a
l
 
a
c
h
i
e
v
e
 
a
 
s
a
t
i
s
f
y
i
n
g
 
l
i
f
e
-
s
t
y
l
e
 
b
y
 
d
e
v
e
l
o
p
i
n
g
 
a
n

u
n
d
e
r
s
t
a
n
d
i
n
g
 
o
f
 
t
h
e
 
e
c
o
n
o
m
i
c
 
s
y
s
t
e
m
 
t
o
 
e
n
a
b
l
e
 
e
a
c
h
 
t
o
 
m
a
k
e
 
s
k
i
l
l
f
u
l
,
 
c
o
n
s
t
r
u
c
t
i
v
e
 
c
o
n
s
u
m
e
r
 
d
e
c
i
s
i
o
n
s
.

S
u
b
g
o
a
l

U
n
d
e
r
s
t
a
n
d
i
n
g
 
t
h
e
 
m
a
r
k
e
t
p
l
a
c
e
 
a
n
d
 
i
t
s
 
r
e
l
a
t
i
o
n
s
h
i
p
 
t
o
 
s
o
c
i
e
t
y
 
a
n
d
 
i
n
d
i
v
i
d
u
a
l
s
.

C
o
n
c
e
p
t
:

A
M
E
R
I
C
A
N
 
E
C
O
N
O
M
I
C
 
S
Y
S
T
E
M

T
o
p
i
c
:

T
h
e
 
R
o
l
e
 
o
f
 
G
o
v
e
r
n
m
e
n
t

E
l
e
m
e
n
t
a
r
y

,
S
e
c
o
n
d
a
r
y

A
d
u
l
t

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
w
a
r
e
 
o
f
 
t
h
e
 
r
o
l
e

o
f
 
g
o
v
e
r
n
m
e
n
t
 
h
o
w
 
i
t
 
a
f
f
e
c
t
s
 
t
h
e

e
c
o
n
o
m
y
 
a
n
d
 
p
r
o
t
e
c
t
s
 
t
h
e
 
r
i
g
h
t
s
 
o
f

c
i
t
i
z
e
n
s
 
a
n
d
 
c
o
r
p
o
r
a
t
e
 
b
o
d
i
e
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
u
n
d
e
r
s
t
a
n
d
 
t
h
e
 
r
o
l
e
s
,

e
f
f
e
c
t
s
 
a
n
d
 
a
c
t
i
o
n
s
 
o
f
 
t
h
e
 
g
o
v
e
r
n
-

m
e
n
t
 
i
n
 
t
h
e
 
e
c
o
n
o
m
y
 
(
i
e
 
l
e
g
i
s
l
a
t
o
r
,

r
e
g
u
l
a
t
o
r
,
 
e
m
p
l
o
y
e
r
,
 
p
u
r
c
h
a
s
e
r
,
 
f
i
s
c
a
l

a
n
d
 
m
o
n
e
t
a
r
y
 
p
o
l
i
c
y
 
m
a
k
e
r
)
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e
 
t
o

e
v
a
l
u
a
t
e
 
c
o
m
p
a
r
a
t
i
v
e
 
e
c
o
n
o
m
i
c

s
y
s
t
e
m
s
,

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e
 
t
o

a
n
a
l
y
z
e
 
t
h
e
 
e
f
f
e
c
t
s
 
o
f
 
g
o
v
e
r
n
-

m
e
n
t
 
u
p
o
n
 
e
c
o
n
o
m
i
c
 
f
l
u
c
t
u
a
t
i
o
n
s
,

p
r
i
v
a
t
e
 
a
n
d
 
g
o
v
e
r
n
m
e
n
t
-
o
w
n
e
d

b
u
s
i
n
e
s
s
 
a
n
d
 
t
a
x
a
t
i
o
n
 
p
o
l
i
c
i
e
s
.



K
 
-
 
3

4
 
-
 
6

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

b
e
c
o
m
e
 
a
w
a
r
e
 
o
f
 
t
h
e

n
e
e
d
 
f
o
r
 
r
u
l
e
s
 
a
n
d

l
a
w
s
 
t
o
 
p
r
o
t
e
c
t
 
t
h
e

r
i
g
h
t
s
 
o
f
 
o
t
h
e
r
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
w
a
r
e
 
o
f
 
g
o
v
e
r
n
m
e
n
t

r
e
g
u
l
a
t
i
o
n
 
f
o
r
 
p
r
o
-

t
e
c
t
i
n
g
 
t
h
e
 
r
i
g
h
t
s

o
f
 
c
i
t
i
z
e
n
s
 
a
n
d

c
o
r
p
o
r
a
t
e
 
b
o
d
i
e
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
w
a
r
e
 
o
f
 
t
h
e
 
e
f
f
e
c
t

o
f
 
g
o
v
e
r
n
m
e
n
t
 
o
n

t
h
e
 
e
c
o
n
o
m
y
.
.

7
 
-
 
8

9
 
-
 
1
2

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

r
e
c
o
g
n
i
z
e
 
t
h
e
 
r
o
l
e
s

o
f
 
g
o
v
e
r
n
m
e
n
t
 
i
n

t
h
e
 
e
c
o
n
o
m
y
 
(
i
.
e
.
,

L
e
g
i
s
l
a
t
o
r
,
 
r
e
g
u
-

l
a
t
o
r
,
 
e
m
p
l
o
y
e
r
,

p
u
r
c
h
a
s
e
r
,
 
f
i
s
c
a
l

a
n
d
 
m
o
n
e
t
a
r
y
 
p
o
l
i
c
y

m
a
k
e
r
)
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

d
e
v
e
l
o
p
 
a
n
 
a
w
a
r
e
n
e
s
s

o
f
 
t
a
x
a
t
i
o
n
 
a
s
 
a

s
o
u
r
c
e
 
o
f
 
g
o
v
e
r
n
-

m
e
n
t
'
s
 
i
n
c
o
m
e
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

u
n
d
e
r
s
t
a
n
d
 
t
h
e

r
o
l
e
s
 
o
f
 
g
o
v
e
r
n
m
e
n
t

i
n
 
t
h
e
 
e
c
o
n
o
m
y
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
u
n
r
-

d
e
r
s
t
a
n
d
 
t
h
e
 
r
o
l
e

a
n
d
 
e
f
f
e
c
t
s
 
o
f
 
g
o
v
-

e
r
n
m
e
n
t
 
i
n
 
c
o
n
t
r
o
l
-

l
i
n
g
 
e
c
o
n
o
m
i
c
 
l
u
c
-

t
u
a
t
i
o
n
s
 
t
h
r
o
u
g
h

m
o
n
e
t
a
r
y
 
a
n
d
 
f
i
s
c
a
l

p
o
l
i
c
y
 
(
i
.
e
.
,
 
i
n
-

f
l
a
t
i
o
n
,
 
d
e
f
l
a
t
i
o
n
,

r
e
c
e
s
s
i
o
n
 
a
n
d

s
t
a
g
f
l
a
t
i
o
n
)
.

-
S
t
u
d
6
n
t
s
.
s
h
o
u
l
d
 
b
e

a
b
l
e
 
t
o
 
a
n
a
l
y
z
e
 
t
h
e

m
e
t
h
o
d
s
 
o
f
 
g
o
v
e
r
n
m
e
n
t

t
o
 
i
n
f
l
u
e
n
c
e
 
t
h
e

e
c
o
n
o
m
i
c
 
g
o
a
l
s
 
o
f

g
r
o
w
t
h
,
 
n
e
a
r
l
y
 
f
u
l
l

e
m
p
l
o
y
m
e
n
t
 
o
f
 
r
e
-

s
o
u
r
c
e
s
,
 
s
t
a
b
l
e

p
r
i
c
e
s
,
 
e
q
u
i
t
a
b
l
e

i
n
c
o
m
e
 
d
i
s
t
r
i
b
u
t
i
o
n
,

f
r
e
e
d
o
m
 
a
n
d
 
j
u
s
t
i
c
e
)
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
r
e
c
o
g
-

n
i
z
e
 
g
o
v
e
r
n
m
e
n
t
a
l
 
m
e
-

t
h
o
d
s
 
f
o
r
 
i
m
p
l
e
m
e
n
t
-

i
n
g
 
a
n
d
 
e
n
f
o
r
c
i
n
g
 
t
o

p
r
o
t
e
c
t
 
t
h
e
 
r
i
g
h
t
s
 
o
f

c
i
t
i
z
e
n
s
 
a
n
d
 
b
u
s
i
n
e
s
s
.

A
d
u
l
t

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e

t
o
 
e
v
a
l
u
a
t
e
 
t
h
e
 
g
o
v
e
r
n
-

m
e
n
t
a
l
 
a
c
t
i
v
i
t
i
e
s
 
i
n

c
o
n
t
r
o
l
l
i
n
g
 
e
c
o
n
o
m
i
c

f
l
u
c
t
u
a
t
i
o
n
s
 
t
h
r
o
u
g
h

M
o
n
e
t
a
r
y
 
a
n
d
 
f
i
s
c
a
l

p
o
l
i
c
y
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e

t
o
 
e
v
a
l
u
a
t
e
 
t
h
e
 
m
e
t
h
o
d
s

o
f
 
g
o
v
e
r
n
m
e
n
t
 
t
o
 
i
n
-

f
l
u
e
n
c
e
 
t
h
e
 
e
c
o
n
o
m
i
c

g
o
a
l
s
 
o
f
 
g
r
o
w
t
h
,
 
n
e
a
r
l
y

f
u
l
l
 
e
m
p
l
o
y
m
e
n
t
 
o
f
 
r
e
-

s
o
u
r
c
e
s
,
 
s
t
a
b
l
e
 
p
r
i
c
e
s
,

e
q
u
i
t
a
b
l
e
 
i
n
c
o
m
e
 
d
i
s
-

t
r
i
b
u
t
i
o
n
,
 
f
r
e
e
d
o
m
 
a
n
d

j
u
s
t
i
c
e
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
h
e
 
a
b
l
e

t
o
 
e
v
a
l
U
a
t
e
 
t
h
e
 
i
n
f
l
u
-
:

e
n
c
e
s
 
g
o
v
e
r
n
m
e
n
t
 
c
a
n
.

h
a
v
e
 
i
n
 
t
h
e
 
e
s
t
a
b
l
i
s
h
-

m
e
n
t
 
o
f
 
p
r
i
v
a
t
e
 
a
n
d

g
o
v
e
r
n
m
e
n
t
-
o
w
n
e
d

b
u
s
i
n
e
s
s
;

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e

t
o
 
a
n
a
l
y
z
e
 
t
a
x
a
t
i
o
n

a
s
 
i
t
 
r
e
l
a
t
e
s
 
t
o
 
a
n

i
n
d
i
v
i
d
u
a
l
 
o
r
 
p
r
i
v
a
t
e

b
u
s
i
n
e
s
s
 
e
n
t
e
r
p
r
i
s
e
.
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G
o
a
l

T
h
e
 
g
o
a
l
 
o
f
 
c
o
n
s
u
m
e
r
 
e
d
u
c
a
t
i
o
n
 
i
s
 
t
o
 
h
e
l
p
 
t
h
e
 
i
n
d
i
v
i
d
u
a
l
 
a
c
h
i
e
v
e
 
a
 
s
a
t
i
s
f
y
i
n
g
 
l
l
f
e
-
s
t
y
l
e
 
b
y
 
d
e
v
e
l
o
p
i
n
g
 
a
n

u
n
d
e
r
s
t
a
n
d
i
n
g
 
o
f
 
t
h
e
 
e
c
o
n
o
m
i
c
 
s
y
s
t
e
m
 
t
o
 
e
n
a
b
l
e
 
e
a
c
h
 
t
o
 
m
a
k
e
 
s
k
i
l
l
f
u
l
,
 
c
o
n
s
t
r
u
c
t
i
v
e
 
c
o
n
s
u
m
e
r
 
d
e
c
i
s
i
o
n
s
.

S
u
b
g
o
a
l

p

'
U
n
d
e
r
s
t
a
n
d
i
n
g
 
t
h
e
 
u
s
e
 
o
f
 
m
o
n
e
y
 
a
s
 
a
 
m
e
d
i
u
m
 
o
f
 
e
x
c
h
a
n
g
e
.

C
o
n
c
e
p
t
:

U
S
E
S
 
O
F
 
M
O
N
E
Y

T
o
p
i
c
:

P
u
r
c
h
a
s
i
n
g

E
l
e
m
e
n
t
a
r
y

S
e
c
o
n
d
a
r
y

-
 
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
a
c
q
u
i
r
e
 
v
o
c
a
b
u
l
a
r
y
,

k
n
o
w
l
e
d
g
e
 
a
n
d
 
f
a
c
t
s
 
f
o
r
 
d
i
s
t
i
n
-

C
O

g
u
i
s
h
i
n
g
 
a
m
o
n
g
 
s
e
l
e
c
t
i
o
n
s
 
i
n
 
m
a
k
i
n
g

/4
".

.
p
u
r
c
h
a
s
e
s
.

-
 
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
d
e
v
e
l
o
p
 
s
h
o
p
p
i
n
g

s
k
i
l
l
s
 
w
h
i
c
h
 
a
l
l
o
w
 
o
p
t
i
m
u
m
 
d
o
l
l
a
r

u
s
e
 
(
i
.
e
.
,
 
m
i
n
i
m
i
z
i
n
g
 
i
n
f
o
r
m
a
t
i
o
n

a
n
d
 
s
e
a
r
c
h
 
c
o
s
t
s
)
.

S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
d
e
v
e
l
o
p
 
t
h
e
 
a
b
i
l
i
t
y

t
o
 
e
f
f
e
c
t
i
v
e
l
y
 
a
p
p
r
a
i
s
e
 
p
o
t
e
n
t
i
a
l

p
u
r
c
h
a
s
e
s
 
o
n
 
t
h
e
 
b
a
s
i
s
 
o
f
 
s
e
a
r
c
h

c
o
s
t
s
 
q
u
a
l
i
t
y
,
 
,
p
r
i
c
e
,
 
a
v
a
i
l
a
b
l
e

s
o
u
r
c
e
s
 
a
s
 
w
e
l
l
 
a
s
 
p
e
r
s
o
n
a
l
 
v
a
l
u
e
s
,

i
n
c
o
m
e
 
a
n
d
 
i
n
t
e
n
d
e
d
 
u
s
e
.

A
d
u
l
t

S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
d
e
v
e
l
o
p
 
e
f
f
e
c
t
i
v
e

u
s
e
 
o
f
 
t
h
e
 
e
l
e
m
e
n
t
s
 
o
f
 
w
i
s
e

"
b
u
y
-

m
a
n
s
h
i
p
"
 
a
n
d
 
u
t
i
l
i
t
y
 
m
a
x
i
m
i
z
a
t
i
o
n

w
h
i
c
h
 
i
n
c
l
u
d
e
 
t
h
e
 
a
b
i
l
i
t
y
 
t
o
 
d
e
t
e
r
r

m
i
n
e
 
w
h
e
n
,
 
w
h
e
r
e
,
 
h
o
w
 
a
n
d
 
w
h
e
t
h
e
r

t
o
 
p
u
r
c
h
a
s
e
 
g
o
o
d
s
 
a
n
d
 
s
e
4
I
f
i
c
e
s
.



K
3

4
 
-
 
6

-
 
8

9
 
-
 
1
2

A
d
u
l
t

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
c
o
m
e

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
a
c
q
u
i
r
e

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
d
e
-

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
d
e
v
e
l
o
p

a
w
a
r
e
 
o
f
 
a
 
r
e
l
a
t
i
o
n
-

v
o
c
a
b
u
l
a
r
y
,
 
k
n
o
w
l
e
d
g
e

d
e
v
e
l
o
p
 
e
f
f
e
c
t
-

v
e
l
o
p
 
t
h
e
 
a
b
i
l
i
t
y
 
t
o

t
h
e
 
e
f
f
e
c
t
i
v
e
 
u
s
e
 
o
f

s
h
i
p
 
b
e
t
w
e
e
n
 
s
p
e
n
d
i
n
g

a
n
d
 
f
a
c
t
s
 
f
o
r
 
d
i
s
t
i
n
-

i
v
e
 
u
s
e
 
o
f
 
p
e
r
s
o
n
a
l

e
f
f
e
c
t
i
v
e
l
y
 
a
p
p
r
a
i
s
e

t
h
e
 
e
l
e
m
e
n
t
s
.
 
o
f
 
w
i
s
e

a
n
d
 
a
c
q
u
i
r
i
n
g
 
g
o
o
d
s

g
u
i
s
h
i
n
g
 
a
m
o
n
g
 
s
e
l
e
c
t
-

r
e
s
o
u
r
c
e
s
 
a
n
d
 
k
n
o
w
-

p
o
t
e
n
t
i
a
l
 
p
u
r
c
h
a
s
e
s

"
b
u
y
m
a
n
s
h
i
p
"
 
a
n
d

a
n
d
/
o
r
 
s
e
r
v
i
c
e
s
.

i
o
n
s
 
i
n
 
m
a
k
i
n
g
 
p
u
r
-

l
e
d
g
e
 
i
n
 
t
h
e
 
s
e
l
e
c
t
-

o
n
 
t
h
e
 
b
a
s
i
s
 
o
f

u
t
i
l
i
t
y
 
m
a
x
i
m
i
z
a
t
i
o
n

c
h
a
s
e
s
 
a
n
d
 
d
e
v
e
l
o
p

s
h
o
p
p
i
n
g
 
s
k
i
l
l
s
 
w
h
i
c
h

i
o
n
 
o
f
 
g
o
o
d
s
 
a
n
d

s
e
r
v
i
c
e
s
.

q
u
a
l
i
t
y
,
 
p
r
i
c
e
,

a
v
a
i
l
a
b
l
e
 
s
o
u
r
c
e
s
 
a
s

w
h
i
c
h
 
i
n
c
l
u
d
e
 
t
h
e

a
b
i
l
i
t
y
 
t
o
 
d
e
t
e
r
m
i
n
e

a
l
l
o
w
 
o
p
t
i
m
u
m
 
d
o
l
l
a
r

w
e
l
l
 
a
s
 
p
e
r
s
o
n
a
l

w
h
e
n
,
 
w
h
e
r
e
,
 
h
o
w
 
a
n
d

u
s
e
.

v
a
l
u
e
s
,
 
i
n
c
o
m
e
 
a
n
d

i
n
t
e
n
d
e
d
 
u
s
e
.

w
h
e
t
h
e
r
 
t
o
 
p
u
r
c
h
a
s
e

g
o
o
d
s
 
a
n
d
 
s
e
r
v
i
c
e
s
.

C
O C
A

4
.

.
.



G
o
a
l

T
h
e
 
g
o
a
l
 
o
f
 
c
o
n
s
u
m
e
r
 
e
d
u
c
a
t
i
o
n
 
i
s
 
t
o
 
h
e
l
p
 
t
h
e
 
i
n
d
i
v
i
d
u
a
l
 
a
c
h
i
e
v
e
 
a
 
s
a
t
i
s
f
y
i
n
g
 
l
i
f
e
-
s
t
y
l
e
 
b
y
d
e
v
e
l
o
p
i
n
g
 
a
n

u
n
d
e
r
s
t
a
n
d
i
n
g
 
o
f
 
t
h
e
 
e
c
o
n
o
m
i
c
 
s
y
s
t
e
m
 
t
o
 
e
n
a
b
l
e
 
e
a
c
h
 
t
o
 
m
a
k
e
 
s
k
i
l
l
f
u
l
,
 
c
o
n
s
t
r
u
c
t
i
v
e
 
c
o
n
s
u
m
e
r
 
d
e
c
i
s
i
o
n
s
.

S
u
b
g
o
a
l

U
n
d
e
r
s
t
a
n
d
i
n
g
 
t
h
e
 
u
s
e
 
o
f
 
m
o
n
e
y
 
a
s
 
a
 
m
e
d
i
u
m
 
o
f
 
e
x
c
h
a
n
g
e
.

C
o
n
c
e
p
t
:

U
S
E
S
 
O
F
 
M
O
N
E
Y

T
o
p
i
c
:

S
a
v
i
n
g

E
l
e
m
e
n
t
a
r
y

S
e
c
o
n
d
a
r
y

A
d
u
l
t

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
w
a
r
e
 
o
f
 
p
o
t
e
n
t
i
a
l

f
i
n
a
n
c
i
a
l
 
b
e
n
e
f
i
t
s
 
a
n
d
 
c
o
n
s
t
r
a
i
n
t
s
 
o
f

s
a
v
i
n
g
s
 
d
e
p
o
s
i
t
e
d
 
i
n
 
f
i
n
a
n
c
i
a
l

i
n
s
t
i
t
u
t
i
o
n
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
u
n
d
e
r
s
t
a
n
d
 
t
h
e
 
w
a
y
s

i
n
 
w
h
i
c
h
 
s
a
v
i
n
g
s
 
d
e
p
o
s
i
t
e
d
 
i
n
 
f
i
n
a
n
-

c
i
a
l
 
i
n
s
t
i
t
u
t
i
o
n
s
 
p
r
o
d
d
c
e
 
f
i
n
a
n
c
i
a
l

r
e
t
u
r
n
s
 
f
o
r
 
t
h
e
 
c
o
n
s
u
m
e
r
 
a
n
d
 
e
c
o
-

n
o
m
i
c
 
g
r
o
w
t
h
 
f
o
r
 
s
o
c
i
e
t
y
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e
 
t
o
 
d
e
v
e
l
o
p

p
r
a
c
t
i
c
e
s
 
i
n
 
t
h
e
 
u
s
e
 
o
f
 
s
a
v
i
n
g
s

p
l
a
n
s
 
t
h
a
t
 
m
a
x
i
m
i
z
e
 
s
a
t
i
s
f
a
c
t
i
o
n

b
a
s
e
d
 
u
p
o
n
 
o
n
e
'
s
 
l
i
f
e
-
s
y
t
l
e
,
 
v
a
l
u
e
s
,

g
o
a
l
s
,
 
p
r
e
s
e
n
t
 
a
n
d
 
f
u
t
u
r
e
 
w
a
n
t
s
,

a
n
d
 
l
i
f
e
-
c
y
c
l
e
 
s
t
a
g
e
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e
 
t
o
 
e
v
a
l
u
a
t
e

t
h
e
 
p
u
r
p
o
s
e
s
 
f
o
r
 
s
a
v
i
n
g
 
a
n
d
 
a
n
a
l
y
z
e

t
h
e
 
c
o
n
s
i
d
e
r
a
t
i
o
n
s
 
t
o
 
b
e
 
m
a
d
e
 
i
n

s
e
l
e
c
t
i
n
g
 
a
 
s
u
i
t
a
b
l
e
 
s
a
v
i
n
g
s
 
p
l
a
n
.



K
 
-
 
3

4
 
-
6

7
 
-
 
8

9
-
 
1
2

A
d
u
l
t

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

b
e
c
o
m
e
 
a
w
a
r
e
 
o
f

r
e
a
s
o
n
s
 
f
o
r
 
s
a
v
i
n
g

a
n
d
 
l
o
c
a
t
i
o
n
s
 
i
n
 
t
h
e

c
o
m
m
u
n
i
t
y
 
w
h
e
r
e
 
c
o
n
-

s
u
m
e
r
s
 
s
a
v
e
 
m
o
n
e
y
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
w
a
r
e
 
o
f
 
p
o
t
e
n
t
i
a
l

f
i
n
a
n
c
i
a
l
 
b
e
n
e
f
i
t
s

a
n
d
 
c
o
n
s
t
r
a
i
n
t
s
 
o
f

s
a
v
i
n
g
s
 
d
e
p
o
s
i
t
e
d

i
n
 
f
i
n
a
n
c
i
a
l

i
n
s
t
i
t
u
t
i
o
n
s
.

*
-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
w
a
r
e
 
o
f
 
a
 
r
e
l
a
t
i
o
n
-

s
h
i
p
 
b
e
t
w
e
e
n
 
e
c
o
n
o
m
-

i
c
 
s
e
c
u
r
i
t
y
 
a
n
d
 
t
h
e

c
h
o
i
c
e
 
o
f
 
l
i
f
e
-
s
t
y
l
e

a
n
d
 
c
a
r
e
e
r
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

u
n
d
e
r
s
t
a
n
d
 
t
h
e

w
a
y
s
 
o
n
 
w
h
i
c
h

s
a
v
i
n
g
s
 
d
e
p
o
s
i
t
e
d

i
n
 
f
i
n
a
n
c
i
a
l
 
i
n
-

s
t
i
t
u
t
i
o
n
s
 
p
r
o
d
u
c
e

r
e
t
u
r
n
s
 
f
o
r
 
t
h
e

c
o
n
s
u
m
e
r
 
a
n
d
 
e
c
o
-

g
r
o
w
t
h
 
f
o
r
 
s
o
c
i
e
t
y
.

-
s
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
b
l
e
 
t
o
 
d
e
v
e
l
o
p

p
r
a
c
t
i
c
e
s
 
i
n
 
t
h
e

u
s
e
 
o
f
 
s
a
v
i
n
g
s

p
l
a
n
s
 
t
h
a
t
 
m
a
x
i
m
i
z
e

s
a
t
i
s
f
a
c
t
i
o
n
 
b
a
s
e
d

u
p
o
n
 
o
n
e
'
s
 
l
i
f
e
-

s
t
y
l
e
,
 
v
a
l
u
e
s
;
 
g
o
a
l
s

p
r
e
s
e
n
t
 
a
n
d
 
f
u
t
u
r
e

w
a
n
t
s
,
 
a
n
d
 
t
h
e

l
i
f
e
-
c
y
c
l
e
 
s
t
a
g
e
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e

t
o
 
e
v
a
l
u
a
t
e
 
t
h
e
 
p
u
r
p
o
s
e
s

f
o
r
 
s
a
v
i
n
g
 
a
n
d
 
a
n
a
l
y
z
e

t
h
e
 
c
o
n
s
i
d
e
r
a
t
i
o
n
s
 
t
o
 
b
e

m
a
d
e
 
i
n
 
s
e
l
e
c
t
i
n
g
 
a
 
s
a
t
-

i
s
f
y
i
n
g
 
s
a
v
i
n
g
s
 
p
l
a
n
.



G
o
a
l

T
h
e
 
g
o
a
l
 
o
f
 
c
o
n
s
u
m
e
r
 
e
d
u
c
a
t
i
o
n
 
i
s
 
t
o
 
h
e
l
p

t
h
e
 
i
n
d
i
v
i
d
u
a
l
 
a
c
h
i
e
v
e
 
a

s
a
t
i
s
f
y
i
n
g
 
l
i
f
e
 
-
 
'
s
t
y
l
e
 
b
y
d
e
v
e
l
o
p
i
n
g
 
a
n

u
n
d
e
r
s
t
a
n
d
i
n
g
 
o
f
 
t
h
e
 
e
c
o
n
o
m
i
c
 
s
y
s
t
e
m
 
t
o

e
n
a
b
l
e
 
e
a
c
h
 
t
o
 
m
a
k
e
 
s
k
i
l
l
f
u
l
,

c
o
n
s
t
r
u
c
t
i
v
e
 
c
o
n
s
u
m
e
r
 
d
e
c
i
s
i
o
n
s
.

S
u
b
g
o
a
l

U
n
d
e
r
s
t
a
n
d
i
n
g
 
t
h
e
 
u
s
e
 
o
f
 
m
o
n
e
y
 
a
s
 
a
 
m
e
d
i
u
m

o
f
 
e
x
c
h
a
n
g
e
.

C
o
n
c
e
p
t
:

U
S
E
S
 
O
F
 
M
O
N
E
Y

T
o
p
i
c
:

I
n
v
e
s
t
i
n
g

E
l
e
m
e
n
t
a
r

S
e
c
o
n
d
a
r
y

A
d
u
l
t

O
D

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
1
1
;
c
:

.
t
.
-
a
r
e
 
o
f
 
p
o
t
e
n
t
i
a
l

b
e
n
e
f
i
t
s
 
a
n
d
 
c
o
n
s
t
r
a
i
n
t
s
 
o
f
 
i
n
v
e
s
t
-

m
e
n
t
s
 
i
n
 
a
l
t
e
r
n
a
t
i
v
e
 
t
y
p
e
s
 
o
f

f
i
n
a
n
c
i
a
l
 
p
r
o
g
r
a
m
s
.

-
 
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
b
l
e
 
t
o

d
i
s
t
i
n
g
u
i
s
h
 
t
h
e
 
f
e
a
t
u
r
e
s
 
a
n
d
 
m
e
t
h
-

o
d
s
 
o
f
 
v
a
r
i
o
u
s
 
i
n
v
e
s
t
m
e
n
t
s
 
w
h
i
c
h

w
o
u
l
d
 
a
s
s
i
s
t
 
i
n
 
a
c
h
i
e
v
i
n
g
 
s
h
o
r
t

a
n
d
 
l
o
n
g
-
t
e
r
m
 
f
i
n
a
n
c
i
a
l
 
g
o
a
l
s
.

-
 
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

u
n
d
e
r
s
t
a
n
d

a
d
v
a
n
t
a
g
e
s
 
a
n
d
 
d
i
s
a
d
v
a
n
t
a
g
e
s
 
o
f

i
n
v
e
s
t
m
e
n
t
s
 
a
s
 
a
l
t
e
r
n
a
t
i
v
e
s
 
t
o

e
c
o
n
o
m
i
c
 
s
e
c
u
r
i
t
y
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e
 
t
o
 
e
v
a
l
u
a
t
e

t
h
e
 
l
e
v
e
l
 
o
f
 
r
i
s
k
 
i
n
v
o
l
v
e
d
 
i
n

v
a
r
i
o
u
s
 
t
y
p
e
s
 
o
f
 
i
n
v
e
s
t
m
e
n
t
s

(
f
i
n
a
n
c
i
a
l
,

p
r
o
p
e
r
t
y
,
 
e
d
u
c
a
t
i
o
n
s
l
,
 
t
i
m
e
)
 
t
o

a
c
h
i
e
v
e
 
s
h
o
r
t
-
 
a
n
d
 
l
o
n
g
-
t
e
r
m
 
g
o
a
l
s
.



K
3

4
-
6

7
 
-
 
8

9
 
-
 
1
2

A
d
u
l
t

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
w
a
r
e
 
o
f
 
t
h
e
 
p
r
o
-

j
e
c
t
i
v
e
 
n
a
t
u
r
e

o
f
 
"
i
n
v
e
s
t
m
e
n
t
"
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
w
a
r
e
 
o
f
 
p
o
t
e
n
t
i
a
l

a
d
v
a
n
t
a
g
e
s
 
a
n
d
 
d
i
s

a
d
v
a
n
t
a
g
e
s
 
o
f
 
i
n
-

v
e
s
t
m
e
n
t
s
 
i
n
 
v
a
r
-

i
o
u
s
 
f
i
n
a
n
c
i
a
l
 
p
r
o
-

g
r
a
m
s
 
f
o
r
 
d
i
f
f
e
r
e
n
t

f
a
m
i
l
i
e
s
 
w
i
t
h

d
i
f
f
e
r
e
n
t
 
l
i
f
e
-

s
t
y
l
e
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
b
l
e
 
t
o
 
r
e
c
o
g
n
i
z
e

t
h
e
 
b
a
s
i
c
 
f
e
a
t
u
r
e

d
i
f
f
e
r
e
n
c
e
s
 
a
m
o
n
g

i
n
v
e
s
t
m
e
n
t
 
m
e
t
h
o
d
s

(
i
.
e
.
,
 
p
e
r
s
o
n
a
l

i
n
v
e
s
t
m
e
n
t
,
 
m
o
n
e
y
-

m
a
r
k
e
t
 
i
n
s
t
r
u
m
e
n
t
s
)
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
b
l
e
.
t
o
 
d
i
s
t
i
n
g
u
i
s
h

t
h
e
 
f
e
a
t
u
r
e
s
,
 
o
f

v
a
r
i
o
u
s
 
i
n
v
e
s
t
m
e
n
t

p
r
o
g
r
a
m
s
 
w
h
i
c
h

w
o
u
l
d
 
a
s
s
i
s
t
 
i
n

a
c
h
i
e
v
i
n
g
 
s
h
o
r
t
-

a
n
d
 
l
o
n
g
-
t
e
r
m

f
i
n
a
n
c
i
a
l
 
g
o
a
l
s

b
a
s
e
d
 
u
p
o
n
 
l
i
f
e
=

s
t
y
l
e
,
 
p
r
e
s
e
n
t
 
a
n
d

f
u
t
u
r
e
 
n
e
e
d
s
,
 
i
n
-

c
o
m
e
 
a
n
d
 
s
t
a
g
e
 
o
f

t
h
e
 
l
i
f
e
-
c
y
c
l
e
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

u
n
d
e
r
s
t
a
n
d
 
a
d
v
a
n
-

t
a
g
e
s
 
a
n
d
 
d
i
s
a
d
v
a
n
-

t
a
g
e
s
 
o
f
 
i
n
v
e
s
t
m
e
n
t
s

a
s
 
a
l
t
e
r
n
a
t
i
v
e
s
 
t
o

e
c
o
n
o
m
i
c
 
s
e
c
u
r
i
t
y
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
b
l
e
 
t
o
 
e
v
a
l
u
a
t
e
 
t
h
e

l
e
v
e
l
 
o
f
 
r
i
s
k
 
i
n
v
o
l
v
e
d

i
n
 
v
a
r
i
o
u
s
 
t
y
p
e
s
 
o
f

i
n
v
e
s
t
m
e
n
t
s
 
(
f
i
n
a
n
c
i
a
l
,

p
r
o
p
e
r
t
y
,
 
e
d
u
c
a
t
i
o
n
a
l
,

t
i
w
)
 
t
o
 
a
c
h
i
e
v
e
 
s
h
o
r
t
-

a
n
d
 
l
o
n
g
-
t
e
r
m
 
g
o
a
l
s
.



G
o
a
l

T
h
e
 
g
o
a
l
 
o
f
 
c
o
n
s
u
m
e
r
 
e
d
u
c
a
t
i
o
n
 
i
s
 
t
o
 
h
e
l
p
 
t
h
e
 
i
n
d
i
v
i
d
u
a
l
 
a
c
h
i
e
v
e
 
a
 
s
a
t
i
s
f
y
i
n
g
 
l
i
f
e
-
s
t
y
l
e
 
b
y
 
d
e
v
e
l
o
p
i
n
g
 
a
n

u
n
d
e
r
s
t
a
n
d
i
n
g
 
o
f
 
t
h
e
 
e
c
o
n
o
m
i
c
 
s
y
s
t
e
m
 
t
o
 
e
n
a
b
l
e
 
e
a
c
h
 
t
o
 
m
a
k
e
 
s
k
i
l
l
f
u
l
,
 
c
o
n
s
t
r
u
c
t
i
v
e
 
c
o
n
s
u
m
e
r
.
 
d
e
c
i
s
i
o
n
s
.

S
u
b
g
o
a
l

U
n
d
e
r
s
t
a
n
d
i
n
g
 
t
h
e
 
u
s
e
 
o
f
 
m
o
n
e
y
 
a
s
 
a
 
m
e
d
i
u
m
 
o
f
 
e
x
c
h
a
n
g
e
.

C
o
n
c
e
p
t
:

U
S
E
S
 
O
F
 
M
O
N
E
Y

T
o
p
i
c
:

I
n
s
u
r
i
n
g

E
l
e
m
e
n
t
a
r
y

S
e
c
o
n
d
a
r
y

A
d
u
l
t

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
c
o
m
e
 
a
w
a
r
e
 
o
f

p
e
r
s
o
n
a
l
 
r
i
s
k
s
 
a
n
d
 
t
h
e
 
t
y
p
e
s
 
o
f

i
n
s
u
r
a
n
c
e
 
p
r
o
t
e
c
t
i
n
g
 
a
g
a
i
n
s
t
 
t
h
o
s
e

r
i
s
k
s
.

O

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
u
n
d
e
r
s
t
a
n
d

a
d
v
a
n
t
a
g
e
s
 
a
n
d
 
d
i
s
a
d
v
a
n
t
a
g
e
s
 
o
f

i
n
s
u
r
a
n
c
e
 
i
n
 
p
r
o
v
i
d
i
n
g
 
e
c
o
n
o
m
i
c

s
e
c
u
r
i
t
y
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e
 
t
o
 
a
n
a
l
y
z
e

f
e
a
t
u
r
e
s
 
o
f
 
v
a
r
i
o
u
s
 
i
n
s
u
r
a
n
c
e
p
r
o
-

g
r
a
m
s
 
a
s
 
r
e
l
a
t
e
d
 
t
o
 
a
n
 
i
n
d
i
v
i
d
u
a
l
'
s

o
r
 
f
a
m
i
l
y
'
s
 
l
i
f
e
-
s
t
y
l
e
,
 
f
i
n
a
n
c
i
a
l

r
e
s
p
o
n
s
i
b
i
l
i
t
i
e
s
 
a
n
d
 
i
n
c
o
m
e
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e
 
t
o
 
e
v
a
l
u
a
t
e

t
h
e
 
s
u
i
t
a
b
i
l
i
t
y
 
o
f
 
i
n
s
u
r
a
n
c
e
 
p
r
o
-

t
e
c
t
i
o
n

P
r
o
g
r
a
m
s
 
a
s
 
r
e
l
a
t
e
d
 
t
o
 
a
n

i
n
d
i
v
i
d
u
a
l
'
s
 
o
r
 
f
a
m
i
l
y
'
s
 
p
r
e
s
e
n
t

a
n
d
 
f
u
t
u
r
e
 
l
i
f
e
-
s
t
y
l
e
,
 
f
i
n
a
n
c
i
a
l

r
e
s
p
o
n
s
i
b
i
l
i
t
i
e
s
 
a
n
d
 
i
n
c
o
m
e
.



K
3

-
7
 
-
 
8

9
 
-
 
1
2

A
d
u
l
t

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
d
e
-

-
S
t
u
d
e
n
t
s
 
u
n
d
e
r
s
t
a
n
d

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

b
e
c
o
m
e
 
a
w
a
r
e
 
o
f
.

v
e
l
o
p
 
a
n
 
a
w
a
r
e
n
e
s
s

a
d
v
a
n
t
a
g
e
s
 
a
n
d
 
d
i
s
-

a
b
l
e
 
t
o
 
a
n
a
l
y
z
e

a
b
l
e
 
t
o
 
e
v
a
l
u
a
t
e
 
t
h
e

r
i
s
k
s
 
t
o
 
p
e
r
s
o
n
a
l

o
f
 
i
n
s
u
r
a
n
c
e
 
t
y
p
e
s

a
d
v
a
n
t
a
g
e
s
 
o
f
 
i
n
-

f
e
a
t
u
r
e
s
 
o
f
 
v
a
r
i
o
u
s

s
u
i
t
a
b
i
l
i
t
y
 
o
f
 
i
n
s
u
r
-

s
a
f
e
t
y
 
a
n
d
 
p
r
o
p
e
r
t
y
.

d
e
s
i
g
n
e
d
 
t
o
 
p
r
o
t
e
c
t

s
u
r
a
n
c
e
 
f
o
r
m
s
 
i
n

i
n
s
u
r
a
n
c
e
 
p
r
o
g
r
a
m
s

a
n
c
e
 
p
r
o
g
r
a
m
s
 
a
s
 
r
e
-

a
g
a
i
n
s
,
t
 
p
e
r
s
o
n
a
l

p
r
o
v
i
d
i
n
g
 
e
c
o
n
o
m
i
c

a
s
 
r
e
l
a
t
e
d
 
t
o
 
i
n
-

l
a
t
e
d
 
t
o
 
a
n
 
i
n
d
i
v
i
d
u
a
l
'
:

r
i
s
k
s
.

s
e
c
u
r
i
t
y
.

d
i
v
i
d
u
a
l
'
s
 
o
r
 
f
a
m
-

*
-
f
.
 
i
l
y
'
s
 
l
i
f
e
-
s
t
y
l
e
,

"
f
i
n
a
n
c
i
a
l
 
r
e
s
p
o
n
s
i
-

b
i
l
i
t
i
e
s
 
a
n
d
 
i
n
c
o
m
e
.

o
r
 
f
a
m
i
l
y
'
s
 
p
r
e
s
e
n
t

a
n
d
 
f
u
t
u
r
e
 
l
i
f
e
-
s
t
y
l
e
,

f
i
n
a
n
c
i
a
l
 
r
e
s
p
o
n
s
i
b
i
l
-

i
t
i
e
s
 
a
n
d
 
i
n
c
o
m
e
.
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G
o
a
l

T
h
e
 
g
o
a
l
 
o
f
 
c
o
n
s
u
m
e
r
 
e
d
u
c
a
t
i
o
n
 
i
s
 
t
o
 
h
e
l
p
 
t
h
e
 
i
n
d
i
v
i
d
u
a
l
 
a
c
h
i
e
v
e
 
a
 
s
a
t
i
s
f
y
i
n
g
 
l
i
f
e
-
s
t
y
l
e
 
b
y
 
d
e
v
e
l
o
p
i
n
g
 
a
n

u
n
d
e
r
s
t
a
n
d
i
n
g
 
o
f
 
t
h
e
 
e
c
o
n
o
m
i
c
 
s
y
s
t
e
m
 
t
o
 
e
n
a
b
l
e
 
e
a
c
h
 
t
o
 
m
a
k
e
 
s
k
i
l
l
f
u
l
,
 
c
o
n
s
t
r
u
c
t
i
v
e
 
c
o
n
s
u
m
e
r
 
d
e
c
i
s
i
o
n
s
.

S
u
b
g
o
a
l

U
n
d
e
r
s
t
n
a
d
i
n
g
 
t
h
e
 
u
s
e
 
o
f
 
m
o
n
e
y
 
a
s
 
a
 
m
e
d
i
u
m
 
o
f
 
e
x
c
h
a
n
g
e
.

C
o
n
c
e
p
t
:

U
S
E
S
 
O
F
 
M
O
N
E
Y

T
o
p
i
c
:

C
o
n
t
r
i
b
u
t
i
n
g
 
a
n
d
 
T
a
x
e
s

E
l
e
m
e
n
t
a
r
y

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
w
a
r
e
 
o
f
 
p
u
b
l
i
c

s
e
r
v
i
c
e
s
 
p
r
o
v
i
d
e
d
 
b
y
'
t
a
x
e
s
 
a
n
d

14
41

.
c
o
n
t
r
i
b
u
t
i
o
n
s
 
w
h
i
c
h
 
b
e
n
e
f
i
t
 
t
h
e

p
e
o
p
l
e
 
i
n
 
t
h
e
 
c
o
m
m
u
n
i
t
y
.

S
e
c
o
n
d
a
r
y

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
r
e
c
o
g
n
i
z
e
 
t
h
e
 
b
r
o
a
d

s
o
c
i
a
l
 
b
e
n
e
f
i
t
s
 
p
r
o
v
i
d
e
d
 
t
o
 
a
l
l

c
i
t
i
z
e
n
s
 
t
h
r
o
u
g
h
 
c
o
n
t
r
i
b
u
t
i
n
g
 
t
o

c
h
a
r
i
t
y
.

"
-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
u
n
d
e
r
s
t
a
n
d
 
t
h
e

r
e
l
a
t
i
o
n
s
h
i
p
 
o
f
 
p
u
b
l
i
c
 
d
e
m
a
n
d
 
f
o
r

a
d
d
i
t
i
o
n
a
l
 
b
e
n
e
f
i
t
s
 
a
n
d
 
s
e
r
v
i
c
e
s

f
r
o
m
 
g
o
v
e
r
n
m
e
n
t
 
a
n
d
 
t
h
e
 
n
e
e
d
 
f
o
r

f
u
r
t
h
e
r
 
t
a
x
e
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
u
n
d
e
r
s
t
a
n
d
 
d
e
t
a
i
l
e
d

p
r
o
c
e
d
u
r
e
s
 
u
s
e
d
 
b
y
 
t
a
x
p
a
y
e
r
s
 
t
o

d
e
t
e
r
m
i
n
e
 
i
n
d
i
v
i
d
u
a
l
 
t
a
x
e
s
.

A
d
u
l
t

-
s
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e
 
t
o
 
e
v
a
l
u
a
t
e

t
h
e
 
s
o
c
i
a
l
 
b
e
n
e
f
i
t
s
 
p
r
o
v
i
d
e
d
 
b
y

"
p
u
b
l
i
c
 
s
e
r
v
i
c
e
"
 
o
r
g
a
n
i
z
a
t
i
o
n
s
 
a
n
d

g
r
o
u
p
s
 
w
h
e
n
 
c
o
n
s
i
d
e
r
i
n
g
 
t
o
 
m
a
k
e
 
a

c
h
a
r
i
t
a
b
l
e
 
d
o
n
a
t
i
o
n
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
u
n
d
e
r
s
t
a
n
d
 
t
h
e
 
w
a
y

t
a
x
e
s
 
a
r
e
 
a
s
s
e
s
s
e
d
 
a
n
d
 
,
u
s
e
d
 
i
n
 
a

d
e
m
o
c
r
a
t
i
c
 
s
y
s
t
e
m
 
o
f
 
g
o
v
e
r
n
m
e
n
t
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e
 
t
o
 
u
t
i
l
i
z
e

d
e
t
a
i
l
e
d
 
p
r
o
c
e
d
u
r
e
s
 
r
e
q
u
i
i
e
d
 
t
o

d
e
t
e
r
m
i
n
e
 
a
n
 
i
n
d
i
v
i
d
u
a
l
'
s
`
 
t
a
x
 
b
u
r
d
e
n
.



K
3

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
w
a
r
e
 
o
f
 
p
u
b
l
i
c
 
s
e
r
-

v
i
c
e
s
 
a
v
a
i
l
a
b
l
e
 
i
n

t
h
e
 
c
o
m
m
u
n
i
t
y
.

4
 
-
 
6

7
 
-
 
8

9
 
-
 
1
2

A
d
u
l
t

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
w
a
r
e
 
t
h
a
t
 
t
a
x
a
t
i
o
n

a
n
d
 
c
h
a
r
i
t
y
 
p
r
o
v
i
d
e

p
u
b
l
i
c
 
s
e
r
v
i
c
e
s

w
h
i
c
h
 
b
e
n
e
f
i
t
 
c
i
t
i
-

z
e
n
s
 
i
n
 
t
h
a
 
c
o
m
m
u
n
-

i
t
y
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

r
e
c
o
g
n
i
z
e
 
t
h
e
 
b
r
o
a
d

s
o
c
i
a
l
 
b
e
n
e
f
i
t
s

p
r
o
v
i
d
e
d
 
t
o
 
a
l
l

c
i
t
i
z
e
n
s
 
t
h
r
o
u
g
h

t
a
x
e
s
 
a
n
d
 
c
h
a
r
i
t
y

'
c
o
n
t
r
i
b
u
t
i
o
n
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
b
l
e
 
t
o
 
r
e
c
o
g
n
i
z
e

t
h
e
 
e
f
f
e
c
t
i
v
e
n
e
s
s

o
f
 
"
p
u
b
l
i
c
 
s
e
r
v
i
c
e
"

o
r
g
a
n
i
z
a
t
i
o
n
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
b
l
e
 
t
o
 
a
n
a
l
y
z
e
 
t
h
e

r
e
l
a
t
i
o
n
s
h
i
p
 
o
f
 
p
u
b
-

l
i
c
 
d
e
m
a
n
d
 
f
o
r
 
a
d
-

d
i
t
i
o
n
a
l
 
g
o
v
e
r
n
m
e
n
t

b
e
n
e
f
i
t
s
 
a
n
d
 
s
e
r
-

v
i
c
e
s
 
t
o
 
t
h
e
 
n
e
e
d

f
o
r
 
i
n
c
r
e
a
s
e
d
 
t
a
x
e
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

u
n
d
e
r
s
t
a
n
d
 
t
h
e
 
d
e
-

t
a
i
l
e
d
 
p
r
o
c
e
d
u
r
e
s

u
s
e
d
 
t
o
 
d
e
t
e
r
m
i
n
e

a
n
 
i
n
d
i
t
r
i
d
u
a
l
'
s
 
t
a
x

b
u
r
d
e
n
:
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
b
l
e
 
t
o
 
e
v
a
l
u
a
t
e
 
t
h
e

s
o
c
i
a
l
 
b
e
n
e
f
i
t
s
 
p
r
o
v
i
d
e
d

b
y
 
"
p
u
b
l
i
c
 
s
e
r
v
i
c
e
"

o
r
g
a
n
i
z
a
t
i
o
n
s
 
a
n
d

g
r
o
u
p
s
 
w
h
e
n
 
c
o
n
s
i
d
e
r
i
n
g

t
o
 
m
a
k
e
 
a
 
c
h
a
r
i
t
a
b
l
e

d
o
n
a
t
i
o
n
.

-
 
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
u
n
d
e
r
-

s
t
a
n
d
 
t
a
x
 
a
s
s
e
s
s
a
t
i
o
n

a
n
d
 
u
s
a
g
e
.

-
 
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
b
l
e
 
t
o
 
u
t
i
l
i
z
e
 
d
e
t
a
i
l
-

e
d
 
p
r
o
c
e
d
u
r
e
s
 
r
e
q
u
i
r
e
d

t
o
 
d
e
t
e
r
m
i
n
e
 
a
n
 
i
n
d
i
-

v
i
d
u
a
l
'
s
 
t
a
x
 
b
u
r
d
e
n
.
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G
o
a
l

T
h
e
 
g
o
a
l
 
o
f
 
c
o
n
s
u
m
e
r
 
e
d
u
c
a
t
i
o
n
 
i
s
 
t
o
 
h
e
l
p
 
t
h
e
 
i
n
d
i
v
i
d
u
a
l
 
a
c
h
i
e
v
e
 
a
 
s
a
t
i
s
f
y
i
n
g
 
l
i
f
e
-
s
t
y
l
e
 
b
y
 
d
e
v
e
l
o
p
i
n
g
 
a
n

u
n
d
e
r
s
t
a
n
d
i
n
g
 
o
f
 
t
h
e
 
e
c
o
n
o
m
i
c
 
s
y
s
t
e
m
 
t
o
 
e
n
a
b
l
e
 
e
a
c
h
 
t
o
 
m
a
k
e
 
s
k
i
l
l
f
u
l
,
 
c
o
n
s
t
r
u
c
t
i
v
e
 
c
o
n
s
u
m
e
r
 
d
e
c
i
s
i
o
n
s
.

S
u
b
g
o
a
l

U
n
d
e
r
s
t
a
n
d
i
n
g
 
t
h
e
 
f
a
c
t
o
r
s
 
t
o
 
b
e
 
c
o
n
s
i
d
e
r
e
d
 
w
h
e
n
 
s
e
l
e
c
t
i
n
g
 
a
n
d
 
u
s
i
n
g
 
g
o
o
d
s
 
a
n
d
 
s
e
r
v
i
c
e
s
.

C
o
n
c
e
p
t
:

G
O
O
D
S
 
A
N
D
 
S
E
R
V
I
C
E
S

T
o
p
i
c
:

F
o
o
d

E
l
e
m
e
n
t
a
r
y

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
w
a
r
e
 
o
f
 
n
u
t
r
i
-

t
i
o
n
a
l
 
d
i
f
f
e
r
e
n
c
e
s
 
i
n
 
f
o
o
d
s
 
t
o
 
m
a
i
n
-

t
a
i
n
 
h
e
a
l
t
h
.

r
P c
-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
w
a
r
e

o
f
 
f
o
o
d

a
s
o
u
r
c
e
 
a
l
t
e
r
n
a
t
i
v
e
s
 
(
i
.
e
.
,
 
g
r
o
c
e
r
y
,

r
e
s
t
a
u
r
a
n
t
s
,
 
g
a
r
d
e
n
s
 
a
n
d
 
f
o
o
d

s
t
a
n
d
s
)
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
w
a
r
e
 
o
f
 
f
o
o
d

l
a
v
e
l
i
n
g
 
a
n
d
 
q
u
a
l
i
t
y
 
s
e
l
e
c
t
i
o
n
.

S
e
c
o
n
d
a
r
y

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
h
e
 
a
b
l
e
 
t
o
 
a
n
a
l
y
z
e

f
o
o
d
 
s
e
l
e
c
t
i
o
n
 
a
n
d
 
n
u
t
r
i
t
i
o
n
a
l

b
e
n
e
f
i
t
s
 
i
n
 
r
e
l
a
t
i
o
n
s
h
i
p
 
t
o
 
o
n
e
'
s

l
i
f
e
-
s
t
y
l
e
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
u
n
d
e
r
s
t
a
n
d

a
l
t
e
r
n
a
t
i
v
e
 
s
o
u
r
c
e
s
 
o
f
 
f
o
o
d
 
a
n
d

a
p
p
l
y
 
m
a
n
a
g
e
m
e
n
t
 
s
k
i
l
l
s
 
t
o
 
t
h
e

a
v
a
i
l
a
b
l
e
 
r
e
s
o
u
r
c
e
s
.

.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
d
e
v
e
l
o
p
 
a

k
n
o
w
l
e
d
g
e
 
o
f
 
f
o
o
d
 
l
a
b
e
l
i
n
g
 
a
n
d

q
u
a
l
i
t
y
 
s
e
l
e
c
t
i
o
n
 
g
u
i
d
e
l
i
n
e
s
.

A
d
u
l
t

-
 
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e
 
t
o

e
v
a
l
u
a
t
e

t
h
e
 
n
u
t
r
i
t
i
o
n
a
l
 
a
n
d
 
p
r
e
f
e
r
e
n
c
e
 
d
i
f
-

f
e
r
e
n
c
e
s
 
w
h
e
n
 
s
e
l
e
c
t
i
n
g
 
-
f
o
o
d
s
 
t
o

m
a
i
n
t
a
i
n
 
h
e
a
l
t
h
.

-
 
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
b
l
e
 
t
o
 
e
v
a
l
u
a
t
e

a
l
t
e
r
n
a
t
i
v
e
 
f
o
o
d
 
s
o
u
r
c
e
s
 
a
n
d
 
a
p
p
l
y

m
a
n
a
g
e
m
e
n
t
 
s
k
i
l
l
s
 
t
o
 
t
h
e
 
a
v
a
i
l
a
b
l
e

r
e
s
o
u
r
c
e
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e
 
t
o
 
a
n
a
l
y
z
e

a
n
d
 
u
t
i
l
i
z
e
 
f
o
o
d
 
l
a
b
e
l
i
n
g
 
a
n
d
 
q
u
a
l
i
t
y

s
e
l
e
c
t
i
o
n
 
g
u
i
d
e
l
i
n
e
s
.



K
 
-
 
3

4
6

7
 
-
 
8

9
 
-
 
1
2

A
d
u
l
t

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

d
e
v
e
l
o
p
 
a
n
 
a
w
a
r
e
-

a
w
a
r
e
 
o
f
 
n
u
t
r
i
t
i
o
n
-

d
e
v
e
l
o
p
 
a
 
k
n
o
w
l
e
d
g
e

a
b
l
e
 
t
o
 
a
n
a
l
y
z
e

a
b
l
e
 
t
o
 
e
v
a
l
u
a
t
e
 
n
u
-

n
e
s
s
 
o
f
 
f
o
o
d
s
 
a
n
d

a
l
 
d
i
f
f
e
r
e
n
c
e
s
 
i
n

o
f
 
n
u
t
r
i
t
i
o
n
,
 
f
o
o
d

f
o
o
d
 
s
e
l
e
n
t
i
o
n
 
a
n
d

t
r
i
t
i
o
n
a
l
 
a
n
d
 
p
r
e
f
e
r
e
n
c

a
l
t
e
r
n
a
t
i
v
e
s
 
i
n
 
f
o
o
d

f
o
o
d
s
 
t
o
 
m
a
i
n
t
a
i
n

l
a
b
e
l
i
n
g
 
a
n
d
 
q
u
a
l
-

n
u
t
r
i
t
i
o
n
a
l
 
b
e
n
e
f
i
t
s

d
i
f
f
e
r
e
n
c
e
s
 
w
h
e
n
 
s
e
l
e
c
t

s
o
u
r
c
e
s
 
(
i
.
e
.
,
 
g
r
o
-

h
e
a
l
t
h
.

i
t
y
 
s
e
l
e
c
t
i
o
n

i
n
 
r
e
l
a
t
i
o
n
s
h
i
p
 
t
o

i
n
g
 
f
o
o
d
s
.
t
o
 
m
a
i
n
t
a
i
n

c
e
r
y
 
s
t
o
r
e
s
,
 
r
e
s
t
a
u
-

g
u
i
d
e
l
i
n
e
s
.

o
n
e
'
s
 
l
i
f
e
-
s
t
y
l
e
.

h
e
a
l
t
h
.

.

r
a
n
t
s
,
 
g
a
r
d
e
n
s
,
 
f
o
o
d

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

s
t
a
n
d
s
,
 
e
t
c
.
)
.

u
n
d
e
r
s
t
a
n
d
 
a
l
t
e
r
n
a
-

t
i
v
e
 
s
o
u
r
c
e
s
 
o
f

f
o
o
d
 
a
n
d
 
a
p
p
l
y

m
a
n
a
g
e
m
e
n
t
 
s
k
i
l
l
s

t
o
 
t
h
e
 
a
v
a
i
l
a
b
l
e

a
b
l
e
 
t
o
 
e
v
a
l
u
a
t
e
 
a
l
t
e
r
-

n
a
t
i
v
e
 
f
o
o
d
 
s
o
u
r
c
e
s
 
a
n
d

a
p
p
l
y
 
m
a
n
a
g
e
m
e
n
t
 
s
k
i
l
l
s

t
o
 
t
h
e
 
a
v
a
i
l
a
b
l
e
 
r
e
-

s
o
u
r
c
e
s
.

P
h
.

G
O

r
e
s
o
u
r
c
e
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
b
l
e
 
t
o
 
e
v
a
l
u
a
t
e
 
a
n
d

u
t
i
l
i
z
e
 
f
o
o
d
 
l
a
b
e
l
i
n
g

a
n
d
 
q
u
a
l
i
t
y
 
s
e
l
e
c
t
i
o
n

g
u
i
d
e
l
i
n
e
s
.



G
o
a
l

T
h
e
 
g
o
a
l
 
o
f
 
c
o
n
s
u
m
e
r
 
e
d
u
c
a
t
i
o
n
 
i
s
 
t
o
 
h
e
l
p
 
t
h
e
 
i
n
d
i
v
i
d
u
a
l
 
a
c
h
i
e
v
e
 
a
s
a
t
i
s
f
y
i
n
g
 
l
i
f
e
-
s
t
y
l
e
 
b
y
 
d
e
v
e
l
o
p
i
n
g
 
a
n

u
n
d
e
r
s
t
a
n
d
i
n
g
 
o
f
 
t
h
e
 
e
c
o
n
o
m
i
c
 
s
y
s
t
e
m
 
t
o
 
e
n
a
b
l
e
 
e
a
c
h
 
t
o
 
m
a
k
e
 
s
k
i
l
l
f
u
l
,
 
c
o
n
s
t
r
u
c
t
i
v
e
 
c
o
n
s
u
m
e
r
d
e
c
i
s
i
o
n
s
.

S
u
b
g
o
a
l

U
n
d
e
r
s
t
a
n
d
i
n
g
 
t
h
e
 
f
a
c
t
o
r
s
 
t
o
n
S
e
t
c
o
n
s
i
d
e
r
e
d
 
w
h
e
n

s
e
l
e
c
t
i
n
g
 
a
n
d
 
u
s
i
n
g
 
g
o
o
d
s
 
a
n
d
 
s
e
r
v
i
c
e
s
.

C
o
n
c
e
p
t
:

G
O
O
D
S
 
A
N
D
 
S
E
R
V
I
C
E
S

T
o
p
i
c
:

C
l
o
t
h
i
n
g

E
l
e
m
e
n
t
a
r
y

S
e
c
o
n
d
a
r
y

A
d
u
l
t

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
w
a
r
e
 
t
h
a
t

c
l
o
t
h
i
n
g
 
s
e
l
e
c
t
i
o
n
 
d
e
p
e
n
d
s
 
u
p
o
n

m
a
n
y
 
f
a
c
t
o
r
s
 
(
i
.
e
.
,
 
c
a
r
e
,
 
i
n
t
e
n
d
-

'c
ab

e
d
 
u
s
e
,
 
f
a
s
h
i
o
n
,
 
f
a
d
s
 
a
n
d
 
l
i
f
e
-

s
t
y
l
e
)
 
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
w
a
r
e
 
o
f
 
a
v
a
i
l
-

a
b
l
e
 
r
e
t
a
i
l
 
o
u
t
l
e
t
s
 
i
n
 
t
h
e
 
c
o
m
m
u
n
i
t
y

t
h
a
t
 
o
f
f
e
r
 
d
i
f
f
e
r
e
n
t
 
m
e
r
c
h
a
n
d
i
s
e
,

s
e
r
v
i
c
e
s
 
a
n
d
 
p
r
i
c
e
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
u
n
d
e
r
s
t
a
n
d
 
t
h
e

r
e
l
a
t
i
o
n
s
h
i
p
 
o
f
 
w
a
r
d
r
o
b
e
 
p
l
a
n
-

n
i
n
g
,
 
s
e
l
e
c
t
i
o
n
 
a
n
d
 
c
a
r
e
 
t
o

w
a
n
t
s
 
a
n
d
 
o
p
t
i
m
u
m
 
d
o
l
l
a
r
 
u
s
e
.

-
 
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e
 
t
o

u
r
i
d
e
r
s
t
a
n
d
 
a
n
d
 
u
t
i
l
i
z
e
 
l
a
b
e
l
s

a
n
d
 
p
u
r
c
h
a
s
e
 
g
u
i
d
e
l
i
n
e
s
 
(
i
.
e
.
,

c
o
n
s
t
r
u
c
t
i
o
n
,
 
f
a
b
r
i
c
,
 
f
i
n
i
s
h
e
s

a
n
d
 
d
e
s
i
g
n
)
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
r
e
c
o
g
n
i
z
e
 
t
h
e

f
a
c
t
o
r
s
 
t
h
a
t
 
a
f
f
e
c
t
 
p
r
i
c
e
 
a
n
d

t
h
e
 
a
l
t
e
r
n
a
t
i
v
e
 
m
a
r
k
e
t
 
s
o
u
r
c
e
s
.

-
 
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e
 
t
o

e
v
a
l
u
a
t
e

d
o
l
l
a
r
 
u
s
e
 
i
n
 
r
e
l
a
t
i
o
n
 
t
o
 
w
a
r
d
-

r
o
b
e
 
p
l
a
n
n
i
n
g
,
 
s
e
l
e
c
t
i
o
n
,
 
c
a
r
e
,

p
e
r
s
o
n
a
l
 
w
a
n
t
s
,
 
a
n
d
 
r
e
s
o
u
r
c
e
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e
 
t
o
 
a
n
a
l
y
z
e

a
n
d
 
u
t
i
l
i
z
e
 
l
a
b
e
l
s
 
a
n
d
 
s
e
l
e
c
t
i
o
n

g
u
i
d
e
l
i
n
e
s
 
(
i
n
f
o
r
m
a
t
i
o
n
 
o
n
 
c
o
n
s
t
r
u
c
-
,

t
i
o
n
,
 
f
a
b
r
i
c
,
 
f
i
n
i
s
h
e
s
 
a
n
d
 
d
e
s
i
g
n
)
 
t
o

m
a
x
i
m
i
z
e
 
p
e
r
s
o
n
a
l
 
s
a
t
i
s
f
a
c
t
i
o
n
 
w
i
t
h

c
l
o
t
h
i
n
g
.

-
 
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
b
e
 
a
b
l
e
 
t
o
 
e
v
a
l
u
a
t
e

t
h
e
 
f
a
c
t
o
r
s
 
t
h
a
t
 
a
f
f
e
c
t
 
p
r
i
c
e
 
a
n
d

t
h
e
 
a
l
t
e
r
n
a
t
i
v
e
 
m
a
r
k
e
t
 
s
o
u
r
c
e
s
.



K
 
-
 
3

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
-

c
o
m
e
 
a
w
a
r
e
 
o
f
 
t
y
p
e
s

o
f
 
c
l
o
t
h
i
n
g
.

co

4
 
-
 
6

7
.
 
-
 
8

9
1
2

A
d
u
l
t

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

d
e
v
e
l
o
p
 
a
n
 
a
w
a
r
e
-

n
e
s
s
 
t
h
a
t
 
c
l
o
t
h
i
n
g

s
e
l
e
c
t
i
o
n
 
d
e
p
e
n
d
s

u
p
o
n
 
m
a
n
y
 
f
a
c
t
o
r
s

(
i
.
e
.
,
 
c
a
r
e
,

i
n
t
e
n
d
e
d
 
u
s
e
,

f
a
s
h
i
o
n
,
 
f
a
d
s

a
n
d
 
l
i
f
e
-
s
t
y
l
e
)
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
r
e
-

c
o
g
n
i
z
e
 
t
h
e
 
f
a
c
t
o
r
s

t
h
a
t
 
a
f
f
e
c
t
 
p
r
i
c
e
'
o
f

c
l
o
t
h
i
n
g
 
a
n
d

a
c
c
e
s
s
o
r
i
e
s
 
a
n
d

t
h
e
 
a
l
t
e
r
n
a
t
i
v
e

m
a
r
k
e
t
 
s
o
u
r
c
e
s

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

u
n
d
e
r
s
t
a
n
d
 
t
h
e
 
r
e
-

l
a
t
i
o
n
s
h
i
p
 
o
f

w
a
r
d
r
o
b
e
 
p
l
a
n
n
i
n
g
,

s
e
l
e
c
t
i
o
n
 
a
n
d

c
a
r
e
 
t
o
 
w
a
n
t
s
 
a
n
d

o
p
t
i
m
u
m
 
d
o
l
l
a
r

u
s
e
.

I
t

-
S
t
u
d
e
n
t
s
 
s
f
i
b
b
l
d
 
b
e

a
b
l
e
 
t
o
 
u
n
d
e
r
s
t
a
n
d

a
n
d
 
u
t
i
l
i
z
e

l
a
b
e
l
s
 
a
n
d
 
p
u
r
-

c
h
a
s
e
 
g
u
i
d
e
l
i
n
e
s

(
i
.
e
.
,
 
c
o
n
s
t
u
c
-

t
i
o
n
,
 
f
a
b
r
i
c
,

f
i
n
i
s
h
e
s
 
a
n
d
 
d
e
-

s
i
g
n
)
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
b
l
e
 
t
o
 
e
v
a
l
u
a
t
e

d
o
l
l
a
r
 
u
s
e
 
i
n
 
r
e
l
a
t
i
o
n

t
o
 
w
a
r
d
r
o
b
e
 
p
l
a
n
n
i
n
g
,

c
l
o
t
h
i
n
g
 
s
e
l
e
c
t
i
o
n

a
n
d
 
c
a
r
e
 
t
o
 
p
e
r
s
o
n
a
l

w
a
n
t
s
,
 
n
e
e
d
s
 
a
n
d

r
e
s
o
u
r
c
e
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e

t
o
 
a
n
a
l
y
z
e
 
a
n
d
 
u
t
i
l
i
z
e

l
a
b
e
l
s
 
a
n
d
 
c
l
o
t
h
i
n
g

s
e
l
e
c
t
i
o
n
 
g
u
i
d
e
l
i
n
e
s

(
i
n
f
o
r
m
a
t
i
o
n
 
o
n
 
c
o
n
s
t
r
u
c
-

t
i
o
n
,
 
f
a
b
r
i
c
,
 
f
i
n
i
s
h
e
s

a
n
d
 
d
e
s
i
g
n
)
 
t
o
 
m
a
x
i
m
i
z
e

p
e
r
s
o
n
a
l
 
s
a
t
i
s
f
a
c
t
i
o
n

w
i
t
h
 
c
l
o
t
h
i
n
g
.



G
o
a
l

T
h
e
 
g
o
a
l
 
o
f
 
c
o
n
s
u
m
e
r
 
e
d
u
c
a
t
i
o
n
 
i
s
 
t
o
 
h
e
l
p
 
t
h
e
 
i
n
d
i
v
i
d
u
a
l
 
a
c
h
i
e
v
e
 
a
 
s
a
t
i
s
f
y
i
n
g
 
l
i
f
e
-
s
t
y
l
e
 
b
y
 
d
e
v
e
l
o
p
i
n
g
 
a
n

u
n
d
e
r
s
t
a
n
t
h
.
n
g
 
o
f
 
t
h
e
 
e
c
o
n
o
m
i
c
 
s
y
s
t
e
m
 
t
o
 
e
n
a
b
l
e
 
e
a
c
h
 
t
o
 
m
a
k
e
 
s
k
i
l
l
f
4
1
,
 
c
o
n
s
t
r
u
c
t
i
v
e
 
c
o
n
s
u
m
e
r
 
d
e
c
i
s
i
o
n
s
.

S
u
b
g
o
a
l

U
n
d
e
r
s
t
a
n
d
i
n
g
 
t
h
e
 
f
a
c
t
o
r
s
 
t
o
 
b
e
 
c
o
n
s
i
d
e
r
e
d
 
w
h
e
n
 
s
e
l
e
c
t
i
n
g
 
a
n
d
 
u
s
i
n
g
 
g
o
o
d
s
 
a
n
d
 
s
e
r
v
i
c
e
s
.

C
o
n
c
e
p
t
:

G
O
O
D
S
 
A
N
D
 
S
E
R
V
I
C
E
S

T
o
p
i
c
:

S
h
e
l
t
e
r

E
l
e
m
e
n
t
a
r
y

S
e
c
o
n
d
a
r
y

A
d
u
l
t

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
w
a
r
e
 
o
f
 
v
a
r
i
o
u
s

t
y
p
e
s
 
o
f
 
h
o
u
s
i
n
g
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
c
o
m
e
 
a
w
a
r
e

)1
;a

b
t
h
a
t
 
t
h
e
r
e
 
a
r
e
 
a
d
v
a
n
t
a
g
e
s
 
a
n
d

d
i
s
a
d
v
a
n
t
a
g
e
s
 
o
f
 
r
e
n
t
i
n
g
 
v
e
r
s
u
s

o
w
n
i
n
g
 
v
a
r
i
o
u
s
 
t
y
p
e
s
 
o
f
 
h
o
u
s
i
n
g
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
w
a
r
e
 
o
f
 
i
n
-

d
i
v
i
d
u
a
l
 
a
n
d
 
f
a
m
i
l
y
 
w
a
n
t
s
 
a
n
d

r
e
s
o
u
r
c
e
s
 
a
f
f
e
c
t
i
n
g
 
h
o
u
s
i
n
g

s
e
l
e
c
t
i
o
n
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
r
e
c
o
g
n
i
z
e
 
a
l
t
e
r
-

n
a
t
e
 
t
y
p
e
s
 
o
f
 
h
o
u
s
i
n
g
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
u
n
d
e
r
s
t
a
n
d
 
a
d
-

v
a
n
t
a
g
e
s
 
a
n
d
 
d
i
s
a
d
v
a
n
t
a
g
e
s
 
o
f

r
e
n
t
i
n
g
 
v
e
r
s
u
s
 
o
w
n
i
n
g
 
v
a
r
i
o
u
s

f
o
r
m
s
 
o
f
 
h
o
u
s
i
h
g
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
u
n
d
e
r
s
t
a
n
d

l
e
g
a
l
 
r
i
g
h
t
s
 
a
n
d
 
r
e
s
p
o
n
s
i
b
i
l
i
t
i
e
s

o
f
 
t
h
e
 
t
e
n
a
n
t
,
 
l
a
n
d
l
o
r
d
 
a
n
d
 
h
o
m
e
-

o
w
n
e
r
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
u
n
d
e
r
s
t
a
n
d
 
i
n
-

d
i
v
i
d
u
a
l
 
a
n
d
 
f
a
m
i
l
y
 
w
a
n
t
s
 
a
n
d

r
e
s
o
u
r
c
e
s
 
a
f
f
e
c
t
i
n
g
 
h
o
u
s
i
n
g

s
e
l
e
c
t
i
o
n
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e
 
t
o

e
v
a
l
u
a
t
e
 
h
o
u
s
i
n
g
 
a
l
t
e
r
n
a
t
i
v
e
s

i
n
 
r
e
l
a
t
i
o
n
 
t
o
 
t
h
e
 
i
n
d
i
v
i
d
u
a
l
'
s

a
n
d
 
f
a
m
i
l
y
'
s
 
w
a
n
t
s
 
a
n
d
 
r
e
s
o
u
r
c
e
s
.

fi
r



3
4
-
6

7
 
-
8

9
 
-
 
1
2

A
d
u
l
t

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

b
e
 
a
w
a
r
e
 
o
f
 
v
a
r
i
o
u
s

t
y
p
e
s
 
o
f
 
h
o
u
s
i
n
g
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
-

c
o
m
e
 
a
w
a
r
e
 
t
h
a
t

t
h
e
r
e
 
a
r
e
 
a
d
v
a
n
-

t
a
g
e
s
 
a
n
d
 
d
i
s
-

a
d
v
a
n
t
a
g
e
s
 
o
f

r
e
n
t
i
n
g
 
v
e
r
s
u
s

o
w
i
n
g
 
v
a
r
i
o
u
s

t
y
p
e
s
 
o
f
 
h
o
u
s
i
n
g
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

b
e
 
a
w
a
r
e
 
o
f
 
i
n
-

d
i
v
i
d
u
a
l
 
a
n
d

f
a
m
i
l
y
 
w
a
n
t
s
 
a
n
d

r
e
s
o
u
r
c
e
s
 
a
f
f
e
c
t
-

i
n
g
 
h
o
u
s
i
n
g

s
e
l
e
c
t
i
o
n
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

r
e
c
o
g
n
i
z
e
 
t
h
e
 
a
l
-

t
e
r
n
a
t
e
 
f
o
r
m
s
 
o
f

h
o
u
s
i
n
g
.

A

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

u
n
d
e
r
s
t
a
n
d
 
a
d
-

v
a
n
t
a
g
e
s
 
a
n
d
 
d
i
s
-

a
d
v
a
n
t
a
g
e
s
 
o
f

r
e
n
t
i
n
g
 
v
e
r
s
u
s

o
w
n
i
n
g
 
v
a
r
i
o
u
s

f
o
r
m
s
 
o
f
 
h
o
u
s
i
n
g
.

-
 
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
b
l
e
 
t
o
 
r
e
c
o
g
n
i
z
e

t
h
e
 
l
e
g
a
l
 
r
i
g
h
t
s

a
n
d
 
r
e
s
p
o
n
s
i
-

b
i
l
i
t
i
e
s
 
o
f
 
t
h
e

.
t
e
n
a
n
t
,
 
l
a
n
d
-

l
o
r
d
 
a
n
d
 
h
o
m
e
-

o
w
n
e
r
.

S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

u
n
d
e
r
s
t
a
n
d
 
i
n
-

d
i
v
i
d
u
a
l
 
a
n
d

f
a
m
i
l
y
 
w
a
n
t
s
 
a
n
d

r
e
s
o
u
r
c
e
s
 
a
f
f
e
c
t
-

i
n
g
 
h
o
u
s
i
n
g

s
e
l
e
c
t
i
o
n
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
b
l
e
 
t
o
 
e
v
a
l
u
a
t
e
 
t
h
e

a
d
v
a
n
t
a
g
e
s
 
a
n
d
 
d
i
s
-

a
d
v
a
n
t
a
g
e
s
 
o
f
 
r
e
n
t
-

i
n
g
 
v
e
r
s
u
s
 
o
w
n
i
n
g

v
a
r
i
o
u
s
 
f
o
r
m
s
 
o
f

h
o
u
s
i
n
g
 
i
n
 
t
e
r
m
s
 
o
f

i
n
d
i
v
i
d
u
a
l
 
a
n
d
 
f
a
m
i
l
y

w
a
n
t
s
 
a
n
d
 
r
e
s
o
u
r
c
e
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
u
n
d
e
r
-

s
t
a
n
d
 
t
h
e
 
l
e
g
a
l
 
r
i
g
h
t
s

a
n
d
 
r
e
s
p
o
n
s
i
b
i
l
i
t
i
e
s
 
o
f

t
h
e
 
t
e
n
a
n
t
,
 
l
a
n
d
l
o
r
d

a
n
d
 
h
o
m
e
o
w
n
e
r
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
u
n
d
e
r
-

s
t
a
n
d
 
t
h
e
 
p
r
o
c
e
s
s

i
n
v
o
l
v
e
d
 
i
n
 
t
h
e
 
p
u
r
-

c
h
a
s
e
 
a
n
d
 
s
a
l
e
 
o
f

s
h
e
l
t
e
r
.



G
o
a
l

T
h
e
 
g
o
a
l
 
o
f
 
c
o
n
s
u
m
e
r
 
e
d
u
c
a
t
i
o
n
 
i
s
 
t
o
 
h
e
l
p
 
.
t
h
e

i
n
d
i
v
i
d
u
a
l
 
a
c
h
i
e
v
e
 
a
 
s
a
t
i
s
f
y
i
n
g
 
l
i
f
e
-
s
t
y
l
e
b
y
 
d
e
v
e
l
o
p
i
n
g
 
a
n

u
n
d
e
r
s
t
a
n
d
i
n
g
 
o
f
 
t
h
e
 
e
c
o
n
o
m
i
c
 
s
y
s
t
e
m
 
t
o
 
e
n
a
b
l
e
 
e
a
c
h
 
t
o
m
a
k
e
 
s
k
i
l
l
f
u
l
,
 
c
o
n
s
t
r
u
c
t
i
v
e
 
c
o
n
s
u
m
e
r
 
d
e
c
i
s
i
o
n
s
.

S
u
b
g
o
a
l

U
n
d
e
r
s
t
a
n
d
i
n
g
 
t
h
e
 
f
a
c
t
o
r
s
 
t
o
 
b
e
 
c
o
n
s
i
d
e
r
e
d
 
w
h
e
n
 
s
e
l
e
c
t
i
n
g
 
a
n
d
 
u
s
i
n
g
 
g
o
o
d
s
a
n
d
 
s
e
r
v
i
c
e
s
.

C
o
n
c
e
p
t
:

G
O
O
D
S
 
A
N
D
 
S
E
R
V
I
C
E
S

T
o
p
i
c
:

H
o
u
s
e
h
o
l
d
 
F
u
r
n
i
s
h
i
n
g
s
 
a
n
d
 
E
q
u
i
p
m
e
n
t

E
l
e
m
e
n
t
a
r
y

S
e
c
o
n
d
a
r
y

A
d
u
l
t

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
w
a
r
e
 
o
f
 
d
i
f
-

f
e
r
e
n
c
e
s
 
i
n
 
a
t
t
i
t
u
d
e
s
 
t
o
w
a
r
d

s
e
l
e
c
t
i
o
n
 
o
f
 
e
q
u
i
p
m
e
n
t
.

-
 
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
w
a
r
e
 
o
f
 
u
s
e
 
-

C
R

f
u
l
 
c
r
i
t
e
r
i
a
 
f
o
r
 
t
h
e
 
p
u
r
c
h
a
s
e

a
n
d
 
c
a
r
e
 
o
f
 
e
q
u
i
p
m
e
n
t
.

S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
u
n
d
e
r
s
t
a
n
d
 
t
h
e
 
i
n
-

f
l
u
e
n
c
e
 
o
f
 
v
a
l
u
e
s
,
 
g
o
a
l
s
,
 
a
n
d

l
i
f
e
-
s
t
y
l
e
 
i
n
 
h
o
u
s
e
h
o
l
d
 
f
u
r
n
-

i
s
h
i
n
g
s
 
a
n
d
 
e
q
u
i
p
m
e
n
t
 
s
e
l
e
c
t
i
o
n
.

-
 
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e
 
t
o

a
n
a
l
y
z
e
 
s
t
a
n
d
a
r
d
 
a
n
d
 
e
x
t
r
a

f
e
a
t
u
r
e
s
 
o
n
 
h
o
u
s
e
h
o
l
d
 
f
u
r
n
i
s
h
-

i
n
g
s
 
a
n
d
 
e
q
u
i
p
m
e
n
t
 
i
n
 
t
e
r
m
s
 
o
f

c
o
s
t
,
 
p
o
t
e
n
t
i
a
l
 
u
s
e
,
 
c
a
r
e
,

m
a
i
n
t
e
n
a
n
c
e
,
 
d
u
r
a
b
i
l
i
t
y
 
a
n
d

e
g
o
-
 
s
a
t
i
s
f
a
c
t
i
o
n
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e
 
t
o
 
e
v
a
l
u
a
t
e

i
n
f
l
u
e
n
c
e
 
o
f
 
v
a
l
u
e
s
,
 
g
o
a
l
s
,
 
n
e
e
d
s

a
n
d
 
l
i
f
e
-
s
t
y
l
e
 
o
n
 
e
q
u
i
p
m
e
n
t
 
s
e
l
e
c
t
i
o
n

d
e
c
i
s
i
o
n
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e
 
t
o
 
e
v
a
l
u
a
t
e

s
t
a
n
d
a
r
d
 
a
n
d
 
e
x
t
r
a
 
f
e
a
t
u
r
e
s
 
o
n
 
e
q
u
i
p
-

m
e
n
t
.



K
 
-
 
3

4
-
6

7
 
-
 
8

9
 
-
 
1
2

A
d
u
l
t

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

c
o
m
e
 
a
w
a
r
e
 
o
f
 
d
i
f
-

f
e
r
e
n
c
e
s
 
i
n
 
a
t
t
i
-

t
u
d
e
s
 
t
o
w
a
r
d
 
s
e
l
e
c
-

t
i
o
n
 
o
f
 
e
q
u
i
p
m
e
n
t
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

b
e
 
a
w
a
r
e
 
o
f
 
u
s
e
-

f
u
l
 
c
r
i
t
e
r
i
a
 
i
n

p
l
a
n
n
i
n
g
 
f
o
r

a
n
d
 
p
u
r
c
h
a
s
i
n
g

e
q
u
i
p
m
e
n
t
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

r
e
c
o
g
n
i
z
e
 
t
h
e

i
n
f
l
u
e
n
c
e
 
o
f

v
a
l
u
e
s
,
 
g
o
a
l
s
,

n
e
e
d
s
 
a
n
d
 
l
i
f
e
-

s
t
y
l
e
 
i
n
 
h
o
u
s
e
-

h
o
l
d
 
f
u
r
n
i
s
h
-

i
n
g
s
 
a
n
d
 
e
q
u
i
p
-

m
e
n
t
 
s
e
l
e
c
t
i
o
n
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

b
e
 
a
b
l
e
 
t
o
 
a
n
a
l
y
z
e

s
t
a
n
d
a
r
d
 
a
n
d
 
e
x
t
r
a

f
e
a
t
u
r
e
s
 
o
n
 
h
o
u
s
e
-

h
o
l
d
 
f
u
r
n
i
s
h
i
n
g
s

a
n
d
 
e
q
U
i
p
m
e
n
t
 
i
n

t
e
r
m
s
 
o
f
 
c
o
s
t
,

p
o
t
e
n
t
i
a
l
 
u
s
e
,

c
a
r
e
,
 
m
a
i
n
t
e
n
a
n
c
e
,

d
u
r
a
b
i
l
i
t
y
 
a
n
d

e
g
o
-
s
a
t
i
s
f
a
c
t
i
o
n
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
b
l
e
 
t
o
 
e
v
a
l
u
a
t
e
 
t
h
e

i
n
f
l
u
e
n
c
e
 
o
f
 
v
a
l
u
e
s
,

g
o
a
l
s
,
 
n
e
e
d
s
 
a
n
d
 
l
i
f
e
-

s
t
y
l
e
 
o
n
 
e
q
u
i
p
m
e
n
t

s
e
l
e
c
t
i
o
n
 
d
e
c
i
s
i
o
n
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
'

a
b
l
e
 
t
o
 
e
v
a
l
u
a
t
e

s
t
a
n
d
a
r
d
 
a
n
d
 
e
x
t
r
a

f
e
a
t
u
r
e
s
 
o
n
 
e
q
u
i
p
-

m
e
n
t
.



G
o
a
l

T
h
e
 
g
o
a
l
 
o
f
 
c
o
n
s
u
m
e
r
 
e
d
u
c
a
t
i
o
n
 
i
s
 
t
o
 
h
e
l
p
 
t
h
e
 
i
n
d
i
v
i
d
u
a
l
 
a
c
h
i
e
v
e
 
a

s
a
t
i
s
f
y
i
n
g
 
l
i
f
e
-
s
t
y
l
e
 
b
y
 
d
e
v
e
l
o
p
i
n
g
 
a
n

u
n
d
e
r
s
t
a
n
d
i
n
g
 
o
f
 
t
h
e
 
e
c
o
n
o
m
i
c
 
s
y
s
t
e
m
 
t
o
 
e
n
a
b
l
e
 
e
a
c
h
 
t
o
 
m
a
k
e
 
s
k
i
l
l
f
u
l
,
 
c
o
n
s
t
r
u
c
t
i
v
e
 
c
o
n
s
u
m
e
r
d
e
c
i
s
i
o
n
s
.

S
u
b
g
o
a
l

U
n
d
e
r
s
t
a
n
d
i
n
g
 
t
h
e
 
f
a
c
t
o
r
s
 
t
o
 
b
e
 
c
o
n
s
i
d
e
r
e
d
 
w
h
e
n
 
s
e
l
e
c
t
i
n
g
 
a
n
d
 
u
s
i
n
g
g
o
o
d
s
 
a
n
d
 
s
e
r
v
i
c
e
s
.

C
o
n
c
e
p
t
:

G
O
O
D
S
 
A
N
D
 
S
E
R
V
I
C
E
S

T
o
p
i
c
:

E
d
u
c
a
t
i
o
n

E
l
e
m
e
n
t
a
r
y

S
e
c
o
n
d
a
r
y

A
d
u
l
t

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
w
a
r
e
 
o
f
 
t
h
e

v
a
r
i
e
t
y
 
o
f
 
e
d
u
c
a
t
i
o
n
a
l
 
s
o
u
r
c
e
s

a
n
d
 
o
p
p
o
r
t
u
n
i
t
i
e
s
 
w
i
t
h
i
n
 
t
h
e

c
n

G
O

c
o
m
m
u
n
i
t
y
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e
 
t
o
 
u
n
d
e
r
-

s
t
a
n
d
 
a
n
&
 
u
t
i
l
i
z
e
 
a
 
v
a
r
i
e
t
y
 
o
f

e
d
u
c
a
t
i
o
n
a
l
 
s
o
u
r
c
e
s
 
a
n
d
 
o
p
p
o
r
-

t
u
n
i
t
i
e
s
 
r
e
l
a
t
i
n
g
 
t
o
 
e
d
u
c
a
t
i
o
n
a
l
,

v
o
c
a
t
i
o
n
a
l
 
a
n
d
 
l
e
i
s
u
f
e
 
p
u
r
s
u
i
t
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
u
n
d
e
r
s
t
a
n
d
 
t
h
a
t

m
o
n
e
y
 
s
p
e
n
t
 
o
n
 
e
d
u
c
a
t
i
o
n
 
i
s
 
a
n

i
n
v
e
s
t
m
e
n
t
.

-
 
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
b
l
e
 
t
o

e
v
a
l
u
a
t
e
 
t
h
e
 
t
i
m
e
 
a
n
d
 
m
o
n
e
y
 
s
p
e
n
t

o
n
 
e
d
u
c
a
t
i
o
n
 
i
n
 
t
e
r
m
s

o
f
 
a
n

i
n
v
e
s
t
m
e
n
t
 
i
n
 
f
u
t
u
r
e
 
e
a
r
n
i
n
g
s

a
n
d
 
s
a
t
i
s
f
a
c
t
i
o
n
s
.



K
 
-
 
3

.
4
 
-
 
6

7
 
-
 
8

9
 
-
1
2

A
d
u
l
t

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
w
a
r
e

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
w
a
r
e

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e

t
h
a
t
 
e
d
u
c
a
t
i
o
n
 
c
a
n
 
t
a
k
e

o
f
 
a
 
v
a
r
i
e
t
y
 
o
f
 
e
d
u
c
a
t
-

u
n
d
e
r
s
t
a
n
d
 
t
h
a
t

a
b
l
e
 
t
o
 
e
v
a
l
u
a
t
e
 
a

t
o
 
e
v
a
l
u
a
t
e
 
t
h
e
 
t
i
m
e
 
a
n
d

p
l
a
c
e
 
i
n
 
m
o
r
e
 
t
h
a
n
 
o
n
e

i
o
n
a
l
 
s
o
u
r
c
e
s
 
a
n
d

t
h
e
r
e
 
a
r
e
 
a
 
v
a
r
i
e
t
y

v
a
r
i
e
t
y
 
o
f
 
e
d
u
c
a
t
-

m
o
n
e
y
 
s
p
e
n
t
 
o
n
,
 
d
u
c
a
t
i
o
n

s
e
t
t
i
n
g
.

o
p
p
o
r
t
u
n
i
t
i
e
s
 
w
i
t
h
 
t
h
e

o
f
 
e
d
u
c
a
t
i
o
n
a
l

i
o
n
a
l
 
s
o
u
r
c
e
s
 
a
n
d

i
n
 
t
e
r
m
s
 
o
f
 
a
n
 
i
n
v
e
s
t
-

c
o
m
m
u
n
i
t
y
.

s
o
u
r
c
e
s
 
a
n
d

o
p
p
o
f
t
u
n
i
t
i
e
s
 
a
s

m
e
n
t
 
i
n
 
f
u
t
u
r
e
 
e
a
r
n
i
n
g
s

o
p
p
o
r
t
u
n
i
t
i
e
s
.

r
e
l
a
t
e
d
 
t
o
 
e
m
p
l
o
y
-

m
e
n
t
 
p
o
t
e
n
t
i
a
l
.

a
n
d
 
s
a
t
i
s
f
a
c
t
i
o
n
s
.

c
n

4
6
.

i

U
i



G
o
a
l

T
h
e
 
g
o
a
l
 
o
f
 
c
o
n
s
u
m
e
r
 
e
d
u
c
a
t
i
o
n
 
i
s
 
t
o
 
h
e
l
p
-
t
h
e
 
i
n
d
i
v
i
d
u
a
l
 
a
c
h
i
e
v
e
 
a
 
s
a
t
i
s
f
y
i
n
g
 
l
i
f
e
-
s
t
y
l
e
 
b
y
 
d
e
v
e
l
o
p
f
-
p
g
 
a
n

u
n
d
e
r
s
t
a
n
d
i
n
g
 
o
f
 
t
h
e
 
e
c
o
n
o
m
i
c
 
s
y
s
t
e
m
 
t
o
 
e
n
a
b
l
e
 
e
a
c
h
 
t
o
 
m
a
k
e
 
s
k
i
l
l
f
u
l
,
 
c
o
n
s
t
r
u
c
t
i
v
e
 
c
o
n
s
u
m
e
r
 
d
e
c
i
s
i
o
n
s
.

S
u
b
g
o
a
l

U
n
d
e
r
s
t
a
n
d
i
n
g
 
t
h
e
 
f
a
c
t
o
r
s
 
t
o
 
b
e
 
c
o
n
s
i
d
e
r
e
d
 
w
h
e
n
 
s
e
l
e
c
t
i
n
g
 
a
n
d
 
u
s
i
n
g
 
g
o
o
d
s
 
a
n
d
 
s
e
r
v
i
c
e
s
.

C
o
n
c
e
p
t
:

G
O
O
D
S
 
A
N
D
 
S
E
R
V
I
C
E
S

T
o
p
i
c
:

H
e
a
l
t
h
 
G
o
o
d
s
 
a
n
d
 
S
e
r
v
i
c
e
s

-
E
l
e
m
e
n
t
a
r
y

S
e
c
o
n
d
a
r
y

A
d
u
l
t

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
w
a
r
e
 
o
f
 
t
h
e

a
v
a
i
l
a
b
l
e
 
h
e
a
l
t
h
 
s
e
r
v
i
c
e
s
 
a
n
d

p
r
o
d
u
c
t
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
w
a
r
e
 
o
f

c
r
i

t
y
p
e
s
 
o
f
 
f
r
a
u
d
u
l
e
n
t
 
h
e
a
l
t
h

C
a

p
r
a
c
t
i
c
e
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e
 
t
o

a
s
s
e
s
s
 
t
h
e
 
c
l
a
i
m
s
 
o
f
 
s
u
p
p
l
e
-

m
e
n
t
a
r
y
 
h
e
a
l
t
h
 
a
i
d
s
 
a
n
d

c
o
s
m
e
t
i
c
 
p
r
o
d
u
c
t
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
d
e
v
e
l
o
p
 
a
 
k
n
o
w
-

l
e
d
g
e
 
o
f
 
a
v
a
i
l
a
b
l
e
 
h
e
a
l
t
h
 
s
e
r
v
i
c
e
s i
i

p
r
o
d
u
c
t
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
d
e
v
e
l
o
p
 
a
 
k
n
o
w
-

l
e
d
g
e
 
o
f
 
f
r
a
u
d
u
l
e
n
t
 
h
e
a
l
t
h
*

p
r
a
c
t
i
c
e
s
.

-
 
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e
 
t
o
 
a
n
a
l
y
z
e

t
h
e
 
c
l
a
i
m
s
 
o
f
 
s
u
p
p
l
e
m
e
n
t
a
r
y
 
h
e
a
l
t
h

a
i
d
s
 
a
n
d
 
c
o
s
m
e
t
i
c
 
p
r
o
d
u
c
t
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e
 
t
o

e
v
a
l
u
a
t
e
 
a
v
a
i
l
a
b
l
e
 
h
e
a
l
t
h

s
e
r
v
i
c
e
s
,
 
i
n
f
o
r
r
i
a
t
i
o
n
 
s
o
u
r
c
e
s

a
n
d
 
p
r
o
d
u
c
t
s
.

1

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
d
e
v
e
l
o
p
 
a
n

u
n
d
e
r
s
t
a
n
d
i
n
g
 
o
f
 
f
r
a
u
d
u
l
e
n
t

h
e
a
l
t
h
 
g
o
o
d
s
 
a
n
d
 
p
r
a
c
t
i
c
e
s
.

-
-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e
 
t
o

e
v
a
l
u
a
t
e
 
t
h
e
 
p
u
r
c
h
a
s
e
 
i
n
f
l
u
e
n
c
e
s

f
o
r
 
s
u
p
p
l
e
m
e
n
t
a
r
y
 
h
e
a
l
t
h
 
a
i
d
s
 
a
n
d

c
o
s
m
e
t
i
c
 
p
r
o
d
u
c
t
s
.



K
 
-
 
3
 
.

4
 
-
 
6

7
 
-
 
8

9
 
-
 
1
2

A
d
u
l
t

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

-
S
t
i
l
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

'
'

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
w
a
r
e
 
o
f
 
a
v
a
i
l
a
b
l
e

a
w
a
r
e
 
o
f
 
t
h
e
 
t
y
p
e
s
 
o
f

d
e
v
e
l
o
p
 
a
 
k
n
o
w
-

a
b
l
e
 
t
o
 
u
t
i
l
i
z
e

a
b
l
e
 
t
o
 
e
v
a
l
u
a
t
e

h
e
a
l
t
h
 
s
e
r
v
i
c
e
s
 
a
n
d

f
r
a
u
d
u
l
e
n
t
 
h
e
a
l
t
h

l
e
d
g
e
 
o
f
 
a
v
a
i
l
a
b
l
e

a
v
a
i
l
a
b
l
e
 
h
e
a
l
t
h

a
v
a
i
l
a
b
l
e
 
h
e
a
l
t
h

p
r
o
d
u
c
t
s
.

p
r
a
c
t
i
c
e
s
.

h
e
a
l
t
h
 
s
e
r
v
i
c
e
s

s
e
r
v
i
c
e
s
 
a
n
d
 
i
n
f
o
r
-

s
e
r
v
i
c
e
s
,
 
i
n
f
o
r
m
a
t
i
o
n

-
 
S
t
u
d
e
n
t
s
,
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e

a
n
d
 
p
r
o
d
u
c
t
s
.

m
a
t
i
o
n
 
s
o
u
r
c
e
s
 
t
o

s
o
u
r
c
e
s
 
a
n
d
 
p
r
o
d
u
c
t
s
.

t
o
 
a
s
s
e
s
s
 
t
h
e
 
c
l
a
i
m
s
 
o
f

m
a
i
n
t
a
i
n
 
t
h
e
 
b
e
s
t

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

s
u
p
p
l
e
m
e
p
t
a
r
y
,
h
e
a
l
t
h

p
o
s
s
i
b
l
e
 
h
e
a
l
t
h
,
 
r
e
c
-

d
e
v
e
l
o
p
 
a
n
 
u
n
d
e
r
s
t
a
n
d
i
i

a
i
d
s
 
a
n
d
 
c
o
s
m
e
t
i
c

o
g
n
i
z
i
n
g
 
t
h
o
s
e
 
p
r
a
c
t
-

o
f
 
f
r
a
u
d
u
l
e
n
t
 
h
e
a
l
t
h

p
r
o
d
u
c
t
s
.

i
c
e
s
 
c
o
n
s
i
d
e
r
e
d
 
t
o
 
b
e

f
r
a
u
d
u
l
e
n
t
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
b
l
e
 
t
o
 
e
v
a
l
u
a
t
e
 
t
h
e

c
l
a
i
m
s
 
o
f
 
s
u
p
p
l
e
-

m
e
n
t
a
r
y
 
h
e
a
l
t
h
 
a
i
d
s

g
o
o
d
s
 
a
n
d
 
p
r
a
c
t
i
c
e
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
b
l
e
 
t
o
 
e
v
a
l
u
a
t
e

p
u
r
c
h
a
s
e
 
i
n
f
l
u
e
n
c
e
s

f
o
r
 
s
u
p
p
l
e
m
e
n
t
a
r
y

h
e
a
l
t
h
 
a
i
d
s
 
a
n
d
 
c
o
s
m
e
t
:

a
n
d
 
c
o
s
m
e
t
i
c
 
p
r
o
d
u
c
t
s
.

p
r
o
d
u
c
t
s
.

i
f

*

.



G
o
a
l

T
h
e
 
g
o
a
l
 
o
f
 
c
o
n
s
u
m
e
r
 
e
d
u
c
a
t
i
o
n
 
i
s
 
t
o
 
h
e
l
p
 
t
h
e
 
i
n
d
i
v
i
d
u
a
l
 
a
c
h
i
e
v
e
 
a
 
s
a
t
i
s
f
y
i
n
g
 
l
i
f
e
-
s
t
y
l
e

b
y
 
d
e
v
e
l
o
p
i
n
g
 
a
n

u
n
d
e
r
s
t
a
n
d
i
n
g
 
o
f
 
t
h
e
 
e
c
o
n
o
m
i
c
 
s
y
s
t
e
m
 
t
o
 
e
n
a
b
l
e
 
e
a
c
h
 
t
o
 
m
a
k
e
 
s
k
i
l
l
f
u
l
,
 
c
o
n
s
t
r
u
c
t
i
v
e
 
c
o
n
s
u
m
e
r
 
d
e
c
i
s
i
o
n
s
.

S
u
b
g
o
a
l

U
n
d
e
r
s
t
a
n
d
i
n
g
 
t
h
e
 
f
a
c
t
o
r
s
 
t
o
 
b
e
 
c
o
n
s
i
d
e
r
e
d
 
w
h
e
n
 
s
e
l
e
c
t
i
n
g
 
a
n
d
 
u
s
i
n
g
 
g
o
o
d
s

a
n
d
 
s
e
r
v
i
c
e
s
.

C
o
n
c
e
p
t
:

G
O
O
D
S
 
A
N
D
 
S
E
R
V
I
C
E
S

T
o
p
i
c
:

T
r
a
n
s
p
o
r
t
a
t
i
o
n

E
l
e
m
e
n
t
a
r

S
e
c
o
n
d
a
r

A
d
u
l
t

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
w
a
r
e
 
o
f
 
v
a
r
i
o
u
s

f
o
r
m
s
 
o
f
 
t
r
a
n
s
p
o
r
t
a
t
i
o
n
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
r
e
c
o
g
n
i
z
e
 
i
n
f
l
u
e
n
c
e
s

e
n

t
h
a
t
 
a
f
f
e
c
t
 
t
h
e
 
s
e
l
e
c
t
i
o
n
 
o
f
 
p
u
b
l
i
c

o
r
 
p
r
i
v
a
t
e
 
t
r
a
n
s
p
o
r
t
a
t
i
o
n
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e
 
t
o
 
u
n
d
e
r
-

s
t
a
n
d
 
t
h
e
 
f
a
c
t
o
r
s
 
t
h
a
t
 
i
n
f
l
u
e
n
c
e

t
h
e
 
s
e
l
e
c
t
i
o
n
 
o
f
 
p
u
b
l
i
c
 
o
r
 
p
r
i
v
a
t
e

t
r
a
n
s
p
o
r
t
a
t
i
o
n
.

-
 
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
u
n
d
e
r
s
t
a
n
d

t
h
e

c
o
s
t
s
 
o
f
 
t
r
a
n
s
p
o
r
t
a
t
i
o
n
 
o
w
n
e
r
s
h
i
p

(
s
u
c
h
 
a
s
 
f
u
e
l
,
 
m
a
i
n
t
e
n
a
n
c
e
;
 
f
i
-

n
a
n
c
i
n
g
 
a
n
d
 
i
n
s
u
r
a
n
c
e
)
.

-
 
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
.
u
n
d
e
r
s
t
a
n
d

t
h
e

e
c
o
l
o
g
i
c
a
l
 
i
m
p
a
c
t
 
o
f
 
p
u
b
l
i
c
 
a
n
d

p
r
i
v
a
t
e
 
t
r
a
n
s
p
o
r
t
a
t
i
o
n
 
s
y
s
t
e
m
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
u
n
d
e
r
s
t
a
n
d
 
t
h
e

l
e
g
a
l
 
r
i
g
h
t
s
 
i
n
d
 
r
e
s
p
o
n
s
i
b
i
l
i
t
i
e
s

i
n
 
t
h
e
 
u
s
e
 
o
f
 
p
u
b
l
i
c
 
a
n
d
 
p
r
i
v
a
t
e

t
r
a
n
s
p
o
r
t
a
t
i
o
n
.

-
 
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
b
e
 
a
b
l
e
 
t
o
 
a
n
a
-

l
y
z
e
 
p
e
r
s
o
n
a
l
 
t
r
a
n
s
p
o
r
t
a
t
i
o
n
 
n
e
e
d
s

a
n
d
 
u
t
i
l
i
z
e
 
t
h
e
 
f
o
r
m
 
o
f
 
t
r
a
n
s
p
o
r
-

t
a
t
i
o
n
 
s
u
i
t
a
b
l
e
 
t
o
 
o
n
e
'
s
 
a
v
a
i
l
a
b
l
e

r
e
s
o
u
r
c
e
s
 
a
n
d
 
l
i
f
e
-
s
t
y
l
e
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e
 
t
o
 
a
n
a
l
y
z
e

t
h
e
 
o
w
n
e
r
s
h
i
p
 
c
o
s
t
s
 
o
f
 
p
e
r
s
o
n
a
l

t
r
a
n
s
p
o
r
t
a
t
i
o
n
 
(
i
.
e
.
,
 
f
u
e
l
,
 
m
a
i
n
-

t
e
n
a
n
c
e
,
 
.
f
i
n
a
n
c
i
n
g
 
a
n
d
 
i
n
s
u
r
a
n
c
e
)
.

-
 
S
t
u
d
e
n
t
s

s
h
o
u
l
d
 
b
e
 
a
b
l
e
 
t
o
 
e
v
a
l
u
-

a
t
e
 
t
h
e
 
e
c
o
l
o
g
i
c
a
l
 
i
m
p
a
c
t
 
o
f
 
t
h
e

v
a
r
i
o
u
s
 
f
o
r
m
s
 
o
f
 
t
r
a
n
s
p
o
r
t
a
t
i
o
n
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
u
n
d
e
r
s
t
a
n
d
 
t
h
e
 
l
e
-

g
a
l
 
r
i
g
h
t
s
 
a
n
d
 
r
e
s
p
o
n
s
i
b
i
l
i
t
i
e
s
 
i
n

t
h
e
 
u
s
e
 
o
f
 
p
u
b
l
i
c
 
a
n
d
 
p
r
i
v
a
t
e

t
r
a
n
s
p
o
r
t
a
t
i
o
n
.



7
-
 
8

9
 
-
 
1
2

A
d
u
l
t

-
 
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

u
n
d
e
r
s
t
a
n
d
 
t
h
e
 
e
c
o
-

l
o
g
i
c
a
l
 
i
m
p
a
c
t
 
o
f

p
u
b
l
i
c
 
a
n
d
 
p
r
i
v
a
t
e

t
r
a
n
s
p
o
r
t
a
t
i
o
n

s
y
s
t
e
m
s
.

K
 
-
 
3

4
-
6

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
w
a
r
e
 
o
f
 
t
h
e
 
v
a
r
i
-

o
u
s
 
f
o
r
m
s
 
o
f
 
t
r
a
n
s
-

p
o
r
t
a
t
i
o
n
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

r
e
c
o
g
n
i
z
e
 
i
n
f
l
u
-

e
n
c
e
s
 
t
h
a
t
 
a
f
f
e
c
t

t
h
e
 
s
e
l
e
c
t
i
o
n
 
o
f

p
u
b
l
i
c
 
o
r
 
p
r
i
v
a
t
e

t
r
a
n
s
p
o
r
t
a
t
i
o
n
.

C
O

-
 
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

u
n
d
e
r
s
t
a
n
d
 
t
h
e
 
f
a
c
-

t
o
r
s
 
i
n
f
l
u
e
n
c
i
n
g

t
h
e
 
s
e
l
e
c
t
i
o
n
 
o
f

p
u
b
l
i
c
 
a
n
d
 
p
r
i
v
a
t
e

t
r
a
n
s
p
o
r
t
a
t
i
o
n
.

-
 
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

u
n
d
e
r
s
t
a
n
d
 
t
h
e

c
o
s
t
s
 
o
f
 
t
r
a
n
s
p
o
r
-

t
a
t
i
o
n
 
o
w
n
e
r
s
h
i
p

(
s
u
c
h
 
a
s
 
f
u
e
l
,

m
a
i
n
t
e
n
a
n
c
e
,
 
f
i
-

n
a
n
c
i
n
g
 
a
n
d

i
n
s
u
r
a
n
c
e
)
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

u
n
d
e
r
s
t
a
n
d
 
t
h
e
 
l
e
-

g
a
l
 
r
i
g
h
t
s
 
a
n
d
 
r
e
s
-

p
o
n
s
i
b
i
l
i
t
i
e
s
 
i
n

t
h
e
 
u
s
e
 
o
f
 
p
u
b
l
i
c

a
n
d
 
p
r
i
v
a
t
e
 
t
r
a
n
s
-

p
o
r
t
a
t
i
o
n
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
b
l
e
 
t
o
 
a
n
a
l
y
z
e
 
p
e
r
-

s
o
n
a
l
 
t
r
a
n
s
p
o
r
t
a
t
i
o
n

n
e
e
d
s
 
a
n
d
 
u
t
i
l
i

t
h
e

f
o
r
m
 
o
f
 
t
r
a
n
s
p
o
r
t
a
t
i
o
n

s
u
i
t
a
b
l
e
 
t
o
 
o
n
e
'
s
 
a
v
a
i
l
-

a
b
l
e
 
r
e
s
o
u
r
c
e
s
 
a
n
d
 
l
i
f
e
-

s
t
y
l
e
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e

t
o
 
e
v
a
l
u
a
t
e
 
t
h
e
 
o
w
n
e
r
-

s
h
i
p
 
c
o
s
t
s
 
o
f
 
t
r
a
n
s
p
o
r
-

t
a
t
i
o
n
 
(
i
.
e
.
,
 
f
u
e
l
,

m
a
i
n
t
e
n
a
n
c
e
,
 
f
i
n
a
n
c
i
n
g

a
n
d
 
i
n
s
u
r
a
n
c
e
)
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e

t
o
 
e
v
a
l
u
a
t
e
 
t
h
e
 
e
c
o
l
o
-

g
i
c
a
l
 
i
m
p
a
c
t
 
o
f
 
t
h
e

v
a
r
i
o
u
s
 
f
o
r
m
s
 
o
f
 
t
r
a
n
s
-

p
o
r
t
a
t
i
o
n
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
u
n
d
e
r
-

s
t
a
n
d
 
t
h
e
 
l
e
g
a
l
 
r
i
g
h
t
s

a
n
d
 
r
e
s
p
o
n
s
i
b
i
l
i
t
i
e
s

w
h
e
n
 
c
o
n
t
r
a
c
t
i
n
g
 
f
o
r

m
a
i
n
t
e
n
a
n
c
e
,
 
f
i
n
a
n
c
e

a
n
d
 
i
n
s
u
r
a
n
c
e
 
f
o
r
 
t
r
a
n
s
-

p
o
r
t
a
t
i
o
n
 
n
e
e
d
s
.



G
o
a
l

T
h
e
 
g
o
a
l
 
o
f
 
c
o
n
s
u
m
e
r
 
e
d
u
c
a
t
i
o
n
 
i
s
 
t
o
 
h
e
l
p
 
t
h
e
 
i
n
d
i
v
i
d
u
a
l
 
a
c
h
i
e
v
e
 
a
 
s
a
t
i
s
f
y
i
n
g
 
l
i
f
e
-
s
t
y
l
e
 
b
y
d
e
v
e
l
o
p
i
n
g
 
a
n

u
n
d
e
r
s
t
a
n
d
i
n
g
 
o
f
 
t
h
e
 
e
c
o
n
o
m
i
c
 
s
y
s
t
e
m
 
t
o
 
e
n
a
b
l
e
 
e
a
c
h
 
t
o
 
m
a
k
e
 
s
k
i
l
l
f
u
l
,
 
c
o
n
s
t
r
u
c
t
i
v
e
 
c
o
n
s
u
m
e
r
 
d
e
c
i
s
i
o
n
s
.

S
u
b
g
o
a
l

U
n
d
e
r
s
t
a
n
d
i
n
g
 
t
h
e
 
f
a
c
t
o
r
s
 
t
o
 
b
e
 
c
o
n
s
i
d
e
r
e
d
 
w
h
e
n
s
e
l
e
c
t
i
n
g
 
a
n
d
 
u
s
i
n
g
'
g
o
o
d
s
 
a
n
d
 
s
e
r
v
i
c
e
s
.

C
o
n
c
e
p
t
:

G
O
O
D
S
 
A
N
D
 
S
E
R
V
I
C
E
S

T
o
p
i
c
:

L
e
i
s
u
r
e

E
l
e
m
e
n
t
a
r
y

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
w
a
r
e
 
o
f
 
l
e
i
s
u
r
e

t
i
m
e
 
a
c
t
i
v
i
t
i
e
s
 
a
n
d
 
r
e
l
a
t
e
d
 
c
o
s
t
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
w
a
r
e
 
o
f
 
c
o
m
m
u
-

n
i
t
y
 
r
e
s
o
u
r
c
e
s
 
a
v
a
i
l
a
b
l
e
 
f
o
r
 
l
e
i
s
u
r
e

a
c
t
i
v
i
t
i
e
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
w
a
r
e
 
o
f
 
t
h
e
 
e
f
-

f
e
c
t
 
o
f
'
l
e
i
s
u
r
e
 
t
i
m
e
 
a
c
t
i
v
i
t
i
e
s
 
o
n

t
h
e
 
i
n
d
i
v
i
d
u
a
l
,
 
f
a
m
i
l
y
,
 
c
o
m
m
u
n
i
t
y

a
n
d
 
e
n
v
i
r
o
n
m
e
n
t
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
w
a
r
e
 
o
f
 
t
h
e
 
i
n
-

t
e
r
r
e
l
a
t
i
o
n
s
h
i
p
 
o
f
 
o
c
c
u
p
a
t
i
o
n
s
,
 
r
e
-

s
o
u
r
c
e
s
 
a
n
d
 
l
e
i
s
u
r
e
 
t
i
m
e
.

S
e
c
o
n
d
a
r
y

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
u
n
d
e
r
s
t
a
n
d
 
t
h
e
 
e
f
-

f
e
c
t
 
o
f
 
l
e
i
s
u
r
e
 
t
i
m
e
 
a
n
d
 
a
c
t
i
v
i
t
i
e
s

o
n
 
t
h
e
 
i
n
d
i
v
i
d
u
a
l
,
 
f
a
m
i
l
y
,
 
c
o
m
m
u
-

n
i
t
y
 
a
n
d
 
e
n
v
i
r
o
n
m
e
n
t
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
u
n
d
e
r
s
t
a
n
d
 
t
h
e
 
i
n
-

t
e
r
r
e
l
a
t
i
o
n
s
h
i
p
 
o
f
 
c
a
r
e
e
r
s
,
 
l
e
i
s
u
r
e
,

v
a
l
u
e
s
 
a
n
d
 
i
n
c
o
m
e
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e
 
t
o
 
r
e
c
o
g
n
i
z
e

a
v
a
i
l
a
b
l
e
 
c
o
m
m
u
n
i
t
y
 
r
e
s
o
u
r
c
e
s
 
a
n
d

t
h
e
i
r
 
r
e
l
a
t
e
d
 
c
o
s
t
s
 
f
o
r
 
l
e
i
s
u
r
e
 
a
c
-

t
i
v
i
t
i
e
s
.

A
d
u
l
t

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e
 
t
o
 
e
v
a
l
u
-

a
t
e
 
t
h
e
.
e
f
f
e
c
t
 
o
f
 
l
e
i
s
u
r
e
 
t
i
m
e

a
n
d
 
a
c
t
i
v
i
t
i
e
s
 
o
n
 
t
h
e
 
i
n
d
i
v
i
d
u
a
l
,

f
a
m
i
l
y
,
 
c
o
m
m
u
n
i
t
y
 
a
n
d
 
e
n
v
i
r
o
n
m
e
n
t
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e
 
t
o
 
e
v
a
l
u
-

a
t
e
 
l
e
i
s
u
r
e
 
a
l
t
e
r
n
a
t
i
v
e
s
 
a
n
d
 
c
o
s
t
s

i
n
 
r
e
l
a
t
i
o
n
 
t
o
 
a
n
 
i
n
d
i
v
i
d
u
a
l
'
s
 
o
r

f
a
m
i
l
y
'
s
 
v
a
l
u
e
s
,
 
i
n
c
o
m
e
 
a
n
d
 
f
i
n
a
n
-

c
i
a
l
 
p
l
a
n
s
.



K
3

4
 
-
 
6

7
-
 
8

9
 
-
 
1
2

A
d
u
l
t

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
w
a
r
e
 
o
f
 
l
e
i
s
u
r
e

t
i
m
e
 
a
c
t
i
v
i
t
i
e
s
 
a
n
d

r
e
l
a
t
e
d
 
c
o
s
t
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
w
a
r
e
 
o
f
 
t
h
e
 
e
f
f
e
c
t

o
f
 
l
e
i
s
u
r
e
 
t
i
m
e

a
c
t
i
v
i
t
i
e
s
 
o
n
 
t
h
e

i
n
d
i
v
i
d
u
a
l
,
 
f
a
m
i
l
y
,

c
o
m
m
u
n
i
t
y
 
a
n
d

e
n
v
i
r
o
n
m
e
n
t
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
w
a
r
e
 
o
f
 
t
h
e
 
i
n
t
e
r
-

r
e
l
a
t
i
o
n
s
h
i
p
 
o
f
 
o
c
-

c
u
p
a
t
i
o
n
s
,
 
r
e
s
o
u
r
c
e
s

a
n
d
 
l
e
i
s
u
r
e
 
t
i
m
e
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

u
n
d
e
r
s
t
a
n
d
 
t
h
e

e
f
f
e
c
t
 
o
f
 
l
e
i
s
u
r
e

t
i
m
e
 
a
n
d
 
a
c
t
i
v
i
t
i
e
s

o
n
 
t
h
e
 
i
n
d
i
v
i
d
u
a
l
,

f
a
m
i
l
y
,
 
c
o
m
m
u
n
i
t
y

a
n
d
 
e
n
v
i
r
o
n
m
e
n
t
.

-
 
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
b
l
e
 
t
o
 
u
n
d
e
r
s
t
a
n
d

t
h
e
 
r
e
l
a
t
i
o
n
s
h
i
p
 
o
f

c
a
r
e
e
r
s
,
 
l
e
i
s
u
r
e
,

v
a
l
u
e
s
 
a
n
d
 
i
n
c
o
m
e
.

-
 
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
b
l
e
 
t
o
 
r
e
c
o
g
n
i
z
e

c
o
m
m
u
n
i
t
y
 
r
e
s
o
u
r
c
e
s

a
n
d
 
t
h
e
i
r
 
r
e
l
a
t
e
d

c
o
s
t
s
 
f
o
r
 
l
e
i
s
u
r
e

a
c
t
i
v
i
t
i
e
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
b
l
e
 
t
o
 
a
n
a
l
y
z
e
`
 
t
h
e

e
f
f
e
c
t
 
o
f
 
l
e
i
s
u
r
e

t
i
m
e
 
a
n
d
 
a
c
t
i
v
i
t
i
e
s

o
n
 
t
h
e
 
i
n
d
i
v
i
d
u
a
l
,

f
a
m
i
l
y
,
 
c
o
m
m
u
n
i
t
y

a
n
d
 
e
n
v
i
r
o
n
m
e
n
t
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
b
l
e
 
t
o
 
e
v
a
l
u
a
t
e

l
e
i
s
u
r
e
 
a
l
t
e
r
n
a
t
i
v
e
s

a
n
d
 
c
o
s
t
s
 
i
n
 
r
e
l
a
t
i
o
n

t
o
 
a
n
 
i
n
d
i
v
i
d
u
a
l
'
s

o
r
 
f
a
m
i
l
y
'
s
 
v
a
l
u
e
s
,

i
n
c
o
m
e
 
a
n
d
 
f
i
n
a
n
c
i
a
l

p
l
a
n
s
.
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G
o
a
l

T
h
e
 
g
o
a
l
 
o
f
 
c
o
n
s
u
m
e
r
 
e
d
u
c
a
t
i
o
n
 
i
s
 
t
o
 
h
e
l
p
 
t
h
e
 
i
n
d
i
v
i
d
u
a
l
 
a
c
h
i
e
v
e
 
a
 
s
a
t
i
s
f
y
i
n
g
l
i
f
e
-
s
t
y
l
e
 
b
y
 
d
e
v
e
l
o
p
i
n
g
 
a
n

u
n
d
e
r
s
t
a
n
d
i
n
g
 
o
f
 
t
h
e
 
e
c
o
n
o
m
i
c
 
s
y
s
t
e
m
 
t
o
 
e
n
a
b
l
e
 
e
a
c
h
 
t
o
 
m
a
k
e
 
s
k
i
l
l
f
u
l
,

c
o
n
s
t
r
u
c
t
i
v
e
 
c
o
n
s
u
m
e
r
 
d
e
c
i
s
i
o
n
s
.

S
u
b
g
o
a
l

U
n
d
e
r
s
t
a
n
d
i
n
g
 
a
d
v
e
r
t
i
s
i
n
g
 
a
n
d
 
m
e
r
c
h
a
n
d
i
s
i
n
g
 
m
e
t
h
o
d
s

a
n
d
 
o
b
j
e
c
t
i
v
e
s
.

C
o
n
c
e
p
t
:

I
N
F
L
U
E
N
C
E
S
 
O
N
 
P
R
O
D
U
C
E
R
S
 
A
N
D
 
C
O
N
S
U
M
E
R
S

T
o
p
i
c
:

W
a
n
e
s
 
a
n
d
 
N
e
e
d
s

E
l
e
m
e
n
t
a
r
y

S
e
c
o
n
d
a
r
y

A
d
u
l
t

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
c
o
m
e
 
a
w
a
r
e
 
o
f

t
h
e
 
b
a
s
i
c
 
d
i
f
f
e
r
e
n
c
e
s
 
b
e
t
w
e
e
n

n
e
c
e
s
s
i
t
i
e
s
 
a
n
d
 
l
u
x
u
r
i
e
s
 
a
s
 
r
e
-

l
a
t
e
d
 
t
o
 
l
i
f
e
-
s
t
y
l
e
s
.

C
*
 
-
S
t
u
d
e
n
t
s
 
s
h
c
u
l
d
 
b
e
c
o
m
e
 
a
w
a
r
e
 
t
h
a
t

t
O

w
a
n
t
s
 
a
r
e
 
i
n
d
i
v
i
d
u
a
l
 
a
n
d
 
m
a
y
 
d
i
f
-

f
e
r
 
f
r
o
m
 
t
h
o
s
e
 
o
f
 
o
t
h
e
r
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e
 
t
o
 
d
i
s
-

t
i
n
g
u
i
s
h
 
b
e
t
w
e
e
n
 
t
h
e
i
r
 
w
a
n
t
s

a
n
d
 
n
e
e
d
s
 
a
s
 
d
e
t
e
r
m
i
n
e
d
 
b
y
 
l
i
f
e
-

s
t
y
l
e
s
 
a
n
d
,
 
g
o
a
l
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
u
n
d
e
r
s
t
a
n
d
 
t
h
e

e
f
f
e
c
t
s
 
o
f
 
s
o
c
i
a
l
 
a
n
d
 
b
u
s
i
n
e
s
s

i
n
f
l
u
e
n
c
e
s
 
o
n
 
p
r
i
o
r
i
t
i
e
s
 
o
f

w
a
n
t
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e
 
t
o
 
a
n
a
-

l
y
z
e
 
i
n
f
l
u
e
n
c
e
s
 
u
p
o
n
 
a
n
 
i
n
d
i
v
i
-

d
u
a
l
'
s
 
o
r
 
f
a
m
i
l
y
'
s
 
w
a
n
t
s
 
a
s
 
r
e
-

l
a
t
e
d
 
t
o
 
l
i
f
e
-
s
t
y
l
e
.



K
 
-
 
3

4
6

7
 
-
 
8

9
 
-
 
1
2

A
d
u
l
t

r
-
 
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

b
e
c
o
m
e
 
a
w
a
r
e
 
o
f

a
b
l
e
 
t
o
 
r
e
c
o
g
n
i
z
e

a
b
l
e
 
t
o
 
d
i
s
t
i
n
g
u
i
s
h

u
n
d
e
r
s
t
a
n
d
 
t
h
e
 
e
f
f
e
c
t
s

a
b
l
e
 
t
o
 
a
n
a
l
y
z
e
 
i
n
-

d
i
f
f
e
r
e
n
c
e
s
 
b
e
t
w
e
e
n

t
h
a
t
 
e
c
o
n
o
m
i
c
 
a
n
d

b
e
t
w
e
e
n
 
w
a
n
t
s
 
a
n
d

o
f
 
s
o
c
i
a
l
 
a
n
d
 
b
u
s
i
-

f
l
u
e
n
c
e
s
 
u
p
o
n
 
a
n
 
i
n
-

n
e
c
e
s
s
i
t
i
e
s
 
a
n
d
 
l
u
x
-

s
o
c
i
a
l
 
w
a
n
t
s
 
d
i
f
f
e
r

n
e
e
d
s
 
a
s
 
d
e
t
e
r
m
i
n
e
d

n
e
s
s
 
i
n
f
l
u
e
n
c
e
s
 
o
n

d
i
v
i
d
u
a
l
'
s
 
o
r
 
f
a
m
i
l
y
'
s

u
r
i
e
s
.

a
m
o
n
g
 
i
n
d
i
v
i
d
u
a
l
s

b
y
 
t
h
e
i
r
 
p
e
r
s
o
n
a
l

t
h
e
 
p
r
i
o
r
i
t
i
e
s
 
o
f

w
a
n
t
s
 
a
s
 
r
e
l
a
t
e
d
 
t
o

a
n
d
 
l
i
f
e
-
s
t
y
l
e
s
.

g
o
a
l
s
 
a
n
d
 
l
i
f
e
-

s
t
y
l
e
s
.

w
a
n
t
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

u
n
d
e
r
s
t
a
n
d
 
t
h
e
 
r
e
-

l
a
t
i
o
n
s
h
i
p
 
b
e
t
w
e
e
n

b
u
s
i
n
e
s
s
 
s
u
c
c
e
s
s
 
a
n
d

a
n
 
i
n
d
i
v
i
d
u
a
l
'
s

w
a
n
t
-
f
u
l
f
i
l
l
m
e
n
t
.

l
i
f
e
-
s
t
y
l
e
.

t



C
o
a
l

T
h
e
 
g
o
a
l
 
o
f
 
c
o
n
s
u
m
e
r
 
e
d
u
c
a
t
i
o
n
 
i
s
 
t
o
 
h
e
l
p
 
t
h
e
 
i
n
d
i
v
i
d
u
a
l
 
a
c
h
i
e
v
e
 
a

s
a
t
i
s
f
y
i
n
g
 
l
i
f
e
 
-
s
t
y
l
e
 
b
y
 
d
e
v
e
l
o
p
i
n
g
 
a
n

u
n
d
e
r
s
t
a
n
d
i
n
g
 
o
f
 
t
h
e
 
e
c
o
n
o
m
i
c
 
s
y
s
t
e
m
 
t
o
 
e
n
a
b
l
e
 
e
a
c
h
 
t
o
 
m
a
k
e
 
s
k
i
l
l
f
u
l
,

c
o
n
s
t
r
u
c
t
i
v
e
 
c
o
n
s
u
m
e
r
 
d
e
c
i
s
i
o
n
s
.

S
u
b
g
o
a
l

U
n
d
e
r
s
t
a
n
d
i
n
g
 
a
d
v
e
r
t
i
s
i
n
g
 
a
n
d
 
m
e
r
c
h
a
n
d
i
s
i
n
g
m
e
t
h
o
d
s
 
a
n
d
 
o
b
j
e
c
t
i
v
e
s
.

C
o
n
c
e
p
t
:

I
N
F
L
U
E
N
C
E
S
 
O
N
 
P
R
O
D
U
C
E
R
S
 
A
N
D
 
C
O
N
S
U
M
E
R
S

T
o
p
i
c
:

A
d
v
e
r
t
i
s
i
n
g

E
l
e
m
e
n
t
a
r

S
e
c
o
n
d
a
r

A
d
u
l
t

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
c
o
m
e
 
a
w
a
r
e
 
o
f

t
h
e
 
s
o
c
i
a
l
 
a
n
d
 
p
s
y
c
h
o
l
o
g
i
c
a
l

a
p
p
e
a
l
s
 
i
n
 
a
d
v
e
r
t
i
s
i
n
g
.

-
 
S
t
u
d
e
n
t
s

s
h
o
u
l
d
 
b
e
 
a
w
a
r
e
 
t
h
a
t

a
d
v
e
r
t
i
s
i
n
g
 
c
a
n
 
b
e
 
i
n
f
o
r
m
a
t
i
v
e
,

m
o
t
i
v
a
t
i
o
n
a
l
 
o
r
 
m
i
s
l
e
a
d
i
n
g
.

-
 
S
t
u
d
e
n
t
s

s
h
o
u
l
d
 
b
e
 
a
w
a
r
e
 
t
h
a
t

t
h
e
r
e
 
a
r
e
 
w
a
y
s
.
 
i
n
 
w
h
i
c
h
 
i
n
d
i
v
i
-

d
u
a
l
s
 
a
r
e
 
p
r
o
t
e
c
t
e
d
 
f
r
o
m
 
f
r
a
u
-

d
u
l
e
n
t
 
a
d
v
e
r
t
i
s
i
n
g
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
r
e
c
o
g
n
i
z
e
 
t
h
a
t

m
o
s
t
 
a
d
v
e
r
t
i
s
i
n
g
 
i
s
 
a
i
m
e
d
 
a
t

f
u
l
f
i
l
l
i
n
g
 
w
a
n
t
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e
 
t
o

r
e
c
o
g
n
i
z
e
 
f
r
a
u
d
u
l
e
n
t
 
a
d
v
e
r
-

t
i
s
i
n
g
 
a
n
d
 
a
p
p
r
o
p
r
i
a
t
e
 
r
e
g
u
-

l
a
t
i
o
n
 
n
e
e
d
s
 
f
o
r
 
p
r
o
t
e
c
t
i
n
g

p
u
b
l
i
c
 
i
n
t
e
r
e
s
t
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
u
n
d
e
r
s
t
a
n
d
 
t
h
a
t

s
o
c
i
a
l
 
a
n
d
 
p
s
y
c
h
o
l
o
g
i
c
a
l
 
a
d
v
e
r
-

t
i
s
i
n
g
 
a
p
p
e
a
l
s
 
a
f
f
e
c
t
 
p
e
r
s
o
n
a
l

m
o
t
i
v
a
t
i
o
n
s
,
 
b
u
y
i
n
g
 
h
a
b
i
t
s
,
 
a
n
d

p
e
r
c
e
p
t
i
o
n
s
 
o
f
 
d
e
s
i
r
e
d
 
l
i
f
e
-

s
t
y
l
e
 
a
n
d
 
s
t
a
n
d
a
r
d
 
o
f
 
l
i
v
i
n
g
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e
 
t
o
 
a
s
s
e
s
s

a
n
d
 
e
v
a
l
u
a
t
e
 
t
h
e
 
e
f
f
e
c
t
 
o
f

a
d
v
e
r
-

t
i
s
i
n
g
 
c
l
a
i
m
s
 
u
p
o
n
 
p
e
r
s
o
n
a
l

a
n
d

f
a
m
i
l
y
 
s
a
t
i
s
f
a
c
t
i
o
n
s
 
a
n
d
 
l
i
f
e
-

s
t
y
l
e
s
.

r
n



K
 
-
 
3

4
.
 
-
6

7
 
-
 
8

9
 
-
 
1
2

A
d
u
l
t

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

-
 
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
-
b
e

b
e
c
o
m
e
 
a
w
a
r
e
 
o
f

a
w
a
r
e

o
k
 
t
h
e
 
s
o
c
i
a
l

r
e
c
o
g
n
i
z
e
 
t
h
a
t
 
m
o
s
t

u
n
d
e
r
s
t
a
n
d
 
h
o
w

a
b
l
e
 
t
o
 
a
s
s
e
s
s
 
a
n
d

p
e
r
s
o
n
a
l
 
r
e
s
p
o
n
s
e
s

a
n
d
 
p
s
y
c
h
o
l
o
g
i
c
a
l

a
d
v
e
r
t
i
s
i
n
g
 
i
s
 
a
i
m
-

s
o
c
i
a
l
 
a
n
d
 
p
s
y
c
h
o
-

e
v
a
l
u
a
t
e
 
t
h
e
 
e
f
f
e
c
t

t
o
 
a
d
v
e
r
t
i
s
i
n
g

a
p
p
e
a
l
s
 
i
n
 
a
d
v
e
r
-

e
d
 
a
t
 
f
u
l
f
i
l
l
i
n
g

l
o
g
i
c
a
l
 
a
d
v
e
r
t
i
s
i
n
g

o
f
 
a
d
v
e
r
t
i
s
i
n
g
 
c
l
a
i
m
s

a
p
p
e
a
l
s
.

t
i
s
i
n
g
.

w
a
n
t
s
.

a
p
p
e
a
l
s
 
a
f
f
e
c
t
 
p
e
r
-

u
p
o
n
 
p
e
r
s
o
n
a
l
 
a
n
d

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

b
e
c
o
m
e
 
a
w
a
r
e
.
 
o
f

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
w
a
r
e
 
t
h
a
t
 
a
d
v
e
r
-

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

d
e
v
e
l
o
p
 
a
 
k
n
o
w
l
e
d
g
e

s
o
n
a
l
 
m
o
t
i
v
a
t
i
o
n
s
,

b
u
y
i
n
g
 
h
a
b
i
t
s
,
 
a
n
d

f
a
m
i
l
y
 
s
a
t
i
s
f
a
c
t
i
o
n
s

a
n
d
 
l
i
f
e
-
s
t
y
l
e
.

a
d
v
e
r
t
i
s
i
n
g
'
s
 
r
o
l
e

t
i
s
i
n
g
 
c
a
n
 
1
.
)
e

o
f
 
t
h
e
 
s
o
c
i
a
l
 
a
n
d

p
e
r
c
e
p
t
i
o
n
s
 
o
f
 
d
e
-

a
s
 
m
o
t
i
v
a
t
o
r
 
a
n
d

i
n
f
o
r
m
a
t
i
v
e
,
 
m
o
t
i
v
e
-

p
s
y
c
h
o
l
o
g
i
c
a
l
 
a
p
-

s
i
r
e
d
 
l
i
f
e
-
s
t
y
l
e

c
o
m
m
u
n
i
c
a
t
i
o
n
 
a
g
e
n
t

t
i
o
n
a
l
 
o
r
 
m
i
s
l
e
a
d
-

p
e
a
l
s
 
i
n
 
a
d
v
e
r
t
i
s
i
n
g

a
n
d
 
s
t
a
n
d
a
r
d
 
o
f

b
e
t
w
e
e
n
 
b
u
s
i
n
e
s
s
 
a
n
d

t
h
e
 
c
o
n
s
u
m
e
r
,

7
1

i
n
g
.

d
i
r
e
c
t
e
d
 
t
o
w
a
r
d

t
e
e
n
a
g
e
r
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

d
e
v
e
l
o
p
 
t
h
e
 
a
b
i
l
i
t
y

t
o
 
r
e
c
o
g
n
i
z
e
 
f
r
a
u
d
-

u
l
e
n
t
 
a
d
v
e
r
t
i
s
i
n
g

a
n
d
 
a
p
p
r
o
p
r
i
a
t
e

l
i
v
i
n
g
.

A
r
e
g
u
l
a
t
i
o
n
 
n
e
e
d
s

f
o
r
 
p
r
o
t
e
c
t
i
n
g
 
t
h
e

p
u
b
l
i
c
 
i
n
t
e
r
e
s
t
.



G
o
a
l

T
h
e
 
g
o
a
l
 
o
f
 
c
o
n
s
u
m
e
r
 
e
d
u
c
a
t
i
o
n
 
i
s
 
t
o
 
h
e
l
p
 
t
h
e
 
i
n
d
i
v
i
d
u
a
l
 
a
c
h
i
e
v
e
 
a
 
s
a
t
i
s
f
y
i
n
g
 
l
i
f
e
-
s
t
y
l
e
b
y
 
d
e
v
e
l
o
p
i
n
g
 
a
n

u
n
d
e
r
s
t
a
n
d
i
n
g
 
o
f
 
t
h
e
 
e
c
o
n
o
m
i
c
 
s
y
s
t
e
m
 
t
o
 
e
n
a
b
l
e
 
e
a
c
h
 
t
o
 
m
a
k
e
 
s
k
i
l
l
f
u
l
,
 
c
o
n
s
t
r
u
c
t
i
v
e
 
c
o
n
s
u
m
e
r
d
e
c
i
s
i
o
n
s
.

S
u
b
g
o
a
l

U
n
d
e
r
s
t
a
n
d
i
n
g
 
a
d
v
e
r
t
i
s
i
n
g
 
a
n
d
 
m
e
r
c
h
a
n
d
i
s
i
n
g
 
m
e
t
h
o
d
s
 
a
n
d
 
o
b
j
e
c
t
i
v
e
s
.

C
o
n
c
e
p
t
:

I
N
F
L
U
E
N
C
E
S
 
O
N
 
P
R
O
D
U
C
E
R
S
 
A
N
D
 
C
O
N
S
U
M
E
R
S

-
.

T
o
p
i
c
:

M
e
r
c
h
a
n
d
i
s
i
n
g

E
l
e
m
e
n
t
a
r
y

S
e
c
o
r
i
C
i
a
r
y

t
i

A
d
u
l
t

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
c
o
m
e
 
a
w
a
r
e
 
o
f

p
r
o
m
o
t
i
o
n
a
l
 
t
e
c
h
n
i
q
u
e
s
 
u
s
e
d
 
t
o

i
n
f
l
u
e
n
c
e
 
c
o
n
s
u
m
e
r
 
p
u
r
c
h
a
s
i
n
g

d
e
c
i
s
i
o
n
s
.

C
M

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
u
n
d
e
r
s
t
a
n
d
 
t
h
e

m
e
r
c
h
a
n
d
i
s
i
n
g
 
m
e
t
h
o
d
s
 
a
n
d
 
t
h
e

d
e
s
i
r
e
d
 
a
n
d
 
a
c
t
u
a
l
 
e
f
f
e
c
t
s
 
u
p
o
n

c
o
n
s
u
m
e
r
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e
 
t
o
 
e
v
a
l
u
-

a
t
e
 
m
e
r
c
h
a
n
d
i
s
i
n
g
 
t
e
c
h
n
i
q
u
e
s
 
a
n
d

t
h
e
 
e
f
f
e
c
t
s
 
u
p
o
n
 
c
o
n
s
u
m
e
r
 
c
h
o
i
c
e
.



K
 
-
 
3

4
-
6

7
 
-
 
8

-
 
1
2

A
d
u
l
t

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
w
a
r
e
 
o
f
 
m
a
s
s
 
m
e
r
-

c
h
a
n
d
i
s
i
n
g
 
(
i
.
e
.
,

f
o
o
d
 
c
h
a
i
n
s
,
 
f
r
a
n
-

c
h
i
s
e
s
)
 
a
n
d
 
i
t
s

i
n
f
l
u
e
n
c
e
 
u
p
o
n
 
c
o
n
-

s
u
m
e
r
 
b
e
h
a
v
i
o
r
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
-

c
o
m
e
 
a
w
a
r
e
 
o
f
 
p
r
o
m
o
-

t
i
o
n
a
l
 
t
e
c
h
n
i
q
u
e
s

u
s
e
d
 
t
o
 
i
n
f
l
u
e
n
c
e

c
o
n
s
u
m
e
r
 
p
u
r
c
h
a
s
i
n
g

d
e
c
i
s
i
o
n
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
b
l
e
 
t
o
 
r
e
c
o
g
n
i
z
e

p
e
r
s
o
n
a
l
 
r
e
s
p
o
n
s
e
'

t
o
 
m
e
r
c
h
a
n
d
i
s
i
n
g

m
e
t
h
o
d
s
 
a
n
d
 
f
a
c
t
o
r
s

w
h
i
c
h
 
c
o
u
n
t
e
r
 
t
h
e
s
e

m
e
t
h
o
d
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

u
n
d
e
r
s
t
a
n
d
 
t
h
e
 
s
o
-

c
i
a
l
 
a
n
d
 
e
c
o
n
o
m
i
c

e
f
f
e
c
t
s
 
o
f
 
m
e
r
c
h
a
n
-

d
i
s
i
n
g
 
o
n
 
t
h
e
 
p
r
o
-

d
u
c
e
r
 
a
n
d
 
c
o
n
s
u
m
e
r
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
b
l
e
 
t
o
 
i
d
e
n
t
i
f
y

f
r
a
u
d
u
l
e
n
t
 
m
e
r
c
h
a
n
-

d
i
s
i
n
g
 
t
e
c
h
n
i
q
u
e
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
b
l
e
 
t
o
 
e
v
a
l
u
a
t
e

t
h
e
 
i
m
p
a
c
t
 
o
f
 
m
e
r
-

c
h
a
n
d
i
s
i
n
g
 
a
n
d
 
f
r
a
n
-

c
h
i
s
i
n
g
 
o
n
 
p
r
o
d
u
c
e
r

a
n
d
 
c
o
n
s
u
m
e
r
 
b
e
-

h
a
v
i
o
r
 
i
n
 
t
h
e
 
m
a
r
-

k
e
t
p
l
a
c
e
.
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T
h
e
 
g
o
a
l

u
n
d
e
r
s
t
a
n
d
i
n
g

G
o
a
l

o
f
 
c
o
n
s
u
m
e
r
 
e
d
u
c
a
t
i
o
n
 
i
s
 
t
o
 
h
e
l
p
 
t
h
e
 
i
n
d
i
v
i
d
u
a
l
 
a
c
h
i
e
v
e
 
a
 
s
a
t
i
s
f
y
i
n
g

o
f
 
t
h
e
 
e
c
o
n
o
m
i
c
 
s
y
s
t
e
m
 
t
o
 
e
n
a
b
l
e
 
e
a
c
h
 
t
o
 
m
a
k
e
 
s
k
i
l
l
f
u
l
,
_
 
c
o
n
s
t
r
u
c
t
i
v
e
 
c
o
n
s
u
m
e
r
 
d
e
c
i
s
i
o
n
s
.
'

l
i
f
e
-
s
t
y
l
e
 
b
y
 
d
e
v
e
l
o
p
i
n
g
 
a
n

S
u
b
g
o
a
l

T
!
n
a
.
s
r
s
t
a
n
d
i
n
g
 
t
h
e
 
c
r
e
d
i
t
 
s
y
s
t
e
m
.

C
o
n
d
e
p
t
:

C
R
E
D
I
T

T
o
p
i
c
:

T
y
p
e
s

E
l
e
m
e
n
t
a
r
y

S
e
c
o
n
d
a
r
y

A
d
u
l
t

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
w
a
r
e
 
t
h
a
t

`
t
h
e
r
e
 
a
r
e
 
v
a
r
i
o
u
s
 
t
y
p
e
s
 
o
f
 
c
r
e
d
i
t

a
v
a
i
l
a
b
l
e
 
f
r
o
m
 
d
i
f
f
e
r
e
n
t
 
s
o
u
r
c
e
s
,

e
a
c
h
 
w
i
t
h
 
c
e
r
t
a
i
n
 
a
d
v
a
n
t
a
g
e
s
 
a
n
d

d
i
s
a
d
v
a
n
t
a
g
e
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e
 
t
o
.
d
i
s
-

t
i
n
g
u
i
s
h
 
b
e
t
w
e
e
n
 
v
a
r
i
o
u
s
 
f
o
r
m
s

a
n
d
 
p
u
r
p
o
s
e
s
 
o
f
 
c
r
e
d
i
t
 
i
n
 
t
e
r
m
s

o
f
 
i
m
m
e
d
i
a
t
e
 
a
n
d
 
f
u
t
u
r
e
 
n
e
e
d
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e
 
t
o
 
e
v
a
l
u
-

a
t
e
 
t
h
e
 
d
i
f
f
e
r
e
n
t
 
t
y
p
e
s
 
a
n
d

s
o
u
r
c
e
s
 
o
f
 
c
r
e
d
i
t
.
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A
d
u
l
t

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
-

c
o
m
e
 
a
w
a
r
e
 
o
f
 
c
r
e
d
i
t

a
s
 
a
 
m
e
a
n
s
 
o
f
 
p
o
s
t
p
o
n
-

i
n
g
 
p
a
y
m
e
n
t
s
 
f
o
r
 
g
o
o
d
s

a
n
d
 
s
e
r
v
i
c
e
s
 
r
e
c
e
i
v
e
d
.

a.
] O

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
-

c
o
m
e
 
a
w
a
r
e
 
t
h
a
t

t
h
e
r
e
 
a
r
e
 
v
a
r
i
o
u
s

t
y
p
e
s
 
o
f
 
c
r
e
d
i
t

a
v
a
i
l
a
b
l
e
 
f
r
o
m
 
d
i
f
-

f
e
r
e
n
t
 
s
o
u
r
c
e
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

r
e
c
o
g
n
i
z
e
 
a
d
v
a
n
-

t
a
g
e
s
 
a
n
d
 
d
i
s
a
d
v
a
n
-

t
a
g
e
s
 
o
f
 
t
h
e
 
t
y
p
e
s

o
f
 
c
r
e
d
i
t
 
a
v
a
i
l
a
b
l
e

d
e
p
e
n
d
i
n
g
 
u
p
o
n
 
t
h
e

b
o
r
r
o
w
e
r
'
s
 
n
e
e
d
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
b
l
e
 
t
o
 
d
i
s
t
i
n
g
u
i
s
h

b
e
t
w
e
e
n
 
v
a
r
i
o
u
s

f
o
r
m
s
 
a
n
d
 
p
u
r
p
o
s
e
s

o
f
 
c
r
e
d
i
t
 
i
n
 
t
e
r
m
s

.
o
f
 
i
m
m
e
d
i
a
t
e
 
a
n
d

f
u
t
u
r
e
 
n
e
e
d
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
b
l
e
 
t
o
 
e
v
a
l
u
a
t
e
 
t
h
e

d
i
f
f
e
r
e
n
t
 
t
y
p
e
s
 
a
n
d

s
o
u
r
c
e
s
 
o
f
 
c
r
e
d
i
t
.



G
o
a
l

T
h
e
 
g
o
a
l
 
o
f
 
c
o
n
s
u
m
e
r
 
e
d
u
c
a
t
i
o
n
 
i
s
 
t
o
 
h
e
l
p
 
t
h
e
 
i
n
d
i
v
i
d
u
a
l
 
a
c
h
i
e
v
e
 
a
 
s
a
t
i
s
f
y
i
n
g
l
i
f
e
-
s
t
y
l
e
 
b
y
 
d
e
v
e
l
o
p
i
n
g
 
a
n

u
n
d
e
r
s
t
a
n
d
i
n
g
 
o
f
 
t
h
e
 
e
c
o
n
o
m
i
c
 
s
y
s
t
e
m
 
t
o
 
e
n
a
b
l
e
 
e
a
c
h
 
t
o
 
m
a
k
e
 
s
k
i
l
l
f
u
l
,
 
c
o
n
s
t
r
u
c
t
i
v
e
 
c
o
n
s
u
m
e
r
d
e
c
i
s
i
o
n
s
.

S
u
b
g
o
a
l

U
n
d
e
r
s
t
a
n
d
i
n
g
 
t
h
e
 
c
r
e
d
i
t
 
s
y
s
t
e
m
.

C
o
n
c
e
p
t
:

C
R
E
D
I
T

T
o
p
i
c
:

E
s
t
a
b
l
i
s
h
i
n
g

E
l
e
m
e
n
t
a
r
y

S
e
c
o
n
d
a
r
y

A
d
u
l
t

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
w
a
r
e
 
o
f
 
t
h
e

c
o
m
p
o
n
e
n
t
s
 
a
n
d
 
i
n
f
o
r
m
a
t
i
o
n
 
r
e
-

q
u
i
r
e
d
 
i
n
 
e
s
t
a
b
l
i
s
h
i
n
g
 
c
r
e
d
i
t
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
u
n
d
e
r
s
t
a
n
d
 
t
h
e

p
r
o
c
e
d
u
r
e
s
 
n
e
c
e
s
s
a
r
y
 
f
o
r
 
e
s
t
a
b
-

l
i
s
h
i
n
g
 
c
r
e
d
i
t
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
u
n
d
e
r
s
t
a
n
d
 
t
h
e

g
e
n
e
r
a
l
 
c
o
n
d
i
t
i
o
n
s
 
a
n
d
 
p
r
o
c
e
-

d
u
r
e
s
 
r
e
q
u
i
r
e
d
 
f
o
r
 
e
s
t
a
b
l
i
s
h
i
n
g

a
n
d
 
m
a
i
n
t
a
i
n
i
n
g
 
c
r
e
d
i
t

(
a
n
d
 
a

c
r
e
d
i
t
 
r
a
t
i
n
g
)
,
 
w
i
t
h
 
s
p
e
c
i
a
l

a
w
a
r
e
n
e
s
s
 
t
h
a
t
 
v
a
r
y
i
n
g
 
l
e
g
a
l

r
i
g
h
t
s
 
a
n
d
 
o
b
l
i
g
a
t
i
o
n
s
 
c
a
n
 
b
e

r
e
q
u
i
r
e
d
 
o
b
 
d
e
b
t
o
r
s
 
a
n
d

c
r
e
d
i
t
o
r
s
.
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-
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-
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-
 
8
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-
 
1
2

A
d
u
l
t

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
-

c
o
m
e
 
a
w
a
r
e
 
o
f
 
t
h
e
 
r
e
-

l
a
t
i
o
n
s
h
i
p
 
o
f
 
e
s
t
a
b
-

l
i
s
h
i
n
g
 
c
r
e
d
i
t
 
t
o

p
e
r
s
o
n
a
l
 
r
e
l
i
a
b
i
l
i
t
y
.

.
.
1
1

N
I

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
w
a
r
e
 
o
f
 
i
n
f
o
r
m
a
-

t
i
o
n
 
r
e
q
u
i
r
e
d
 
i
n

e
s
t
a
b
l
i
s
h
i
n
g
 
c
r
e
d
i
t
.

.

.
-
,
-
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

r
e
c
o
g
n
i
z
e
 
t
h
e
 
s
i
g
-

n
i
f
i
c
a
n
c
e
 
a
n
d

r
e
s
p
o
n
s
i
b
i
l
i
t
i
e

i
n
v
o
l
v
e
d
 
w
i
t
h

c
r
e
d
i
t
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

u
n
d
e
r
s
t
a
n
d
 
t
h
e

m
e
t
h
o
d
s
 
u
s
e
d
 
i
n

t
h
e
 
e
s
t
a
b
l
i
s
h
m
e
n
t

o
f
 
c
r
e
d
i
t
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
u
n
d
e
r
-

s
t
a
n
d
 
t
h
e
 
g
e
n
e
r
a
l
 
c
o
n
-

d
i
t
i
o
n
s
 
a
n
d
 
p
r
o
c
e
d
u
r
e
s

r
e
q
u
i
r
e
d
 
f
o
r
 
e
s
t
a
b
l
i
s
h
-

i
n
g
 
a
n
d
 
m
a
i
n
t
a
i
n
i
n
g

c
r
e
d
i
t

(
a
n
d
 
a
 
c
r
e
d
i
t

r
a
t
i
n
g
)
 
a
n
d
 
t
h
e
 
v
a
r
y
i
n
g

l
e
g
a
l
 
r
i
g
h
t
s
 
a
n
d
 
o
b
l
i
-

g
a
t
i
o
n
s
 
t
h
a
t
 
c
a
n
 
b
e

r
e
q
u
i
r
e
d
 
o
f
 
d
e
b
t
o
r
s

a
n
d
 
c
r
e
d
i
t
o
r
s
.



G
o
a
l

T
h
e
 
g
o
a
l
 
o
f
 
c
o
n
s
u
m
e
r
 
e
d
u
c
a
t
i
o
n
 
i
s
 
t
o
 
h
e
l
p
 
t
h
e
 
i
n
d
i
v
i
d
u
a
l
 
a
c
h
i
e
v
e
 
a

s
a
t
i
s
f
y
i
n
g
 
l
i
f
e
-
s
t
y
l
e
 
b
y
 
d
e
v
e
l
o
p
i
n
g
 
a
n

u
n
d
e
r
s
t
a
n
d
i
n
g
 
o
f
 
t
h
e
 
e
c
o
n
o
m
i
c
 
s
y
s
t
e
m
 
t
o
 
e
n
a
b
l
e
 
e
a
c
h
 
t
C
 
m
a
k
e
 
s
k
i
l
l
f
u
l
,

c
o
n
s
t
r
u
c
t
i
v
e
 
c
o
n
s
u
m
e
r
 
d
e
c
i
s
i
o
n
s
.

S
u
b
g
o
a
l

U
n
d
e
r
s
t
a
n
d
i
n
g
 
t
h
e
 
c
r
e
d
i
t
 
s
y
s
t
e
m
,

C
o
n
c
e
p
t
:

C
R
E
D
I
T

T
o
p
i
c
:

U
s
e
s

E
l
e
m
e
n
t
a
r
y

S
e
c
o
n
d
a
r
y

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
c
o
m
e
 
a
w
a
r
e
 
o
f
 
t
h
e

r
e
s
u
l
t
s
 
o
f
 
c
r
e
d
i
t
 
u
s
e
 
u
p
o
n
 
t
h
e

i
n
d
i
v
i
d
u
a
l
 
a
n
d
 
f
a
m
i
l
y

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
u
n
d
e
r
s
t
a
n
d
 
a
d
v
a
n
-

t
a
g
e
s
 
a
n
d
 
d
i
s
a
d
v
a
n
t
a
g
e
s
 
i
n
 
u
s
i
n
g

c
r
e
d
i
t
 
t
o
 
a
c
c
o
m
p
l
i
s
h
 
g
o
a
l
s
 
a
n
d

m
a
i
n
t
a
i
n
 
a
 
s
a
t
i
s
f
y
i
n
g
 
l
i
f
e
-
s
t
y
l
e
.

A
d
u
l
t

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e
 
t
o
 
e
v
a
l
u
a
t
e

a
v
a
i
l
a
b
l
e
 
o
p
t
i
o
n
s
 
t
o
 
t
h
e
 
u
s
e
 
o
f

c
r
e
d
i
t
 
a
n
d
 
s
e
l
e
c
t
 
t
h
e
 
a
p
p
r
o
p
r
i
a
t
e

v
e
n
d
o
r
 
o
f
 
c
r
e
d
i
t
 
t
o
 
s
a
t
i
s
f
y
 
w
a
n
t
s
.
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A
d
u
l
t

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

b
e
c
o
m
e
 
a
w
a
r
e
 
o
f

b
e
c
o
m
e
 
a
w
a
r
e
 
o
f
 
t
h
e

r
e
c
o
g
n
i
z
e
 
t
h
e
 
l
i
m
-

u
n
d
e
r
s
t
a
n
d
 
t
h
a
t

a
b
l
e
 
t
o
 
e
v
a
l
u
a
t
e
 
a
v
a
i
l
-

r
e
a
s
o
n
s
 
a
n
d
 
r
e
s
p
o
n
-

e
f
f
e
c
t
 
o
f
 
c
r
e
d
i
t

i
t
a
t
i
o
n
s
 
i
n
c
u
r
r
e
d

c
r
e
d
i
t
 
i
s
 
a
 
t
o
o
l
 
f
o
r

a
b
l
e
 
o
p
t
i
o
n
s
 
t
o
 
t
h
e

s
i
b
i
l
i
t
i
e
s
 
i
n
-

u
p
o
n
 
c
o
n
s
u
m
e
r
 
p
u
r
-

w
i
t
h
 
t
h
e
 
u
s
e
 
o
f

a
c
c
o
m
p
l
i
s
h
i
n
g
 
g
o
a
l
s

u
s
e
 
o
f
 
c
r
e
d
i
t
 
a
n
d
 
s
e
l
e
c
t

v
o
l
v
e
d
 
i
n
 
b
o
r
r
o
w
-

c
h
a
s
i
n
g
 
p
o
w
e
r
 
a
n
d

f
u
t
u
r
e
 
i
n
c
o
m
e
 
t
o

a
n
d
 
m
a
i
n
t
a
i
n
i
n
g
 
a

t
h
e
 
a
p
p
r
o
p
r
i
a
t
e
 
v
e
n
d
o
r

i
n
g
 
a
n
d
'
l
e
n
d
i
n
g

t
h
e
 
w
e
l
f
a
r
e
 
o
f
 
t
h
e

s
a
t
i
s
f
y
 
p
r
e
s
e
n
t

s
a
t
i
s
f
y
i
n
g
 
l
i
f
e
-
s
t
y
l
e
.

o
f
 
c
r
e
d
i
t
 
t
o
 
s
a
t
i
s
f
y

r
e
s
o
u
r
c
e
s

i
n
d
i
v
i
d
u
a
l
 
a
n
d

f
a
m
i
l
y
.

.
.

w
a
n
t
s
.
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w
a
n
t
s
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.



G
o
a
l

T
h
e
 
g
o
a
l
 
o
f
 
c
o
n
s
u
m
e
r
 
e
d
u
c
a
t
i
o
n
 
i
s
 
t
o
 
h
e
l
p
 
t
h
e
 
i
n
d
i
v
i
d
u
a
l
a
c
h
i
e
v
e
 
a
 
s
a
t
i
s
f
y
i
n
g
 
l
i
f
e
-
s
t
y
l
e
 
b
y
 
d
e
v
e
l
o
p
i
n
g
 
a
n

u
n
d
e
r
s
t
a
n
d
i
n
g
 
o
f
 
t
h
e
 
e
c
o
n
o
m
i
c
 
s
y
s
t
e
m
 
t
o
 
e
n
a
b
l
e
 
e
a
c
h
 
t
o
 
m
a
k
e
s
k
i
l
l
f
u
l
,
 
c
o
n
s
t
r
u
c
t
i
v
e
 
c
o
n
s
u
m
e
r
 
d
e
c
i
s
i
o
n
s
.

S
u
b
g
o
a
l

U
n
d
e
r
s
t
a
n
d
i
n
g
 
t
h
e
 
c
r
e
d
i
t
 
s
y
s
t
e
m
.

C
o
n
c
e
p
t
:

C
R
E
D
I
T

T
o
p
i
c
:

C
o
s
t
s

f

E
l
e
m
e
n
t
a
r
y

S
e
c
o
n
d
a
r
y

A
d
u
l
t

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
w
a
r
e
 
t
h
a
t
 
t
h
e

-
S
t
u
d
e
n
t
s
-
s
h
o
u
l
d
 
u
n
d
e
r
s
t
a
n
d
 
t
h
e

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e
 
t
o
 
a
n
a
l
y
z
e
 
t
h
e

u
s
e
 
o
f
 
c
r
e
d
i
t
 
a
d
d
s
 
t
o
 
t
h
e
 
c
o
s
t

i
m
p
o
r
t
a
n
c
e
 
o
f
 
s
h
o
p
p
i
n
g
 
f
o
r
 
c
r
e
d
i
t

t
r
u
e
 
c
o
s
t
s
 
o
f
 
c
r
e
d
i
t
 
i
n
 
t
e
r
m
s
 
o
f

c
o
n
s
u
m
e
r
s
 
p
a
y
 
f
o
r
 
p
u
r
c
h
a
s
e
s

s
i
n
c
e
 
c
r
e
d
i
t
 
c
o
s
t
s
 
v
a
r
y
 
a
m
o
n
g

s
o
u
r
c
e
s
,
 
a
m
o
u
n
t
 
o
f
 
c
r
e
d
i
t
 
e
x
t
e
n
d
e
d
,

d
e
g
r
e
e
 
o
f
 
r
i
s
k
 
a
n
d
 
t
y
p
e
 
o
f
 
c
r
e
d
i
t

i
n
c
r
e
a
s
e
d
 
c
o
s
t
s
 
o
f
 
g
o
o
d
s
 
a
n
d
 
s
e
r
v
i
c
e
s
,

c
o
m
m
i
t
m
e
n
t
 
o
f
 
f
u
t
u
r
e
 
i
n
c
o
m
e
 
a
n
d

a
l
t
e
r
n
a
t
i
v
e
 
g
o
o
d
s
 
a
n
d
 
s
e
r
v
i
c
e
s
 
t
h
a
t

:
i
t

a
g
r
e
e
m
e
n
t
.

c
o
u
l
d
 
h
a
v
e
 
b
e
e
n
 
p
u
r
c
h
a
s
e
d
.



$
K
 
-
 
3

4
 
-
 
6

7
 
-
 
8

9
1
2

A
d
u
l
t

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

b
e
c
o
m
e
 
a
w
a
r
e
 
t
h
a
t

b
e
c
o
m
e
 
a
w
a
r
e
 
t
h
a
t

r
e
c
o
g
n
i
z
e
 
t
h
a
t
 
c
r
e
d
i
t

u
n
d
e
r
s
t
a
n
d
 
t
h
e

a
b
l
e
 
t
o
 
e
v
a
l
u
a
t
e
 
t
h
e

m
o
n
e
y
-
s
u
b
s
t
i
t
u
t
e

c
r
e
d
i
t
 
i
s
 
n
o
t
 
f
r
e
e

c
o
s
t
s
 
v
a
r
y
 
a
m
o
n
g

i
m
p
o
r
t
a
n
c
e
 
o
f
 
s
h
o
p
-

t
r
u
e
 
c
o
s
t
 
o
f
 
g
o
o
d
s
 
a
n
d

s
e
r
v
i
c
e
s
 
o
f
t
e
n
 
c
o
s
t

a
n
d
 
t
h
a
t
 
c
o
s
t
s
 
o
f

f
i
n
a
n
c
i
a
l
 
s
o
u
r
c
e
s

p
i
n
g
 
f
o
r
 
c
r
e
d
i
t

s
e
r
v
i
c
e
s
,
 
c
o
m
m
i
t
m
e
n
t

c
o
n
s
u
m
e
r
s
 
e
x
t
r
a

c
r
e
d
i
t
 
w
i
l
l
 
b
e
 
p
a
r
t

a
n
d
 
m
a
y
 
b
e
 
e
x
p
r
e
s
s
e
d

s
i
n
c
e
 
c
r
e
d
i
t
 
c
o
s
t
s

o
f
 
f
u
t
u
r
e
 
i
n
c
o
m
e
 
a
n
d

m
o
n
e
y
.

o
f
 
t
h
e
 
p
u
r
c
h
a
s
e

a
g
r
e
e
m
e
n
t
.

i
n
 
s
e
v
e
r
a
l
 
m
a
n
n
e
r
s

(
i
.
e
.
,
 
d
o
l
l
a
r
 
a
m
o
u
n
t
,

a
n
n
u
a
l
 
p
e
r
c
e
n
t
a
g
e

r
a
t
e
 
o
r
 
p
e
r
 
c
e
n
t

p
e
r
 
m
o
n
t
h
)
.

v
a
r
y
 
a
m
o
n
g
 
s
o
u
r
c
e
s
,

a
m
o
u
n
t
 
o
f
 
c
r
e
d
i
t

e
x
t
e
n
d
e
d
,
 
d
e
g
r
e
e
 
o
f

r
i
s
k
 
a
n
d
 
t
y
p
e
 
o
f

c
r
e
d
i
t
 
a
g
r
e
e
m
e
n
t
.

t
h
e
 
a
l
t
e
r
n
a
t
i
v
e
 
g
o
o
d
s

a
n
d
 
s
e
r
v
i
c
e
s
 
t
h
a
t
 
c
o
u
l
d

h
a
v
e
 
b
e
e
n
 
p
u
r
c
h
a
s
e
d
.

,

C
J



G
o
a
l

T
h
e
 
g
o
a
l
 
o
f
 
c
o
n
s
u
m
e
r
 
e
d
u
c
a
t
i
o
n
 
i
s
.
t
o
 
h
e
l
p
 
t
h
e
 
i
n
d
i
v
i
d
u
a
l
 
a
c
h
i
e
v
e
 
a
s
a
t
i
s
f
y
i
n
g
 
l
i
f
e
-
s
t
y
l
e
 
b
y
 
d
e
v
e
l
o
p
i
n
g
 
a
n

u
n
d
e
r
s
t
a
n
d
i
n
g
 
o
f
 
t
h
e
 
e
c
o
n
o
m
i
c
 
s
y
s
t
e
m
 
t
o
 
e
n
a
b
l
e
 
e
a
c
h
 
t
o
 
m
a
k
e
s
k
i
l
l
f
u
l
,
 
c
o
n
s
t
r
u
c
t
i
v
e
 
c
o
n
s
u
m
e
r
 
d
e
c
i
s
i
o
n
s
.

S
u
b
g
o
a
l

U
n
d
e
r
s
t
a
n
d
i
n
g
 
t
h
e
 
c
r
e
d
i
t
 
s
y
s
t
e
m
.

C
o
n
c
e
p
t
:

C
R
E
D
I
T

T
o
p
i
c
:

P
r
o
b
l
e
m
s

E
l
e
m
e
n
t
a
r
y

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
w
a
r
e
 
o
f
 
t
h
e

r
i
s
k
s
 
a
n
d
 
r
e
s
u
l
t
i
n
g
 
c
o
n
s
e
q
u
e
n
c
e
s

w
h
e
n
 
l
e
n
d
i
n
g
 
a
n
d
/
o
r
 
b
o
r
r
o
w
i
n
g

m
o
n
e
y
.

S
e
c
o
n
d
a
r
y

A
d
 
u
l
 
t

-
 
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
u
n
d
e
r
s
t
a
n
d
 
t
h
e

p
i
t
f
a
l
l
s
 
a
n
d
 
c
o
n
s
e
q
u
e
n
c
e
s
 
i
n
v
o
l
v
e
d

i
n
 
u
s
i
n
g
 
c
r
e
d
i
t
.

-
 
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
u
n
d
e
r
s
t
a
n
d

t
h
e
i
r

l
e
g
a
l
 
r
i
g
h
t
s
 
a
n
d
 
o
b
l
i
g
a
t
i
o
n
s
 
w
h
e
n

u
s
i
n
g
 
c
r
e
d
i
t
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e
 
t
o
 
d
i
a
l
y
z
e
 
t
h
e

r
e
l
a
t
i
o
n
s
h
i
p
 
o
f
 
o
v
e
r
-
e
x
t
e
n
d
i
n
g
 
c
r
e
d
i
t
,

c
i
r
c
u
m
s
t
a
n
c
e
s
 
p
r
e
v
e
n
t
i
n
g
 
i
n
d
i
v
i
d
u
a
l
s

f
r
o
m
 
m
e
e
t
i
n
g
 
f
i
n
a
n
c
i
a
l
 
o
b
l
i
g
a
t
i
o
n
s
 
a
n
d

b
a
n
k
r
u
p
t
c
y
.



,

K
 
-
 
3

4
 
-
 
6

7
 
-
 
8

9
 
-
-
1
2

A
d
u
l
t

t I

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

b
e
c
o
m
e
 
a
w
a
r
e
 
o
f
 
t
h
e

b
e
c
o
m
e
 
a
w
a
r
e
 
o
f
 
d
i
s
-

u
n
d
e
r
s
t
a
n
d
 
t
h
e

r
e
c
o
g
n
i
z
e
 
t
h
e
i
r

a
b
l
e
 
t
o
 
a
n
a
l
y
z
e
 
t
h
e
 
r
e
l
a
-

r
i
s
k
s
 
a
n
d
 
r
e
s
u
l
t
i
n
g

a
d
v
a
n
t
a
g
e
s
 
i
n
 
l
e
n
d
-

p
i
t
f
a
l
l
s
 
a
n
d

l
e
g
a
l
 
r
i
g
h
t
s
 
a
n
d

t
i
o
n
s
h
i
p
 
o
f
 
o
v
e
r
e
x
t
e
n
d
-

c
o
n
s
e
q
u
e
n
c
e
s
 
w
h
e
n

i
n
g
 
a
n
d
/
o
r
 
b
o
r
r
o
w
i
n
g

c
o
n
s
e
q
u
e
n
c
e
s

o
b
l
i
g
a
t
i
o
n
s
 
w
h
e
n

i
n
g
 
c
r
e
d
i
t
,
 
c
i
r
c
u
m
s
t
a
n
c
e
s

l
e
n
d
i
n
g
 
a
n
d
/
o
r

m
o
n
e
y
 
w
h
e
n
 
u
n
a
n
t
i
c
-

i
n
v
o
l
v
e
d
 
w
h
e
n
 
u
s
i
n
g

u
s
i
n
g
 
c
r
e
d
i
t
.

p
r
e
v
e
n
t
i
n
g
 
i
n
d
i
v
i
d
u
a
l
s

b
o
r
r
o
w
i
n
g
 
m
o
n
e
y
.

i
p
a
t
e
d
 
p
r
o
b
l
e
m
s

p
r
e
v
e
n
t
 
m
e
e
t
i
n
g

f
i
n
a
n
c
i
a
l
 
o
b
l
i
g
a
-

t
i
o
n
s
.

c
r
e
d
i
t
.

f
r
o
m
 
m
e
e
t
i
n
g
 
f
i
n
a
n
c
i
a
l

o
b
l
i
g
a
t
i
o
n
s
 
a
n
d
 
b
a
b
k
r
u
p
t
c

.
1 C

.
.
J
.
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G
o
a
l
.

T
h
e
 
g
o
a
l
 
o
f
 
c
o
n
s
u
m
e
r
 
e
d
u
c
a
t
i
o
n
 
i
s
 
t
o
 
h
e
l
p

t
h
e
i
n
d
i
v
i
d
u
a
l
 
a
c
h
i
e
v
e

a
 
s
a
t
i
s
f
y
i
n
g
 
l
i
f
e
-
s
t
y
l
e
 
b
y
 
d
e
v
e
l
o
p
i
h
g

a
n

u
n
d
e
r
s
t
a
n
d
i
n
g
 
o
f
 
t
h
e
 
e
c
o
n
o
m
i
c
 
s
y
s
t
e
m
 
t
o
 
e
n
a
b
l
e

e
a
c
h

t
o
 
m
a
k
e
 
s
k
i
l
l
f
u
l
,

c
o
n
s
t
r
u
c
t
i
v
e
 
c
o
n
s
u
m
e
r
 
d
e
c
i
s
i
o
n
s
.

S
u
b
g
o
a
l

U
n
d
e
r
s
t
a
n
d
i
n
g
 
t
h
e
 
r
i
g
h
t
s
 
a
n
d
 
r
e
s
p
o
n
s
i
b
i
l
i
t
i
e
s
 
o
f
 
p
r
o
d
u
c
e
r
s
 
a
n
d
 
c
o
n
s
u
m
e
r
s
.

C
o
n
c
e
p
t
:

R
I
G
H
T
S
 
A
N
D
 
R
E
S
P
O
N
S
I
B
I
L
I
T
I
E
S

T
o
p
i
c
:

L
e
g
i
s
l
a
t
i
o
n

3 i.

E
l
e
m
e
n
t
a
r
y

S
e
c
o
n
d
a
r
y

I
A
d
u
l
t

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
d
e
v
e
l
o
p
 
a
n
 
a
w
a
r
e
n
e
s
s

t
h
a
t
 
t
h
e
r
e
 
a
r
e
 
f
e
d
e
r
a
l
,
 
s
t
a
t
e
 
a
n
d

l
o
c
a
l
 
s
a
f
e
g
u
a
r
d
s
 
w
h
i
c
h
 
p
r
o
t
e
c
t
 
t
h
e

c
o
n
s
u
m
e
r
.

0
0

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
u
n
d
e
r
s
t
a
n
d
 
f
e
d
e
r
a
l
,

s
t
a
t
e
 
a
n
d
 
l
o
c
a
l
 
l
a
w
s
 
a
n
d
 
l
e
g
i
s
l
a
-

t
i
v
e
 
p
r
o
c
e
s
s
e
s
 
w
h
i
c
h
 
s
a
f
e
g
u
a
r
d

c
o
n
s
u
m
e
r
 
r
i
g
h
t
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e
 
t
o

e
v
a
l
u
a
t
e

t
h
e
 
e
f
f
e
c
t
 
o
f
 
f
e
d
e
r
a
l
,
 
s
t
a
t
e
 
a
n
d

l
o
c
a
l
 
l
e
g
i
s
l
a
t
i
o
n
 
u
p
o
n
 
c
o
n
s
u
m
e
r

r
i
g
h
t
s
.



K
3

4
 
-
 
6

I

7
 
-
 
3

9
1
2

A
d
u
l
t

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

d
e
v
e
l
o
p
 
a
n
 
a
w
a
r
e
n
e
s
s

o
f
 
t
h
e
 
n
e
e
d
 
f
o
r

p
r
o
t
e
c
t
i
n
g
 
o
n
e
'
s

r
i
g
h
t
s
 
a
s
 
a
 
c
o
n
-

s
u
m
e
r
.

0
0

o
.
.
.
.
4

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

d
e
v
e
l
o
p
 
a
n
 
a
w
a
r
e
-

n
e
s
s
 
t
h
a
t
 
t
h
e
r
e

a
r
e
 
f
e
d
e
r
a
l
,
 
s
t
a
t
e

a
n
d
 
l
o
c
a
l
 
l
a
w
s

w
h
i
c
h
 
p
r
o
t
e
c
t
 
t
h
e

c
o
n
s
u
m
e
r
,

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

r
e
c
o
g
n
i
z
e
 
l
e
g
i
s
l
a
t
i
v
e

p
r
o
c
e
s
s
e
s
 
a
v
a
i
l
a
b
l
e

f
o
r
 
i
n
i
t
i
a
t
i
n
g
 
a
n
d

s
u
p
p
o
r
t
i
n
g
 
c
o
n
s
u
m
e
r

i
n
t
e
r
e
s
t
 
l
a
w
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

u
n
d
e
r
s
t
a
n
d

t
h
e

f
e
d
e
r
a
l
,
 
s
t
a
t
e

a
n
d
 
l
o
c
a
l
 
l
a
w
s
 
a
n
d

l
e
g
i
s
l
a
t
i
-
V
e
 
p
r
o
-

c
e
s
s
e
s
 
w
h
i
c
h
 
s
a
f
e
-

g
u
a
r
d
 
c
o
n
s
u
m
e
r

r
i
g
h
t
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
b
l
e
 
t
o
 
a
n
a
l
y
z
e
 
t
h
e

e
f
f
e
c
t
 
o
f
 
f
e
d
e
r
a
l
,

s
t
a
t
e
 
a
n
d
 
l
o
c
a
l

l
e
g
i
s
l
a
t
i
v
e
 
u
p
o
n

c
o
n
s
u
m
e
r
 
r
i
g
h
t
s
.



G
o
a
l

T
h
e
 
g
o
a
l
 
o
f
 
c
o
n
s
u
m
e
r
 
e
d
u
c
a
t
i
o
n
 
i
s
 
t
o
 
h
e
l
p
 
t
h
e
 
i
n
d
i
v
i
d
u
a
l
 
a
c
h
i
e
v
e
 
a
 
s
a
t
i
s
f
y
i
n
g
 
l
i
f
e
-
s
t
y
L
e
 
b
y
d
e
v
e
l
o
p
i
n
g
 
a
n

u
n
d
e
r
s
t
a
n
d
i
n
g
 
o
f
 
t
h
e
 
e
c
o
n
o
m
i
c
 
s
y
s
t
e
m
 
t
o
 
e
n
a
b
l
e
 
e
a
c
h
 
t
o
 
m
a
k
e
 
s
k
i
l
l
f
u
l
,
 
c
o
n
s
t
r
u
c
t
i
v
e
 
c
o
n
s
u
m
e
r

d
e
c
i
s
i
o
n
s
.

S
u
b
g
o
a
l

U
n
d
e
r
s
t
a
n
d
i
n
g
 
t
h
e
 
r
i
g
h
t
s
 
a
n
d
 
r
e
s
p
o
n
s
i
b
i
l
i
t
i
e
s
 
o
f
 
p
r
o
d
u
c
e
r
s

a
n
d
 
c
o
n
s
u
m
e
r
s
.

C
o
n
c
e
p
t
:

R
I
G
H
T
S
 
A
N
D
 
R
E
S
P
O
N
S
I
B
I
L
I
T
I
E
S

T
o
p
i
c
:

R
e
g
u
l
a
t
i
o
n

E
l
e
m
e
n
t
a
r

y
S
e
c
o
n
d
a
r
y

A
d
u
l
t
,

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
w
a
r
e
 
o
f
 
f
r
a
u
d
u
l
e
n
t

s
c
h
e
m
e
s
,
 
d
e
c
e
p
t
i
v
e
 
p
r
a
c
t
i
c
e
s
,
 
m
i
s
-

l
e
a
d
i
n
g
 
s
a
l
e
s
 
a
p
p
r
o
a
c
h
e
s
 
a
n
d
 
t
y
p
e
s

o
f
 
h
e
a
l
t
h
 
q
u
a
c
k
e
r
y
 
w
h
i
c
h
 
m
a
y
 
b
e

0
0

p
r
e
v
a
l
e
n
t
 
i
n
 
t
h
e
 
c
o
m
m
u
n
i
t
y
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
u
n
d
e
r
s
t
a
n
d
 
t
h
e

l
e
g
a
l
 
r
i
g
h
t
s
,
 
l
a
w
s
 
a
n
d
 
r
e
g
u
l
a
t
i
o
n
s

a
n
d
 
a
g
e
n
c
i
e
s
 
a
v
a
i
l
a
b
l
e
 
f
o
r
 
c
o
n
s
u
m
e
r

p
r
o
t
e
c
t
i
o
n
 
a
g
a
i
n
s
t
 
m
i
s
l
e
a
d
i
n
g
_

t
r
a
d
e
 
p
r
a
c
t
i
c
e
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e
 
t
o
 
a
p
p
l
y
,

a
n
a
l
y
z
e
 
a
n
d
 
u
t
i
l
i
z
e
 
e
x
i
s
t
i
n
g
 
l
e
g
a
l

r
i
g
h
t
s
 
a
n
d
p
r
o
t
e
c
t
i
o
n
 
l
a
w
s
 
t
o
 
s
a
f
e
-

g
u
a
r
d
 
a
g
a
i
n
s
t
 
i
n
j
u
s
t
i
c
e
s
 
i
n
 
t
h
e

m
a
r
k
e
t
p
l
a
c
e
.



K
 
-
 
3

4
-
6

7
 
-
8

A
d
u
l
t

,

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
w
a
r
e
 
o
f
 
t
h
e
 
n
e
e
d

f
o
r
 
p
r
o
t
e
c
t
i
n
g
 
c
o
n
-

s
u
m
e
r
 
r
i
g
h
t
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

d
e
v
e
l
o
p
 
a
n
 
a
w
a
r
e
-

n
e
s
s
 
o
f
 
f
r
a
u
d
u
l
e
n
t

s
c
h
e
m
e
s
 
a
n
d
 
d
e
c
e
p
-

t
i
v
e
 
p
r
a
c
t
i
c
e
s
,

m
i
s
l
e
a
d
i
n
g
 
s
a
l
e
s

a
p
p
r
o
a
c
h
e
s
 
a
n
d

t
y
p
e
s
 
o
f
 
h
e
a
l
t
h

q
u
a
c
k
e
r
y
 
t
h
a
t
 
m
a
y

b
e
 
p
r
e
v
a
l
e
n
t
 
i
n

t
h
e
 
c
o
m
m
u
n
i
t
y
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

r
e
c
o
g
n
i
z
e
 
t
h
e

a
v
a
i
l
a
b
l
e
 
c
o
m
m
u
n
i
t
y

s
o
u
r
c
e
s
 
o
f
 
p
r
o
t
e
c
-

t
i
o
n
 
a
g
a
i
n
s
t
 
f
r
a
u
d
-

u
l
e
n
t
 
s
c
h
e
m
e
s
 
a
n
d

d
e
c
e
p
t
i
v
e
 
s
a
l
e
s

p
r
a
c
t
i
c
e
s
.

-
S
t
U
d
e
n
t
s
 
s
h
O
l
d

u
n
d
e
r
s
t
a
n
d
 
t
h
e

l
e
g
a
l
 
r
i
g
h
t
s
,
 
l
a
w
s

a
n
d
 
a
g
e
n
c
i
e
l
 
a
v
a
i
l
-

a
b
l
e
-
f
o
r
 
c
o
q
s
u
m
e
r

p
r
o
t
e
c
t
i
o
n
:
i

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
b
l
e
 
t
o
 
a
n
a
l
y
z
e
 
a
n
d

u
t
i
l
i
z
e
 
l
e
g
a
l
 
r
i
g
h
t
s

a
n
d
 
p
r
o
t
e
c
t
i
o
n
 
l
a
w
s

t
o
 
s
a
f
e
g
u
a
r
d
 
a
g
a
i
n
s
t

i
n
j
u
s
t
i
c
e
s
 
i
n
 
t
h
e

m
a
r
k
e
t
p
l
a
c
e
.



G
o
a
l

T
h
e
 
g
o
a
l
 
o
f
 
c
o
n
s
u
m
e
r
 
e
d
u
c
a
t
i
o
n
 
i
s
 
t
o
 
h
e
l
p
 
t
h
e
 
i
n
d
i
v
i
d
u
a
l
a
c
h
i
e
v
e
 
a
 
s
a
t
i
s
f
y
i
n
g
 
l
i
f
e
-
s
t
y
l
e
 
b
y
 
d
e
v
e
l
o
p
i
n
g

a
n

u
n
d
e
r
s
t
a
n
d
i
n
g
 
o
f
 
t
h
e
 
e
c
o
n
o
m
i
c
 
s
y
s
t
e
m
 
t
o

e
n
a
b
l
e
 
e
a
c
h
 
t
o
 
m
a
k
e
 
s
k
i
l
l
f
u
l
,
 
c
o
n
s
t
r
u
c
t
i
v
e
 
c
o
n
s
u
m
e
r

d
e
c
i
s
i
o
n
s
.

S
u
b
g
o
a
l

U
n
d
e
r
s
t
a
n
d
i
n
g
 
t
h
e
 
r
i
g
h
t
s
 
a
n
d
 
r
e
s
p
o
n
s
i
b
i
l
i
t
i
e
s
 
o
f
 
p
r
o
d
u
c
e
r
s

a
n
d
 
c
o
n
s
u
m
e
r
s
.

C
o
n
c
e
p
t
s
:

R
I
G
H
T
S
 
A
N
D
 
R
E
S
P
O
N
S
I
B
I
L
I
T
I
E
S

T
o
p
i
c
:

R
e
d
r
e
s
s
 
a
n
d
 
C
o
m
m
u
n
i
c
a
t
i
o
n

,
E
l
e
m
e
n
t
a
r

S
e
c
o
n
d
a
r

A
d
u
l
t

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
d
e
v
e
l
o
p
 
a
n

a
w
a
r
e
n
e
s
s
 
o
f
 
p
r
o
c
e
d
u
r
e
s

f
o
r

c
o
m
m
u
n
i
c
a
t
i
n
g
,
 
p
r
e
f
e
r
e
n
c
e
s
,
 
s
a
t
i
s
-

f
a
c
t
i
o
n
s
 
a
n
d
 
g
r
i
e
v
a
n
c
e
s
 
t
o
 
t
h
e

0
0

b
u
s
i
n
e
s
s
 
c
o
m
m
u
n
i
t
y
 
a
n
d
 
t
o
 
p
r
o
p
e
r

7
N
,
.
.

a
u
t
h
o
r
i
t
i
e
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
d
e
v
e
l
o
p
 
a
 
k
n
o
w
-

l
e
d
g
e
 
o
f
 
t
h
e
 
c
o
n
s
u
m
e
r
 
a
g
e
n
-

c
i
e
s
 
w
h
i
c
h
 
a
s
s
i
s
t
 
c
o
n
s
u
m
e
r
s
 
i
n

a
c
h
i
e
v
i
n
g
 
s
a
t
i
s
f
a
c
t
i
o
n
 
w
i
t
h

c
o
m
p
l
a
i
n
t
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
u
n
d
e
r
s
t
a
n
d

e
f
f
e
c
t
i
v
e
 
p
r
o
c
e
d
u
r
e
s
 
f
o
r

c
o
m
m
u
n
i
c
a
t
i
n
g
 
p
r
e
f
e
r
e
n
c
e
s
,

s
a
t
i
s
f
a
c
t
i
o
n
s
 
a
n
d
 
g
r
i
e
v
a
n
c
e
s

t
o
 
t
h
e
 
b
u
s
i
n
e
s
s
 
c
o
m
m
u
n
i
t
y
 
a
n
d

t
o
 
t
h
e
 
p
r
o
p
e
r
 
a
u
t
h
o
r
i
t
i
e
s
.

-
 
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e
 
t
o

U
t
i
l
i
z
e
 
a
p
p
r
o
p
r
i
a
t
e
 
a
g
e
n
c
i
e
s

p
r
o
c
e
d
u
r
e
s
 
a
n
d
'
o
r
 
l
e
g
a
l
 
r
i
g
h
t
s

n
e
c
e
s
s
a
r
y
 
t
o
 
c
o
m
m
u
n
i
c
a
t
e

p
r
e
f
e
r
e
n
c
e
s
,
 
s
a
t
i
s
f
a
c
t
i
o
n
s
 
a
n
d

g
r
i
e
v
a
n
c
e
s
 
t
o
 
t
h
e
 
b
u
s
i
n
e
s
s

c
o
m
m
u
n
i
t
y
 
a
n
d
 
c
o
n
s
u
m
e
r
 
a
n
d

r
e
g
u
l
a
t
o
r
y
 
a
g
e
n
c
i
e
s
.



K
 
-
 
3

4
 
-
 
6

.
1

-
 
8

9
 
-
 
1
2

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
d
e
-

v
e
l
o
p
 
a
n
 
a
w
a
r
e
n
e
s
s

o
f
 
t
h
e
 
n
a
t
u
r
e
 
o
f

c
o
n
s
u
m
e
r
 
c
o
m
p
l
a
i
n
t
s
.

-
S
u
i
d
e
n
t
s
 
s
h
o
u
l
d

d
e
v
e
l
o
p
 
a
n
 
a
w
a
r
e
-

n
e
s
s
 
o
f
 
p
r
o
c
e
d
u
r
e
s

f
o
r
 
c
o
m
m
u
n
i
c
a
-

t
i
n
g
 
n
e
e
d
s
,
 
p
r
e
-

f
e
r
e
n
c
e
s
,
 
s
a
t
i
s
f
a
c

t
i
o
n
s
,
 
a
n
d
 
g
r
i
e
v
a
n
-

c
e
s
 
t
o
 
t
h
e
 
b
u
s
i
n
e
s
s

c
o
m
m
u
n
i
t
y
 
a
n
d
 
t
h
e

p
r
o
r
.
l
r
 
a
u
t
h
o
r
i
t
i
e
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

d
e
v
e
l
o
p
 
a
 
k
n
o
w
l
e
d
g
e

o
f
 
t
h
e
 
r
o
l
e
s
 
o
f

c
o
n
s
u
m
e
r
 
a
g
e
n
c
i
e
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
r
e
-

c
o
g
n
i
z
e
 
a
v
a
i
l
a
b
l
e

C
o
m
m
u
n
i
t
y
-
c
o
n
s
u
m
e
r

a
g
e
n
c
i
e
s
 
w
h
i
c
h

a
s
s
i
s
t
 
c
o
n
s
u
m
e
r
s

i
n
 
a
c
h
i
e
v
i
n
g

s
a
t
i
s
f
a
c
t
i
o
n
,
 
w
i
t
h

c
o
m
p
l
a
i
n
t
s
.

-
S
t
u
d
e
n
t
s
 
s
h
i
p
i
l
l
d

u
n
d
e
r
s
t
a
n
d
-
e
f
f
e
c
t
-

i
v
e
 
P
r
O
c
e
d
u
r
e
s

f
o
r
 
c
o
m
m
u
n
i
c
a
t
i
n
g
,

n
e
e
d
s
.
,
-
,
 
p
r
e
f
e
r
e
n
c
e
s
,

s
a
t
i
s
f
a
c
h
o
n
s
 
a
n
d

g
r
i
e
v
a
n
c
e
s
 
t
o
 
t
h
e

b
u
s
i
n
e
s
s
 
c
o
m
m
u
n
i
t
y

a
n
d
 
t
o
 
t
h
e
 
p
r
o
p
e
r

a
u
t
h
o
r
i
t
i
e
s
.

-
A
d
u
l
t

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
b
l
e
 
t
o
 
u
t
i
l
i
z
e

a
p
p
r
o
p
r
i
a
t
e
 
a
g
e
n
c
i
e
s

p
r
o
c
e
d
u
r
e
s
 
a
n
d
/
o
r

l
e
g
a
l
 
r
i
g
h
t
s
 
n
e
c
e
s
-

s
a
r
y
 
t
o
 
c
o
m
m
u
n
i
c
a
t
e

p
r
e
f
e
r
e
n
c
e
s
,
 
s
a
t
i
s
f
a
c
-

t
i
o
n
s
,
 
a
n
d
 
g
r
i
e
v
a
n
c
e
s

t
o
 
t
h
e
 
c
o
m
m
u
n
i
t
y
 
a
n
d

t
o
 
t
h
e
 
p
r
o
p
e
r
 
a
u
t
h
o
r
i
t
i
e
s
.



G
o
a
l

T
h
e
 
g
o
a
l
 
o
f
 
c
o
n
s
u
m
e
r
 
e
d
u
c
a
t
i
o
n
 
i
s
 
t
o
 
h
e
l
p
 
t
h
e
 
i
n
d
i
v
i
d
u
a
l
 
a
c
h
i
e
v
e
 
a
s
a
t
i
s
f
y
i
n
g
 
l
i
f
e
-
s
t
y
l
e
 
b
y
 
d
e
v
e
l
o
p
i
n
g
'
a
n

u
n
d
e
r
s
t
a
n
d
i
n
g
 
o
f
 
t
h
e
 
e
c
o
n
o
m
i
c
 
s
y
s
t
e
m
 
t
o
 
e
n
a
b
l
e
 
e
a
c
h
 
t
o
 
m
a
k
e
s
k
i
l
l
f
u
l
,
 
c
o
n
s
t
r
u
c
t
i
v
e
'
c
o
n
s
u
m
e
r
 
d
e
c
i
s
i
o
n
s
.

S
u
b
g
o
a
l

U
n
d
e
r
s
t
a
n
d
i
n
g
 
t
h
e
 
r
i
g
h
t
s
 
a
n
d
 
r
e
s
p
o
n
s
i
b
i
l
i
t
i
e
s
 
o
f
 
p
r
o
d
u
c
e
r
s
 
a
n
d
 
c
o
n
s
u
m
e
r
s
.

C
o
n
c
e
p
t
:

R
I
G
H
T
S
 
A
N
D
 
R
E
S
P
O
N
S
I
B
I
L
I
T
I
E
S

T
o
p
i
c
:

I
n
f
o
r
m
a
t
i
o
n

E
l
e
m
e
n
t
a
r
y

S
e
c
o
n
d
a
r
y

A
d
u
l
t

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
w
a
r
e
 
t
h
a
t
 
t
h
e
r
e

a
r
e
 
v
a
r
i
o
u
s
 
s
o
u
r
c
e
s
'
o
f
 
i
n
f
o
r
m
a
t
i
o
n

(
i
.
e
.
,
 
p
a
r
e
n
t
s
,
 
f
r
i
e
n
d
s
,
 
m
e
d
i
a
,

0
0
C
^

e
t
c
.
)
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
c
o
m
e
 
a
w
a
r
e
 
o
f

t
h
e
 
r
e
l
a
t
i
o
n
s
h
i
p
 
o
f
 
i
n
f
o
r
m
a
t
i
o
n

a
n
d
 
p
r
o
b
a
b
l
y
 
s
a
t
i
s
f
a
c
t
i
o
n
 
d
e
r
i
v
e
d

f
r
o
m
 
g
o
o
d
s
 
a
n
d
 
s
e
r
v
i
c
e
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e
 
t
o
 
r
e
c
o
g
-

n
i
z
e
,
 
a
n
a
l
y
z
e
 
a
n
d
 
u
s
e
 
c
o
n
s
u
m
e
r
 
i
n
r
.

f
o
r
m
a
t
i
o
n
 
s
o
u
r
c
e
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e
 
t
o

e
v
a
l
u
a
t
e
 
a
n
d
 
u
t
i
l
i
z
e
 
i
n
f
o
r
m
a
t
i
o
n

a
v
a
i
l
a
b
l
e
 
f
r
o
m
 
v
a
r
i
o
u
s
 
s
o
u
r
c
e
s

a
s
 
i
t
 
r
e
l
a
t
e
s
 
t
o
 
o
n
e
-
s
 
w
a
n
t
s
 
a
n
d

p
u
r
c
h
a
s
i
n
g
 
d
e
c
i
s
i
o
n
s
.



9
 
7
 
1
2

A
d
u
l
t

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
=

c
o
m
e
 
a
w
a
r
e
 
t
h
a
t
 
t
h
e

b
e
t
t
e
r
 
i
n
f
o
r
m
e
d

t
h
e
y
 
b
e
c
o
m
e

p
r
i
o
r
 
t
o
 
p
u
r
c
h
a
s
-

i
n
g
,
 
t
h
e
 
m
o
r
e

s
a
t
i
s
f
a
c
t
i
o
n

t
h
e
y
 
s
h
o
u
l
d
 
d
e
-

r
i
v
e
 
a
s
 
a
 
c
o
n
s
u
m
e
r
.

o
f
 
g
o
o
d
s
 
a
n
d
 
s
e
r
-

v
i
c
e
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
-

c
o
m
e
 
a
w
a
r
e
 
o
f
 
v
a
r
-

i
o
u
s
 
c
o
n
s
u
m
e
r
 
i
n
-

f
o
r
m
a
t
i
o
n
 
s
o
u
r
c
e
s

i
n
 
m
a
k
i
n
g
 
p
u
r
-

c
h
a
s
i
n
g
 
d
e
c
i
s
i
o
n
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

a
c
q
u
i
r
e
 
t
h
e
 
k
n
o
w
-

l
e
d
g
e
 
o
f
 
c
o
n
s
u
m
e
r

i
n
f
o
r
m
a
t
i
o
n
 
s
o
u
r
c
e
s

a
n
d
 
h
o
w
 
t
h
e
s
e
 
r
e
-

l
a
t
e
 
t
o
 
p
e
r
s
o
n
a
l

o
r
 
f
a
m
i
l
y
 
w
a
n
t
s

a
n
d
 
p
u
r
c
h
a
s
e
s
.

S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

u
n
d
e
r
s
t
a
n
d
 
t
h
e

t
y
p
e
s
 
o
f
 
i
n
f
O
r
m
a
-

t
i
o
n
 
a
n
d
 
t
h
e
i
r
 
r
e
-

l
a
t
i
o
n
s
h
i
p
 
t
o

t
h
e
 
c
o
n
s
u
m
e
r
;
s

r
i
g
h
t
 
t
o
 
f
u
l
l
 
a
n
d

a
c
c
u
r
a
t
e
 
i
n
f
o
r
-

m
a
 
t
i
o
n
.

-
 
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

b
e
 
a
b
l
e
 
t
o
'
r
e
c
o
g
-

n
i
z
e
,
 
a
n
a
l
y
z
e

a
n
d
 
u
s
e
 
c
o
n
s
u
m
e
r

i
n
f
o
r
m
a
t
i
o
n
 
s
o
u
r
c
e
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

b
e
 
a
b
l
e
 
t
o
 
e
v
a
l
u
a
t
e

a
n
d
 
u
t
i
l
i
z
e
 
i
n
-

f
o
r
m
a
t
i
o
n
 
f
r
o
m

v
a
r
i
o
u
s
 
s
o
u
r
c
e
s

a
s
 
i
t
 
r
e
l
a
t
e
s
 
t
o

o
n
e
'
s
 
n
e
e
d
s
 
a
n
d

p
u
r
c
h
a
s
i
n
g
 
d
e
-

c
i
s
i
o
n
s
.



G
o
a
l

T
h
e
 
g
o
a
l
 
o
f
 
c
o
n
s
u
m
e
r
 
e
d
u
c
a
t
i
o
n
 
i
s
 
t
o
 
h
e
l
p
 
t
h
e
 
i
n
d
i
v
i
d
u
a
l
 
a
c
h
i
e
v
e
 
a

s
a
t
i
s
f
y
i
n
g
 
l
i
f
e
-
s
t
y
l
e
 
b
y
 
d
e
v
e
l
o
p
i
n
g
 
a
n

u
n
d
e
r
s
t
a
n
d
i
n
g
 
o
f
 
t
h
e
 
e
c
o
n
o
m
i
c
 
s
y
s
t
e
m
 
t
o
 
e
n
a
b
l
e
 
e
a
c
h
 
t
o
 
m
a
k
e
 
s
k
i
l
l
f
u
l
,

c
o
n
s
t
r
u
c
t
i
v
e
 
c
o
n
s
u
m
e
r
 
d
e
c
i
s
i
o
n
s
.

S
u
b
g
o
a
l

U
n
d
e
r
s
t
a
n
d
i
n
g
 
t
h
e
 
r
i
g
h
t
s
 
a
n
d
 
r
e
s
p
o
n
s
i
b
i
l
i
t
i
e
s
 
o
f
 
p
r
o
d
u
c
e
r
s

a
n
d
 
c
o
n
s
u
m
e
r
s
.

C
o
n
c
e
p
t
:

R
I
G
H
T
S
 
A
N
D
 
R
E
S
P
O
N
S
I
B
I
L
I
T
I
E
S

T
o
p
i
c
:

A
d
v
o
c
a
c
y

E
l
e
m
e
n
t
a
r

S
e
c
o
n
d
a
r

A
d
u
l
t

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
w
a
r
e
 
t
h
a
t
 
i
n
t
e
r
e
s
t
s

m
a
y
 
d
i
f
f
e
r
 
a
m
o
n
g
 
g
r
o
u
p
s
.

O
C

C
O

z
i

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
d
e
v
e
l
o
p
 
a
k
n
o
w
-

l
e
d
g
e
 
o
f
 
c
o
n
s
u
m
e
r
 
g
r
o
u
p
s
 
W
h
i
c
h
 
i
n
-

f
l
u
e
n
c
e
 
t
h
e
 
g
o
v
e
r
n
m
e
n
t
 
t
o
 
p
r
o
-

t
e
c
t
 
t
h
e
 
c
o
n
s
u
m
e
r
 
a
n
d
 
p
r
o
v
i
d
e
 
a
n

e
f
f
e
c
t
i
v
e
 
v
o
i
c
e
 
c
o
n
v
e
y
i
n
g
 
c
o
n
-

s
u
m
e
r
 
i
n
t
e
r
e
s
t
s
 
a
n
d
 
p
r
e
f
e
r
e
n
c
e
s

t
o
 
b
u
s
i
n
e
s
s
 
a
n
d
 
g
o
v
e
r
n
m
e
n
t
.

+
-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e
 
t
o

e
v
a
l
u
a
t
e
 
t
h
e
 
r
o
l
e
s
 
a
n
d

e
f
f
e
c
t
i
v
e
n
e
s
s
 
o
f
 
c
o
n
s
u
m
e
r

i
n
t
e
r
e
s
t
 
g
r
o
u
p
s
.

C
O



*
K
-
 
3

4
7

6
7
-
8

9
-
 
1
2

A
d
u
l
t

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

b
e
 
a
w
a
r
e
 
t
h
a
t

i
n
t
e
r
e
s
t
s
 
m
a
y

d
i
f
f
e
r
 
a
m
o
n
g

g
r
o
u
p
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
w
a
r
e
 
o
f
 
t
h
e
 
e
x
i
s
t
-

e
n
c
e
 
o
f
 
g
r
o
u
p
s
 
t
h
a
t

r
e
p
r
e
s
e
n
t
 
c
o
n
-

s
u
m
e
r
 
i
n
t
e
r
e
s
t

t
o
 
b
u
s
i
n
e
s
s
 
a
n
d

g
o
v
e
r
n
m
e
n
t
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
r
e
-

c
o
g
n
i
z
e
 
w
a
y
s
 
i
n

w
h
i
c
h
 
v
a
r
i
o
u
s
 
i
n
-

t
e
r
e
s
t
 
g
r
o
u
p
s
 
h
a
v
e

a
i
d
e
d
 
c
o
n
s
u
m
e
r
s

t
h
r
o
u
g
h
 
r
e
p
r
e
s
e
n
t
a
-

t
i
o
n
 
t
o
 
b
u
s
i
n
e
s
s

a
n
d
 
g
o
v
e
r
n
m
e
n
t
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

d
e
v
e
l
o
p
 
a
 
k
n
o
w
l
e
d
g
e

o
n
 
c
o
n
s
u
m
e
r
 
g
r
o
u
p
s

w
h
i
c
h
 
i
n
f
l
u
e
n
c
e

t
h
e
 
g
o
v
e
r
n
m
e
n
t
 
t
o

p
r
o
t
e
c
t
 
t
h
e
 
c
o
n
s
u
m
e
r

a
n
d
 
p
r
o
v
i
d
e
 
a
n

e
f
f
e
c
t
i
v
e
 
v
o
i
c
e

c
o
n
v
e
y
i
n
g
 
c
o
n
-

s
u
m
e
r
 
i
n
t
e
r
e
s
t
s

a
n
d
 
p
r
e
f
e
r
e
n
c
e
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

b
e
 
a
b
l
e
 
t
o
 
e
v
a
l
-

u
a
t
e
 
t
h
e
 
r
o
l
e
s

o
f
 
c
o
n
s
u
m
e
r
 
i
n
-

t
e
r
e
s
t
 
g
r
o
u
p
s

w
h
i
c
h
 
h
a
v
e
 
t
h
e

r
e
s
p
o
n
s
i
b
i
l
i
t
y
 
o
f

p
r
o
t
e
c
t
i
n
g
 
p
u
b
l
i
c

i
n
t
e
r
e
s
t
s
.

cr
i
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G
o
a
l

T
h
e
,
g
o
a
l
 
o
f
 
c
o
n
s
u
m
e
r
 
e
d
u
c
a
t
i
o
n
 
i
s
 
t
o
 
h
e
l
p
 
t
h
e
 
i
n
d
i
v
i
d
u
a
l
 
a
c
h
i
e
v
e
 
a
 
s
a
t
i
s
f
y
i
n
g
 
l
i
f
e
-
s
t
y
l
e
 
b
y

d
e
v
e
l
o
p
i
n
g
 
a
n

u
n
d
e
r
s
t
a
n
d
i
n
g
 
o
f
 
t
h
e
 
e
c
o
n
o
m
i
c
 
s
y
s
t
e
m
 
t
o
 
e
n
a
b
l
e
 
e
a
c
h
 
t
o
 
m
a
k
e
 
s
k
i
l
l
f
u
l
,
 
c
o
n
s
t
r
u
c
t
i
v
e
 
c
o
n
s
u
m
e
r
d
e
c
i
s
i
o
n
s
.

S
u
b
g
o
a
l

U
n
d
e
r
s
t
a
n
d
i
n
g
 
t
h
e
 
r
e
l
a
t
i
o
n
s
h
i
p
 
o
f
 
l
i
f
e
 
s
t
y
l
e
s
 
a
n
d
 
v
a
l
u
e
s
 
t
o
 
c
o
n
s
u
m
e
r
p
l
a
n
n
i
n
g
 
a
n
d
 
d
e
c
i
s
i
o
n
-
m
a
k
i
n
g
.

C
o
n
c
e
p
t
:

V
A
L
U
E
S
 
A
N
D
 
L
I
F
E
-
S
T
Y
L
E
S

T
o
p
i
c
:

-
a
c
i
s
i
o
n
-
M
a
k
i
n
g

E
l
e
m
e
n
t
a
r
y

S
e
c
o
n
d
a
r
y

A
d
u
l
t

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
w
a
r
e
 
o
f

t
h
e
 
a
l
t
e
r
n
a
t
i
v
e
s
 
a
n
d
 
c
o
n
-

=
 
s
e
q
u
e
n
c
e
s
 
o
f
 
d
e
c
i
s
i
o
n
-

m
a
k
i
n
g
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
u
n
d
e
r
s
t
a
n
d

t
h
a
t
 
t
h
e
 
d
e
c
i
s
i
o
n
-
m
a
k
i
n
g
 
p
r
o
-

c
e
s
s
 
i
n
v
o
l
v
e
s
 
c
o
n
s
i
d
e
r
a
t
i
o
n

o
f
 
a
v
a
i
l
a
b
l
e
,
 
o
u
t
s
i
d
e
 
i
n
f
l
u
e
n
c
e
s
,

g
o
a
l
s
,
 
p
r
i
o
r
i
t
i
e
s
,
 
v
a
l
u
e
s

a
n
d
 
p
o
s
s
i
b
l
e
 
c
o
n
s
e
q
u
e
n
c
e
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e
 
t
o

e
v
a
l
u
a
t
e
 
a
l
t
e
r
n
a
t
i
v
e
s
 
a
n
d
 
c
o
n
-

s
e
q
u
e
n
c
e
s
 
w
h
e
n
 
m
a
k
i
n
g
 
a
 
c
o
n
s
u
m
e
r

d
e
c
i
s
i
o
n
.

S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
u
n
d
e
r
-

s
t
a
n
d
 
a
n
d
 
b
e
 
a
b
l
e
 
t
o
 
a
n
a
l
y
z
e

c
o
n
d
i
t
i
o
n
s
 
t
h
a
t
 
i
n
f
l
u
e
n
c
e
 
a
n
d
/
o
r

c
o
n
s
t
r
a
i
n
 
d
e
c
i
s
i
o
n
-
m
a
k
i
n
g
 
p
r
o
c
e
s
s
e
s
.



4
6

7
-
8

9
 
-
 
1
2

A
d
u
l
t

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

b
e
c
o
m
e
 
a
w
a
r
e
 
o
f

a
w
a
r
e
 
o
f
'
e
l
e
m
e
n
t
s

r
e
c
o
g
n
i
z
e
 
t
h
a
t

u
n
d
e
r
s
t
a
n
d
 
t
h
a
t
 
t
h
e

a
b
l
e
 
t
o
 
u
t
i
l
i
z
e
 
t
h
e

t
h
e
 
l
i
m
i
t
e
d
 
r
e
-

w
h
i
c
h
 
a
t
t
e
m
p
t
 
t
o

d
e
c
i
s
i
o
n
s
 
w
i
l
l

d
e
c
i
s
i
o
n
-
m
a
k
i
n
g

d
e
c
i
s
i
o
n
 
m
a
k
i
n
g

s
o
u
r
c
e
s
 
a
n
d
 
u
n
-

i
n
f
l
u
e
n
c
e
 
d
e
c
i
-

b
e
 
r
e
f
l
e
c
t
i
o
n
s

p
r
o
c
e
s
s
 
i
n
v
o
l
v
e
s

p
r
o
c
e
s
s
 
w
h
e
n
 
w
e
i
g
h
i
n
g

l
i
m
i
t
e
d
 
w
a
n
t
s

s
i
o
n
-
m
a
k
i
n
g
.

o
f
 
t
h
e
i
r
 
v
a
l
u
e

c
o
n
s
i
d
e
r
a
t
i
o
n
 
o
f

a
l
t
e
r
n
a
t
i
v
e
s
 
a
n
d

f
o
r
 
t
h
e
 
u
s
e
 
o
f

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

s
y
s
t
e
m
s
.

r
e
s
o
u
r
c
e
s
 
a
v
a
i
l
-

p
r
o
b
a
b
l
e
 
c
o
n
s
e
q
u
e
n
c
e
s

t
h
o
s
e
 
r
e
s
o
u
r
c
e
s
.

a
w
a
r
e
 
o
f
 
t
h
e
 
f
a
c
t
o
r
s

a
b
l
e
,
 
o
u
t
s
i
d
e

w
h
e
n
 
f
a
c
e
d
 
w
i
t
h
 
a

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

b
e
c
o
m
e
 
a
w
a
r
e

t
o
 
b
e
 
c
o
n
s
i
d
e
r
e
d

w
h
e
n
 
m
a
k
i
n
g
 
d
e
-

i
n
f
l
u
e
n
c
e
s
,
 
g
o
a
l
s
,

p
r
i
o
r
i
t
i
e
s
,
 
v
a
l
u
e
s

c
o
n
s
u
m
e
r
 
d
e
c
i
s
i
o
n
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

o
f
 
a
v
a
i
l
a
b
l
e

c
i
s
i
o
n
s
 
a
f
f
e
c
t
i
n
g

a
n
d
 
p
o
s
s
i
b
l
e
 
c
o
n
-

a
b
l
e
 
t
o
 
e
v
a
l
u
a
t
e

a
l
t
e
r
n
a
t
i
v
e
s
 
a
n
d

o
n
l
y
 
t
h
e
 
i
n
d
i
v
i
d
u
a
l

s
e
q
u
e
n
c
e
s
.

a
l
t
e
r
n
a
t
i
v
e
s

c
o
n
s
e
q
u
e
n
c
e
s

-
a
s
 
o
p
p
o
s
e
d
 
t
o
 
d
e
-

a
n
d
 
c
o
n
s
e
q
u
e
n
c
e
s

w
h
e
n
 
m
a
k
i
n
g
 
a

c
i
s
i
o
n
s
 
a
f
f
e
c
t
i
n
g

w
h
e
n
 
m
a
k
i
n
g
 
a
 
c
o
n
-

p
u
r
c
h
a
s
e
 
d
e
c
i
s
i
o
n
.

t
h
e
 
f
a
m
i
l
y
 
o
r
 
o
t
h
e
r
s
.

s
u
m
e
r
 
d
e
c
i
s
i
o
n
.

e

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

b
e
 
a
w
a
r
e
 
o
f
 
t
h
e

d
i
f
f
e
r
e
n
c
e
s
 
i
n

f
a
c
t
o
r
s
 
t
o
.
b
e
 
c
o
n
-

s
i
d
e
r
e
d
 
w
h
e
n
 
m
a
k
i
n
g

i
n
e
x
p
e
n
s
i
v
e
 
a
n
d

e
x
p
e
n
s
i
v
e
 
p
u
r
c
h
a
s
e
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
U
l
d

u
n
d
e
r
s
t
a
n
d
 
a
n
d
 
b
e

a
b
l
e
 
t
o
 
a
n
a
l
y
z
e

.
c
o
n
d
i
t
i
o
n
s
 
t
h
a
t

i
n
f
l
u
e
n
c
e
 
a
n
d
/
o
r

c
o
n
s
t
r
a
i
n
 
d
e
c
i
s
i
o
n
-

m
a
k
i
n
g
 
p
r
o
c
e
s
s
e
s
.



G
o
a
l

T
h
e
 
g
o
a
l
 
o
f
 
c
o
n
s
u
m
e
r
 
e
d
u
c
a
t
i
o
n
 
i
s
 
t
o
 
h
e
l
p
 
t
h
e
 
i
n
d
i
v
i
d
u
a
l
 
a
c
h
i
e
v
e
 
a
 
s
a
t
i
s
f
y
i
n
g
 
l
i
f
e
-
s
t
y
l
e
 
b
y
d
e
v
e
l
o
p
i
n
g
 
a
n

u
n
d
e
r
s
t
a
n
d
i
n
g
 
o
f
 
t
h
e
 
e
c
o
n
o
m
i
c
 
s
y
s
t
e
m
 
t
o
 
e
n
a
b
l
e
 
e
a
c
h
 
t
o
 
m
a
k
e
 
s
k
i
l
l
f
u
l
,
 
c
o
n
s
t
r
u
c
t
i
v
e
 
c
o
n
s
u
m
e
r
 
d
e
c
i
s
i
o
n
s
.

S
u
b
g
o
a
l 0

U
n
d
e
r
s
t
a
n
d
i
n
g
-
t
h
e
 
r
e
l
a
t
i
o
n
s
h
i
p
 
o
f
 
l
i
f
e
 
s
t
y
l
e
s
 
a
n
d
 
v
a
l
u
e
s
 
t
o
 
c
o
n
s
u
m
e
r
 
p
l
a
n
n
i
n
g
 
a
n
d
 
d
e
c
i
s
i
o
n
-
m
a
k
i
n
g
.

C
o
n
c
e
p
t
:

V
A
L
U
E
S
 
A
N
D
 
L
I
F
E
 
-
 
S
T
Y
L
E
S

T
o
p
i
c
:

V
a
l
u
e
 
C
l
a
r
i
f
i
c
a
t
i
o
n

E
l
e
m
e
n
t
a
r
y

S
e
c
o
n
d
a
r
y

A
d
u
l
t

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
w
a
r
e
 
o
f
 
p
e
r
-

s
o
n
a
l
 
v
a
l
u
e
s
 
a
n
d
 
l
i
f
e
-
s
t
y
l
e
s
.

-
S
t
u
d
e
n
t
s
 
s
h
6
u
l
d
 
u
n
d
e
r
s
t
a
n
d
 
h
o
w
 
e
a
c
h

i
n
d
i
v
i
d
u
a
l
 
a
n
d
 
f
a
m
i
l
y
 
d
e
v
e
l
o
p
s

a
 
v
a
l
u
e
 
s
y
s
t
e
m
 
b
a
s
e
d
 
u
p
o
n
 
s
o
c
i
a
l

a
n
d
 
c
u
l
t
u
r
a
l
 
b
a
c
k
g
r
o
u
n
d
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
u
n
d
e
r
s
t
a
n
d

t
h
a
t
 
t
h
e
i
r
 
v
a
l
u
e
s
 
w
i
l
l
 
r
e
f
l
e
c
t

i
n
f
l
u
e
n
c
e
s
 
f
r
o
m
 
t
h
e
 
f
a
m
i
l
y
,

c
o
m
m
u
n
i
t
y
 
a
n
d
 
s
o
c
i
e
t
y
 
i
n
 
w
h
i
c
h

t
h
e
y
 
l
i
v
e
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e
 
t
o

u
n
d
e
r
s
t
a
n
d
 
a
n
d
 
p
e
r
c
e
i
v
e
 
p
e
r
-

t

s
o
n
a
l
 
v
a
l
u
e
s
 
a
n
d
 
r
e
s
o
u
r
c
e
s

i
n
!
r
e
l
a
t
i
o
n
 
t
o
 
i
n
d
i
v
i
d
u
a
l

o
r
 
f
a
m
i
l
y
 
s
h
o
r
t
-
 
a
n
d
 
l
o
n
g
-
t
e
r
m

g
o
a
l
s
.



K
 
-
,
3

-
 
6

7
8

9
 
-
 
1
2

A
d
u
l
t

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
w
a
r
e
 
t
h
a
t
 
v
a
l
u
e
s

a
n
d
 
l
i
f
e
-
s
t
y
l
e
s

a
r
e
 
p
e
r
s
o
n
a
l
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
w
a
r
e
 
o
f
 
h
o
w
 
t
h
e
i
r

v
a
l
u
e
s
 
a
n
d
 
l
i
f
e
-

s
t
y
l
e
s
 
a
f
f
e
c
t
'
c
o
n
-

s
u
m
e
r
 
d
e
c
i
s
i
o
n
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

u
n
d
e
r
s
t
a
n
d
 
h
o
w
 
e
a
c
h

i
n
d
i
v
i
d
u
a
l
 
a
n
d

f
a
m
i
l
y
 
d
e
v
e
l
o
p
s
 
a

v
a
l
u
e
 
s
y
s
t
e
m
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

u
n
d
e
r
s
t
a
n
d
 
t
h
a
t

t
h
e
i
r
 
v
a
l
u
e
s
 
w
i
l
l

r
e
f
l
e
c
t
 
i
n
O
l
u
e
n
c
e
s

f
r
o
m
 
t
h
e
 
f
a
m
i
l
y
,

c
o
m
m
u
n
i
t
y
 
a
n
d
 
s
o
c
-

i
e
t
y
 
i
n
 
w
h
i
c
h
 
t
h
e
y

l
i
v
e
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
b
l
e
 
t
o
 
u
n
d
e
r
s
t
a
n
d

a
n
d
 
p
e
r
c
e
i
v
e
 
p
e
r
s
o
n
a
l

v
a
l
u
e
s
;
 
g
o
a
l
s
 
a
n
d

r
e
s
o
u
r
c
e
s
 
i
n
 
r
e
l
a
t
i
o
n

t
o
 
i
n
d
i
v
i
d
u
a
l
 
o
r

f
a
m
i
l
y
 
s
h
o
r
t
-
 
a
n
d

l
o
n
g
-
t
e
r
m
 
g
o
a
l
s
.



C
o
a
l

T
h
e
 
g
o
a
l
 
o
f
 
c
o
n
s
u
m
e
r
 
e
d
u
c
a
t
i
o
n
 
i
s
 
t
i
-
`
o
 
h
e
l
p
 
t
h
e
 
i
n
d
i
v
i
d
u
a
l
 
a
c
h
i
e
v
e
'
a
 
s
a
t
i
s
f
y
i
n
g
 
l
i
f
e
-
s
t
y
l
e
 
b
y
d
e
v
e
l
o
p
i
n
g
 
a
n

u
n
d
e
r
s
t
a
n
d
i
n
g
 
o
f
 
t
h
e
 
e
c
o
n
o
m
i
c
 
s
y
s
t
e
m
 
t
o
 
e
n
a
b
l
e
 
e
a
c
h
 
t
o
 
m
a
k
e
 
s
k
i
l
l
f
u
l
,
 
c
o
n
s
t
r
u
c
t
i
v
e
 
c
o
n
s
u
m
e
r
 
d
e
c
i
s
i
o
n
s
.

S
u
b
g
o
a
l

U
n
d
e
r
s
t
a
n
d
i
n
g
 
t
h
e
 
r
e
l
a
t
i
o
n
s
h
i
p
 
o
f
 
l
i
f
e
 
s
t
y
l
e
s
 
a
n
d
 
v
a
l
u
e
s
 
t
o
 
c
o
n
s
u
m
e
r
p
l
a
n
n
i
n
g
 
a
n
d
 
d
e
c
i
s
i
o
n
-
m
a
k
i
n
g
.

C
o
n
c
e
p
t
:

V
A
L
U
E
S
 
A
N
D
 
L
I
F
E
-
S
T
Y
L
E
S

T
o
p
i
c
:

P
e
r
s
o
n
a
l
 
G
o
a
l
s
 
a
n
d
 
L
i
f
e
-
S
t
y
l
e
s

E
l
e
m
e
n
t
a
r
y

S
e
c
o
n
d
a
r
y

A
d
u
l
t

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
w
a
r
e
 
t
h
a
t

p
e
r
s
o
n
a
l
 
g
o
a
l
s
 
a
f
f
e
c
t
 
c
o
n
-

s
u
m
e
r
 
b
e
h
a
v
i
o
r
 
a
n
d
 
i
n
f
l
u
e
n
c
e

l
i
f
e
-
s
t
y
l
e
s
.

Q
, C
Z

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
u
n
d
e
r
-

s
t
a
n
d
 
w
a
y
s
 
i
n
 
w
h
i
c
h

a
c
c
u
r
a
t
e
 
p
e
r
c
e
p
t
i
o
n
 
o
f

v
a
l
u
e
s
,
 
g
o
a
l
s
 
a
n
d
 
r
e
s
o
u
r
c
e
s

c
a
n
 
g
i
v
e
 
i
n
d
i
v
i
d
u
a
l
s

a
n
d
 
f
a
m
i
-

l
i
e
s
 
f
r
e
e
d
o
m
 
t
o
 
c
h
o
o
s
e
 
t
h
e
 
m
o
s
t

s
a
t
i
s
f
y
i
n
g
 
l
i
f
e
-
s
t
y
l
e
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e
 
t
o

.
e
v
a
l
u
a
t
e
 
t
h
e
 
r
e
l
a
t
i
o
n
s
h
i
p
 
o
f

v
a
l
u
e
s
,
 
g
o
a
l
s
 
a
n
d
 
l
i
f
e
-
s
t
y
l
e
s

t
o
 
i
n
d
i
v
i
d
u
a
l
 
a
n
d
 
f
a
m
i
l
y

c
o
n
s
u
m
e
r
 
b
e
h
a
v
i
o
r
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e
 
t
o

e
v
a
l
u
a
t
e
 
h
o
w
 
r
e
s
o
u
r
c
e
 
u
s
e
 
i
n
c
r
e
a
s
e
s

t
h
e
 
p
o
t
e
n
t
i
a
l
 
f
o
r
 
a
c
h
i
e
v
i
n
g
 
a
 
c
h
o
i
c
e

o
l
i
f
e
-
s
t
y
l
e
.



K
 
-
3

,

-
 
.

7
 
-
8
.

T 1

9
1
 
2

A
d
u
l
t

g
t
-

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
,
b
e

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
w
a
r
e
 
t
h
a
t
 
p
e
r
s
o
n
a
l

a
w
a
r
e
 
o
f
 
t
h
e
 
e
f
f
e
c
t
 
o
f

r
e
c
o
g
n
i
z
e
 
t
h
e
 
r
e
-

u
n
d
e
r
s
t
a
n
d
 
w
a
y
s
 
i
n

a
b
l
e
 
t
o
 
e
v
a
l
u
a
t
e
 
t
h
e

g
o
a
l
s
 
a
f
f
e
c
t

c
u
l
t
u
r
a
l
,
 
s
o
c
i
a
l
 
a
n
d

l
a
t
i
o
n
s
h
i
p
 
o
f

w
h
i
c
h
 
a
c
c
u
r
a
t
e
 
p
e
r
-

r
e
l
a
t
i
o
n
s
h
i
p
 
o
f

c
o
n
s
u
m
e
r
 
b
e
h
a
v
i
o
r
.
,

e
c
o
n
o
m
i
c
 
i
n
f
l
u
e
n
c
e
s

u
p
o
n
 
l
i
f
e
-
s
t
y
l
e
s
.

g
o
a
l
s
 
t
o
 
l
i
f
e
-

s
t
y
l
e
s
.

c
e
p
t
i
o
n
 
o
f
 
v
a
l
u
e
s
,

g
o
a
l
s
 
a
n
d
,
r
e
s
o
u
r
c
e
s

c
a
n
 
g
i
v
e
 
i
n
d
i
v
i
d
u
a
l
s

a
n
d
 
f
a
m
i
l
i
e
s
 
f
r
e
e
d
o
m

t
o
 
c
h
o
o
s
e
 
t
h
e
 
m
o
s
t

s
a
t
i
s
f
y
i
n
g
 
l
i
f
e
-
s
t
y
l
e
.

v
a
l
u
e
s
,
 
g
o
a
l
s
 
a
n
d

l
i
f
e
-
s
t
y
l
e
s
 
t
o
 
i
n
d
i
-

v
i
d
u
a
l
 
a
n
d
 
f
a
m
i
l
y

c
o
n
s
u
m
e
r
 
b
e
h
a
v
i
o
r
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
b
l
e
 
t
o
 
e
v
a
l
u
a
t
e
 
h
o
w

r
e
s
o
u
r
c
e
 
u
s
e
 
i
n
c
r
e
a
s
e
!

.

C
D

.

t
h
e
 
p
o
t
e
n
t
i
a
l
 
f
o
r

a
c
h
i
e
v
i
n
g
 
a
 
c
h
o
i
c
e
 
o
f

l
i
f
e
-
s
t
y
l
e
.

C
D

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
b
l
e
 
t
o
 
a
d
a
p
t
 
v
a
l
u
e
s

a
n
d
 
g
o
a
l
s
 
t
o
 
c
h
a
n
g
i
n
g

s
i
t
u
a
t
i
o
n
s
 
a
n
d
 
v
a
r
i
o
u
s

s
t
a
g
e
s
 
o
f
 
t
h
e
 
l
i
f
e

c
y
c
l
e
.

.
,



G
o
a
l

.
 
T
h
e
 
g
o
a
l
 
o
f
 
c
o
n
s
u
m
e
r
 
e
d
u
c
a
t
i
o
n
 
i
s
 
t
o
 
h
e
l
p
 
t
h
e
 
i
n
d
i
v
i
d
u
a
l

a
c
h
i
e
v
e
 
a
 
s
a
t
i
s
f
y
i
n
g
 
l
i
f
e
-
s
t
y
l
e
 
b
y
 
d
e
v
e
l
o
p
i
n
g
 
a
n

u
n
d
e
r
s
t
a
n
d
i
n
g
 
o
f
.
t
h
e
 
e
c
o
n
o
m
i
c
 
s
y
s
t
e
m
 
t
o
 
e
n
a
b
l
e
 
e
a
c
h
 
t
o
 
m
a
k
e
 
s
k
i
l
l
f
u
l
,
 
c
o
n
s
t
r
u
c
t
i
v
e
 
c
o
n
s
u
m
e
r
 
d
e
c
i
s
i
o
n
s
.

S
u
b
g
o
a
l

U
n
d
e
r
s
t
a
n
d
i
n
g
 
t
h
e
 
r
e
l
a
t
i
o
n
s
h
i
p
 
o
f
 
l
i
f
e
 
s
t
y
l
e
s
 
a
n
d
 
v
a
l
u
e
s
 
t
o
 
c
o
n
s
u
m
e
r
 
p
l
a
n
n
i
n
g
 
a
n
d
 
d
e
c
i
s
i
o
n
-
m
a
k
i
n
g
.

C
o
n
c
e
p
t
:

V
A
L
U
E
S
 
A
N
D
 
L
I
F
E
 
S
T
Y
L
E
S

T
o
p
i
c
:

P
l
a
n
n
i
n
g
 
a
n
d
 
B
u
d
g
e
t
i
n
g

E
l
e
m
e
n
t
a
r
y

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
d
e
v
e
l
o
p
 
a
n
 
a
w
a
r
e
n
e
s
s

t
h
a
t
 
p
l
a
n
n
i
n
g
 
a
n
d
 
b
u
d
g
e
t
i
n
g
 
m
a
y
 
b
e

i
m
p
o
r
t
a
n
t
 
f
o
r
 
t
h
e
 
r
e
a
l
i
z
a
t
i
o
n
 
o
f

o
n
e
'
s
 
v
a
l
u
e
s
 
a
n
d
 
g
o
a
l
s
.

S
e
c
o
n
d
a
r
y

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
u
n
d
e
r
s
t
a
n
d
 
t
h
a
t

p
l
a
n
n
e
d
 
u
s
e
 
o
f
 
r
e
s
o
u
r
c
e
s
 
b
a
s
e
d

u
p
o
n
 
a
 
r
e
a
l
i
s
t
i
c
 
a
p
p
r
a
i
s
a
l
 
o
f
 
g
o
a
l
s
,

p
r
i
o
r
i
t
i
e
s
 
a
n
d
 
c
o
m
m
i
t
m
e
n
t
s
 
w
i
l
l

b
e
t
t
e
r
 
e
n
a
b
l
e
 
t
h
e
m
 
t
o
 
a
c
h
i
e
v
e
 
t
h
e
i
r

d
e
s
i
r
e
d
 
l
i
f
e
-
s
t
y
l
e
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
u
n
d
e
r
s
t
a
n
d
 
t
h
a
t
 
a
n
y

p
l
a
n
 
f
o
r
 
u
s
e
 
o
f
 
a
v
a
i
l
a
b
l
e
 
r
e
-

s
o
u
r
c
e
s
 
c
a
n
 
a
n
d
 
s
h
o
u
l
d
 
b
e
 
r
e
v
i
e
w
e
d

f
o
r
 
p
o
s
s
i
b
l
e
 
r
e
d
i
r
e
c
t
i
o
n
 
t
o
 
b
e
s
t

s
e
r
v
e
 
c
h
a
n
g
e
s
 
i
n
 
g
b
a
l
s
 
a
n
d
 
p
r
i
o
r
i
t
i
e
s
.

A
d
u
l
t

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
u
n
d
e
r
s
t
a
n
d
 
t
h
a
t

a
n
 
i
n
d
i
v
i
d
u
a
l
'
s
 
o
r
 
f
a
m
i
l
y
'
s
 
l
e
v
e
l

o
f
 
l
i
v
i
n
g
 
i
s
 
a
f
f
e
c
t
e
d
 
b
y
 
a
 
p
a
t
t
e
r
n
'

o
f
 
s
p
e
n
d
i
n
g
 
a
n
d
 
b
e
 
a
b
l
e
 
t
o
 
d
e
v
e
l
o
p

a
 
p
l
a
n
 
f
o
r
 
t
h
e
 
u
s
e
 
o
f
 
r
e
s
o
u
r
c
e
s

t
h
a
t
 
e
s
t
a
b
l
i
s
h
e
s
 
p
r
i
o
r
i
t
i
e
s
 
b
a
s
e
d

o
n
 
o
n
e
'
s
 
v
a
l
u
e
s
,
 
g
o
a
l
s
 
a
n
d
 
p
r
e
s
e
n
t

o
r
 
f
u
t
u
r
e
 
i
n
c
o
m
e
.



K
3

4
 
-
6

7
 
-
8

9
 
-
 
1
2

e
U

0
0

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

b
e
c
o
m
e
 
a
w
a
r
e
 
o
f
 
t
h
e

r
o
l
e
 
o
f
 
p
l
a
n
n
i
n
g

w
h
e
n
 
b
u
y
i
n
g
,
 
s
e
l
l
-

i
n
g
,
,
 
s
a
v
i
n
g
 
o
r

b
o
r
r
o
w
i
n
g
.

S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
w
a
r
e
 
t
h
a
t
 
p
l
a
n
n
i
n
g

a
n
d
 
b
u
d
g
e
t
i
n
g
 
m
a
y

b
e
 
i
m
p
o
r
t
a
n
t
 
f
o
r

t
h
e
 
r
e
a
l
i
z
a
t
i
o
n

o
f
 
o
n
e
'
s
 
v
a
l
u
e
s

a
n
d
 
g
o
a
l
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
b
l
e
 
t
o
 
r
e
l
a
t
e
 
t
h
e

u
s
e
 
o
f
 
a
 
s
p
e
n
d
i
n
g

p
l
a
n
 
t
o
 
p
e
r
s
o
n
a
l

s
a
t
i
s
f
a
c
t
i
o
n
 
r
e
-

c
e
i
v
e
d
 
f
r
o
m
 
a
c
c
o
m
-

p
l
i
s
h
m
e
n
t
 
o
f
 
g
o
a
l
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

u
n
d
e
r
s
t
a
n
d
 
t
h
a
t

p
l
a
n
n
e
d
 
u
s
e
 
o
f

r
e
s
o
u
r
c
e
s
 
b
a
s
e
d

u
p
o
n
 
a
 
r
e
a
l
i
s
t
i
c

a
p
p
r
a
i
s
a
l
 
o
f
 
g
o
a
l
s
,

p
r
i
o
r
i
t
i
e
s
 
a
n
d
 
c
o
m
-

m
i
t
m
e
n
t
s
 
w
i
l
l
 
b
e
t
t
e
r

e
n
a
b
l
e
 
t
h
e
m
 
t
o

a
c
h
i
e
v
e
 
t
h
e
i
r
 
d
e
-

s
i
r
e
d
 
l
i
f
e
-
s
t
y
l
e
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

u
n
d
e
r
s
t
a
n
d
 
t
h
a
t
 
a
n
y

p
l
a
n
 
f
o
r
 
u
s
e
 
o
f
 
a
-

v
a
i
l
a
b
l
e
 
r
e
s
o
u
r
c
e
s

c
a
n
 
a
n
d
 
s
h
o
u
l
d
 
b
e

r
e
v
i
e
w
e
d
 
f
o
r
 
p
o
s
-

s
i
b
l
e
 
r
e
d
i
r
e
c
t
i
o
n

t
o
 
b
e
s
t
 
s
e
r
v
e

c
h
a
n
g
e
s
 
i
n
 
g
o
a
l
s

a
n
d
 
p
r
i
o
r
i
t
i
e
s
.

A
d
u
l
t

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d

u
n
d
e
r
s
t
a
n
d
 
t
h
a
t
 
a
n

i
n
d
i
v
i
d
u
a
l
'
s
 
o
r

f
a
m
i
l
y
'
s
 
l
e
v
e
l
 
o
f

l
i
v
i
n
g
 
i
s
 
a
f
f
e
c
t
e
d

b
y
 
a
 
p
a
t
t
e
r
n
 
o
f

s
p
e
n
d
i
n
g
 
a
n
d
 
b
e
 
a
b
l
e

t
o
 
d
e
v
e
l
o
p
 
a
 
p
l
a
n
 
f
o
r

t
h
e
 
u
s
e
 
o
f
 
r
e
s
o
u
r
c
e
s

t
h
a
t
 
e
s
t
a
b
l
i
s
h
e
s

p
r
i
o
r
i
t
i
e
s
 
b
a
s
e
d
 
o
n

o
n
e
'
s
 
v
a
l
u
e
s
,
 
g
o
a
l
s

a
n
d
 
p
r
e
s
e
n
t
 
o
r
 
f
u
t
u
r
e

i
n
c
o
m
e
;

kr
,



G
o
a
l

T
h
e
 
g
o
a
l
 
o
f
 
c
o
n
s
u
m
e
r
 
e
d
u
c
a
t
i
o
n
 
i
s
 
t
o
 
h
e
l
p
 
t
h
e
 
i
n
d
i
v
i
d
u
a
l
 
a
c
h
i
e
v
e
 
a
 
s
a
d
s
f
y
i
n
g
 
l
i
f
e
-
s
t
y
l
e
 
b
y
 
d
e
v
e
l
o
p
i
n
g
 
a
n

u
n
d
e
r
s
t
a
n
d
i
n
g
 
o
f
 
t
h
e
 
e
c
o
n
o
m
i
c
 
s
,
a
t
e
m
 
t
o
 
e
n
a
b
l
e
 
e
a
c
h
 
t
o
 
m
a
k
e
 
s
k
i
l
l
f
u
l
,
 
c
o
n
s
t
r
u
c
t
i
v
e
 
c
o
n
s
u
m
e
r
 
d
e
c
i
s
i
o
n
s
.

S
u
b
g
o
a
l

U
n
d
e
r
s
t
a
n
d
i
n
g
 
t
h
e
 
r
e
l
a
t
i
o
n
s
h
i
p
 
o
f
 
l
i
f
e
 
s
t
y
l
e
s
 
a
n
d
 
v
a
l
u
e
s
 
t
o
 
c
o
n
s
u
m
e
r
 
p
l
a
n
n
i
n
g
 
a
n
d

d
e
c
i
s
i
o
n
-
m
a
k
i
n
g
.

C
o
n
c
e
p
t
:

V
A
L
U
E
S
 
A
N
D
 
L
I
F
E
 
S
T
Y
L
E
S

T
o
p
i
c
:

E
n
v
i
r
o
n
m
e
n
t
 
a
n
d
 
Q
u
a
l
i
t
y
 
o
f
 
L
i
f
e
.

E
l
e
m
e
n
t
a
v

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
l
l
i
r
e
 
o
f

e
n
v
i
r
o
n
m
e
n
t
a
l
 
p
r
o
b
l
e
m
s
 
a
n
d
 
t
h
e
 
r
e
-

l
a
t
i
o
n
s
h
i
p
 
b
e
t
w
e
e
n
 
e
n
v
i
r
o
n
m
e
n
t
a
l

Q
,

r
e
s
o
u
r
c
e
s
 
a
n
d
 
t
h
e
 
q
u
a
l
i
t
y
 
o
f
 
l
i
f
e

d
e
s
i
r
e
d
 
n
o
w
 
a
n
d
 
i
n
 
t
h
e
 
f
u
t
u
r
e
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e
 
t
o
 
r
e
c
o
g
n
i
z
e

t
h
e
 
e
f
f
e
c
t
s
 
o
f
 
c
o
n
s
u
m
p
t
i
o
n
 
p
a
t
t
e
r
n
s

o
n
 
t
h
e
 
e
n
v
i
r
o
n
m
e
n
t
 
a
n
d
 
t
h
e
 
e
c
o
n
o
m
y
.

S
e
c
o
n
d
a
r
y

A
d
u
l
t

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
u
n
d
e
r
s
t
a
n
d
 
t
h
a
t

t
h
e
i
r
 
v
a
l
u
e
s
 
a
n
d
 
l
i
f
e
-
s
t
y
l
e
s
 
c
a
n

a
f
f
e
c
t
 
t
h
e
 
q
u
a
l
i
t
y
 
o
f
 
t
h
e
 
e
n
v
i
r
o
n
m
e
n
t
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
u
n
d
e
r
s
t
a
n
d
 
t
h
a
t
 
t
h
e

n
e
e
d
 
f
o
r
 
e
n
v
i
r
o
n
m
e
n
t
a
l
 
p
r
o
t
e
c
t
i
o
n

a
n
d
 
r
e
s
o
u
r
c
e
 
c
o
n
s
e
r
v
a
t
i
o
n
 
a
n
d

a
l
l
o
c
a
t
i
o
n
 
m
a
y
 
c
o
n
f
l
i
c
t
 
w
i
t
h

p
e
r
s
o
n
a
l
 
g
o
a
l
s
,
 
v
a
l
u
e
s
 
a
n
d
 
l
i
f
e
-

s
t
y
l
e
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
 
a
b
l
e
 
t
o
 
e
v
a
l
u
a
t
e

e
n
v
i
r
o
n
m
e
n
t
a
l
 
p
r
o
b
l
e
m
s
 
a
n
d
 
p
e
r
s
o
n
a
l

v
a
l
u
e
s
 
i
n
 
r
e
l
a
t
i
o
n
s
h
i
p
 
t
o
 
e
n
v
i
r
o
n
m
e
n
-

t
a
l
 
r
e
s
o
u
r
c
e
s
 
a
n
d
 
t
h
e
 
q
u
a
l
i
t
y
 
o
f
 
l
i
f
e

d
e
s
i
r
e
d
 
n
o
w
 
a
n
d
 
i
n
 
t
h
e
 
f
u
t
u
r
e
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
a
b
l
e
 
t
o
 
e
v
a
l
u
a
t
e

p
r
e
s
e
n
t
 
w
o
r
l
d
-
w
i
d
e
 
a
n
d
 
p
e
r
s
o
n
a
l
:
,

w
a
n
t
s
,
 
c
o
n
v
e
n
i
e
n
c
e
,
 
p
r
e
f
e
r
e
n
c
e
,
 
a
n
d

c
o
n
s
u
m
p
t
i
o
n
 
p
a
t
t
e
r
n
s
 
u
p
o
n
 
t
h
e
 
e
c
o
n
o
m
y

a
n
d
 
p
r
e
s
e
n
t
 
a
n
d
 
f
u
t
u
r
e
 
e
n
v
i
r
o
n
m
e
n
t
a
l

c
o
s
t
s
.



K
-
 
3

4
 
-
 
6

7
 
-
 
8

9
 
-
 
1
2

A
d
u
l
t

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
-

c
o
m
e
 
a
w
a
r
e
 
o
f
 
e
n
v
i
-

r
o
n
m
e
n
t
a
l
 
p
r
o
b
l
e
m
s

w
i
t
h
i
n
 
t
h
e
 
c
o
m
-

m
u
n
i
t
y
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e
-

c
o
m
e
 
a
w
a
r
e
 
o
f
 
n
a
t
-

u
r
a
l
 
r
e
s
o
u
r
c
e
 
l
i
m
i
-

t
a
t
i
o
n
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
w
a
r
e
 
o
f
 
t
h
e
 
r
e
l
a
-

t
i
o
n
s
h
i
p
 
b
e
t
w
e
e
n

e
n
v
i
r
o
n
m
e
n
t
a
l
 
r
e
-

s
o
u
r
c
e
s
 
a
n
d
 
t
h
e

q
u
a
l
i
t
y
 
o
f
 
l
i
f
e

d
e
s
i
r
e
d
 
n
o
w
 
a
n
d
'
i
n

t
h
e
 
f
u
t
u
r
e
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
b
l
e
 
t
o
 
r
e
c
o
g
n
i
z
e

t
h
e
 
e
f
f
e
c
t
s
 
o
f
 
c
o
n
-

s
u
m
p
t
i
o
n
 
p
a
t
t
e
r
n
s

o
n
 
t
h
e
 
e
n
v
i
r
o
n
m
e
n
t

a
n
d
 
t
h
e
 
e
c
o
n
o
m
y
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
u
n
-

d
e
r
s
t
a
n
d
 
t
h
a
t
 
t
h
e
i
r

v
a
l
u
e
s
 
a
n
d
 
l
i
f
e
-

s
t
y
l
e
s
 
c
a
n
 
a
f
f
e
c
t

t
h
e
 
q
u
a
l
i
t
y
 
o
f
 
t
h
e

e
n
v
i
r
o
n
m
e
n
t
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
u
n
-

d
e
r
s
t
a
n
d
 
t
h
a
t
 
t
h
e

n
e
e
d
 
f
o
r
 
e
n
v
i
r
o
n
-

m
e
n
t
a
l
 
p
r
o
t
e
c
t
i
o
n

a
n
d
 
r
e
s
o
u
r
c
e
 
c
o
n
-

s
e
r
v
a
t
i
o
n
 
a
n
d
 
a
l
l
o
-

c
a
t
i
o
n
 
m
a
y
 
c
o
n
f
l
i
c
t

w
i
t
h
 
p
e
r
s
o
n
a
l
 
g
o
a
l
s
,

v
a
l
u
e
s
 
a
n
d
 
l
i
f
e
-

s
t
y
l
e
s
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
b
l
e
 
t
o
 
e
v
a
l
u
a
t
e

e
n
v
i
r
o
n
m
e
n
t
a
l
 
p
r
o
b
l
e
m
s

a
n
d
 
p
e
r
s
o
n
a
l
 
v
a
l
u
e
s

i
n
 
r
e
l
a
t
i
o
n
s
h
i
p
 
t
o

e
n
v
i
r
o
n
m
e
n
t
a
l
 
r
e
s
o
u
r
c
e
s

a
n
d
 
t
h
e
 
q
u
a
l
i
t
y
 
o
f

l
i
f
e
 
d
e
s
i
r
e
d
 
n
o
w
 
a
n
d

i
n
 
t
h
e
 
f
u
t
u
r
e
.

-
S
t
u
d
e
n
t
s
 
s
h
o
u
l
d
 
b
e

a
b
l
e
 
t
o
 
e
v
a
l
u
a
t
e

p
r
e
s
e
n
t
 
w
o
r
l
d
-
w
i
d
e

a
n
d
 
p
e
r
s
o
n
a
l
 
w
a
n
t
s
,

c
o
n
v
e
n
i
e
n
c
e
,
 
p
r
e
f
e
r
e
n
c
e
,

-
a
n
d
 
c
o
n
s
u
m
p
t
i
o
n
 
p
a
t
-

t
e
r
n
s
 
u
p
o
n
 
t
h
e
 
e
c
o
n
o
m
y

a
n
d
 
p
r
e
s
e
n
t
 
a
n
d
 
f
u
t
u
r
e

e
n
v
i
r
o
n
m
e
n
t
a
l
 
c
o
s
t
s
.



Appendix A

Correspondence for Concept Change
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TO: O.E. Thompson, Chairman
Applied Behavioral Sciences
University of California, Davis

FROM: Mary T. Weaver, Postgraduate Researcher
Consumer EducationlImparch Project
University of California Davis

RE: Consumer Issues within Research Project

I have had the opportunity to research literature for concepts and

objectives addressed to consumer issues in established consumer education

programs. I have also met with the State ConSumer Education Task Force
members charged with determining concepts and objectives for the future

California State Framework for. Consumer Education.

At the September 18, 1974 Task Force meeting, members adopted the concepts

and topics to be further developed. Following the meeting, I spoke with

Mr. Allan Holmes, manager of the task force, and expressed concern that the

newly accepted concepts were not consistent with those in the original

contracted research project here at UC Davis. Mr. Holmes expressed
approval for my research efforts to parallet those of the State Task

Force.

In order to maintain a workable and harmonious approach to future

Consumer Education curricula and to facilitate my role of providing input

to the Task Force, I recommend that the issues named in the-original

proposal on page two be changed to read:

1- economic system
2- uses of money
3- goods and services
4- influences on producers and consumers

5- credit
6- rights and responsibilities
7- values and life styles

This change- will greatly assist my efforts in this project, particularly

when meeting with the tree Objectives Committees. I trust that these

consumer issues meet with your approval.

cc. S. Lane
A. Holmes
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Appendix B

Compilation of Curriculum Objectives,

Concepts and Goals

103



100

Compilation of Representative
Curriculum Goals, Objectives and Concerns

AMERICAN ECONOMIC SYSTEM: interdependence of Economic Units

Identify the interrelationship of the consumer, business and government.

Explain how one is a consumer of goods and services.

Identify ways in which one acts as a consumer and producer in the economy.

Analyze the role of teenage consumption in the total economy.

Recognize the circular flow of goods, services and money.

Assess the effects of economic conditions on the consumer.

,,ecognize the dependence of consumers upon business to satisfy economic wants
and needs.

Relate basic components and operation of the economic system to one's role as

consumer, producer and citizen.

Analyze ways in which consumer saving and investment help provide capital for
business and industrial expansion.

Identify ways in which consumer saving, investing and borrowing influence the

United States economy.

AMERICAN ECONOMIC SYSTEM: Resource Allocation

Recognize that the nature of society's economic system is determined by
available resources, technology, institutions and values.

Recognize that unlimited wants conflict-with limited resources and the limited
ability to produce.

Identify consumer choices which might .conflict with the need to conserve
limited resources.

Recognize the necessity to establish priorities in resource use.

Evaluate ractors and effects in establishing allocation priorities.

AMERICAN ECONOMIC SYSTEM: Marketing -- Production and Distribution of Goods

Identify persons in the community who are producers of goods and services.

Identify ways in which one influences the consumer choices of the family and
in turn affect the kinds of goods and services produced.

Relate consumer spending to the influence it has on such things as the re-
cording industry, bicycle manufacturing and repairs, and the food service

industry.
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AMFPICA'd KoNoMIC SYSTEM: Marketing -- Production and Distribution of Goods

(cont'd)
r

Relate personal and family consumer demand to types, quality; and amount of

products and services offered in the marketplace.

Relate the influence of the youth culture on marketing practices and kinds

of merchandise available in the marketplace.

Analyze factors which influence the types and amounts of goods and services

produced in our economy.

Examine the supply and demand operation.

Examine ways in which the power vested in bit; bUsiness and unions tends to
affect what is available in the marketplace as well as the cost of the pro-

ducts.

Analyze factors which determine the price of a product or service as a ba-

sis for understanding cost and wage determination.

'elate the utilization of grades and standards to consumer satisfaction.

Recognize features of marketing institutions both at the retail and whole-

sale level.

Recognize the role and evaluate the impact of the middleman.

Illustrate ways in which consumer

of goods and services.

Recognize how improved education,
production.

credit expands production and consumption

advances in technology and capital increase

AMERICAN ECONOMIC SYSTEM: Role of the Government in the Economy

Identify the roles of government in the economy: legislator, regulator, em-

ployer, consumer, fiscal and monetary policy maker.

Identify areas of government spending.

Identify and pnalyierETTEFFaffecting the government's fiscal policy and

its impact upon society.

Analyze economic decisions and policies of government to determine the affect
on the quality of life of the consumers involved.

Analyze the relationship of the National Debt and its influence on economic

decisions.

Identify methods the government uses to influence resource allocation in a

market economy.

Participate in defining the government's role in the economy by voting.
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AMERICAN ECONOMIC SYSTEM: Taxation

Describe how consumers pay taxes.

Identify servi9es i,n.the community provided because people pay taxes.

Identify ways in which public services provided through taxes benefit the

people in the community,

Distinguish between the services and recreational facilities which every-

one pays for through taxes and those which as paid for only by the people

who use them.

Examine reasons why people choose to buy goods and services together

through taxes.

Evaluate how tax money is spent by the government.

Relate public demand for additional benefits and services from government-

to the need for increased taxes.

Consider the relationship between expansion of social benefits and services

to the need for increased taxes when voting on social issues.

Recognize the effect of taxes on personal income.

Recognize costs and uses of direct, indirect and hidden taxes.

Analyze the broad social benefits provided toail citizens through tax

money.

Assess benefits provided by social welfare programs for particular groups

in the society.

Appraise the value of the government's economic assistance programs to

developing nations.

AMERICAN ECONOMIC SYSTEM: Financial Institutions

Relate the value of money to what consumers can purchase with it.

Determine the functions of financial institutions in the economic system.

Examine functions of financial institutions as they relate to economic con-

cerns of consumers.

Examine the role and impact of the Federal Reserve System upon the supply of

money available.

Examine the impact of a flexible money supply.

Look at different kinds of money and money substitutes used to obtain goods

and services.

Demonstrate the ability to use services provided by financial institutions,

106



103

AMERICAN ECONOMIC SYSTEM: American Capitalism

Analyze goals (economic growth, stability, security, justice and efficiency)

and characteristics (free enterprise, private property and profit motivation)

inherent in the economic system.

Analyze major goals of the United States economy in relation to the economic

welfare of consumers.

Recognize that the economy is based upon general principles.

Explore ways in which competition can act as a control on quality and prices

of goods and services.

Cite examples of consumer benefiting from competition because of lowered

prices or improved quality or productS and services.

Analyze the role of profit motivation on the production of goods.

Identify causes, effects and controls of economic fluctuations inherent within

a free-market system (inflation, deflation and recession).

Relate fluctuations in the economy to levels of living and consumption patterns

of individuals and families.

Recognize, evaluate and interpret economic information sources relating to busi-

ness activity (GNP, national income, wholesale and consumer prices, consumer

credit, etc.)

Understand the cultural, political and economic significance of international

trade.

Understand the relationship among various economic macro-systems.

Contrast consumer choices and the influence on an open market and a planned

economy.

USES OF MONEY: Purchasing

Identify a favorite thing they chose to buy and explore reasons for their

choice.

Identify things they look for when buying.

Explain why they can buy only what they can pay for.

Demonstrate skill in exchanging money for goods and services.

Describe what might happen if they break something in the store or open the

package.

Identify places in the neighborhood where persons buy goods or services.

Assess recent purchases to see if they reflect wants and interests,
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USES OF MONEY: Purchasing (cont'd)

Identify factors that influence choices and buying decisions.

Follow their own judgment in buying rather than relying on judgment of peers.

Compare prices, quality and services offered in discount stores, specialty

shops and department stores.

Relate time and effort expended in comparative shopping for produols and ser-

vices to the nature of the purchase and the amount of money involved.

Recognize the effects of planned vs. impulse buying.

Allow for unplanned purchases which may have psychic value for family members.

Consider time, services available and convenience of location as well as price

and quality of merchandise when selecting a retail outlet.

Relate information given on tags and labels to care of purchases and satisfac-

tions from their use.

Use information on products and warranties to increase satisfaction for money

spent.

Investigate the alternatives available in securing goods and services or when

products do not meet expectations.

Act in a responsible, courteous and ethical manner when shopping.

Examine the social costs of individual or family consumption patterns.

Interpret effects of the increasing complexity and sophistication of the mar-

ketplace on consumers.

Illustrate changes in patterns of living that have resulted in increased

buying of services by individuals and families.

Appraise potential purchases on the basis of personal values, income, and

intended use as well as quality and price.

USES OF MONEY: Saving

Identify those items for which they save.

Identify places in the community where people save their money.

Develop a savings plan that reflects one's life-style, values, goals, present

and future needs and stage of the life cycle.

Identify some of the things for which they would like to save.

Identify reasons for setting aside part of their present resources to be used

for future wants and needs.
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USES OF MONEY: Saving (cont'd)

Explore some of the long-term goals they can accomplish with a savings plan.

Predict some future emergencies or opportunities for which they can use

their savings.

Review periodically one's savings program in relation to one's changing

needs, income and financial circumstances.

,Analyze some of the ways in which savings deposited in financial institutions
produce financial returns for the consumer and economic growth for the society.

Identify the tole of a financial counselor when establishing a savings program.

Clarify one's personal philosophy regarding saving.

USES OF MONEY: Investing

Recognize the significance of investing to maintain a desired life-style.

Identify and analyze distinguishing features of various investment programs

which would assist in achieving long-term financial goals.

Develop investment plans that reflect one's life-style, present and future

needs, goals and income, and stage of the life cycle.

111 Analyze ways in which investments differ for families with different life-

styles and income.

Explain the operation of the stock market and its role in investment plans.

Evaluate stocks and other investments as a means of hedging inflation.

Identify the role of a financial counselor in determining one's investment

program.

Evaluate valid and reliable investment resources.

Explain the necessity of periodic reviews of investment programs.

USES OF MONEY: Insuring

Recognize the relationship of needs, goals, values and financial plans in

consumer security and_ satisfaction.
,

Identify the purpose and importance of insurance in financial planning.

Identify and explain the various available types of insurance policies.

Identify personal risks (sickness, accident, property), the appropriate pri-

orities of these risks based on one's life-style and the forms of insurance

protecting against these risks.
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USES OF MONEY: Insuring (cont'd)

Evaluate various insurance programs which would assist in achieving long-

term financial goals.

Develop guidelines for choosing insurance companies and agents.

Develop an insurance plan that reflects one's life-style, present and fu-
ture needs, goals and income, and stage of the life cycle;

Define common insurance vocabulary: options, waivers, riders, etc.

Identify the role of a financial counselor in establishing an insurance

program.

Relate choice of an insurance program to an individual's or family's life-
style, financial responsibilities, income, and stage of the life cycle.

Evaluate the role of social security in planning one's life insurance pro-
gram to maintain a standard of living during the retirement years.

Review periodically the adequacy of their insurance program in view of
changing needs, income, and financial circumstances.

GOODS AND SERVICES: Food

Recognize the need to select foods to maintain health.

Differentiate between nutritional and non-nutritional foods.

Select nutritional foods with available economic resources.

Develop food selection guidelines based on quality, use and nutrition for

one's life-style, needs and wants.

Recognize that many food products are manufactured at more than one quality

. level.

Explain when top quality is important in the selection of food.

Interpret nutritional labeling information in order to meet one's standards

and maintain adequate health.

Use food labels, grades and standards,as buying guides..

Utilize available resources and management skills in spending the food dollar

to achieve maximum satisfaction.

Recognize and explain factors affecting food costs.

Evaluate services and merchandising methods of the retail food outlet.

Evaluate the widespread use of food additives.

Recognize the need for flexible planning for food purchases.

1 1 0
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GOODS AND SERVICES: Clothing

111
Explain the relationship of clothing selection to one's values, goals, wants

and needs.

Explain the relationship of wardrobe planning and optimum dollar use.

Evaluate clothing sources in terms of one's values and goals.

Recognize that different retail outlets offer different merchandise, services

and prices.

Evaluate price values at seasonal or specially advertised sales in order to

recognize when a price should be a factor in purchasing clothing.

Develop selection guidelines to include construction, fabric, finishes and

design.

Recognize that clothing can be functional and attractive and still be

fashionable.

Recognize the relationship of clothing care and maintenance to appearance

and optimum dollar use.

Recognize cost factors involved, in clothing maintenance.

Identify and interpret label information on clothing.

Establish a label file for a clothing care program.

GOODS AND SERVICES: Shelter

Recognize factors influencing housing needs.

Assess how housing meets needs, wants and resources of the individual and/or

family.

ReCognize that each individual can improve his home.

.Evaluate advantages and disadvantages of renting vs. owning housing.

Explain legal rights and responsibilities of the tenant, landlord, and home-

owner.

Understand the legal obligations related to a lease or mortgage.

Investigate possible methods of financing a home.

Recognize that utilities, are part of the total housing cost.

Evaluate the effectiveness of commercial and homemade cleaning products

available for housing upkeep.

1 1 1
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GOODS AND SERVICES: Equipment

Recognize the influence of an individual's or family's values, goals, wants,

nees and life-style toward equipment selection.

Develop criteria useful in purchasing equipment.

Evaluate standard and extra features on equipment in terms of cost, poten-
tial use, maintenance and ego-satisfaction.

Recognize quality differences in equipment materials and explain when "top
quality" is important.

Recognize "hidden" costs in the purchase of equipment (installation, opera-
tion, servicing and upkeep).

Recognize that proper use, care and maintenance can add to the life expec-
tancy of equipment.

Evaluate promises of servicing and adjusts made on warranties, guarantees,
and maintenance agreements.

Develop the ability to make satisfying equipment selection according to
social, psychological and economic needs of self and the family.

Evaluate equipment in terms on energy use and ecological impact.

GOODS AND SERVICES: Health Goods and Services

Identify health needs and suggested health practices throughout the life-
cycle.

Identify ,ways to build and preserve the best possible health.

Recognize where or how to obtain professional advice and treatment.

Identify and utilize health services and information available at little or
no cost.

Evaluate supplementary health aids.

Recognize unsafe beauty aids.

Recognize fraudulent health practices; report such practices to the appro-

priate authorities.

Recognize that drugs are potent substances that may help or harm the body.

Evaluate factors' influencing the purchase of drugs and cosmetics.

GOODS AND SERVICES: Transportation

Identify the need and methods of transportation.

112



109

GOODS AND SERVICES: Transportation (contild)

Evaluate public and private forms of transportation within the community.

Relate one's transportation needs to available resources and transportation
sources.

Compar. advantages and disadvantages of purchasing new or used veLiLles and

leasing vehicles.

Assess "hidden" costs of automobile ownership: fuel, maintenance, financing,
insurance.

Identify financing sources for transportation.

Recognize state automobile insurance regulations.

Consider the ecological impact in the selection of transportation.

Develop the ability to determine quality.

Recognize the importance of one's time in evaluating transportation costs..

GOODS AND SERVICES: Leisure

Identify leisure activities.

Evaluate alternatives for leisure time.

Assess needs and desire for leisure time use.

Evaluate the effect of leisure on the individual, family and community.

Recognize the relationship of increased family leisure time and the required
increase in the need for planning and assessment of recreational activities.

Recognize the relationship of leisure cost to one's entire financial plan.

Analyze the effects of increased-time for leisure activities on the environ-
ment.

INFLUENCES ON PRODUCERS AND CONSUMERS: Advertising

Explain the purposes of advertising.

Distinguish between words and pictures that are useful and those not useful
on packages and advertisements.

Evaluate claims made in advertising to actual performance or quality of the
product.

411 Evaluate satisfaction with a product purchased because it was advertised on .

television.
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INFLUENCES ON PRODUCERS AND CONSUMERS: Advertising (cont'd)

Analyze ways in which mass media have affected their wants, interests, goals
or consumer choices.

Identify influences of mass media on their interests, preferences and goals

that have caused conflict with parents.

Evaluate the social and psychological appeals of advertising directed toward
teen-agers

Examine personal response to advertising appeals.

Assess the importance of advertising as a source of product information when
shopping in a self-service store.

Identify ways in which the public interest is protected from the media.

Analyze ways in which mass media affect consumers' perceptions of desired
life-style and standard of living.

Examine factors which counter advertising influences.

Analyze the social and economic effects of the media's dependence on adver-
tising for financial support.

Assess the role of public-service advertising in the media.

Analyze marketing research techniques and merchandising strategies to assess
advertising,campaigns more accurately.

Evaluate information provided through advertising to determine accuracy and
reliability.

Assess personal motivations and buying habits affected by advertising appeals
and techniques.

Analyze the codes and guidelines regulating mass media communication and ad-
vertising to determine effectiveness in protecting the public interest.

Assess ways in which mass media have affected the individual's life-style or
pattern of living.

Cooperate with citizen groups and associations which provide avenues of infor-
mation and support for legislation and regulation of mass media and advertising.

Recognize that much advertising is informative and has a positive effect for
consumers.

Identify fraudulent advertising techniques.

INFLUENCES ON PRODUCERS AND CONSUMERS: Merchandising

Recognize that promotions, sales and salesmanship are designed to sell goods
and services.
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INFLUENCES ON PRODUCERS AND CONSUMERS: Merchandising

Recognize advantages and disadvantages of promotional techniques to influence

consumer purchasing decisions.

Examine the impact of merchandising upon consumer behavior in the marketplace.

Examine the impact of franchising by identifying businesses that are the-same

everywhere.

Relate uniformity of products and services to mass merchandising and franchising.

Examine ways merchandising and franchising have affected one's consumption

patterns.

CREDIT: Types

Identify credit sources available within the community.

Identify type(s) of credit available from various sources.

Evaluate advantages and disadvantages of different types of credit recognizing

each form of credit is designed to meet different consumer needs.

Relate the type and form of credit to the purpose for which it will be used.

Compare sources and forms of consumer credit.

CREDIT: Establishing

Explain the steps involved and the information required in establishing credit.

Demonstrate the ability of completing credit applications.

Explain how a credit rating is determined and the effect it has on one's abi-

lityto obtain credit.

Identify important items an individual should look for when signing a credit

contract.

Recognize legal rights and obligations of debtors and creditors.

Identify legislation affecting credit.

CREDIT: Cost

Identify factors which influence the cost of credit to the consumer.

Estimate the true cost of using credit.

Relate the cost of credit to the purpose for which it will be used.
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CREDIT: Cost (coned)

Analyze the true cost of credit in terms of increased cost of goods and ser-
vices, commitment of future income, and the alternative goods and services

that could have been purchased.

Relate the availability and cost of credit to the maintenance of a satisfac-

tory credit rating.

Recognize credit service costs for unpaid bills vary among financial institutions.

Recognize the effect of credit use on cash-paying consumers.

Recognize that the use of credit still costs the consumers.

CREDIT: Uses

Identify the items, sources and reasons why they borrow.

Explain what happens when the items borrowed are broken or lost.

Develop rules they think would be good to follow when borrowing from friends

or family members.

Identify reasons they would not lend certain things.

Explore some ways they borrow to extend their resources.

Identify sources for borrowing available to them.

List advantages and disadvantages of borrowing from others.

Explain credit and its effect on consumer purchasing power.

Examine ways in which availability of credit will.affect buying decisions.

Describe situations where the use of future income to satisfy present needs
and wants would be a wise use of credit.

Develop an overall financial plan which shows the effectiVe use of credit as
an economic resource.

Analyze ways in which they could effectively use credit to accomplish goals
and maintain a satisfying life-style.

Relate the effective use of student loans to the ability to achieve personal
goals.

Explore some of the advantages and disadvantages of using a layaway plan for
purchasing the items they want.

Appraise expected income, assets and probable expenses when determining the
amount of credit that can safely be used.

Consider the limitations of future consumer choices when committing future

income in using credit.
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,CREDIT: Uses (cont'd)

Examine alternatives to the use of credit possible through reordering goals

and priorities and the creative utilization of available resources.

Consider the purpose for which credit will be used when the type of credit

is being used.

Evaluate provisions in credit agreements.

Explain the relationship of credit in the economy.

Develop the ability to use credit intelligently by exercising judgment in
selection of source and type of credit for a given situation.

CREDIT: Problems

Identify some risks they take when lending or borrowing money or other items.

Project some of the possible consequences resulting from misuse of credit or

inability to meet credit obligations.

Assess the relationship between bankruptcy and the over-extension of credit

use.

Identify, major federal and state laws which regulate consumer credit.

Exercise their legal right to review information filed by credit investiga-

ting agencies.

Assess their legal responsibilities and obligations when signing a credit

contract.

Report unfair or fraudulent credit practices to the proper authorities.

VALUES AND LIFE STYLES: Planning and Budgeting

Keep a record of personal income and expenses.

Develop a simple plan for the use of one's money.

Relate the use of spending plan to accomplishment of goals.

Develop a plan for the use of personal spending money which would establish
priorities based on values, goals and present or future income.

Examine personal or community resources that could be substituted for money

in achieving goals.

Adapt one's spending plan to unexpected situations.

Identify ways in which an individual's or family's level of living is affected
more by the pattern of spending than by the amount of income.
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VALUES AND LIFE STYLES: Planning and Budgeting (cont'd)

Explain the ways in which an effective plan for the use of income can reflect

differences in values, goals, needs, and wants of individuals and families.

Relate the use of a spending plan to personal satisfaction received from ac-

complishment of goals.

Plan the alternative use of personal time, money and other resources to re-

ceive greater satisfactions.

Explore sources of help in financial planning available in the community.

Evaluate methods of recordkeeping in relation to personal needs.

Develop a method of recordkeeping compatible with life-style.

Plan for anticipated changes in financial needs, responsibilides and re-
sources during individual or family life cycles.

Assess personal, family and community resources available to extend satis-

factions from income.

Identify the role of communication to the success of family financial planning.

Realize that financial planning is an ever-changing process, dependent upon

values and goals of the person.

Reassess financial plans as personal or family situations and needs change.

Utilize sources of help in financial planning available in the community.

Recognize factors affecting the availability of resources.

Distinguish budget areas.

Recognize the relationship of one's values and goals to the use of one's

resources.

VALUES AND LIFE STYLES: Personal Goals and Life Styles

Explain, why people want different things.

Look at one's consumer choices in terms of likes and activities.

Clarify what they want to do and be.

Classify goals as short term or long term.

Distinguish between needs and wants.

Recognize that certain wants for some people are needs for others.

Distinguish one's wants from those of others.
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VALUES AND LIFE STYLES: Personal Goals and Life Styles (cont'd)

Recognize that life-styles differ according to cultural influences and

environment.

Assess how consumer behavior is affected by personal goals and values.

Explain how resources and consumer choices affect life-styles.

Interpret one's needs and wants through one's present life-style.

Identify ways in which personal values have shaped their present life-
styles and the goals they have for the future.

Explore some of the cultural, social and economic factors that have influ-
enced their present life-style.

Analyze ways in which accurate perception of values, goals and resources
can give individuals and families freedom to choose among alternatives in
creating a life-style.

Analyze factors which enable a person to make changes in one's life-style.

Clarify and set priorities for personal and family values, goals and resources
available to maintain their chosen life-style.

Adapt priorities in values and goals to changing situations and various stages

of the life cycle.

Identify some constraints they now face or may face in achieving and maintain-

ing a desired life-style.

Accept differences in values, goals and patterns of living expressed by other

individuals and families in the community.

Identify goals necessary to become the kind of persons they want to be.

Explore personal qualities and strengths that will help them reach their goals.

Examine personal shortcomings and outside obstacles which might keep them
from reaching their goals.

Propose some things they might do to overcome the obstacles which block
chances of reaching goals.

VALUES AND LIFE STYLES: Decision-Making.

Differentiate between needs and wants, likes and dislikes when making choices.

Examine alternatives when faced with consumer choices. ,

Illustrate ways in which consumer choices reflect personal interests, values
and goals.

Resist peer pressure when making a personal consumer choice.
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VALUES AND LIFE STYLES: Decision-Making (cont'd)

Trust their own judgment when making a decision.

Weigh alternatives and probable consequences of each when faced with a con-
sumer decision.

Consider the costs and effects of personal consumer choices on the family,
community and the environment.

Identify ways in which decisions regarding the use of consumer resources
can enhance, the potential for achieving the kind of life-style 9ne chooses.

Relate the availability of resources to the range of consumer choices.

Defend the generalization that instinct, emotion and reason play significant
roles in intelligent consumer decision.

Display sensitivity to the needs and wants of others when making decisions.

Make informed choices by comparing goods and services and selecting alterna-

tives which meet one's needs.

Recognize that decisions on the Amount to spend depend not just on prime,
but also on what other items one could buy at the same price.

Recognize the psychological, social, economic and legal motivations and

restraints in decision-making.

Analyze decisions according to the degree of rational thought involved.

VALUES AND LIFE STYLES: Environment and Quality of Life

Identify environmental problems in the school and neighborhood.

Explore ways of reducing pollution in the neighborhood and school.

Examine effects of types of packaging on waste disposal.

Identify some things they are willing to do to help reduce pollution.

Survey the community to determine which environmental problems appear to
be most critical.

Examine environmental problems in the school or community which would pro-
vide opportunities for personal involvement.

Explore ways in which an industry has contributed to pollution and depletion
of natural resources.

Assess the effect of consumer choices and activities on the environment.

Participate in recycling activities.

Identify natural resources people can enjoy without depleting those resources.
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VALUES AND LIFE STYLES: Environment and Quality of Life (coned)

Clarify personal values regarding the environment and sacrifices that are

necessary to improve the environment.

Identify ways in which consumers can work independently or in groups to im-

prove the environment.

Consider the effects of their personal needs, convenience, preferences and
consumption patterns on the community, the environment, and the economy.

Analyze the effects of present American consumption patterns on citizens of
other nations and on future generations of Americans.

Summarize the activities of various environmental action and conservation
groups in the community.

Question consumer practices which have harmful effects on the environment.

Weigh benefits against costs of increased demand for a higher standard of

living.

Explore instances in which there can be a conflict between economic growth

and ecological balance.

Weigh the social and ecological costs of the use of limited resources

against economic benefits.

VALUES AND LIFE STYLES: Value Clarification

Explain why people like different things.

Identify the things they like and dislike.

Relate their wants to personal interests and activities.

Evaluate consumer choices in terms of likes and activities.

Clarify what they want to do and be.

Explore some of the things their families like to do.

Clarify self-image through understanding of personal values and social-
cultural influences which contribute to identity.

Dtstinguish between values and goals and determine the relationship to each
other and decisions concerning income use.

Relate wants to personal interests and activities.

Understand influences affecting development and change in values.

Explain the effect of values on resource management.

Identify the value structure of another person.
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Appendix C

Student and Teacher Resource Materials
tc

122

118



ELEMENTARY:

American Economic System

Books

Glassner, Sherwin S. How the American Economic System Functions. West-

chester, IL: Benefic Press, 1968-.

Games and Simulations

Education Ventures, Inc. Pink Pebbles. Middleton, CT: Education Ven-

tures, Inc,, 1972, (grades 4-6)

Kourilsky, Marilyn L. The Mini-Society. Los Angeles, CA: Educational

Resource Association, Inc., 1974.

SECONDARY:

Books

De Brum, S. Joseph; Haines, Peter G.; Malsbary, DeanIt.; and Crabbe,

Ernest H. General Business for Economic Understanding. Cincinnati,

OH: South -Western Publishing_ Co., 1971.

Garmen, E. Thomas and Eckert, Sidney W. The Consumer's World: Buying,

Money Management and Issues. New York:" McGraw-Hill ,Book Company,

1974. (reading level 10-11).

Linder, Bertram L. Economics for Young Adults. New York: W. H. Sadlier,

Inc., 1974, (reading level 8-9).

Saalbach, William F. Economics for The Consumer. River Forest, IL:

Laidlow Brothers, Publishers, 1974, (reading level 8-9).

Thal, Helen M. and Holcombe, Melinda. Your Family and Its Money. Boston:

Houghton-Mifflin Co., 1973, (reading level 9-10).

Warmke, Roman F., Wyllie Eugene p., et al. Consumer Decision Making.

Cincinnati, OH: South-Western Publishing Co., 1972, (reading level

10-11).

Warmke, Roman F.;. Wyllie, Eugene D..; Wilson, W. Harmon, and Eyster, Elvin

S. Consumer Economic Problems. Cincinnati, OH: South-Western Pub-

lishing Co., 1971 (reading level 7-8).

Wilheims, Fred Theodore; Heimerl, Ramon P., and Jelley, Herbert M.
Consumer Economics. 1969, (reading level 11-12).

Booklets, Pamphlets, Leaflets

American Bankers Association. "Money and You". Washington, DC: American

Bankers Association, n.d., (reading level 9-10).

Bete, Channing L., Co., Inc. "About Man's Economic Wants", Greenfield,

MA: Channing L. Bete Co., Inc., 1973, (reading level 13-14).
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Bete,Channing L., Co., Inc. "About the Nature of Economics". Greenfield,

MA: Channing L. Bete Co., Inc., 1971, (reading level 12-13).

Bete,Channing L., Co., Inc. "That's What America's All About". Greenfield,

MA: iChanning L. Bete Co., Inc., 1973, (reading level 10-11).

Cooperative League of the U.S.A. "Ours, How to Organize a Consumer Co-op".

Washington, DC: Cooperative League of the U.S.A., 1971, (reading

level 11-12).

Pearson, Craig; Morrill, George; and Peck, David. "Today's Economics".

Columbus, 011: American Education Publications, 1971, (reading level

11-12). ,

Resource Kits

Olsen, Arthur R. Beat the Market. Cincinnati, OH: South-Western

Publishing Co., 1973.

Games and Simulation

....7Amidon, Paul S. and Associates, Inc. Inflation. Minneapolis, MN: Paul

S. Amidon and Associates, Inc., 1972 (grades 9-12).

Benefic Press. Market. Westchester, IL: Benefic Press, 1971. (grades 7-8).

Interact Company. Enterprise. Lakeside, CA: Interact Company. 1972,

(grades 9-12).

Western Publishing Company, Inc. Economic System. Wayne, NJ: Western

Publishing Company, Inc., 1969 (grades 9-11).

ADULT:

Books

Editors of Fortune, The. Consumerism. New York: Harper and Row Publishers

Inc., 1972 (reading level 14-15).

Gordon, Leland J. and Lee, Stewart M. Economics For Consumers. New York:

D. Van Nostrand Company, 1972, (reading level 10-11).

Hastings, Paul and Mietus,,N9rbert. Personal Finance. New York: McGraw-

Hill Book Company, 1972, (reading level 12-13).

Jelley, Herbert M. and herrmann, Robert O. The American Consumer. New

York: McGraw-Hill Book Company, 1973.

McConncll, Campbell, R. Economics: Principles, Problems, and Policies.

New York: McGraw-Hill Book Company, 1972, (reading lei/el 13-14).

Phillips, E. Bryant and Lane, Sylvia. Personal Finance. New York:

John Wiley and Sons, 1974, (reading level 12-13).

Spencer, Milton H. Contemporary Economics. New York: Worth Publishers, Inc.,

1971, (reading level 12-13).
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Troelstrup, Arch W. The Consumer in American Society: Personal and Family

Finance. New York: McGraw-Hill Book Company, 1974.

West, David A. and Wood, Cfgfi L. Personal Finance Management. Boston, MA:

Houghton-Mifflin Co., 1972, (reading level 12-13).

Booklets, Pamphlets, Leaflets

Educational Relations Department, J.C. Penney, Co. "Forum -- Consumer
Behavior: What Influences It?" New York: J. C. Penney, Co., Spring/
Summer 1971.

Sperry and Hutchinson Company, The Consumer Affairs.Department of the. The

Retailer's Guide to Consumer Action". New York: The'Sperry and

Hutchinson Co., 1974, (reading level 13-14).

TEACHER RESOURCES!

Campbell, Sally R. A Department Store in the Classroom. Chicago: Sears,

Roebuck and Company, 1969.

Kourilsky, Marilyn L. Beyond Simulation: The Mini-Society Approach to
Instruction in Economics and Other Social Sciences. Los Angeles:

Educational Resource Association, Inc., 1974.

Penney, J. C., Inc. Insights Into Consumerism: Understanding Our Economy.
#84075, New York: J, C. Penney, Inc., 1972.
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ELEMENTARY:

Uses of Money

Books

Cass, Angelina W. How to Be a Wise-Consumer. New York: ,oxford Book Co.,

1967., (reading level 4-5).

Spitze, Hazel Taylor and Rotz, Patricia H. Where Does the Money Go?

Austin, TX: Steck-Vaughn, Co., 1969 (reading level 3-4).

Toyer, Aurelia. Get Your Money's Worth. New York: Holt, Rinehart and

Winston, Inc., 1965, (reading level 4-5).

Booklets, Pam hlets Leaflets

*BAND Cartoon Leaflets. "Mr. and Mrs. Green Solve the Price Mystery". ED-18,

Richmond, CA: Bay Area Neighborhood Development, 11966 and 1967,

(reading level 3-4).

*BAND Cartoon Leaflets. "My Mommy's Smart!" ED-32, Richmond, CA: Bay

Area Neighborhood Development, 1966 and 1967,. (reading level 3-4).

Gillespie, George. "Why You Need Insurance". Syracuse, NY: New Readers

Press, 1966, (reading level 3-4).

111
Laubach Literary, Inc., "Be Informed on Banking". Unit 10. Syracuse, NY:

New Reader's Press,1970, (reading level 4-5).

Laubach Literary, Inc., "Be Informed on Personal Insurance". Unit 5.

Syracuse, NY: New Reader's Press, 1970, (reading level 4-5).

Laubach Literary, Inc., "Be Informed on Taxes". Unit 9. Syracuse, NY:

New Reader's Press, 1970, '(reading level 4-5).

Laubach Literary, Inc., "Be Informed on Wise Buying". Unit 14. Syracuse,

NY: New Reader's Press, 1970, (reading level 4-5).

Money Management Institute. "Mind Your Money" series ("When You Spend",

"When You Shop", and "When You Use Credit"). Chicago, IL: House-

hold Finance Corporation, 1968, (reading level 4-5).

Turner, Ricnard H. "The Money You Spend". Chicago, IL: Follett Pub-

lishing Co., in cooperation with New York University Press, 1962,

(reading level 4-5).

SECONDARY:
Books

Beery, Mary. Young Teens and Money. New York: McGraw-Hill Book Company,

1971, (reading level 8-9).

Consumers Union of the United States, Inc. Consumer Reports 1975 Buying

Guide. Mt. Vernon, NY: Consumers Union of the United States, Inc.

1974, (reading level 10-11).

* Also available in Spanish'. 126
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DeBrum, S. Joseph; Haines, Peter G.; Malsbary, Dean R; and Crabbe, Ernest
H. General Business for Economic Understanding. Cincinnati, OH:

South-Western Publishing Co., 1971.

Fiukelstein, Milton and Nitzburg, Arthur. Living in a Consumer's World.

New York: Globe Book Company Inc., 1974 (reading level 8-9).

Carmen, E. Thomas and Eckert, Sidney W. The Consumer's World: Buying,

Money Management and Issues. New York: McGraw-Hill Book Company,

1974.

Klein, David and Klein, Marymae. Supershopper. New York: Praeger Pub-

lishers, Inc., 1971, (reading level 11-12).

Linder, Bertram L. EconomiCS for Young Adults. New York: W. H. Sadlier,

Inc., 1971, (reading level 8-9).

Levy, Leon; Feldman, Robert; and Sasserath, Simpson. The Consumer in the

Marketplace. New York: Pitman Publishing Corporation, 1970,

(reading level 11-12).

Margolius, Sidney. How to Make-the Most of Your Money. New York:
' Hawthorn Books Inc., 1972, (reading level 9-10).

Margolius, Sidney. The Consumer's Guide to Better Buying. New York:

Pocket Books, Inc., 1972, (reading level 12-13).

National Observer, The. ,The Consumer's Handbook II. Princeton; New
Jersey: Dow Jones and Company, Inc., 1971; (reading level 11-12).

Schoenfeld, David and Natelia, Arthur A. The Consumer and His Dollars.
Dobbs Ferry, NY: Oceana Publications, Inc., 1970, (reading level
12-13).

Thal, Helen M. and Holcombe, Melinda. Your Family and Its Money. Boston,

MA,: Houghton Mifflin Company, 1973, (reading level 9-10).

Warmke, Roman F., Wyllie, Eugene D., et al. Consumer Decision Making.
Cincinnati, OH: South-Western Publishing Company, 1972, (reading
level 10-11).

Warmke, Roman F.; Wyllie, Eugene D.; Wilson, W. Harmon; and Eyster, Elvin
S. Consumer Economic Problems. Cincinnati, OH: South-Western Pub-
lishing Company, 1971, (reading level 7-8).

Watkins, A. M. The Homeowners Survival Kit. NY: Hawthorn Books Inc.,
1971, (reading level 8-9).

Booklets, Pamphlets, Leaflets

Adult Armchair Education Program. "Consumer Awareness". Philadelphia, PA:

Opportunities Industrialization Center, Inc., 1969, (reading level 6-8).

American Stock Exchange. "Journey Through a Stock Exchange", NY: American
Stock Exchange, 1973, (reading level 8-9).
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Bete, Channing L., Co., Inc. "Social Security and You", Greenfield, MA:
Channing L. Bete Co., Inc., 1973, (reading level 11-12).

Bete; Channing L., Co., Inc. "What Everyone Should Know About Life

Insurance", Greenfield, MA: Channing L. Bete Co., Inc., 1972,
(reading Level 11-12).

Better Business Bureau. "Tips on Home Study Schools". #229, Washington,

DC: Better Business Bureau Council, Inc., 1972 (reading level it -12).

Bohlman, Herbert W. and Bohlman, Edna McCaull. "Insuring Your Life, Income

and Property". f2076, Chicago, IL: Follett Educational Corporation,

1970, (reading level 11-12).

Cohen, Jerome B. "Personal Money Management". Washington, DC: The

American Bankers Association, 1970, (reading level 11-12).

Consumer Affairs Foundation, Inc. "Beware The Insurance Twists", Boston,

MA: Consumer Aff'airs Foundation, Inc., 1971, (reading level 11-12).

Hawver, Carl F.; Burkhart, Roy A.; and,Peterson, James A. "Money and

Your Marriage", Washington DC: The National Consumer Finance
Association, 1972.

Institute of Life Insurance. "Handbook of Life Insurance", NY: Institute

of Life Insurance, 1968, (reading level 11-12).

Institute of Life Insurance. "policies for Protection: How Life Insurance

and Health insurance Work", NY: Institute of Life Insurance, 1969,
(reading level 11-12).

Institute of Life Insurance. "The Search for Economic Security", NY:
Institute of Life Insurance, 1973, (reading level 11-12).

Money Management Institute. "Your Shopping Dollar", Chicago, IL: Household
Finance Corporation, 1972, (reading level 1011).

National Consumer Finance Association, "Using romorrow Money", Washington,
DC: National Consumer Finance Association, n.d., (reading level 9-10).

New York Stock Exchange. "You and the Investment World", NY: New York
Stock Exchange - School and College Relations, 1971, (reading level 9-10).

Simpson, David J. and Invest-in-America Council, Inc. "Mathematics of
Savings and Investment", Wayne, PA: Ilaverford House, 1972, (reading

level 10-11).

United States Savings and Loan League, "The Savings and Loan Association:
An American Financial Institution", Chicago, 1L: United States
Savings and Loan League, n.d.

Resource Kit

Changing Times Education Service, Editors of. Insurance. Washington, DC:

Changing Times Education SerVice, 1-972, (reading level 11-12).
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Changing Times Education Service, Editors of. Savings and Investing.

Washington, DC: Changing Times Education Service, 1973, (reading level

11-12).

Changing Times Education Service, Edit-rs of Money Management.

Washington, DC: Changing Times Education Service, 1973, (reading level

10-11).

United States Department of the Treasury, Internal Revenue Service.
"Understanding Taxes", IRS District Office (of each state).

Attention: Understanding Taxes Coordinator, updated each year,

(reading level 12-13).

Games & Simulation

CUNA Nutual Insurance Society. Managing Your Money, Madison, WI: Mutual

Insurance Society, 1970, (reading level 8-9).

Changing Times Education Service. Share The Risk, Washington, DC:
Changing Times Education Service, 1973, (reading level 7-9).

ADULT:
Books

Gordon, Leland J, and Lee, Stewart M. Economics For Consumers. New York, NY:

D. Van Nostrand Company, 1972, (reading level 10-11).

Hastings, Paul and Mietus, Norbert. Personal Finance. New York, NY:

McGraw-Hill Book Company, 1972, (reading level 12-13).

Jelley, Herbert M. and Herrmann, Robert O. The American Consumer. New

York, NY: McGraw-Hill Book Company, 1973.

Laas, William. Managing Your Money for Retirement. New York, NY: Popular

4 Library, 1970, (reading level 9-10).

Phillips, E. Bryant and Lane, Sylvia. Personal Finance. New York, NY: John

Wiley & Sons, 1974, (reading level 12-13).

Troelstrup, Arch W. The Consumer in American Society: Personal and Family

Finance. New York,NY: McGraw-Hill Book Company, 1974, (reading
level 13-14).

West, David A. and Wood, Glenn L. Personal Finance Management. Boston, MA:

Houghton Mifflin Company, 1972, (reading level 12-13).

Booklets, Pamphlets, Leaflets

Insurance Information_ Institute. "Every Ten Minutes", New York, NY:

Insurance Information Institute - Education Division, 1974 (updated
annually), (reading level 12-13).

'Insurance Information Institute. "Insurance for the Home", New York, NY:
Insurance Information Institute - Education Division, 1974 (updated

annually), (reading level 12-13).
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National Retired Teachers Association-American Association of Retired

Persons. "Tax Facts for Older Americans", Washington DC: NRTA-AARP,

1973, (reading level 13-14).

U. S. Department of Health, Education and Welfare. "A Brief Explanation

of Medicare", #(SSA)72-10043, Washington DC: Social Security Adminis-'

tration, 1972, (reading level 12-13).

U. S. Department of Labor; Labor-Management Service Administration, "Know
Your Pension Plan", Washington DC: Government Printing Office, 1973,

(reading level 12-13).

TEACHER RESOURCE:

Educational Design, Inc. Modern Consumer Education: Protecting Family

Health and Security. Module 3, New York, NY: Grolier Educational

Corporation, 1972.

Educational Design, Inc. Modern Consumer Education: Supplement One.

New York, NY: Grolier Education Corporation, 1974.

Educational Relations. Department, J.C.Pennev, Company. "ForUm-Consumer

Behavior: What Influences It?" New York, NY: J.C.Penney, Company,

Spring/Summer 1971.

Insurance Information Institute. "A Family Guide to Property and Liability

Insurance", New York, NY: Insurance Information Institute-Educational

Division, 1971.

Liston, Robert A. Who Shall Pay? New York, NY: Julian Messner, 1972.

Money Management Institute. "Children's Spending", Chicago, IL: House-

hold Finance Corporation, 1971.

Money Management Institute. "Your Guide For Teaching Money Management",

Chicago, IL: Household Finance Corporation, 1970.
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ELEMENTARY:

Goods and Services: Food

Books

Cass, Angelica W. How to Be a Wise Consumer. New York: Oxford Book

Company, 1967, (reading level 4-5).

Toyer, Aurelia. Get Your Money's Worth, New York: Holt, Rinehart and
Winston, Inc., 1965, (readingleve14-5).

Booklets, Pamphlets, and Leaflets

Banks, Virginia and Zipster, Marelyn W. "Action on Sarena Street",

Denver, CO: Bannock Publications, Inc., 1969, (reading level 5-6).

*BAND Cartoon Leaflets. "12 Secrets of Smart Food Buying", ED-15,

Richmond, CA: Bar Area Neighborhood Development, 1966 and 1967,

(reading level 3-4).

Laubach Literary, Inc. "Be Informed on Wise Buying", Unit 14, Syracuse,
NY: New Reader's Press, 1970, (reading level 4-5).

*National Dairy Council. "What to Feed Your Family". Chicago, IL:

National Dairy Council, 1968, (reading level 4-5).

New York State's Food on the Table Program. "Nutrition Education: Food-

and What It Can Do For You", Albany, NY: New York State Department

of Social Services, 1970, (reading level 4-5).

Special Service Supply. "Dining Out Skill Text for Young Diners",
Huntington, NY: Special Service SUpply, 1968, (reading level 5-6).

Charts

National Dairy Council. "Comparison Cards". Chicago, IL: National Dairy

Council, 1973.

Simulation Games

American School Food Service Association. Yummy Rummy. Denver, CO:
American School Food Service Association, 1970 (reading level 2-3).

Colorforms, Inc. Lingo. New York: Colorforms, Inc., 1973, (reading level
4-5).

Graphics Co. The Calorie Game. Urbana, IL: Graphics Co., 1972 (reading
level 5-7).

Washington State University. Checkstand. Pullman, WA: Washington State

411
University, n.d., (reading level 5-6).

Also available in Spanish.
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Washington State University. Food-O. Pullman, WA: Washington State

University n.d., (reading level 6).

Washington State University. Humpty Dumpty. Pullman, WA: Washington

State University, n.d., (reading level 5-6):

SECONDARY:
. Books

Deutsch, Ronald M. The Family Guide to Better Food and Better Health.

Des Moines, IA: Meredity Corporation, 1971, (reading level 10-11).

Finkelstein, Milton and Nitzburg, Arthur. Living in a Consumer's World.

New York: Globe Book Company, Inc., 1974, (reading level 8-9).

Carmen, E. Thomas and Eckert, Sidney W. The Consumer's World: Buying.,

Money Management and Issues. New York: McGraw-Hill Book Company,

1974.

National Observer, The. The Consumer's Handbook III Princeton, NJ: Dow

Jones and Company, Inc., 1971, (reading level 11-12).

Warmke, Roman F., Wyllie, Eugene D., et al. Consumer Decision Making.

Cincinnati, OH: South-Western Publishing Company, 1972, (reading

level 10-11).

Booklets, Pamphlets, Leaflets

American Frozen Food Institute. "Watch The Mark of Zero!" Chicago, IL:

American Frozen Food Institute, n.d., (reading level 10-11).

Beef Industry Council. "A Steer's Not All Steak..." Chicago, IL:

National Live Stock and Meat Board, n.d., (reading level 8-9).

Benjamin Company, Inc., The. "How to Buy Food for Less", New York:

The Benjamin Company, Inc., 1973, (reading level 8-9):

Bete, Channing L., Company, Inc. "138 WayS to Beat The High Cost of

Living", Greenfield, MA: Channing L. Bete Company, Inc., 1972,

(reading level 8-9).

Better Business Bureau. "Facts on Shopping for Food", #235, Washington,

DC: Better. Business Bureau Council Inc., 1972 (reading level 8-9).

Federal Trade Commission. "Freezer Meat Bargains", Consumer Bulletin #5,

Washington, DC: Government Printing Office, 1972, (reading level

11-12).

Food and Drug Administration. "We Want You to Know About Labels on Food"
(IfDHEW 73-2043) and "We Want You to Know About Nutrition Labels on
Food" (#1712-00190), Washington, DC: Government Printing Office,
1973-1974, (reading level 10-11).

Food and Drug Administration. "We Want You to Know About Protecting Your
Family From Food-borne Illness", #DIIEW 74-2003, Washington, DC:

Government Printing Office, 1973, (reading level 11-12).
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Margolius, Sidney. "How to Stretch Your Money", #302a, New York: Public

411
Affairs Committee, Inc 1972, (reading level 11-12).

Money Management Institute. "Your Food Dollar", Chicago: Household

Finance CorpordEPtT, 1972, (reading level 11-12).

National Dairy &nal: "Can We Eat Well for Less?" #B67, Chicago:

National Dairy Council, 1973, (reading level 7-8).

National-Dairy Council. "Cheese", #B 145, Chicago: National Dairy Council,

1973, (reading level 10-11).

Natiordl Dairy Council. "Milk Information Sheet", #B 13, Chicago: National

Dairy Counc-1.1, 1973, (reading level 9-10).

National Live Stock and Meat Board, "Let Us Help You Be a Smarter Shopper..

A Better Cook", Chicago, IL: National Live Stock and Meat Board, n.d.,

(reading level 9-10).

Seelig, R.A. "Selection and Care of Fresh Fruits and Vegetables", Washing-

ton, DC: United Fresh Fruit and Vegetables Association, 1971,

(reading level 11-12).

U. S. Department of Agriculture. "How to Buy Food", #467-344, Washington,

DC: Government Printing Office, 1971.

U, S. Department of Agriculture. "Meat and Poultry -- Care Tips for You",

#0100-1610, Washington, DC: Government Printing Office, 1972,

(reading level 8-9).

U. S. Department of Agriculture. "Storing Perishable Foods in the Home",

G #78, Washington, DC: Government Printing Office, 1971, (reading

level 9-10).

U. S. Department of Agriculture. "The 'How to Buy' Food Series", Washington,

DC: Government Printing Office, 1968-1973, (reading level 10-11).

"Beef Roasts",.G 146; 100
"Beef Steaks", G 145, 10c
"Canned and Frozen Fruits", G 191, 300
"Canned and -Frozen Vegetables", G 167, 300

"Cheese", G.193, 200
"Dairy Products", -G 201, 150
"Dry Beans, Peas and Lentils", G 177, 250

"Eggs", G 144, 10c
"Fresh Fruit", G 141, 15c
"Fresh Vegetables", G 143, 15Q
"Lamb", G 195, 150
"Meat for Freezer", G 166, 200
"Potatoes", G 198, 150
"Poultry", G 157, 100

U. S. Departments of Agriculture and Health, Education, and Welfare in co-

operation with the Grocery Manufacturers of America, and The Adver-

tising Council. "Food is More Than Just Something to Eat "., Rockville;

MD: U.S. Department of Health, Education & Welfare, n.d.(reading level

9-10).
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Resource Kits

U. S.'Environmental Protection Agency. "Waste Not, Want Not", #5502-00094,
Washington, DC: Government Printing Office, 1972, (reading level 10-
11).

Simulation Games

Gillum Book Company. Sharp Shopper. Kansas City, MO: Gillum Book

Company, n.d., (reading level 8-9).

Graphics Company. The Nutrition Game. Urbana, IL: Graphics Company, 1972,

(reading. level 8-9).

ADULT:
Books

Aaker, David A. and Day, George S. Consumerism. New York: The Free Press,

1974.

Cross, Jennifer. The Supermarket Trap. Bloomington, IN: Indiana Univer-

'sity press, 1970.

,Editors of Fortune, The. Consumerism. New York: Harper & Row Publishers,

Inc., 1972, (reading level 14-15).

Jelley, Herbert M. and Herrmann, Robert O. The American Consumer. New York:
McGraw-Hill Book Company, 1973.

Margolius, Sidney. The Consumer's Guide to Better Buying. New York:

Pocket Books, Inc., 1972, (reading level 12-13).

Schoenfeld, David and Natella, Arthur A. The Consumer and His Dollars.
Dobbs Ferry, NY: Oceana Publications, Inc., 1970, (reading level
12-13).

Troelstrup, Arch W. The Consumer in American Society: Personal and Family

Finance. New York: McCraw-Hill Book Company, 1974.

Booklets, Pamphlets, Leaflets

Darling, Mary. "Natural, Organic and Health Foods", #F 280, St. Paul, MN:
University of Minnesota; 1973, (reading level 12-13).

TEACHER RESOURCES:

Bell, Camille G. and Fallon, Berlie J. Consumer and Homemaking Education,

#1234, Danville, IL: The Interstate Printers and Publishers, Inc.,
1971, (reading level 8-9).

.Educational Design, Inc. Modern Consumer Education: Food, Clothing and
Shelter, Module 1, New York: Grolier Educational Corporation, 1972.

Federal Extension Service. "Low Income Teaching Kit on Food for Thrifty
Families", FES Packet B, Washington, DC: Government Printing Office,

.

1968, (reading level 4-5). $1.50.
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Mayer, William_C. The Buying Guide for Fresh Fruits, Vegetables and

411
Nuts. Fullerton, CA: Blue Goose, Inc., 1971.

U. S. Department of Agriculture. "How to Buy Food: Lesson Aids for

Teachers", #443, Washington, DC: Government Printing Office, 1973.

0.4
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ELEMENTARY:

Resource Materials
Goods and Services: Clothing

Books

Butman, Grace A. New Fabrics, New Clothes and You. Austin, TX: Steck-

Vaughn Company, 1966, (reading level 5-6).

Cass, Angelica W. How to Be a Wise Consumer. New York: Oxford Book

Company, 1967, (reading level 4-5).

Toyer, Aurelia. Get Your Money's Worth. New York: Holt, Rinehart and

Winston, Inc., 1965, (reading level 4-5).

Booklets, Pamphlets, Leaflets

Laubach Literary, Inc. "Be Informed on Wise Buying", Unit 14, Syracuse, NY:
New Reader's Press, 1970, (reading level 4-5).

Xerox Division, Ginn and Company. "Consumer Education Series: Dress Well

for Little Money", Arlington Heights, IL: Ginn and Company, 1967,

(reading level 4-5).

SECONDARY:

Books

Finkelstein, Milton and Nitzburg, Arthur. Living in a Consumer's world.

New York: Globe Book Company, Inc., 1974, (reading level 8-9).

Garmen, E. Thomas and Eckert, Sidney W. The Consumer's World: Buying,

Money Management and Issues. New York: McCraw-Hill Book Company, 1974,

Garrett, Bertie Gillette and Metzer, Edward J. You Are a Consumer -of Clothing.

Boston, MA: Ginn and Company, 1967, (reading level 8-9).

Levy, Leon; Feldman, Robert and Sasserath, Simpson. The Consumer in the
Marketplace. New York: Pitman Publishing Corporation, 1970, (reading

level 11-12).

Warmke, Roman F., Wyllie, Eugene D., et al. Consumer Decision Making..

Cincinnati, OH: South-Western Publishing Company, 1972, (reading
level 10-11).

Booklets, Pamphlets, Leaflets

American Textile Manufacturers Institute, Inc. "Smart Kids Read Clothes-Care
Labels", Charlotte, NC: American Textile Manufacturers Institute,
Inc., n.d.

Bete, Channing L.,'- Company, Inc. "138 Ways to Beat the High Cost of Living",
Greenfield, MA: Channing L. Bete Company, Inc., 1972, (reading level
8-9).
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Federal Trade Commission. "Care Labels", #10, Washington, DC: Federal

411
Trade Commission, n.d., (reading level 8-9).

Federal Trade Commission. "Look for That Label", #6, Washington, DC:
Federal Trade Commission, n.d., (reading level 8-9).

Maytag Company, The. "Removing Spots and Stains", Newton, IA: The Maytag

Company, n.d. (reading level 7-8).

Money Management Institute. "Your Clothing Dollar", Chicago, IL: House-

hold Finance Corporation, 1972, (reading level 11-12).

Sears, Roebuck and Company. "Cash Buying Plan for Children's Clothes",

BB3, La Grange, IL: Sears, Roebuck and Company, 1973, (reading
level 9-10).

Sears, Roebuck and Company. "Hidden Value Series", Chicago, IL: Sears,

Roebuck and Company, 1971, (reading level 9-10).
"How to Select Infants' and Children's Clothing", HV321
"How to Select Young Underfashions", HV301
"Selecting Teen Fashions", HV342

U. S. Department of Agriculture, Agricultural Research Service, Southern
Marketing and Nutrition Research Division, "Soaps and Detergents
for Home Laundering", Washington, DC: Government Printing Office,
1973, (reading level 11-12).

ADULT:

Books

Jelley, Herbert M. and Herrmann, Robert O. The American Consumer. New
York: McGraw-Hill Book Company, 1973.

Margolius, Sidney. The Consumer's Guide to Better Buying. New York:
Pocket Books, Inc., 1972, (reading level 12 -13).

Schoenfeld, David and Natella, Arthur A. The Consumer and His Dollars.
Dobbs Ferry, NY: Oceana Publications, Inc., 1970, (reading level
12-13).

Troelstrup, Arch W. The Consumer in American Society: Personal and
Family Finance. New York: McGraw-Hill Book Company, 1974.

TEACHER RESOURCES:

Adams, Eleanor. "Laundry Techniques for Modern Washers", Chicago, IL:
Association of Home Appliance Manufacturers, 1971.

Belly Camille G. and Fallon, Berlie J. Consumer and HomemaKing Education,
#1234, Danville, 3L: The Interstate Printers and Publishers, Inc.,
1971, (reading level 8-9).

Blanford, Josephine M. and Gurel, Lois M. "Fibers and Fabrics ". Washington,
DC: Government Printing Office,-1970.
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Campbell, Sally R. A Department Store in the Classroom. Chicago, IL:

Sears, Roebuck and Company, 1969.

Educational Design, Inc. Modern Consumer Education: Food, Clothing, and

Shelter, Module 1, New York: Grolier Educational Corporation, 1972.

Federal Extension Service. "Low Income Teaching Kit on Clean Clothes",

FES Packet F, Washington DC: Government Printing Office, 1968,

(reading level 4-5), 55C.

Federal Extension Service. "Low Income Teaching Kit on Clothing", FES

Packet D, Washington, DC: Goverment Printing Office, 1960, (reading
level 4-5), $1.75.

Federal Extension Service. "Low Income Teaching Kit 2 on Clothing", "ES

Packet G, Washington, DC: Government Printing Office, 1968, (reading

level 4-5),, 45c.

Man-Made Fiber Producers Association, Inc. "Guide to Man-Made Fibers",

New York: Man-Made Fiber Producers Association, Inc., 1970.
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ELEMENTARY:

Goods and Services: Shelter

Books

Toyer, Aurelia. Get Your Money's Worth. New York: Holt, Rinehart and

Winston, Inc., 1965, (reading_ level 4-5).

Booklets, Pamphlets, Leaflets

Laubach Literary, Inc. "Be Informed in Buying a House", Unit 4, Syracuse,
New York: New Reader's Press, 1970, (reading level 4-5).

Laubach Literary, Inc. "Be Informed on Renting a House", Unit 6, Syracuse,
New York: New Reader's Press, 1970, (reading level 4-5).

Ranney, George Jr. and Parker, Edmond. "Landlord and Tenant", Boston,

Massachusetts: Houghton Mifflin Co., 1970, (reading level 5-6).

SECONDARY:

Books

DeBrum, S. Joseph; Haines, Peter G.; Malsbary, Dean R.; and Crabbe, Ernest

H. General Business For Economic Understanding. Cincinnati, Ohio:

South-Western Publishing Co., 1971.

Finkelstein, Milton and Nitzburg, Arthur. Living_ in a Consumer's World.

New York: Globe Book Co. Inc., 1974, (reading level 8-9).

Garman, E. Thomas and Eckert, Sidney W. The Consumer's World: Buying,

Money Management and Issues. New York: McGraw-Hill Book Company, 1974.

Hawver, Carl F.; Burkhart, Roy A.; and Peterson, James A. Money and Your

Marriage. Washington, D.C.: The National Consumer Finance Association,

1972.

Levy, Leon; Feldman, Robert; and Sasserath, Simpson. The Consumer in the

Marketfilace. New York. Pitman Publishing Corporation, 1970,(reading level 11-12).

Poiss, Martin. How to Live Cheap But Good. New York: American Heritage

Press, 1971, (reading level 7-8).

Thal, Helen M. and Holcombe, Melinda. Your Family and Its Money. ,Boston,

Massachusetts: Houghton Mifflin Co., 1973, (reading level 9-10).

Warmke, Roman F. Wyllie Eugene D., et al. Consumer Decision Making.

Cincinnati Ohio: South-Western Publishing Co., 1972,(reading level 10-11).

Warmke, Roman F.; Wyllie, Eugene D.; Wilson, W. Harmon; and Eyster, Elvin S.
Consumer Economic Problems, Cincinnati, Ohio: South-Western Publishing
Co., 1971, (reading level 7-8).
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Watkins, A. M. The Home Owners Survival Kit. New York: Hawthorn Book's

Inc., 1971, (reading level 8-9).

Booklets, Pamphlets, Leaflets

--------
Bete, Channing' L. Co., Inc. "138 Ways to Beat the High Cost of Living",

Greenfield, Massachusetts: Channing L. Bete Co., Inc., 1972,(reading level 8-9).

Consumer Affairs, Office of. "7 Ways to Reduce Fuel Consumption in House-
hold Heating ... Through Energy Conservation", #3030-01086, Washington,
D.. C.: Government Printing Office, 1972, (reading level 11-12).

Consumers' Research, Inc. "Mobile Homes, Recreational Vehicles", Washington,
New Jersey: Consumers' Research Inc., 1971, (reading level 10-11).

Department of Environmental Control. "101 Ways to Conserve Electricity

At Home", Chicago, Illinois: Commonwealth Edison,n.d.,(reading level 9-10).

Department of Housing and Urban Development. "Buying and Financing a Mobile

Home ", Washington, D. C.: Government Printing Office, 1973,(reading level 10-11).

Johnson Wax. "Floor Care", Racine, Wisconsin: Consumer Education Department,

Johnson Wax, n.d., (reading level 10r11).

Margolius, Sidney. "How to Finance Your Home", New York: Public Affairs

Committee, Inc., .1971, (reading level 10-11).

Money Management Institute. "Your Housing Dollar", Chicago: Household

Finance Corp., 1971, (reading level 11-12).

Games and Simulations

Gillum Book Company. Sharp Shopper. Kansas City, Missouri: Gillum

Book Company, (reading level 7-9).

ADULT:

Books

Jelley, Herbert M. and Herrmann, Robekt O. The American Consumer, New

York: McGraw-Hill Book Company, 19'73.

Phillips, E. Bryant and Lane, Sylvia. Personal Finance. New York:

John Wiley and Sous, 1974,(reading level 12-13).

Schoenfeld, David and Natella, Arthur A. The Consumer and His Dollars.

Dobbs Ferry, New York: Oceana Publications, Inc., 1970,(reading level 12-13).

Troelstrup, Arch W. The Consumer in American Society: Personal and

Family Finance. New York: McGraw-Hill Book Company, 1974.

West, David A. and West, Glenn R: Personal Finance Management. Boston,

411
Massachusetts: Houghton Mifflin Co., 1972, (reading level 12-13).
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TEACHER RESOURCES:

Bell, Camille G. and Fallon, Berlie J. Consumer and Homemaking Education,

#1234, Danville, Illinois: The Interstate Printers and Publishers, Inc.,

1971, (reading level 8-9).

Campbell, Sally R. A Department Store in. the Classroom. Chicago: Sears,

Roebuck and Co., 1969.

Educational Design, Inc. Modern Consumer Education: Food, Clothing, and

Shelter. Module 1, New York: Grolier Educational Corporation, 1972,

Federal Extension Service. "Low Income Teaching Kit on a Clean House,"
FES Packet C, Washington, DC: Government Printing Office, 1968,
(reading level 4-5), 75.

Federal Extension Service. "Low Income Teaching Kit on a Clean House",
FES Packet E, Washington, DC: Government Printing Office, 1968,
(reading level 4-5), 45c.
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ELEMENTARY:

Goods and Services: Household Furnishings and Equipment

Books

Cass, Angelica W. How to Be a Wise Consumer. New York: -Oxford-Book

Company, 1967, (reading level 4-5).

Toyer, Aurelia. Get Your Money's Worth. New York: Holt, Rinehart and

Winston, Inc., 1965, (reading level 4-5).

Booklets, Pamphlets, Leaflets

*BAND Cartoon Leaflets. "Appliance Repair", Ed-27. Richmond, California:

Bay Area Neighborhood Development, 1966 and 1967, (reading level 3-4).

*BAND lartoon Leaflets. "Keep Your Eyes Open When You Buy a T.V.", ED- 22.

Richmond, California: Bay Area Neighborhood Development, 1966 and

1967, (reading level 3-4).

*BAND Cartoon Leaflets. "The Great Furniture Hunt", ED-21. Richmond,

California: Bay Area Neighborhood Developmerit, 1966 and 1967,

(reading level 3-4).

Laubach Literary, Inc. "Be Informed on Wise Buying", Unit 14. Syracuse,

New York: New Reader's Press, 1970, (reading level 4-5).

Xerox Division, Ginn and Company. "Consumer Education Series", Arlington

Heights, Illinois: Ginn and Company, 1967, (reading level 4-5).

Book 3 - "Buying Appliances"
Book 4 - "What's Good Furniture?"

SECONDARY:

Books

Consumers Union of United States, Inc. Consumer Reports 1975 Buying Guide.

Mt. Vernon, New York: Consumers Union of United States, Inc., 1974,

(reading level 10-11).

Finkelstein, Milton and Nitzburg, Arthur. Living in a Consumer's World.

New York: Globe Book Co. Inc., 1974, (reading level 8-9).

Carmen, E. Thomas and Eckert, Sidney W. The Consumer's World: Buying,

Money Management and Issues. Neu York: McGraw-Hill Book Company,

1974.

National Observer, The. The Consumer's Handbook II. Princeton, New

Jersey: Dow Jones andCompany,qnc., 1971, (reading level 11-12).

*Also available in Spanish.
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139

111
Poriss, Martin. How to Live Cheap But Good. New York: American Heritage

Press, 1971, (reading level 7-8).

Warmke, Roman F.; Wyllie, Eugene D., et al. Consumer Decision Making.

Cincinnati, Ohio: South-Western Publishing Co., 1972 (reading level

10-11).

Booklets, Pamphlets, Leaflets

American Frozen Food Institute. "Watch The Mark of Zero!" Chicago, Illinois:

American Frozen Food Institute, n.d., (reading level 10-11).

American Gas Association. "A Consumer Guide to Gas Range Selection",

Arlington, Virginia: American Gas Association, n.d., (reading level 10-11).

American Gas Association. "Answers To The Most Asked Questions About Gas

Dryers", Arlington, Virginia:. American Gas Association, Inc., 1971,

(reading level 8-9).

Association of Home Appliance Manufacturers. "Choosing and Using Your Auto-

matic Dishwasher", Chicago, Illinois: Asociation of Home Appliance

Manufacturers, n.d.,(reading level 10-11).

Association of Home Appliance Manufacturers. "Consumer Recommendations on

the Safe Use of ApplianCes", Chicago, Illinois: Association of Home

Appliance Manufacturers, n.d.,(reading level 10-11).

Association of Home Appliance Manufacturers. "Cooking Equipment", Chicago,

Illinois: Association of Home Appliance Manufacturers, n.d., (reading

level 11-12).

Bete, Channing L. Co., Inc. "138 Ways to Beat The High Cost of Living",

Greenfield, Massachusetts: Channing L. Bete Co., Inc., 1972, (reading

level 8-9).

Better Business Bureau. "Facts You Should Know About Mattresses", Chicago,

Illinois: Better Business Bureau of Chicago, 1970, (reading level 11-

12).

Better Light Better Sight Bureau. "The Facts of Light", New York: Better

Light Better Sight Bureau,-n.d., (reading level 8-9).

Electric Energy Association, "How to Avoid Unnecessary Service Calls on Your

.
Electric Appliance", New York: Electric Energy Association, n.d.

General Services Administration, "Dishwashers", #2291-00035, Washington,

D.C: Government Printing Office, 1972, (reading level 9-10).

Home Department, "Safe Home Appliances", Chicago: National Safety Council,

n.d., (reading level 11-12).

Kroehler Manufacturing CoMpany. "Let's Talk About Furniture Quality and

Construction", Naperville, Illinois: Kroehler Manufacturing Company,

n.d., (reading level 7-9).



140

Ludwig, Amber C. ed. "Let's Be Realistic and Fair About Appliance

Servicing", Chicago, Illinois: Association of Home Appliance Manu-

facturers, n.d., (reading level 11-12).

Major Appliance Consumer Action Panel. "MACAP's Handbook for the Informed

Consumer", Chicago, Illinois: Association of Homer Appliance Manu-

facturers, 1973.

Major Appliance Consumer Action Panel. "MACAP--Representing Consumers at

the Highest Level of Industry", Chicago: Major Appliance Consumer

Action Panel, n.d., (reading level 9-10).

Money Management Institute. "Your Equipment Dollar", Chicago, Illinois:
Household Finance Corporation, 1973, (reading level 11-12).

Money Management Institute. Your Home Furnishing Dollar", Chicago,

Illinois: Household Finance Corporation, 1973, (reading level 9-10).

Ogilvy, Virginia and U.S. Department of Agriculture. "Buying a New Sewing

Machine", #0100-02859, Washington, DC: Government Printing Office;

1973, (reading level 8-9).

Ogilvy, Virginia and U.S. Department of Agriculture. "Used Sewing Machines-

A Good Buy", #0100-02894, Washington, DC: Government Printing Office,

1973, (reading level 7-8).

Sears, Roebuck and Company. "How to Select Furniture", Chicago, Illinois;
Sears, Roebuck and Company, 1970, (reading level 11-12).

Sears, Roebuck and Company. "How to Select Major Home Appliances", Chicago,

Illinois: Sears, Roebuck and Company, 1970, (reading level 11-12).

Sears, Roebuck and Company. "Portable Appliances: Their Selection, Use

and Care", Chicago, Illinois: Sears, Roebuck and Company, 1971,

(reading level 11-12).

Wear-Ever Aluminum, Inc. "Kitchen Tool School", Chellicothe, Ohio: Wear-

Ever Aluminum, Inc., n.d.

ADULT:

Books

Editors of Fortune, The. Consumerism. New York: Harper and Row Publishers
Inc., 1972, (reading level 14-15).

Jelley, Herbert M. and Herrmann, Robert O. The American Consumer. New York:

McGraw-Hill Book Company, 1973.

Margolius, Sidney. The Consumer's Guide to Better Buying. New York: Pocket

Books, Inc., 1972, (reading level 12-13).

Schoenfeld, David and Natella, Arthur A. The Consumer and His Dollars: Dobbs
Ferry, New York: Oceana Publications, Inc., 1970 (reading level 12-11).



Wilson, Patricia. Consumer Guide to Used and Surplus Home Appliances &

Furnishings. Boston: Houghton- Mtffiin Company, 1973, (reading level

12-13).

Booklets, Pamphlets, Leaflets

Adams, Eleanor. "Microwave Ovens: Answers to Frequently Asked Questions",

Chicago, Illinois: Association of Home Appliance Manufacturers, 1971,

(reading level 12-13).

Association of Home Appliance Manufacturers. "Microwave Ovens and Safety",

Chicago, Illinois: Association of Home Appliance Manufacturers, n.d.,

(reading level 12-13).

TEACHER RESOURCES:

Association of Home Appliance Manufacturers. Air Treatment Equipment.

Chicago, Illinois: Association of Home Appliance Manufacturers, n.d.,

(curriculum guide and teaching kit).

Association of Home Appliance Manufacturers. Home Laundry Equipment.

Chicago, Illinois: Association of Home Applianc,! Manufacturers, n.d.,

(curriculum guide).

Association of Home Appliance Manufacturers, Kitchen Clean-Up Equipment.

Chicago, Illinois: Association of Home Appliance Manufacturers,
n.d., (curriculum guide and teaching kit).

Association of Home Appliance Manufacturers. Refrigeration Equipment.

Chicago, Illinois: Association of Home Appliance Manufacturers, n.d.,

(curriculum guide and teaching kit).

Beveridge, Elizabeth. Choosing and Using Home Equipment. Ames, Iowa:

The Iowa State University Press, 1971.

Educational Design, Inc. Modern Consumer Education: Cars, Furniture, and

Appliances. Module 2, New York: Grolier Educational Corporation,

1972.



SECONDARY:

142

Goods and Services: Education

Books

Beery, Mary. Young Teens and Money. New York: McGraw-Hill Book Company,

1971.

Carmen, E. Thomas and Eckert, Sidney W. The Consumer's World: Buying,

Money Management and Issues. New York: McGraw-Hill Book Company,

1974.

Klein, David and Klein, Marymae. Supershopper. New York: Praeger Pub-

lishers, Inc., 1971, (reading level 11-12).

National Observer, The. The Consumer's Handbook II. Princeton, NJ:

Dow Jones and Company, Inc., 1971, (reading level 11-12).

Booklets, Pamphlets, Leaflets

Better Business Bureau. "Tips on Home Study Schools", #229, Washington,

DC: Better Business Bureau Council, Inc., 1972, (reading level 11-12).

Cohln, Jerome B. "Personal Money Management", Washington, DC: The

American Bankers Association, 1970, (reading level 11-12).

LaCrosse, E. Robert. "Day Care for America's Children", #470, New York:

Public Affairs Committee, Inc., 1971, (reading level 10-11).

Pepoon, Lucille and Shultz, John A. "Books for Children Under Six", #952,

Urbana, IL: Agricultural Publications, Cooperative Extension Service,
University of Illinois, n.d., (reading level 7-8).

TEACHER RESOURCES:

New York, The University of the State of. Education and the Consumer.
Albany, NY: New York State Education Department, Publication Distri-
bution Unit, 1972.

146



ELEMENTARY:

Goods and Services: Health

Books

Whaley, R. F. Health for Happiness. Austin, TX: Steck-Vaughn Company,

1966, (reading level 5-6).

Booklets, Pamphlets, Leaflets

American Dental Association. "Do It!" Chicago, IL: American Dental

Association, 1970, (reading level 3-4).

American Dental Association. "Parents Want to Help", Chicago, IL:

American Dental Association, 1970, (reading level 3-4).

*BAND Cartoon Leaflets. "Do You Spend Too Much Money on Drugs and Medi-

cines?" ED-25, Richmond, CA: Bay Area Neighborhood Development,

1966 and 1967, (reading level 3-4).

SECONDARY:
Books

Consumer's Union of the United States, Inc. Consumer Reports 1975 Buying

Guide. Mt. Vernon, NY: Consumer's Union of the United States, Inc.,

1974, (reading level 10-11).

Carmen, E. Thomas and Eckert, Sidney W. The Consumer's World: Buying,

Money Management and Issues, New York: McGiaw-Hill Book Company,

1974.

Warmke, Roman F.; Wyllie, Eugene D., et al. Consumer Decision Making.

Cincinnati, OH: South-Western Publishing Company, 1972, (reading

level 10-11).

Booklets, Pamphlets, Leaflets

American Dental Association. "Dental Consumerism", Vol. 39, No. 4, Chicago,

IL: American Dental Association, 1973,,(reading level 11-12).

American Dental Association. "How to Find a Dentist and Reduce Dental

Costs", Chicago, IL: American Dental Association, n.d., (reading

leYel 11-12).

American Medical Association. "Facts on Quacks: What You Should Know About

Health Quackery", POP-128, Chicago, IL: American Medical Association,

1971, (reading level 11-12).

American Medical Association. "Health Quackery Devices", POP-190, Chicago,

IL: American Medical Association, 1970, (reading level 11-12).

Bete, Channing L., Company Inc. "138 Ways to Beat The High Cost of

Living", Greenfield, MA: Channing L. Bete Company, Inc., 1972,

(reading level 8-9).

*Also available in Spanish,
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1.4

Corliss, Edith. "Facts About Hearing and Hearing Aids", #0303,0920,

Washington, DC: Government Printing Office, 1971, (reading level

8-9).

Department of Defense: Department of Health, Education and Welfare;
Department of Justice; Department of Labor; and the Office of

Economic Opportunity. "A Federal Source Book: Answers to the Most

Frequently Asked Questions About Drug Abuse", #0-428-997, Washington,

DC: Government Printing Office, 1971, (reading level 10-11).

Food and Drug Administration. "First Facts About Drugs", P1712-0137,

Washington, DC: Government Printing Office, 1971, (reading level

9-10).

Food and Drug Administration. "We Want You to Know About Labels on

Medicine", #1712-00180, Washington, DC: Government Printing Office,

1973, (reading level 11-12).

Food and Drug Administration. "We Want You to Know What We Know About

Prescription Drugs: (FDA) 74-3011, "We Want You to Know What We

know About Medicines Without Prescriptions" (FDA) 73-3009, and

"We Want You to Know What We Know About Adverse Reactions to Medi-

cines: (FDA) 74-3005, Rockville, MD: U. S. Department of Health,

Education and Welfare, 1974, (reading level 11-12).

Udvari, Stephen S. "Where to Go, Who to See, What to Do", Austin, TX:

Steck-Baughn Company; 1973, (reading level 7-8).

ADULT:
Books

Editors of Fortune, The. Consumerism. New York: Harper and Row Pub-

lishers Inc., 1972, (reading level 14-15).

Jelley, Herbert M. and Herrmann, Robert O. The American Consumer. New

York: McGraw-Hill Book Company, 1973.

National Observer, The. The Consumer's Handbook II. Princeton, NJ:

Dow Jones and Company, Inc., 1971, (reading level 11-12).

Phillips, E. Bryant and Lane, Sylvia. Personal Finance. New York: John

Wiley and Sons, 1974, (reading level 12-13).

Troelstrup, Arch W. The Consumer in American Society: Personal and

Family Finance. New York: McGraw-Hill Book Company, 1974.

Booklets, Pamphlets, Leaflets

American Dental Association. "Your Dental Bill What Goes Into It"

Chicago: American Dental Association, 1970, (reading level 12-13).

American Medical Association. "Health Insurance -- Whirli Plan For You?"

Chicago: American Medical Association, 1970, (reading level 13-14).



Better Business Bureau. "Faes About Health Insurance", #238, Washington,

DC: Better Business Bureau Council, Inc., 1972, (reading level 12-

13).

Food and Drug Administration. "We Want You to Know What We Know About
Cosmetics", #1712-00173 and "We Want You to Know What We Know About

Safe Use of Eye Cosmetics", DHEW (FDA) #73-5002, Washington, DC:
Government Printing Office, 1973, (reading level 12-13).

Food and Drug Administration. "We Want You to Know What We Know About

Impact-Resistant Eyeglass Lenses", #1712-00164, Washington, DC:
Government Printing Office, 1972, (reading level 12-13).

FOod and Drug Administration. "We Want You to Know About the Laws En-

forced by FDA", (FDA) 73-1031, Rockville, MD: US Department of

Health, Education and Welfare, 1973, (reading level 12-13).

Veteran's.Administration. "The Veteran's Administration and Older
Americans", Washington, DC: Veteran's AdministLation, 1973, (reading

level 12-13).

TEACHER RESOURCE:

Educational Design, Inc. Modern Consumer Education: Protecting Family

Health and Security, Module 3, New York: Grolier Educational Corp-

oration, 1972.

4
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ELEMENTARY:

Resource Materials

Goods and Services: Transportation

Books

Toyer, Aurelia. Get Your Money's Worth. New York: Holt, Rinehart and

Winston,'Inc., 1965, (reading level 4-5).

Booklets, Pamphlets, Leaflets

*BAND Cartoon Leaflets. "Buying a Used Car Isn't Easy!", ED-19, Richmond,

CA: Bay Area Neighborhood Development, 1966 and 1967, (reading

level 3-4).

Laubach Literary, Inc. "Be Informed on Buying an Auto", Unit 2,,Syracuse,

NY: New Reader's Press, 1970, (reading level 4-5).

Laubach Literary, Inc. "Be Informed on Owning an Auto", Unit 3, Syracuse,

NY: New Reader's Press, 1970, (reading level 4-5).

SECONDARY:
Books

Consumer's Union of the United States, Inc., Consumer Reports 1972 Buying

Guide. Mt. Vernon, NY: Consumers Union of the United States, Inc.,

1974, (reading level 10-11).

DeBrum, S. Joseph; Haines, Peter G.; Malsbary, Dean R.; and Crabbe, Ernest

H. General Business for Economic Understanding. Cincinnati, OH:

South-Western Publishing Company, 1971.

Fairbank, Roswell E.; Piper, Edwin B.; and Gruber, Joseph. Mathematics for

the Consumer. Cincinnati, OH: South-Western Publishing Company, 1971.

Finkelstein, Milton and Nitzburg, Arthur. Living in a Consumer's World.

New York: Globel Book Company, Inc., 1974, (reading level 8-9).

Garmen,E. Thomas and Eckert, Sidney W. The Consumer's World: Buying,

Money Management and Issues. New York: McGraw-Hill Book Company,

1974.

Jackson, Charles R. How to Buy a Used Car.. Philadelphia, PA: Chilton

Book Company, 1967, (reading level 10-11).

National Observer, The. The Consumer's Handbook II. Princeton, NJ: Dow

Jones and Company, Inc., 1971, (reading level 11-12).

Thal, Helen M. and Holcombe, Melinda. Your Family And Its Money. Boston,

Mk: Houghton Mifflin Company, 1973, (reading level 9-10).

Warmke, Roman F., Wyllie, Eugene D., et al. Consumer Division Making..

Cincinnati, OH: South-West prn Publishing Uompany, 1972, (reading

level 10-11).

*Also available in Spanish.
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Booklets, Pamphlets, Leaflets

Bete, Charming L., Company, Inc. "138 Ways to Beat The High Cost of

Living", GrLenfield, MM Charming L. Bete Company, Inc., 1972,

(reading level 8-9).

Bct.er Business Bureau. "Buying and Servicing New or Used Cars:, #258,

Chicago; Better Business Bureau of Chicago, 1972, (reading level

12-13).

Brenner, F. C. "Tires: Their Selection and Care", National Bureau of

Standards Information Series 2, U. S. Department of Commerce,

Washington, DC: Government Printing Office, 1970, (reading level

9-10.

Firestone Tire and Rubber Company, "Facts on Car Care:, Akron, OH:

Firestone Tire and, Rubber Company, n.d., (reading level 9-10).

General Services Administration. "Automobile Batteries", #2200-0067,

Washington, DC: Government Printing Office, 1971, (reading

level 11-12).

Genera? Services Administration. "Tips for Conserving Gasoline:,

_Washington, DC: Government Printing Office, 1973, (reading lev.el

Money Management institute. "Your Automobile Dollar", Chicago: House-

hold Finance Corporation, 1971, (readir, level 10-11).

Tire Industry Safety Council. "Consumer:Tire Guide", Akron, OH:

Firestone Tire and Rubber Company, n.d (reeding level 10-11).

Magazines

Petersen Publishing Company. "Hot Rod", Los Angeles, CA: Petersen

Publishing Company, (reading level 11-13).

Petersen Publishing Company. "Motor Trend", Los Angeles, CA: Petersen

Publishing Company, (reading level 10-12).

Games and Simulations

Amidon, Paul S. and Associates, Inc. Wheels. Minneapolis, MN: Paul

S. Amidon and Associates, Inc., 1972, (reading level 11-12).

ADULT:
Books

Consumer Guide ed. Consumer Guide 1974 Automobile Buying Guide, Vol. 37,

New York: Pocket Books, 1974, updated annually, (reading level 12-13):

Editors of Fortune, The. Consumerism. New York: Harper. and Row Pub-

lishers, Inc., 1972, (reading level 14-15).
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Jelley, Herbert M. and Herrmann, Robert O. The American Consumer. New York:

McGraw-Hill Book Company, 1973.

Phillips, E. Bryant and Lane, Sylvia. Personal Finance. New York: John

Wiley and Sons, 1974, (reading level 12-13).

Schoenfeld, David and Natella, Arthur A. The Consumer and His Dollars. Dobbs

Ferry, NY: OceanePublications, Inc., 1970, (reading level 12-13).

Troelstrup, Arch W. The Consumer in Americar Society: Personal and Family

Finance. New York: McGraw-Hill Book Company, 1974.

Booklets, Pamphlets, Leaflets

Citizens For. Clean Air. "The Automobile and the Environment", New York:

Citizens For Clean Air, 1971, (reading level 12-13).

U.S. Department of the Treasury, Bureau of Customs. "Importing a Car",

Washington, DC: Government Printing Office, 1973, (reading level 13-14).

U.S. Department of Transportation, Federal Highway Administration. "Cost of

Operating an Automobile", Washington, DC: Government Printing Office,

1972, (reading level 13-14).

TEACHER RESOURCES:

Educational Design, Inc, Modern Consumer Education: Cars, Furniture, and

Appliances, Module 2. New York: Grolier Educational Corporation, 1972.

New York, The University of ,the State of. The Consumer Looks at His Automobile

Insurance. Albany, NY: New York State Education Department, Publications

Distribution Unit, 1972, (curriculum guide), 50Q.

New York, The University of the State of. The Consumer and Transportation.

Albany, NY: New York State Education Department, Publications Distribution

Unit, 1972, Xturriculum guide), 75g.

U.S. Department of Transportation. Transportation: Consumer's Guide to

Programs and Services. Washington, DC: Government Printing Office.
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ELEMENTARY:

Resource Materials

Goods and Services: Leisure

Booklets, Pamphlets, Leaflets

Bete, Channing L., Co., Inc. "Time ... Your Greatest Asset", Greenfield,
Massachusetts: Channing L. Bete Co., Inc., 1970, (reading level 6-7).

SECONDARY:

Books

Alth, Max. All About Bikes and Bicycling. New York: Hawthorn Books,

Inc., 1972, (reading level 8=9).

Consumer Guide, ed. Consumer Guide Bicycles Complete Buying Guide. New
York: Popular Library, 1972, (reading level 9-10).

Consumers Union of United States, AC. Consumer Reports 1975 Buying Guide.
Mt. Vernon, New York: Consumers Union of United States, Inc.,,1974,
(reading level 10-11).

Klein, David and Klein, Marymae. Supershopper. New York: Praeger Pub-

lishers, Inc., 1971, (reading level 11-12).

National Observer, The. The Consumer's Handbook II. Princeton, New

- ,- Jersey: Dow Jones and Company, Inc., 1971, (reading level 11-12).

Booklets, Pamphlets, Leaflets

Bete, Channing L., Co., Inc. "138 Ways to Beat the High Cost of Living",
Greenfield, Massachusetts: Channing L. Bete Co., Inc., 1972,
(reading level 8-9).

Consumer Guide, ed. Consumer Guide Photographic Equipment Test Reports,
New York: Pocket Books, Inc., 1972, (reading level 10-11).

Department of Health, Education and Welfare; Bureau of Product Safety.
"Toy Safety", #1712-00165, Washington, DC: Government Printing
Office, 1972, (reading level 8-9).

Department of Health, Education and Welfare; Children's Bureau. "Safe

Toys for Your Child", #1791-0159, Washington, DC: Government Printing
Office, 1972, (reading level 9-10).

Money Management institute,. "Your Health and Recreation Dollar", Chicago:
Household Finance Corporation. n.d., (reading level 11-12),

Udvari, Stephen S. "Where to Go, Who to See, What to Do", Austin, Texas:
Steck-Vaughn Company, 1973, (reading level 7-8).
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ADULT:

150

Books

Jelley, Herbert M. and Herrmann, Robert (% The American Consumer, New York:

McGraw-Hill Book Company, 1973.

TEACHER RESOURCE:

New York, The University of the State of. The Consumer and Recreation.

. Albany, New York: New York State Education Department, Publications

Distribution Unit, 1972, (curriculum Guide).
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ELEMENTARY:

Resource Materials
Influences Upon Producers and Consumers

Books

Luckhardt, Mildred. Let's Get It Together: Everybody Guesses. Lexington, MA:

Ginn and Company, 1974 (reading level 5-6).

SECONDARY:
Books

Baker, Samm Sinclair. The Permissible Lie. New York: World Publishing

Company, 1968.

DeBrum, S. Joseph; Haines, Peter G.; Malsbary, DeanR.; and Crabbe, Ernest H.

General Business For Economic Understanding. Cincinnati, OH: South-Western

Publishing Company, 1971.

Finkelstein, Milton and Nitzburg, Arthur. Living in a Consumer's World. New

York: Globe Book Company, Inc., 1974, (reading level 8-9).

Garrett, Pauline G. and Metzen, Edward J. You Are a Consumer. Lexington, MA:

Ginn and Company, 1972, (reading level 10-11).

Klein, David and Klein, Marymae. Supershopper. New York: Praeger Publishers,

Inc., 1971, (reading level 11-12).

Linder, Bertram .L. Economics for YoungAdults. New York: W. H. Sadlier, Inc.,

1971, (reading level 8-9):

Magnuson, Warren G. and Carper, Jean. The Dark Side of the Marketplace.

Englewood Cliffs, NJ: ,Prentice-Hall, Inc., 1968.

Thal, Helen M. and Holcombe, Melinda. Your Family and Its Money. Boston, MA:

Houghton Mifflin Company, 1973, (reading level 9-10).

Warmke, Roman F., Wyllie, Eugene D., et al. Consumer Decision Making. Cincinnati,

OH: South-Western Publishing Company, 1972, (reading level 10-11).

Warmke, Roman F.; Wyllie, Eugene D.; Wilson, W. Harmon and Eyster, Elvin S.

Consumer Economic Problems. Cincinnati, OH: South-Western Publishing

Company, 1971, (reading level 7-8).

Booklets, Pamphlets; Leaflets

American Advertising Federation. "Questions and Answers About Advertising",

Washington, DC: American Advertising Federation, 1971.

Federal Trade Commission. "Guard Against Phony Ads", Washington, DC: Federal

Trade Commission, n.d.

Null, Gary and Simonson, Richard. "How to Turn Ideas Into Dollars", New York:

Pilot Books, 1971, (reading level 9-10).

Ratcliffe, Robert H., Editor. "Law and the Consumer", #2-32302, Boston, MA:

Houghton Mifflin Company, 1969, (reading level 8-9).
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Games and Simulations

Wff'n Proof. Propaganda. New Haven, CT: Wff'n Proof, n.d., (reading level

7-8).

ADULT:
Books

Aaker, David A. and Day, George S. Consumerism. New York. The Free Press,

1974.

Editors of Fortune, The. Consumerism. New York: Harper and Row Publishers,

Inc., 1972, (reading level 14-15).

Gordon, Leland J. and Lee, Stewart M. Economics For Consumers. New York:

D. Van Nostrand Company, 1972, (reading level 10-11).

Jelley, Herbert M. and Herrmann, Robert 0. The American Consumer. New York:

McGraw-Hill Book Company, 1973.

Schoenfeld, David and Natella, Arthur A. The Consumer and His Dollars. Dobbs

Ferry, NY: Oceana Publications, Inc., 1970, (reading level 12-13).

Troelstrup, Arch W. The Consumer in American Society: Personal and Family

Finance. New York: McGraw-Hill Book Company, 1974.

Booklets, Pamphlets, Leaflets

National. Business Council for Consumer Affairs. "What Does Advertising Do

For the Consumer?", Washington, DC: Goverment Printing Office, 1972,

(reading level 12-13).

Proctor and Gamble. "Some Basic Convictions About Advertising", Cincinnati,

OH: Proctor and Gamble, 1969, (reading level 13-14).

Sperry and Hutchinson Company, The Consumer Affairs .Department of the.

"The. Retailer's Guide to Consumer Action", New York: The Sperry and

Hutchinson Company, 1974, (reading level 13-14).

TEACHER RESOURCES:

Campbell, Sally R. A Department Store in the Classroom. Skokie, IL: Sears,

Roebuck and Company, 1969.

Changing Times Education Service, Editors of. The Marketplace, Washington, DC:

Changing Times Education Service, 1971.

Educational Relations Department, J.D. Penney, Comparty7''"Forum--Consumer

Behavior: What Influences It?" New York: J.D.c/Penney, Company,

Spring/Summer 1971.

Educational Services. Consumer Advertising: A Teacher Resource for Consumer

Education. Cincinnati, OH: Proctor and Gamble, 1974.

Penney, J.C., Company, Inc. Insi hts Into Consumerism Understandin Advertisin

New York: J.D. Penney Company, Inc., Spring/Summer 1973.
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Resource Materials

411

Credit

iLEMENTARY:
Books

Cass, Angelica W. How We Live. New York: Noble and Noble Publishers, Inc.,

1966, (reading level 2-4).

Booklets, Pamphlets, Leaflets

*BAND Cartoon Leaflets. "Creditors and Collection Agencies Can Take Half of

Your Wages!", ED-28, Richmond, CA: Bay Area Neighborhood Development

1966-1967, (reading level 3-4).

*BAND Cartoon Leaflets. "Money for Rent", ED-20, Richmond, CA: Bay Area

Neighborhood Development, 1966 and 1967, (reading level 3-4).

*BAND Cartoon Leaflets. "STOP! What Are You Signing?", ED-17, Richmond, CA:
Bay Area Neighborhood Development, 1966 and 1967, (reading level 3-4).

Burgess, Constance. "Before You Sign a Contract", Berkeley, CA: Agricultural

Extension Service, University of California, 1970, (reading level 3-5)'.

Burgess, Constance. "Shop for Your Loan", Berkeley, CA: Agricultural Extension

Service, University of California, 1970, (reading leel 3-5).

Family Services Program. "Wise Use of Credit", Baltimore, MD: Baltimore

Urban League, n.d., (reading level 3-4).

Federal Extension Service. "When You Use Credit", Washington, DC: Government

Printing Office, 1965, (reading level 5-6).

Laubach,Literary, Inc. "Be Informed on Personal Credit", Unit 1, Syracuse, NY:
New Reader's Press, 1970, (reading level' 4-5).

Money Management Institute. "Mind Your Money" series, Chicago, IL: Household

Finance Corporation, 1968, (reading level 4-5).

"When You Use Credit"

SECONDARY:

Beery, Mary. Young Teens and Money. New York: McGraw-Hill Book Company, 1971.

DeBrum, S. Joseph; Haines, Peter G.: Malsbary, Dean R.; and Crabbe, Ernest H.
General Business For Economic Understanding. Cincinnati, OH: South-

Western Publishing Company, 1971.

Fairbank, Roswell E; Piper, Edwin B.; and Gruber, Joseph. Mathematics for the

Consumer. Cincinnati, OH: South-Western Publishing Company, 1971.

Finkelstein, Milton and Nitzburg, Arthur. Living in a Consumer's World. New

York: Globe Book Company, Inc., 1974, (reading level 8-9).

* Also available in Spanish.
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Carmen, E. Thomas and Eckert, Sidney W. The Consumer's World: Buying, Money

Management and Issues. New York: McGraw-Hill Book Company, 1974.

Levy, Leon; Feldman, Robert; and Sasserath, Simpson. The Consumer in the

Marketplace. New York: Pitman Publishing Corporation, 1970, (reading

level 11-12).

Linder, Bertram, L. Economics for Young Adults. New York: W. H. Sadlier, Inc.,

1971, (reading level 8-9).

Margolius, Sidney. How to Make the Most of Your Money. New York: Hawthorn

Books, Inc., 1972, (reading level 9-10).

Thal, Helen M. and Holcombe, Melinda. Your Family and Its Money. Boston, MA:

Houghton Mifflin Company, 1973, (reading level 9-10).

Warmke, Roman F., Wyllie, Eugene D., et al. Consumer Decision Making.

Cincinnati, OH: South-Western Publishing Company, 1972, (reading level 10-11).

Warmke, Roman F.; Wyllie, Eugene D.; Wilson, W. Harmon, and Eyster, Elvin S.

Consumer Economic Problems. Cincinnati, OH: South-Western Publishing

Company, 1971, (reading level 7-8).

Adult Armchair Education Program. "Consumer Awareness", Philadelphia, PA:

Opportunities Industrialization Center, Inc., ,1969, (reading level 6-8).

Associated Credit Bureaus, Inc. "Consumers, Credit Bureaus, and the Fair Credit

Reporting Act", Houston, TX: Associated Credit Bureaus, Inc., 1971,

(reading level 10-11).

Associated Credit Bureaus, Inc. "How to Manage Your Money Cleverly", Houston,

TX:.. Associated Credit Bureaus, Inc., 1972, (reading level 9-10).

Bete, Channing L. -, Company, Inc. "Know Your Legal Rights", Greenfield, MA:

Channing L. Bete, Company, Inc., 1973, (reading level 7-8).

Better Business Bureau. "Tips on Sales Contracts", #208, Chicago, IL: Better

Business Bureau of Chicago, 1972, (reading level 11-12).

Cohen, Jerome B. "Personal Money Management", Washington, DC: The American

Bankers Association, 1970, (reading level 11-12).

Federal Trade Commission. "Know Your Rights Under the Fair Credit Reporting

Act", Consumer Bulletin #7, GPO#1800-0138, Washington, DC: Government

Printing Office, 1972.

Gunther, Max. "What to Do When Your Credit Slips"", Houston, TX: Associated

Credit Bureaus, Public Relations Department, 1972, (reading level 8-9).

'lawyer, Carl F.; Burkhart, Roy A.; and Peterson, James A. "Money and Your

Marriage", Washington, DC: The National Consumer Finance Association, 1972.

Margolius, Sidney. "A Guide to Consumer Credit", #348A, New York: Public

Affairs Committee, Inc., 1970, (reading level 10-11).
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Margolius, Sidney. "How to Stretch Your Money", #302A, New York: Public

Affairs Committee, Inc., 1972, (reading level 11-12).

Money Management Institute. "It's Your Credit--Manage It Wisely", Chicago:

Household Finance Corporation, 1974, (reading level 11-12).

Money Management Institute. "Your Shopping Dollar", Chicago: Household

Finance Corporation, 1972, (reading level 10-11).

National Consumer Finance Association. "Using Tomorrow Money", Washington, DC:

National Consumer Finance Association, n.d., (reading level 9-10).

National'Foundation for Consumer Credit, Inc. "Consumer Credit", Washington, DC:

National Foundation for Consumer Credit, Inc., n.d.

National Foundation for Consumer Credit, Inc. "Establishing Good.Credit",

Washington, DC: National Foundation for Consumer Credit, Inc., n.d.

Ratchiffe, Robert H., Editor. "Law and the Consumer", #2-32302 Boston, MA:
Houghton Mifflin Company, 1969, (reading level 8-9).

Sears, Roebuck and Company. "How to Choose and Use Retail Credit", Chicago:

Sears, Roebuck and Company, 1971.

*Sears, Roebuck and Company. "Using Retail Credit", Chicago: Sears,

Roebuck and Company, 1972, (reading level 6-7).

Sears, Roebuck and Company. "Facts and Figures About -Revolving Credit",

Chicago: Sears, Roebuck and Company, 1974,

*San,Diegoyrban League. "Is There a Way to Avoid Bankruptcy", National City,

CA: San Diego Urgan League, n.d.

Udvari, Stephen S. and Laible, Janet. "Family Money Management'', Austin, TX:

Steck-Vaughn Company, 1973, (reading level 6-7).

Games and Simulations

Amidon, Paul S. and Associates, Inc. Wheels. 'Minneapolis, MN: Paul S.

Amidon and Associates, Inc., 1972, (reading level 11-12).

Scholastic Magazines, Inc. Credit World. New York: Scholastic Magazines,

Inc., 1970, (reading level 7 -9).-

Western Publishing Company. Consumer. Wayne, NJ: Western Publishing Company,

Inc., 1969, (reading level 8-9).

Yacyk, Peter. Teacher's Packet of Business Crossword Puzzles. Trenton, NJ:

Reder College, Graduate Division, 1971, (reading level 9-10).

ADULT:
Books

Gordon, Leland J. and Lee, Stewart M. Economics for Consumers. New York:

D. Van Nostrand Company, 1972, (reading level 10-11).

* Also available in Spanish. 159
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Jelley, Herbert M. and Herrmann, Robert O. The American Consumer. New York:

McGraw-Hill Book Company, 1973.

Phillips, E. Bryant and Lane, Sylvia. Personal Finance. New York: John

Wiley and Sons, 1974, (reading level 12-13).

Schoenfeld, David and Natella, Arthur A. The Consumer and His Dollars.

Dobbs Ferry, NY: Oceana Publications, Inc., 1970, (reading level 12-13).

Troelstrup, Arch W. The Consumer in American Society: Personal and Family

Finance. New York: McGraw-Hill Book Company, 1974.

TEACHER RESOURCE:

Campbell, Sally k. A Department Store in the Classroom. Chicago: Sears,

Roebuck and Company, 1969.

Changing Times Education Service, Editors of. Money.Management. Washington, DC:

Changing Times Education Service, 1973.

Educational Design, Inc. Modern Consumer Education: Ways to Handle Money,

Module 5, New York: Grolier Educational Corporation, 1972.

Federal Extension Service. "Low Income Teaching Kit on credit", FES Packet H,

Washington, DC: Government Printing Office, 1968.

111

Money Management Institue. "Your Guide For Teaching Money Management", Chicago:

Household Finance Corporation, 1970.

Penney, J.C. Company, Inc. Women and Retail Credit, p84337, New York: J.C.

Penney, Company, Inc., 1973.
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ELEMENTARY:

Resource Materials
Rights and Responsibilities

Books

157

Cass, Angelica, W. How to Be a Wise Consumer. New York: Oxford Book Company,

1967, (reading level 4-5).

Toyer, Aurelia. Get Your Money's Worth. New York: Holt, Rinehart and

Winston, Inc.,1965; (reading level 4-5).

Booklets, Pamphlets, Leaflets

*BAND Cartoon Leaflets. "Appliance Repair". ED-27, Richmond, CA: Bay Area

Neighborhood Development, 1966 and 1967, (reading level 3-4).

*BAND Cartoon Leaflets. "Fight Back!" ED-30, Richmond, CA: Bay Area Neigh-

borhood Development, 1966 and 1967, (reading level 3-4).

*BAND Cartoon Leaflets. 'My Mommy's Smart!" ED-32, Richmond, CA: Bay Area

Neighborhood Development, 1966 and 1967, (reading level 3-4).

*BAND Cartoon Leaflets. "Who Is Knocking at Your Door?" ED-16, Richmond, CA:
Bay Area Neighborhood Development, 1966 and 1967, (reading level 3-4).

Bete, Channing L., Company, Inc. "20 Ways Not to be Gypped", Greenfield, MA:
Channing L. Bete Company, Inc., 1969, (reading le'vel 6-7).

Ranney, George Jr. and Parker, Edmond. "Landlord and Tenant", Boston, MA:

Houghton Mifflin Company, 1970, (reading level 5-6).

Saunders, Allen and Ernst, Ken. "Beware of 'Bait and Switch' and Phony Business

Opportunities". Washington, DC: Federal Trade Commission, n.d., (reading

level 4-5).

Xerox Div..sion, Ginn and Company. "Consumer Education Series", Arlington

Heights, IL: Ginn and Company, 1967, (reading level 4-5).

Book 2 - "Refunds and Exchanges"
Book 5 "Be Sharp! Don't Be Cheated"

Games and Simulations

Changing Times Education Service. Swindle!, Washington, DC: Changing Times

Education Service, 1971, (reading level 4-5).

SECONDARY:

DeBrum, A Joseph; Haines, Peter G.;Malsbary, Dpan R; and Crabbe, Ernest H.
General Business For Economic Understanding. Cincinnati, OH: South-

Western Publishing Company, 1971.

* Also available in Spanish.
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Leinwald, Gerald. The Consumer. New York: Pocket Books, Inc., 1970,

(reading level 10-11).

Linder, Bertram L. Economics for Young Adults. New York: W. H. Sadlier,

Inc.', 1971, (reading level 8-9).

Warmke, Roman F., Wyllie, Eugene D., etral. Consumer Decision Making.

Cincinnati, OH: South-Western Publishing Company, 1972, (reading level

10-11).

Warmke, Roman F.; Wyllie, Eugene,D.; Wilson, W. Harmon; and Eyster, Elvin A.

Consumer Economic Problems. Cincinnati, OH: South-Western Publishing

Company, 1971, (reading level 7-8).

Booklets, .Pamphlets, Leaflets

Adult Armchair Education Program. "Consumer Awareness", Philadelphia, PA:
Opportunities Industrialization Center, Inc., 1969, (reading level 6-8).

American Medical AssoCiation. "Facts on Quacks: What You Should Thow About

Health Quackery", #0P-128, Chicago: American Medical Association, 1971,

(reading level 11-12).

Better Business Bureau. "Tips on Refunds and Exchanges", #207, Chicago:
Better Business Bureau of Chicago, 1972, (reading level 9-10).

California Department of Consumer Affairs. "Consumer Affairs--Handy Consumer

Reference", Sacramento, CA: Department of Consumer. Affairs, 1973.

*California Department of Consumer Affairs, Bureau of Repair Services.
"Consumer Guide to Repair Services for Electronic Equipment", Sacramento,

CA: Department of Consumer Affairs, 1974.

*California Department of Consumer Affairs. "The Consumer and the Small Claims

Court", Sacramento, CA: Department of Consumer Affairs, 1974.

California Department of Consumer Affairs. "The Consumer's Right to Know",

Sacramento, CA: Department of Consumer Affairs, n.d.

California Department of Consumer Affairs. "What You Should Know About

Private Employment Agencies", Sacramento, CA: Department of Consumer

Affairs, n.d.
N.

California Department of Justice/Crime Prevention Unit. "On Guard--A Guide for

the Consumer", Sacramento, CA: Department of Justice/Crime Prevention

Unit, n.d.

California Department of Real Estate. "May We Help You", Sacramento, CA:

Department of Real Estate, n.d.

California Trial Lawyer's Association. "How Not to Be Cheated and Who to

Contract If You Are", Sacramento, CA: California Trial Lawyer's Association,

n.d.

* Also available in Spanish.
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Consumer Education and Protective Association. "Consumer's Voice", Philadel-

phia, PA: Consumer'Education and Protective Association, n.d., (reading

level 11-12).

Cooperative League of the U.S.A. "Ours, How to Organize a Consumer Co-op",

Washington, DC: Cooperative League of the U.S.A., 1971, (reading level

11-12).

Credit. Union National Association, Inc. "Complaint Directory", Madison, WI:

Credit Union National Association, Inc., 1974.

Cuban, Larry, Editor. "Buyers Beware", Glenview, IL: Scott, Foresman and

Company, 1972, (reading level 9-10).

Federal Trade Commission. "Don't Be Gypped", Consumer Bulletin #8, GPO#1800-

0122, Washington, DC:' Government Printing Office, 1972.

Federal Trade Commission. "Guard Against Phony Ads", Washington, DC: Federal

Trade Commission, n.d.
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Federal Trade Commission. "Here's the Story from the Federal Trade Commission",

Washington, DC: Federal Trade Commission, n.d.

Federal Trade Commission. "Know Your Rights Under the Fair Credit Reporting

Act", Consumer Bulletin #7, GPO#1800-0138, Washington, DC: Government

Printing Office, 1972.

Federal Trade Commission. "List of Common Deceptions"-, Washington, DC:

Federal Trade Commission,, n.d.

Federal Trade Commission. "Look for That Label", Consumer Bulletin #6,

Washington, DC:" Federal Trade Commission, 1971.

Federal Trade Commission. "More Light on the Distributorship' Problem",

Washington, DC: Federal Trade Commission, 1971.

Federal Trade Commission. "Protection for the Elderly", Consumer Bulletin #9,

Washington, DC: Federal Trade Commission, 1971.

Federal Trade Commission. "Unordered Merchandise", Consumer Bulletin #2,.

Washington, DC: Government Printing Office, 1972.

Federal Trade Commission. "Risks in Raising Chinchillas", Consumer Bulletin #3,

Washington, DC: Federal Trade Commission, 1973, (reading level 11-12).

Federal Trade Commission. "What It Is and What It Does", Washington, DC:

Federal Trade Commission, 1971.

_Food and Drug Administration. "We Want You to Know About F. D. A.", Rockville,

MD: U.S. Department of Health, Education, and Welfare, 1973, (reading

level 11.-12).

Food and Drug Administration. "Who Reports Complaints to F. D. A.? You",

Rockville, MD: U.S. Department of Health, Education, and Welfare, 1973,

(reading level 10-11).
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Major Appliance Consumer Action Panel. "MACAP Representing Consumers at the

Highest Level of Industry", Chicago: Major Appliance Consumer Action

Panel, n.d., (reading level 9-10).

Major Appliance Consumer Action Panel. "Warranties and The Consumer", Chicago:

Association of Home Appliance Manufacturers, m.d., (reading level 11-12).

Margolius, Sidney. "The,Responsible Consumer", #453, New York: Public Affairs

Committee, Inc., 1972, (reading level 11-12).

Money Management Institute. "Your Shopping Dollar", Chicago: Household

Finance Corporation, 1972, (reading level 10-11).

National Business Council for Consumer Affairs. "Safety in the Marketplace",

Washington, DC: Government Printing Office, 1973.

National Consumer Finance Association. "Using Tomorrow Money", Washington, DC:
National Consumer Finance Association, n.d., (reading level 9-10).

Ratcliffe, Robert H., Editor. "Law and the Consumer", P2-32302, Boston:
Houghton Mifflin Company, 1969, (reading level 8-9).

Udvari, Stephen S. "Where to Go, Who to See, What to Do", Austin, TX: Steck-

Vaughn Company, 1973, (reading level 7-8).

U. S. Postal Service. "Mail Fraud Laws", #3900-0231, Washington, DC:
Government Printing Office, 1971, (reading level 11-12).

Games and Simulations

Changing Times Education Service. Consumer Redress. Washington, DC: Changing

Times Education Service, 1971, (reading level 7-9).

Changing Times Education Service. The Complaint Game. Washington, DC:
Changing Times Education Service, 1971, (reading level 7-8).

ADULT:

Aaker,David A. and Day, George S. Consumerism. New York: The Free Press, 1974.

Gordon, Leland J. and Lee, Stewart M. Economics For Consumers. New York: D. Van

Nostrand Company, 1972, (reading level 10-11).

Jelley, Herbert M. and Herrmann, Robert O. The American Consumer. New York:

McGraw-Hill Book Company, 1973.

Nadel, Mark. The Politics of Consumer Protection. Indianapolis, IN: The Bobbs-

Merrill Company, Inc., 1971, (reading level 16-17).

Schoenfeld, David and Natella, Arthur A. The Consumer and His Dollars. Dobbs

Ferry, NY: Oceana Publications, Inc., 1970, (reading level 12-13).

Troelstrup, Arch W. The Consumer in American Society: Personal and Family

Finance. New York: McGraw-Hill Book Company, 1974.
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Booklets, Pamphlets, Leaflets

Consumer Affairs, Office of. Guide to Federal Consumer Service. Washington, DC:

Government Printing Office, 1971, (reading level 14-15).

Food and D:ug Administration. "We Want You to Know What We Know About Laws

Enfotk,ed by F.D.A.", (Food and Drug Administration) 73-1031, Rockville,

MD: U.S. Department of Health, Education and Welfare, 1973, (reading

level 12-13)..

National Business Council for Consumer Affairs. "Product Warranties", #5274-

00007, Washington, DC: Government Printing Office, 1972, (reading level

16-17).

National Business Council for Consumer Affairs. "Respon3ive Approaches to

Consumer Complaints and Remedies", Washington, DC: Government Printing

Office, 1972, (reading level 16-17).

Sperry and Hutchinson Company, The Consumer Affairs Department of the. "The

Retailer's Guide to Consumer Action", New York: The Sperry and Hutchinson

Company, 1974, (reading level 13-14).

TEACHER RESOURCES:

3-California Department of Consumer Affairs. Consumer Survival Kit. Sacramento,

CA: Depattment of Consumer Affairs, 1974.

411
Campbell, Sally R. A Department Store in the Classroom. Chicago: Sears,

Roebuck and Company, 1969.

Changing Times Education Service, Editors of, Consumer Law Washington, DC:

Changing Times Education Service, 1973.

Changing Times Education Service, Editors of. Justice in the Marketplace.

Washington, DC: Changing Times Education Service, 1974.

Changing Times Education Service, Editors of. The Marketplace. Washington, PC:

Changing Times Education Service, 1971.

Educational Design, Inc. Modern Consumer Education: Supplement One. New York:

Grolier Educational Corporation, 1974.

Educational Design, Inc. Modern Consumer Education: You and the Law, Module 4,

New York: Grolier Educational Corporation, 1972.

Educational Relations Department, J. C. Penney, company. "Forum--Updating

Consumerism", New York: J. C. Penney, Company, Fall/Winter 1972.

Money Management Institute. "Your Guide For Teaching Money Management",

Chicago: Household Finance Corporation, 1970.

New York, The University of the State of. Law and the Consumer. Albany, NY:

New York State Education Department, Publications Distribution Unit, 1973.

Uhl, Joseph N., Editor. The Journal of Consumer Affairs, Columbia, MO: American

CounCil on Consumer Interests, (Semi-annual journal with $10.00 calendar

year membership).
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Resource Materials

Values and Life-Styles

ELEMENTARY:
Books

Toyer, Aurelia. Get Your Money's Worth. New York: Holt, Rinehart and

Winston, Inc., 1965, (reading level 4-5).

Booklets, Pamphlets, Leaflets

Federal Extension Service. "Managing Your Money", Washington, DC:
Government Printing Office, 1964, (reading level 4-5).

Money Management Institute. "Mind Your Money", Chicago, IL: Household

Finance Corporation, 1968, (reading level 4-5)

"When You Shop"
"When You Spend"
"When You Use Credit"

Turner, Richard H. The Money You Spend", Chicago, IL: Follett Publishing

Company, in cooperation with New York University Press, 1962, (reading

level 4-5).

SECONDARY:

Books

Beery, Mary. Young Teens and Money. New York: McGraw-Hill Book Company,

1971.

Finkelstein, Milton and Nitzburg, Arthur. Living in a Consumer's World.
New York: Globe Book Company, Inc., 1974, (reading level 8-9).

Carmen, E. Thomas and Eckert, Sidney W. The Consumer's World: Buying,

Money Management and Issues. New York: McGraw-Hill Book Company, 1974.

Klein, David and Klein, Marymae. Supershopper. New York: Praeger
Publishers, Inc., 1971, (reading level 11-12).

Leinwald, Gerald. The Consumer. New York: Pocket Books, Inc., 1970,
(reading level 10-11).

Levy, Leon; Feldman, Robert; and Sasserath, Simpson. The Consumer in the
Marketplace. New York: Pitman Publishing Corporation, 1970, (reading
level 11-12).

Thal, Helen M. and Holcombe, Melinda. Your Family and Its Money. Boston,

MA: Houghton-Mifflin Company, 1973, (reading level 9-10).

Warmke, Roman F., Wyllie, Eugene D., et al. Consumer Decision Making.

Cincinnati, OH: South-Western Publishing Company, 1972, (reading level

10-11).
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Warmke, Roman F,; Wyllie, Eugene D.; Wilson, W. Harmon; and Eyster, Elvin

S. Consumer Economic Problems, Cincinnati, 011: South-Western Pub-

lishing Company, 1971, (reading level 7-8).

Booklets, Pamphlets, Leaflets

Bete, Channing L., Company, Inc. "Time ... Your Greatest Asset", Greenfield,

MA: Charming L. Bete Company, Inc., 1970, (reading level 6-7).

Consumer Affairs, Office of. "7 Ways to Reduce Fuel Consumption in House-

hold Heating...Through Energy Conservation", #3030-01086, Washington,

DC: Government Printing Office, 1972, (reading level 11-12).

Dasmann, Raymond F. "An EnvironMent Fit for People", W421, New York:

Public Affairs Committee, Inc., 1968, (reading level 10-11).

Department of Environmental Control. "101 Ways to Conserve Electricity

At Home", Chicago, IL: Commonwealth Edison, n.d., (re'v4ding level

9-10).

Institute of Life Insurance. "A Date With Your Future", New York:

Institute of Life Insurance, 1972, (reading level 10-11).

Keep America Beautiful, Inc. "71 Things You Can Do to Stop Pollution",

New York: Keep America Beautiful, Inc., n.d., (reading level 11-12).

Uawver, Carl F.; Burkhart, Roy A.; and Peterson, James A. "Money and Your

Marriage", Washington, DC: The National Consumer Finance Association,

1972.

Margolius, Sidney. "How to Stretch Your Money", #302A, New York: Public

Affairs Committee, Inc., 1972, (reading level 11-12).

Money Management Institute. "Reaching Your Financial Goals", Chicago, IL:

Household Finance Corperation, 1971, (reading level 10-11).

Udvari, Stephen S. and Laible, Janet. "Family Money Management", Austin,

TXr Steck-Vaughn Company, 1973, (reading level 6-7),

ADULT:
Books

Gordon, Leland J. and Lee, Stewart M. Economics For Consumers. New York:

D. Van Nostrand Company, 1972, (reading level 10=11).

Jelley, Herbert M. and Hermann, Robert 0. The American Consumer. New York:

McGraw-Hill Book Company, 1973.

Samuelson, Paul A. Economics, New York: McGraw-Hill Book Company, 1973,

(reading level 12-13).

Schoenfeld, David and Natella, Arthur A. The Consumer and His Dollars.

Dobbs Ferry, NY: Oceana Publications, Inc., 1970, (reading level

12-13).
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Troelstrup, Arch W. The Consumer in American Society; Personal and

Family Finance. New York: McGraw-Hill Book Company, 1974.

West, David A. and West, Glenn L. Personal Finance Management. Boston,

MA: Houghton Mifflin Company, 1972, (reading level 12-13).

Booklets, Pamphlets, Leaflets

Citizens for Clean Air. "The Automobile and the _Environment", New York:

Citizens for Clean Air, 1971, (reading level 12-13).

Consumer Affairs, Office of. "11 Ways to Reduce Energy Consumption and
Increase Comfort in Household Cooling", #0303-0876, Washington, DC:
Government Printing Office, 1972, (reading level 13-14).

TEACHER RESOURCE:

Bell, Camille C. and Fallon, Berlie J. Consumer and Homemaking Education,

#1234, Danville, IL: The Interstate Printers and Publishers, Inc.,

1971.

Changing Times Education Service, Editors of. Money Management. Washing-

ton, DC: Changing Times Education Service; 1973.

Educational Relations Department. Insights Into Consumerism: Electricity,

The Individual and the Energy Crisis. New York: J. C.- Penney Company,

Inc., Spring/Summer 1974.

Educational Relations Department,."Forum -- An Introduction to Value Clari-

fication", #83950, New York: J. C. Penney, Company, Inc., Spring/

Summer 1972.

Educational Relations Department, "Forum -- Consumer Biliavior: What

Influences It?" New York: J. C. Penney, Company, Inc., Spring/

Summer 1971.

Money Management Institute. "Children's Spending", Chicago: Household-

Finance Corporation, 1971.

Money Management Institute. "Your Guide For Teaching Money Management",

Chicago, IL: Household Finance Corporation,,1970.

Simon, Sidney B.; Howe, -Leland W.; and Kirschenbaum, Howard. Values

Clarification. New York: Hart Publishing Company; 1972.
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Curriculum Guides

Government Curriculum

CALIFORNIA

Curriculum Design For Consumer Education. 1974.

California State Department of Education, 721 Capitol Mall,

Sacramento, CA.

ILLINOIS
Guidelines For Consumer Education. 1972.

"Office of Superintendent of Public Instruction, State of
Illinois, Springfield, Illinois 62706.

MARYLAND
A Plan To Integrate Consumer Concepts Into The Public Schools of

Maryland. 1974.
Maryland State Department of Education, P.O.Box 8717,
Friendship International Airport, Baltimoie, Maryland 21240.

NEW YORK
Consumer Education Using The Full Team. 1968. $.25

Consumer Issues And Action. 1972. $.75

Cooing With The Problems Of a Technical Age. (Parts I and II). Each

part $.50
Consumer Problems Of The Poor. 1972. $.50

Credit And The Consumer. 1973. $.75

'Law And The Consumer. 1973. $.75

Taxes And The Consumer. 1972. free

The Consumer and Recreation. 1972. free

The Consumer and Transportation. 1972. $.75

The Consumer Looks At His Automobile Insurance. 1972.

The New Approach to Consumer Education. 1968. $.25

Travel And The Consumer 1974. 1974. $.50

The University of the State of New York, The
State Education Department, Bureau of Secondary
Curriculum Development, Albany, New York 12224 1

OHIO

165

Consumer Education Curriculum Guide For Ohio, Grades K-12. 1971. $2.50

The Instructional Materials Laboratory, Ohio State University,

1885 Neil Avenue, Columbus, Ohio 43210
Supplements available:

1) Home Economics Supplement. $2.40

2) Social Studies Resource Supplement. $2.40

3) Home Economics For Families With Limited Income Resource

Supplement. $2.40

4) Industrial Arts Resource Si lement. $2.40

5) Manpower Training Resource Supplement. $2.40

6) Distributive Education Resource Supplement. $2.40

7) Occupational Work Adjustment Resource Supplement. $2.40

8) Business and Office Education Resource Supplement. $2.40

9) Trade and Industrial Resource Supplement. $2.40
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10) Vocational Agriculture Resource Supplement. $2.40

11) Home Economics Job Training Resource Supplement. $2.40

T2) Grades K-6 Resource Supplement. $2.40

U.S.GOVERNMENT

An Approach to Consumer Education for Adults. 1973. $.85 per copy

Consumer Education Curriculum Modules: A Spiral Process Approach.

1974. $17.75 per set of 4 modules and guide.
Suggested Guidelines for Consumer Education. 1970. $.65

U.S. Government Printing Office, Superintendent of
Documents, Washington, DC. 20402

Corporation Curriculum

Consumer Education Materials Project. 1972. $3.00/one book;

$15.00/6 books. Consumers Union of U.S., Inc. Mount Vernon,

New York, New York 10550
1) Early Childhood Consumer Education
2) Elementary Level Consumer Education
3) Secondary Level Consumer Education
4) Consumer Education in Junior and Community Colleges,

Post Secondary Vocational and Technical Institutes

5) Adult Consumer Education
6) Preparing the Consumer Educator

Guide For Evaluating Consumer Education Programs and Materials. 1972.

American Home Economics Association, 2010 Massachusetts Avenue,

N.W., Washington, DC 20036

Kit-A-One Week Advanced Teaching Unit on Consumer Credit. $1.00

Carl Hawver, Ph.D., Educational Services Division, National

Consumer Finance Association, 1000 Sixteenth Street, N.W.,

Washington, DC 20036

Teaching A Course in Personal Economics.
Joint Council on Econedic Education, 1212 Avenue of the Americas,

New York, New York 10036

Resource Lists

Resource List

California Department of Consumer Affairs, 1020 "N" Street,

Sacramento, CA 95814. fred
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Appendix D

Draft Materials from Consumer Education

Task Force
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CONSUMER LDUCATION - -- ELEMENTARY EDUCATION LEVEL PROGRAM OBJECTIVES

Concept: American Economic System

1. Students should be aware of the basic
characteristics of the American
Economic System.

Property Rights

1. Students should be aware of the right
of personal ownership and the
responsibility to respect the right
of others.

2. Students should be aware that there
are both 'public and private sectors

which serve the needs of society.

Distribution of Income .

1. Students should be aware of how income
is distributed.

2. Students should be aware of those
elements which affect income.

The Role of Markets

1. Students should be aware of the relation-
ship and interdependence between the
producer and consumer and the effect
upon pricing.

2. Students should develop an awareness
of the relation between the factors
affecting supply and demand.

3. Students should be aware of the functions
of labor organizations,

4. Students should develop aft awareness

of the functions and effectg of labor

organizations and management on the
economy.

172



-2-

Concept: American Economic System (Coned.)

The Role of Profits

1. Students should be aware of the
need for profit as an incentive
for maintaining a business.

2. Students should be aware of the
relationship among income, expenses,
and profit.

3. Students should be aware of how market
prices are established.

The Role of Government

1. Students should be aware of the roles
of government in the economy.

2. Students should be aware of goVernmental
regulations for protecting the rights
of citizens and corporate bodies.
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CONSUMER EDUCATION -- ELEMENTARY EDUCATION LEVEL PROGRAM OBJECTIVES

Concept: Uses of Money

1. Students should develop an awareness of
responsibilities in the types of exchange
of money-and-money substitutes.

Purchasing

1. Students should be aware of the elements
of buymanship.

Saving

1. Students should develop an awareness of

potential financial benefits and con
straints to savings deposited in finan
cial institutions.

Investing

1. Students should be aware of the ways
money can be invested.

Insuring

1. Students should be aware of personal
risks and the forms of insurance
protecting against these risks.

Contributing and Taxes

1. Students should be aware of public and
other services provided by taxes and
contributions which benefit the people
in the community.

174



CONSUMER EDUCATION -- ELEMENTARY EDUCATION LEVEL PROGRAM OBJECTIVES

Concept: Goods and Services

1. Students should be .aware of factors

to be considered for selecting and
using goods and services.

Food

1. Students should-be aware of nutri-

tional differences in foods to maintain
health.

2. Students should be aware of sources of
food and its merchandising.

3. Students should be aware of food
labeling and quality selection.

. Clothing'

1. Students should be aware that clothing
selection depends on many factors.

2. Students should be aware of different
retail outlets in the community that
offer different merchandise, services,
and prices.

Shelter

. 1. Students should be aware of various
types of shelter.

2. Students should be aware that there
are advantages and disadvantages of

renting versus owning various types
of shelter.

3. Students should be aware of individual
and family wants and resources affecting
housing. selection.

Household Furnishings and
Equipment

1. -Students should be aware of differences
in attitudes toward selection of equip-
ment.

2. Students should be aware of criteria for
the purchase and care of-equipment.
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CONSUMER EDUCATION -- ELEMENTARY EDUCATION LEVEL PROGRAM OBJECTIVES

Concept: Goods and Services (Cont'd.)

Education

1. Students. should be aware of the

variety of educational.sources and

opportunities within the community.

Health Goods and Services

1. Students shbuld be aware of available

health services and products and be
aware of types of fraudulent practices.

2. Students should be aware that some
persons have special health needs.

3. Students should be able to assess the
claims of supplementary health aides
and cosmetic products.

Transportation

1. Students should be aware of the various
forms of transportation.

2. Students should recognize that the
selection of a personal mode of trans-
portation is dependent on many factors.

Leisure

1. Students should be aware of the effect of
leisure time activities on the individual,
family, community, and environmenE:

2. Students should be aware of the inter-
relationship of occupations, resources,
and leisure time.

3. Students should be aware of the ,availaality
of community resources for leisure time
activities.



CONSUMER EDUCATION -- ELEMENTARY EDUCATION LEVEL PROGRAM OBJECTIVES

Concept: Influences on Producers and Consumers

1. Students should be aware of the consumer
wants and needs that influence producers
of goods and services.

2. Students should be aware that advertising
and merchandising influence consumer
purchases.

Wants and Needs

1. Students should be aware of wants and
needs of consumers.

2. Students should be aware that their
wants and needs may differ from those
of other individuals.

Advertising

1. Students should be aware that adver-
tising is a method used to sell goods
and services.

Merchandising

1. Students should be aware that merchan-
dising is a method used to sell goods
and services.
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CONSUMER EDUCATION -- ELEMENTARY EDUCATION LEVEL PROGRAM OBJECTIVES

Concept: Credit

1. Students should be aware of the responsibility
inherent in, various types of exchanges that
involve a delayed payment.

Types

1. Students should be able to recognize

various sources frpm which credit is
available.

2. Students should understand advantages
and disadvantages of different sources
of credit.

3. Students-should be aware of different
types and purposes of credit.

Establishing

1. Students should be aware of the informa-
tion required to establish credit.

Uses

1. Students should be aware of the skills
in using credit.

Costs

1. Students should be aware. of the true
costs of credit.

Problems

1. Students should be aware of risks and
resulting consequences taken when
lending and/or borrowing money.
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CONSUMER EDUCATION -- ELEMENTARY EDUCATION LEVEL PROGRAM OBJECTIVES

Concept: Rights and Responsibilities

1. Students should develop' an anwareness of their

rights and responsibilities within the market-
place.

Legislation

1. Students should be aware that there
are local, state and .federal safe
guards which protect the consumer.

Regulation

1. Students should be aware of fraudulent
schemes, deceptive practices, misleading
sales approaches and types of health
quackery which may be prevalent in the
community.

2. Students should be aware that consumer
protection agencies exist to protect
against misleading and unlawful trade
practices.

Complaing Handling

1. Students should be aware of procedures
for communicating needs, preferences,
satisfactions, grievances and fraud to
the business community and the pi-Oper"
authorities.

Information

1. Students should be aware of information
available from advertising, labeling
and packaging as related to personal
or family choices.

2. Students should be aware of various con-
sumer information sources (other than
family or friends) in making purchasing
decisions.

Advocacy

1. Students should be aware of the existence
of special consumer int.rest groups.
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CONSUMER EDUCATION -- ELEMENTARY EDUCATION LEVEL PROGRAM OBJECTIVES

4t.

Concept: Values and Life-Styles

1. Students should be aware that decisions

about the use Of resources reflects dif-

ferences in individual and family values,

goals and wants.

&Or

Decision-Making

1. Students should be aware of factors

used in a decision-making process.

2. Students should be aware of alterna-
tives and consequences when making a

decision.

3. Students should be aware of the limited
resources and unitalited wants for the

use of those_ resources.

4. Students should be aware that there are
elements which attempt to influence
decision-making.

5. Students should be aware of the factors
to be considered when making decisions
affecting only the individual as opposed
to decisions affecting the family or

others.

Value Clarification

1. Students should be aware of personal

values and life-styles.

Personal Goals and Life-Styles

1. Students should be aware that there are
factors which enable a person to"-make

changes in life-styles.

2. Students should be aware of some of the
cultural, social, economic and'other
factors that influence life- styles.

3. Students should be aware that personal
goals and values affect consumer

behavior.
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CONSUMER EDUCATION -- ELEMENTARY EDUCATION LEVEL PROGRAM OBJECTIVES

Concept: Values and Life - Styles (cont'd.)

Planning and Budgeting

1. Students should be aware that planning
and budgeting are important for the -

realization,of goals.

2. Students should. be,aware that planning

and budgeting of resources are affected
by outside influences.

Environment and Quality of Life

1. Students should be aware that values
and life-styles affect the quality of
environment.

2. Students should be aware of the effects
of consumption patterns on the environ-
ment.
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CONSUMER EDUCATION -- SECONDARY EDUCATION LEVEL PROGRAM OBJECTIVES

Concept: American Economic System

1. Students should understand the
basic characteristics of the
American Economic System.

Property Rights

1. Students should understand the
right of personal ownership of
tangible and intangible assets.

2. Students should understand thew
various forms of business
enterprises (i.e., sole proprietor-
ship, partnership, corporation and
cooperatiie).

Distribution of Income

1. Students should recognize that
wealth is unevenly distributed.

2. Students should understand the
economic sources of income for the
public and private sectors within
the national economy (i.e., wages,
interests, rents and profit for the
private sector and taxes for the
public sector).

3. Students should recognize programs
available for distributing wealth
more equitably within the economic
system.

Role of Markets

1. Students should understand the circular
nature of the economy (i.e., the
circular flow of goods, services, and
money).

2. Students should understand the relation-
ship of supply and demand and the
operation of competitive markets.

3. Students should understand the
functions and effects .)1___labor

organizations and management on the
economy.

4. Students should recognize the inter-
dependence of foreign countries in

international trade.
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Conce)t: American Economic System (Cont'd.)

The Role of Profits

1. Students should recognize the nature
of and need for profit as an incentive
for the risks in expanding and maintain-
ing a business.

2. Students should understand the economic
effects on consumers of increased and
decreased business profit.

3. Students should understand how prices
are established (i.e., price equals

--wage-pius-int-6t6St7pIU's-rent-iiius
profit-risk premium).

The Role of Government

1. Students should understand the roles of
government in the economy (i.e., legislator,
regulator, employer, purchaser, fiscal
and monetary policy maker).

2. Students should recognize governmental
regulation as one factor in protecting
the rights of citizens and business,
and the methods used for implementing
and enforcing regulation.
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CONSUMER EDUCATION -- SECONDARY EDUCATION LEVEL PROGRAM OBJECTIVES

Concept: Uses of Money

1. Students should understand the use of
money and money substitutes asa
medium of exchange in determining
personal economic growth and develop-
ment.

Iltrchasin

1. Students should develop the ability
to evaluate the advantage's and' dis-

advantages of potential purchases.

Saving

1. Students should develop an understanding
of the ways in which savings deposited

in financial institutions produce finan-
cial returns for the consumer and eco-
nomic growth for society.

Investing

1. Students should develop an understanding
of advantages and disadvantages of
investments.

2. Students should be able to distinguish
the features and methods of various
investments which would assist in
achieving short and long-term personal
economic growth and development.

Insuring

1. Students should develop an understariding

of advantages and disadvantages of types
of insurance as an aspect of economic
security and how diEferent.kinds of

-

insurance contribute to economic
security.
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Concept: Uses of Money (coned.)

4

2

Contributing and Taxes

1. Students should recognize the broad
social benefits provided to all
citizens through contributions of
money and personal services.

2. Students should relate public demand
for benefits and services from
government to the need for and use
of taxes.
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CONSUMER EDUCATION -- SECONDARY EDUCATION LEVEL PROGRAM OBJECTIVES

410 Concept: Goods and Services

1. Students should develop an understanding
of quality, usability, cost, maintenance,

durability, advantages, disadvantages

and consequences for selecting and using
goods and services.

if,

Food.

1. Students, should be aware of nutritional

differences-in foods to maintain health.

. Students should be able to relate food
selection and nutritional benefits to
one's Life-style.

3. Students should understand alternative
sources of food and apply management
skills to the available resources.

4. Students ,should develop a knowledge of
food labeling and quality selection.

Clothing

1. Students should understand wardrobe
planning, selection and care.

2. Students should' recognize ±e factors
that affect price and the alternative
market sources.

Shelter

1. Students should be aware of various
types of shelter.

2. Students should understand advantages
and disadvantages of renting versus
owning various forms of shelter.

3. Students should understand that individual
and family wants and resources affect
shelter selection.

4. Students should understand legal rights
and responsibilities of the tenant,
landlord and homeowner.
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Concept: Goods and Services (Cont'd.)

Household Furnishings and Equipment

1. Students should understand the
influences of values, goals,
and life-style in selection of

household furnishings and equipment.

2. Students should evaluate standard
and extra features on household
furnishings and equipment.

Education

1. Students should understand there are a

variety of educational sources, and

opportunities relating to edUcational,
vocational, and leisure pursuits,-

2. Students should understand that money
spent on education is an investment.

Health Goods and Services

1.. Students should develop a knowledge of
available health services and products
and recognize types of4fraudulent
practices.

2. Students should understand that
individual health needs vary.

3. Students should be able to evaluate the
claims of supplementary health aids and
cosmetic products,

Transportation

1. Students should understand the factors
that influence the selection of public
or private transportation.

2. Students should know the-ownership costs
of personal transportation.

3. Students should understand the ecological
impact of public and_private transporta-
tion systems.

4. Students should know the legal tights

and responsibilities in the use of
public and private transportation,
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Concept: Goods and Services Leisure
(Cont'd.)

1. Students shou understand the effect
of leisure time activities on the
individual, family, community and
environment.

2. Students should be aware of the
interrelationship of leisure, values
-and income-.

. Students should be able to recognize
the availability of community resources
for leisure activities.



CONSUMER EDUCATION -- SECONDARY EDUCATION LEVEL PROGRAM OBJECTIVES

Concept: Influences on Producers and Consumers

1. Students should understand that availability
of product and service is based primarily
on anticipation of consumer wants and needs.

2. Students should understand that providers of
goods and services design advertising strat
egies and merchandising techniques to

influence purchasing decisions of consumers.

Wants and Needs

1. Students should be able to distinguish
between their consumer wants and needs.

2. Students should develop the understanding
that their wants and needs may differ
from those of other individuals.

2

Advertising

1. Students silould understand that much
advertising is aimed at fulfilling con-
sumer wants.

Merchandising

1. Students should understand that much mer-
chandising is aimed at fulfilling consumer
wants.
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CONSUMER EDUCATION -- SECONDARY EDUCATION LEVEL PROGRAM OBJECTIVES

Concept: Credit

1. Students should understand that the use of
credit is a resource to obtaining goods
and services which involve responsibilities.

Types

1. Students should be able to distinguish
between the various forms and purposes
of credit in terms of immediate and
future needs.

Establishing

1. Students should the components to
establish and maintain credit.'

Uses

1. Students should be able to examine
options to uses of credit and selection
of vendors.

Cost

1. Students sh,)uld be aware of the true
costs of credit.

Problem

1. Students should understand the pitfalls
and consequences when using credit.

Problems

1. Students should be aware of the legal
responsibilities and obligations when
using credit.
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CONSUMER EDUCATION -- SECONDARY EDUCATION LEVEL PROGRAM OBJECTIVES

Concept: Rights and Responsibilities

1. Students should be able to understand and

exercise both their consumer rights and the
resultant responsibilities incurred.

2. Students should be able to identify and

use the appropriate process of redress if
their rights as a consumer have been
violated.

Legislation

1. Students should understand the legis-
lative process used to safeguard con-
sumer rights.

2. Students should understand significant
local, state and federal consumer laws.

Regulation

1. Students should be able to understand
and utilize the legal rights and pro-
tection agencies available for consumer
protection.

Complaint Handling

1. Students should understand effective
procedures for communicating needs,

preferences, satisfactions and griev-
ances to the business community and
the proper authorities.

Information

1. Students should have knowledge of
advertising, labeling and packaging
and the relationship of each to one's
choices.

2. Students should be able to recognize,
evaluate and use consumer information
sources to meet their needs.
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CONSUMER EDUCATION -- SECONDARY EDUCATION LEVEL PROGRAM OBJECTIVES

A

Concept: Rights and Responsibilities (cont'd.)

Advocacy

1. Students should develop a knowledgeof
consumer groups which provide an effec-
tive voice in conveying consumer inter-
ests and preferences to business and
government and in influencing the

government to protect the consumer.
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CONSUMER EDUCATION -- SECONDARY EDUCATION LEVEL PROGRAM OBJECTIVES

Concept: Values and Life-Styles

1. Students should understand that individual,
and family life-styles are a reflection of

values, goals and consumer decisions.

, Decision-Making

1.' Students should be aware that decisions
will be reflections of their value
systems.

2. Students should understand factors of a
decision-making process.

Value Clarification

1. Students should understand personal
values.

2. Students should understand how'each
individual and family develops a value
system.

Personal Goals and Life-Styles

1. Students should recognize the rela-
tionship of goals and constraints to
life-style.

2. Students should be able to analyze ways
in which perception of values, goals
and resources can give individuals and
families freedom to choose the most
appropriate life-style.

Planning and Budgeting

1. Students should understand that planning
and budgeting will enable them to achieve

a desired life-style.

2.. Students should understanethat any plan
should be reviewed for possible redirec-
tion of resources to achieve goals.
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CONSUMER EDUCATION -- SECONDARY EDJCATION LEVEL PROGRAM OBJECTIVES

Concept: Values and Life-Styles (cont'd.)

n,-

Environment and Quality of Life

194

1. Students should undeistand'that values
and life-styles affect the quality of
environment. .

2. Students should understand that the
need to conserve and allocate the
natural resources may be in conflict
with goals and desire's.



CONSUMER EDUCATION -- ADULT EDUCATION LEVEL PROGRAM OBJECTIVES

-Concept: American Economic System

1. Students should understand the basic
characteristics which distinguish
the American Economic System from
other economic systems.

Property Rights

1. Students should be able to distinguish
among the various forms of ownership
within the private and public sectors.

Distribution of Income

1. Students should be able to evaluate
the effects of the programs for

44k equitable wealth distribution.

Role of Markets

1. Students should be able to evaluate
the role of business in production
(i.e., what to produce, how to produce,
how much to produce, and who is to
receive the product).

2. Students should develop an understanding
of the basis fon allocating goods and
services.

3. Students should be able to evaluate
the effect of labor and management
groups on the economy.

4. Students should understand the inter-
dependence of foreign countries in
international trade.

Role of Profits

1. Students should understand profit as a
necessary and primary motivator for
entering, expanding, and maintaining a
business.

2. Students should be able to evaluate
the economic effect on consumers of in-
creased and decreased costs and profits.

3. Students should be able to evaluate
product pricing.
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Concept: American Economic System (Cont'd.)

Role of Government

1. Students should be able to evaluate
the effects of and the role of`
government in controlling economic
fluctuations through monetary and
fiscal policy (i.e., inflation,
deflation, recession, and stagflation).

2. Students should be able to evaluate
the methods of governmental regulation
to influence the economic goals of
growth, nearly full employment of
,resources, stable prices, equitable
distribution of income, freedom and
justice.

196



CONSUMER EDUCATION -- ADULT EDUCATION LEVEL !ROCRAM OBJECTIVES

Concept: Uses of Money

1. Students should become skilled in the
the use of money and money substitutes as
a medium of exchange to determine per-
sonal economic growth and development.

Purchasing

1. Students should be able to apply buy-
manship skills in evaluating poten-
tial purchases.

Saving

1. Students should develop skills in the
use of savings plans that maximize
satisfaction based on one's life-style,
values, goals, present and future needs,
and life cycle stage.

Investing

1. The student should be able to apply
the concepts of making investments
involving some level of risk, to achieve
long-term goals, including investments
in education.

Insuring

1. Students should be able to relate
choice of an insurance program to a
personal or family need, financial
responsibilities and income.

Contributing

1. Students should understand the differ-
ent types of organization supported"by

taxes and contributions of many or
per:onal services which provide social
benefits to citizens.

2. The student will understand the way
taxes are assessed and used in a demo-
cratic- system -of government, and be
aware of the detailed procedures which

a taxpayer must use to determine one's
taxes.
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CONSUMER EDUCATION -- ADULT EDUCATION LEVEL
PROGRAM OBJECTIVES

Concept: Goods and Services

1. Students should understand and be
able to apply factors to be considered
for selecting and using goods and
services.

Food

1. Students should be aware of nutritional
differences in foods to maintain health.

2. Students should be able to relate food
selection and nutritional benefits-to
one's life-style.

3. Students should develop a knowledge
of food labeling and quality selection.

4. Students should be able to utilize
alternative sources of food and apply
management skills to the available
resources.

Clothing

1. Students should understand and utilize
wardrobe planning, selection, and care.

2. Students should relate clothing
selection to personal and family -
satisfaction within available resources.

3. Students should understand and utilize
the factors that affect price and the
alternative market sources.

Shelter

1. Students should be aware of various
types of shelter.

2. Students should understand and evaluate
the advantages and disadvantages of
renting versus owning various forms of
shelter.

3. Students should understand individual
and family wants and resources that affect
shelter selection.
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Concept: Goods and Services (Cont'd.)

Shelter (Cont'd.)

4. Students should understand legal

rights and responsibilities of the
tenant, landlord, and homeowner.

5. Students shouli understand the
factors in the process of the
purchase and sale of shelter.

Transportation

. 1. Students should understand factors
that influence the selection of
public or private transportation and

utilize this understanding to satisfy
personal wants.

2. Students should know the ownership
costs of Personal transportation.

3. Students should.upderstand the
ecological impact of public and,
private transportation systems.

4. Students should know the legal rights
-and responsibilities in the use4of
public or private transportation.

Household Furnishings and Equipment

1. Students should understand the
influences of values, goals, and
life-style in the selection of

hougehold furnishings and equipment.

2. Students should evaluate the standard
and extra features on household
furnishings and equipment.

Education

1. Students should understand and utilize
a variety of educational sources and

opportunities relating to educational,
vocational, and leisure pursuits.

2. Students should understand that money
spent on education is an investment.
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Concept: Goods and Services (Cont'd.)

(
Health Goods and Services

1. Students should develop a knowledge
of available health services and
products and ways to purchase and
utilize them.

2. Students should develop a knowledge
of types of fraudulent health practices
and products.

3. Students should understand that
individual health needs vary:

4. Students should be able to evaluate
the claims of supplementary health
aids and cosmetic products.

Leisure

1. Students'should be aware of the effect
of leisure time activities on the
individual, family, community and
environment.

2. Students should understand the
interrelationship of leisure, values,
and income.

3. -Students should be able to evaluate
personal leisure time alternatives.
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CONSUMER EDUCATION:- ADULT EDUCATION LEVEL PROGRAM OBJECTIVES
kw

Concept: Influences on Producers and Consumers

1. Students should urderstand how consumers can
influence the availability of products and
services-.

2. Students should be able to identify adver-
tising strategies and merchandising tech-.
niques used to influence purchasing decisions.

Wants and Needs

1. Students should be able to identify
the differences between wants and
needs.

2. Students should be able to identify
factors which influence personal,
social and economic needs, wants and
choices.

3. Students should be able to identify
varying needs and wants among people.

Advertising

1.' Students should be able to identify
various types of advertising.

2. Students should be able to recognize,
the impact of advertising on personal
choices.

3. Students should be able to distinguish
between truthful and misleading adver-
tising.

4. Students should understand that costs
of advertising are reflected in the
product' or service price to the con-
summer.
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411

Concept: 'Influences on Producers and Consumers (cont'd.)

Merchandising

1. Students should be able to identify
various types of merchandising.

2. Students should be able to recognize
the impact of merchandising on personal
choice.

3. Students should understand that costs
of merchandising are reflected in the
product or service price to the con
sumer.
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CONSUMER EDUCATION -- ADULT EDUCATION LEVEL PROGRAM OBJECTIVES

Concept: Credit

1. Students should understand that credit may
be a valuable economic resource to satisfy
needs and wants.

Types

1. Students will be able to evaluate the
various types and sources of credit.

Establishing and
Maintaining

1. Students should understand the
general conditions and procedures
required for establishing and maintain-
ing credit with special awareness that
varying legal rights and obligations
can be required of debtors and creditors.'

Uses

1. Students should recognize the varying
conditions for obtaining and using
credit.

Costs

1. Students should be aware that the true
cost of credit includes increased cost
of goods and-Services, commitment of
future income and purchasing decisions,
and alternative goods and services that
could have been purchased.

Problems

1. Students should be aware of the problems
and risks that may face a debtor.



CONSUMER EDUCATION -- ADULT EDUCATION LEVEL PROGRAM OBJECTIVES

Concept: Rights and Responsibilities

1. Students should be able to relate their
consumer rights and responsibilities to their
experiences within the marketplace.

2. Students should be able to utilize those
organizations (both public and private) whose
main function is to protect the consumer.

Legislation

1. Students should understand the
strategies used to influence
consumer legislation.

2. Students should be able to apply
consumer laws in the marketplace.

Regulation

1. Students should be able to analyze
the functions and powers of protection
agencies in relationship to misleading
trade practices.

Complaint Handling

1. Students should be able to utilize the
procedures for communicating needs,
preferences, satisfaction, grievances,
and fraud to the business community
and proper authorities.

Information

1. Students should be able to evaluate
the information available from adver-
tising, labeling and packaging and its
influences upon choices within the
marketplace.

2. Students should be able to evaluate and
utilize information various consumer
information sources when making purchasing
decisions.
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CONSUMER EDUCATION -- ADULT EDUCATION LEVEL PROGRAM OBJECTIVES

Concept:- Rights and Responsibilities (cont'd.)

AdVocacy

1. Students should be able to evaluate
the purposes of consutar interest
groups and the effect upon the
consumer.
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CONSUMER EDUCATION -- ADULT EDUCATION LEVEL PROGRAM OBJECTIVES

Concept: Values and Life-Styles

1. Students should know that individual and
family life-styles are a reflection of
values, goals and consumer decisions.

Decision-Making

1. Students should understand the factors
to be used in a decision-making process.

2. Students should be able to evaluate,

alternatives and consequences when
faced with a consumer decision.

3. Students should,understand and be able
to analyze the conditions that influence
and/or constrain the decision-making
processes.

Value Clarification

1. Students should understand personal
values.

2. Students should be able to perceive
personal values and resources in rela-
tion to individual or family short.
and long-term goals.

Personal Goals/Life-Styles

1. Students should understand that the way
resources are used increases the poten-
tial for achieving a choice of life-style.

2. Students should understand how consumer
behavior is affected by values, goals
and life-style.

3. Students should be able to adapt values
and goals to changing situations and
various stages of the life cycle.
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CONSUMER EDUCATION -- ADULT EDUCATION LEVEL PROGRAM OBJECTIVES

Concept: Values and Life-Styles (cont'd.)

Planning and Budgeting

1. The student should develop a plan for
the use of resources which is based on
values, goals and projected income.

2. The student should understand the role
of communication in budgeting and plan-
ning family resources.

Environment and Quality of Life

1. The student should clarify personal
values regarding environmental problems`
and the relation between environmental
resources and the quality of life.

2. The student should be able to understand
the effects of world-wide consumption
patterns on the environment and economy.

3. The student should identify future social
and ecological costs of limited resources
in relation to present economic benefits.
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